DITOR  &  PUBLISHER  •  A  Newspaper  for  Makers  of  Newspapers  •  NEW  YORK  •  JANUARY  22,  1938 


FOUNDED  IN  1884 


PUBLISHED  EVERY  SATURDAY 


Portland  Dailies  Suspend 
lAs  Printers  Strike 


263  Typos  on  3  Papers  Give  30  Minutes'  Notice 
After  Spuming  Publishers'  Offers . . .  8,700  Others 
Affected  .  .  .  City  Without  Newspapers 


Portland  Strike  Ended 

(fly  telegraph  to  Editor  &  Publisher) 

Portland,  Ore.,  Jan.  20  —  The 
printers'  strike  which  has  closed 
Portland's  three  daily  newspapers  for 
five  days  was  ended  tonight. 

By  a  vote  of  212  to  70,  members 
of  the  Multnomah  Typographical 
Union  decided  to  go  back  to  work, 
accepting  a  publishers'  offer  to  re¬ 
new  the  contract  which  expired  De¬ 
cember  31  for  one  year  with  a  new 
wage  scale  of  $9  for  day  work  and 
$9.50  for  night  work,  to  become 
aflactive  as  of  January  I.  The  offer 
provided  that  the  contract  may  be 
opened  July  I  for  consideration  of 
hours  or  wages  by  conciliation  or 
arbitration. 

Printers  went  back  to  work  im¬ 
mediately  on  the  Oregonian,  the 
morning  paper,  which  prepared  to 
put  out  one  edition  Friday  morning. 

Publishers  issued  this  statement: 
"This  is  a  new  proposal,  embody¬ 
ing  all  basic  fundamentals  of  previ¬ 
ous  offers  by  the  publishers,  and 
which  answer  objections  made  by 
the  Union  to  points  in  other  offers." 


The  second  proposed  a  one-year 
contract  and  immediate  arbitration 
of  a  wage  scale  not  less  than  $1.14 
hourly  for  day  work  and  $1,207  for 
night  work,  nor  higher  than  $1,375 
for  day  work  and  $1.48  for  night 
work.  This  was  defeated,  161  to  64. 

Both  proposals  were  retroactive  to 
Jan.  1,  1938. 


When  the  strike  threat  first  ap¬ 
peared  and  in  statements  made  later, 
the  publishers  said  the  union  repre¬ 
sentatives  had  consistently  refused 
to  arbitrate  and  in  the  event  of  an 
actual  walk-out,  they  would  be 
forced  to  suspend  publication  rather 
than  yield  the  principle  of  arbitration. 


PORTLAND,  ORE.,  a  city  of  some 

315,000  population,  was  without  a 
<l*dy  newspaper  this  week  as  263 
union  printers  were  out  on  strike  for 
higher  pay  and  shorter  hours. 

The  printers  walked  out  at  1  P.M. 
^turday,  Jan.  15,  after  giving  pub¬ 
lishers  of  the  Oregonian,  Journal  and 
fleros-Telegram  a  half-hour  notice  of 
•he  time  set  for  the  strike.  TTie  pa¬ 
pers  immediately  suspended  publi- 
ation,  as  they  had  earlier  said  they 
would. 

The  walk-out  followed  more  than 
*  week  of  last-minute  negotiations. 

typographical  union  members  on 
Jm.  5  and  6  cast  a  7-to-l  vote  au- 
wrizing  its  policy  committee  to  call 
^irike  at  its  discretion.  There  fol¬ 
lowed  immediately  negotiations  be¬ 
tween  the  publishers  and  union  un- 
uer  auspices  of  E.  P.  Marsh,  commis- 
^ner  of  conciliation  for  the  U.  S. 
^partment  of  Labor,  and  Charles  H. 
IGram,  state  labor  commissioner. 

Pwbliihcri*  Proposals  Votood 
I  Friday  the  imion  voted  on  two 
uew  proposals  of  the  publishers.  One 
oulled  for  an  18-month  renewal  of  a 
contract  which  expired  Dec.  31,  but 
tQw  "^^8®  scale  of  $9  per  day  and 
w.M  per  night  for  seven  and  one- 
‘'ulf  hours  work,  or  45  cents  a  day 
a^ve  the  old  agreement.  It  pro- 
vided  for  conciliation  or  arbitration 
of  Wages  and  hours  only  at  the  end  of 
months.  This  was  rejected,  133  to 


Poriiol  Sunday  Edition 

When  the  strike  call  was  issued, 
the  Oregonian,  a  morning  newspaper, 
printed  a  four-page  first-section  edi¬ 
tion  of  the  regular  bulky  Simday 
edition.  The  afternoon  papers.  Jour¬ 
nal  and  News-Telegram,  caught  their 
final  Saturday  paper  with  an  an¬ 
nouncement  of  the  strike. 

In  a  three- column  box  on  each  front 
page  was  a  statement  over  the  signa- 
times  of  the  Oregonian,  Oregon  Jour¬ 
nal  and  News-Telegram.  It  said  in 
part: 

“The  contract  of  the  three  Port¬ 
land  newspapers  with  the  Multnomah 
Typographical  Union  expired  Dec. 
31,  1937.  For  several  weeks  prior 
thereto  efforts  were  undertaken  for 
a  new  contract.  The  union  presented 
demands  as  regards  wages  and  hours 
which  were  impossible  to  meet.  Upon 
refusal  by  the  union  of  the  newspa¬ 
pers’  proposal  of  an  increase  in  wages, 
the  newspapers  continued  to  offer 
arbitration. 

‘‘Since  the  typographical  union  per¬ 
sists  in  its  refusal  to  arbitrate  and  in 
its  determination  to  strike,  the  Port¬ 
land  newspapers  are  compelled  to  suf¬ 
fer  the  strike,  and  herewith  suspend 
publication  rather  than  surrender  the 
principle  of  arbitration.” 

Strikors*  Stotoment 

Two  hours  after  the  walk-out,  the 
union  strike  committee  issued  the  fol¬ 
lowing  statement: 

‘"ITie  union  wishes  to  make  it  clear 
that  the  question  of  arbitration  is  not 
the  cause  of  cessation  of  work.  This 
is  definitely  a  dispute  over  adequate 
wage  rates  and  equitable  hours. 

“The  imion  demands  for  wages  are 
not  excessive  and  are  not  out  of  line 
with  wages  paid  in  Seattle  and  other 
cities.  The  union  demands  for  a  re¬ 
duction  in  hours  is  not  unreasonable 
or  impractical.  The  7-hour  day  de¬ 
manded  in  Portland  has  been  in  ef¬ 
fect  in  Seattle  and  Tacoma  for  more 
than  20  years  and  has  worked  satis¬ 
factorily.  This  shorter  work-day  is  in 
effect  in  six  other  northwest  cities  at 
this  time. 

“The  union  demand  of  a  shorter 


work  week  is  primarily  to  spread 
work  and  to  some  degree  relieve  suf¬ 
fering  among  irregularly  employed 
members.” 

After  a  series  of  futile  conferences, 
the  latest  of  which  was  presided  over 
by  Federal  Conciliator  Marsh,  the 
controversy  turned  on  two  points — 
the  refusal  of  the  union  to  submit  its 
differences  to  arbitration  and  the  re¬ 
fusal  of  the  publishers  to  cut  the 
work-day  one-half  hour. 

When  all  overtures  failed,  the  strike 
was  called.  Meanwhile,  reporters 
lounged  around  the  editorial  rooms, 
already  advised  that  their  paychecks 
had  been  stopped. 

As  a  result  of  the  walk-out,  ap¬ 
proximately  8,700  persons  other  than 
printers  affiliated  with  the  three  pa¬ 
pers  are  out  of  work.  The  263  print¬ 
ers,  however,  will  receive  strike  bene¬ 
fit  funds,  but  the  others  will  be  with¬ 
out  any  source  of  income.  Married 
men  w^  receive  $17  weekly  and  single 
$10.50. 

Pressmon  Sign  Contract 

While  striking  typographers  re¬ 
mained  adamant  in  their  stand  against 
arbitration,  members  of  the  Portland 
Web  Pressmen’s  imion  No.  17  Mon¬ 
day  signed  a  five-year  international 
arbitration  agreement  with  the  pub¬ 
lishers,  the  latter  announced.  The 
agreement  will  expire  Dec.  31,  1942, 
and  provides  arbitration  of  all  dif¬ 
ferences  between  the  pressmen  and 
the  publishers. 

A  working  agreement  between  the 
pressmen  and  the  three  dailies  was 
reached  some  months  ago  and  expires 
Aug.  31,  1940.  It  provided  an  in¬ 
creased  wage  scale  of  $8.55  for  7*/^ 
hours  on  the  day  side  and  $8.80  for  7 
hours  on  the  night  side,  except  Sat¬ 
urday  night  when  the  working  period 
is  7V^  hours. 

Might  Engrovo  Pages 

Wednesday  night  a  movement  got 
under  way  to  resume  publication  by 
photo-engraving.  Engravers,  stereo¬ 
typers,  pressmen,  mailers  and  team¬ 
sters  were  reported  to  favor  the  plan 
but  typographers  were  trying  to  block 
the  move. 

One  paper  mill,  Hawley  Pulp  and 
Paper  Co.,  reported  laying  off  100  men 
and  it  was  estimated  600  paper  work¬ 
ers  will  be  affected  if  strike  continues. 
About  60  teamsters  have  been  laid  off 
and  engravers  and  other  workers  who 
make  advertising  plates  have  felt  simi¬ 
lar  effects. 

While  newspapers  from  coast  cities 
and  mid-west  were  gobbled  up  in  a 
hurry  by  news-hungry  citizens,  it  was 
announced  that  no  additional  papers 
from  these  outside  cities  would  be 
for  sale  on  newsstands.  Mail  subscrip¬ 
tions  was  the  only  solution  for  those 
unable  to  obtain  papers  on  the  stands. 

Advertisers  were  not  mentioning 
prices  or  articles  in  their  radio  pro¬ 
grams,  radio  station  managers  said. 

While  all  employes  of  the  papers 
went  off  the  payroll  Saturday  night, 
plans  were  made  for  creation  of  a 
few  emergency  positions  in  the  news 
room  and  elsewhere,  to  be  rotated  as 
much  as  possible  among  those  not 
otherwise  employed.  No  effort  was 
made  immediately  by  the  papers  to 
cover  local  news,  but  press  associa¬ 
tions  made  emergency  arrangements 
to  handle  major  happenings. 

Laid  off  workers  were  advised  to 
file  for  unemployment  insurance 
benefits  and  seek  such  other  employ- 
(Continued  on  page  29) 


Soys  Profits  Tax 
Halts  Sale  of 
Press  Equipment 


Gannett  Tells  House  Group 
of  $32,000  "Penalty"  on 
$200,000  Sale 


Washington,  D.  C.,  Jan.  18 — Mem¬ 
bers  of  the  House  Ways  and  Means 
Committee  today  received  first-hand 
information  from  Publisher  Frank 
Gannett  concerning  the  operations  of 
the  undistributed  profits  tax. 

“In  my  own  case,”  said  Mr.  Gan¬ 
nett,  “I  need  some  press  equipment 
for  one  of  our  newspapers.  It  would 
cost  $200,000.  In  this  particular  case 
the  subsidiary  company  would  have 
to  pay  an  undistributed  profits  tax 
of  ^2,000  if  it  paid  for  these  presses 
out  of  earnings.  As  a  result  of  this 
penalty,  I  am  not  going  to  buy  these 
presses,  but  will  get  along  wiffi  what 
we  have  as  long  as  possible.  Thus 
again  a  chance  to  give  employment  to 
workers  is  lost.” 

Mr.  Gannett  suggested  amendment 
to  the  tax  laws  which  would  encour¬ 
age  employers  to  share  their  profits 
with  workers,  and  again  he  drew  upon 
his  own  business  to  illustrate. 


Dividend  to  Workers  Taxed 

“I  have  set  up  a  Foundation  which 
will  ultimately  control  all  of  the 
common  stock  of  the  Gannett  Com¬ 
pany,”  he  explained.  “Whatever  comes 
into  the  treasury  of  the  Foundation 
will  go  to  charitable,  philanthropic  and 
educational  purposes.  This  being  the 
case,  there  will  be  no  incentive  for 
the  directors  of  the  Foundation,  who 
will  also  make  up  the  board  of  direc¬ 
tors  of  the  company,  to  increase  the 
dividends  on  the  common  stock  be¬ 
yond  a  reasonable,  safe,  sound  and 
modest  figure. 

“At  the  close  of  the  year’s  business, 
after  careful  consideration  of  the 
profits  which  our  company  made  for 
the  year,  the  directors  decided  on  a 
dividend  for  the  worker.  With  the 
dividend  I  sent  out  a  note  saying  that 
this  was  not  a  bonus,  a  gift,  or  a 
Christmas  present,  but  it  was  the 
workers’  share  in  the  profits  of  the 
company  as  we  had  been  able  to 
compute  them. 

“For  a  long  time  I  have  advocated 
unemployment  insurance  and  social 
security  insurance,  but  I  find  that  in 
declaring  this  wage  dividend  of  ap¬ 
proximately  $140,()00,  we  will  have  to 
pay  3%  tax  which  would  amount  to 
$4,200.  In  other  words,  we  are  taxed 
for  giving  the  employes  this  additional 
reward  for  their  loyalty  and  coopera¬ 
tion  in  making  the  company’s  opera¬ 
tions  profitable!” 


ASKS  PAPER  PRICE  QUIZ 

Marion  Stauffer,  editor  Maryville 
(Mo.)  Forum,  was  elected  president  of 
the  Missouri  Associated  Dailies  at 
Kansas  City  Monday.  Ray  Van  Meter, 
Trenton  Republican,  was  named  vice- 
president  and  L.  M.  White,  Mexico 
Ledger,  secretary-treasurer.  The 
members  adopted  a  resolution  asking 
Congress  to  conduct  an  investigation 
into  the  “unusual  increase  in  the  cost 
of  newsprint.” 


EDITOR 


PUBLISHER 


Chicago  Guild  Units  Vote 
Strike  on  Hearst  Dailies 

Action  Delayed  When  Management  Concedes 
Six  Points,  After  Dismissing  138  Employes 
...  No  Pay  Cuts,  Says  Levi 


(By  rcU'griil<k  to  Editor  &  1’iblisher)  The  matia 
CHICAGO,  Jan.  20 — Final  action  on  a  this  point. 

strike  vote  taken  by  the  Chicago  Sta 

Herald  &  Examiner  and  Chicago  t 


TT  ■  1,  between  the  Great  Falls  (Mont.) 

HITS  yr  Tribune  and  Leader  and  the  Great 

Falls  Newspaper  Guild  covering 
-  1  •  wages,  hours  and  conditions  for  edi- 

irst  UCllllGS  employes. 

^  minimum  wage  scale  for  report¬ 
ers,  editors  and  photographers  ranges 
n  Management  Concedes  from  $25  for  beginners  to  $45  after 

three  years’  experience.  Librarians’ 
lissing  138  Employes  and  assistants’  scales  run  from  $25  to 

$35.  Telephone  operators’,  clerks’  and 
yg  Levi  stenographers’  scale  ranges  from  $18 

*  to  $25. 

The  six-day  48-hour  week  is  in 
The  management  ha.>  not  yielded  on  effect  until  May  1,  1938,  when  the 


five-day  40-hour  week  will  be  in¬ 
strike  vote  taken  by  the  Chicago  Statement  by  Peblisher  stalled.  Equal  pay  or  time  off  for 

Herald  &  Examiner  and  Chicago  connection,  Emanuel  Levi,  overtime  is  granted.  Dismissal  pay 

Amer^an  guild  imits  was  delayed  un-  publisher  of  the  local  Hearst  newspa-  ranges  from  two  weeks’  pay  for  one 
til  midnight  tonight,  when  members  issued  a  statement  to  all  em-  of  service  with  an  additional  one 

of  the  two  units  last  night  empow-  pioy^g  declaring:  week’s  pay  per  year  thereafter  to  a 


of  the  two  units  last  night  empow-  pioy^g  declaring:  week’s  pay  per  year  thereafter  to  a 

ered  their  committee  to  extend  nego-  ..^be  recent  dismissals  involving  138  maximum  of  six  weeks’  salary.  The 

tiations  24  hours.  ,  •  j  persons  out  of  3,240  employes  were  contract  was  signed  for  the  dailies  by 

The  Hearet  units  Sunday  authorized  necessary  by  department  merg-  Alexander  Warden,  business  man- 

the  executive  board  to  call  a  str^e  interest  of  a  more  efficient  ager,  and  for  the  guild  by  J.  K.  How- 

if  demands  were  not  met,  following  economical  operation.  It  is  my  ard,  president,  and  Fred  Martin,  sec- 

138  dismisMls  in  connection  with  me  gincere  hope  and  my  belief  that  no  retary. 

new  consolidate  managemee  of  the  farther  reduction  in  personnel  will  be 

two  papers.  Most  of  the  dismissals  ngcessarv.  and  I  nledce  mv  best 


At  press  time  Thursday,  negotia¬ 
tions  were  still  deadlocked  following 
a  three-hour  conference  in  the  after¬ 
noon.  Emanuel  Levi,  publisher  of 
the  Chicago  Hearst  papers,  said: 
"We  have  made  every  possible  con¬ 
cession  in  an  effort  to  preserve 
peace."  Harry  Wohl,  local  guild 
president,  declared:  "We  are  still 
striving  to  settle  this  matter  without 
a  strike.  We  have  made  practically 
no  definite  progress  since  last  night." 
Meanwhile  the  guild  announced  a 
mass  meeting  for  10  p.m.  Thursday, 
at  which  final  strike  action  was  to 
be  determined. 


necessary,  and  I  pledge  my  best  Albany  Hearing 
efforts  to  that  end  No  one  can  guar-  DEFENSE  OF  the  Gannett  Company, 
an  ee  what  the  volume  of  this  business  Company,  Inc.,  in 

ji  f  L  fh®  NLRB  hearing  on  charges  of  dis- 

Regardless  of  what  rumors  or  erimination  against  Tri-City  Newspa- 

propaganda  you  may  have  heard.  ^uild  members  opened  this  w^k 
there  have  been  no  pav  cuts  and  none  ■  ...  ,  u  t  • 

is  contemnlated  '  ^^'^any  with  testimony  by  Lewis 

...  j  ,  .  ■  C.  Sebring,  night  city  editor  of  New 

I  want  to  do  my  part  to  insure  em-  .-,,,1,5,., 

ployment  for  all  3.102  of  us.  and  to  ^ Tribune, 
provide  jobs  for  more.  This  program  Elisha  Hanson,  counsel  for  the 


.111  J  MCA  lilCritlMCia  tills  WCCAV 

there  have  been  no  pav  cuts  and  none  ■  .i,  ...  ,  u  t  • 

is  contemnlated  '  A^'^^ny  with  testimony  by  Lewis 

...  j  ,  .  ■  C.  Sebring,  night  city  editor  of  New 

I  want  to  do  my  part  to  insure  em-  ,-,.,1,5,., 
ployment  for  all  3.102  of  us.  and  to  ^ Tribune, 
provide  jobs  for  more.  This  program  Elisha  Hanson,  counsel  for  the 
for  progress  of  these  properties,  which  Press  Company,  intimated  the  defense 
means  steady  employment  and  re-em-  would  complete  its  presentation  in  a 
ployment.  cannot  succeed  if  shackled  week.  He  is  assisted  by  T.  Karl 
with  unreasonable  demands."  Nixon,  of  counsel  for  the  Gannett 

Meanwhile,  guild  leaders  declare  Company, 
they  are  making  active  preparations  to 

carry  out  the  strike  threat,  if  a  satis-  Application  Denied 

factory  .settlement  is  not  reached  to-  .  tdidt  t/-  a  at 

day.  "Emergency  headquarters"  have  APPLICATION  OF  the  Newspaper 


been  established  at  the  Weston  Hotel 
opposite  the  Hears!  building. 


Circulation  Employes  Union,  an  in¬ 
dependent  group  on  the  Bronx  (N.  Y.) 


Both  the  Herald  &  Examiner  and 

American  units  on  Jan.  16  authorized  recently  by  the  Board  of 


were  in  departments  other  than  edi-  American  units  on  Jan.  16  authorized  rT  a  1  ^  V 

torial,  it  was  stated,  but  the  guild  is  the  local  guild  executive  board  to  call  Appals.  The  petition 

claiming  jurisdiction  over  business  a  strike  if  by  midnight.  Jan.  19,  de-  vigorously  opposed  by  the 

offices.  mands  of  the  guild  were  not  granted,  •newspaper  guild  which  charged  it  is 


offices. 

In  an  effort  to  settle  the  dispute. 


The  Herald  &  Examiner  unit,  which  ^  company  union. 


Martin  P.  Durkin,  state  labor  director,  had  been  offered  a  separate  contract.  This  week  the  independent  group 
arranged  a  conference  late  yesterday  delayed  action  on  this  proposed  agree-  resolved  that  whereas  its  members 
at  which  the  management  made  sev-  ment  when  it  learned  the  .American  had  ‘‘been  bombarded  with  guild 
eial  conciliatory  concessions.  unit  had  voted,  54  to  2.  in  favor  of  a  propaganda’’  they  desired  to  have  no 

Militant  Sentiment  strike.  The  Herald  &  Examiner  relations  with  the  guild  in  any  way 


Militant  Sentiment  strixe.  me  tierald  &  txaminei 

At  last  nipht’s  mass  mpetine  at-  guildsmen  supported  the  Americar 

*  ^  ^  K  ^  fU  onn  «  unit  by  voting.  21  to  16,  authorizing 

tended  by  more  than  200  Hearst  em-  ,  f 

a  militaTTf  sontimpTrt  was  PTri-  ^ction  by  the  executive  board 


guildsmen  supported  the  American  and  asked  that  the  guild  cease  all 
unit  by  voting,  21  to  16.  authorizing  efforts  to  claim  jurisdiction  over  the 


ployes.  a  militant  sentiment  was  evi¬ 
dent,  but  reports  of  progress  made  by 


Harvey  J.  Kelly.  Hearst 

the  negotiating  committee  resulted  in  ,  ■  ,  ^  ^  • 

,1  -11  *  labor  counsel,  and  presented  their 

the  guildsmen  giving  that  group  a  c  •  ,  i.-  ,•  ri.  ■ 

•  *  f  cj  J  hve-point  ultimatium.  In  the  evening, 

unanimous  vote  of  confidence  and  ,,  ^  ^ 

♦  ■  «  (  L-  ^be  management  submitted  its  answers 


rike  action  by  the  executive  board,  members  of  the  circulation  depart- 
On  Monday,  guild  representatives  ment. 

et  with  Harvey  J.  Kelly.  Hearst  The  group  withdrew  in  September, 


1937,  from  membership  in  the  guild. 


unanimous  vote  of  confidence  and 
postponing  strike  action.  The  com¬ 
mittee,  augmented  by  Morgan  Hull, 
ANG  representative  reported  the  man¬ 
agement  had  modified  its  original 
stand  to  include  the  following: 

(1)  Extension  of  preferential  con¬ 
sideration  on  rehiring  to  12  months; 
(2)  No  pay  cuts  in  present  salaries 
during  period  of  contract;  (3)  Should 
the  management  deem  staff  reductions 
necessary,  it  agrees  to  notify  the  local 
guild  executive  board  two  weeks  in 
advance  before  such  reductions  are  to 
be  made,  for  purpose  of  discussion; 
(4)  In  case  of  two  discharged  em¬ 
ployes,  the  management  concedes 
jurisdiction  of  the  NLRB  and  agrees 
to  abide  by  its  decision  without  ap¬ 
peal;  (5)  The  management  withdrew 
its  arbitration  proposal,  but  qualified 
dismissal  pay  not  to  include  wilful 
misconduct;  (6)  It  also  agreed  to  a 
consent  election  among  unorganized 
employes  to  determine  authorized  col¬ 
lective  bargaining  representatives. 

Harry  Wohl,  of  the  American  staff 
and  local  guild  president,  declared  at 
last  night’s  meeting:  “Our  fight  is  a 
fight  for  job  security.’’  He  said  the 
committee  is  seeking  a  written  guaran¬ 
tee  against  further  staff  reductions. 


the  management  submitted  its  answers  Strikers  Guilty 

to  the  guild's  demands.  gjX  qF  THE  eight  strikers  on  the 

Crarr*  F<-rlle  Bayoiiiie  (N.  J.)  Timcs  Were  found 

Great  Falls  Contract  contempt  of  court  Monday 

A  CONTRACT  was  signed  recently,  by  Vice-Chancellor  James  M.  Fielder 


effective  for  a  year  beginning  Jan. 
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ICKES  AGAIN  LASHES 
U.  S.  PUBLISHERS 

Calls  Attacks  on  Colleges 
“Basest"  Use  of  Newsprint 

Attacks  on  institutions  of  higher 
learning  by  “newspaper  publishers 
who  thus  put  good  newsprint  to  the 
basest  possible  use,”  were  decried 
Jan.  20  by  Harold  L.  Ickes,  Secretary 
of  Interior,  at  a  meeting  of  the  Asso¬ 
ciation  of  American  Colleges,  at  Chi¬ 
cago. 

“Intellectually  sterile  morons,”  and 
“shoddy  politicians,”  responsible  for 
“sporadic  red  hunts,”  likewise  were 
riddled  by  the  cabinet  member,  who 
called  the  name  of  but  one  alleged 
offender.  Commenting  on  an  inquiry 
into  University  of  Chicago  teachings, 
Ickes  observed:  “A  committee  of  the 
Illinois  legislature,  under  the  lash  of 
the  Hearst  press,  was  snooping  here 
and  there  in  an  attempt  to  pry  out 
something  that  smacked  of  Commun¬ 
ism.” 

“I  regard  it  as  a  crime  of  the  highest 
order  for  any  newspaper  publisher  to 
seek  to  bolster  his  ebbing  circulation 
by  a  scurrilous  and  inverifiable  charge 
against  one  of  our  colleges,”  Secre¬ 
tary  Ickes  told  the  educators. 

"Lamentable  Hue  and  Cry" 

‘‘Why  rival  newspaper  publishers  in 
such  circumstances  do  not  counter 
such  an  attack  is  more  than  I  can 
understand.  But  the  lamentable  fact 
is  that,  generally  speaking,  other  pub¬ 
lications  join  in  the  hue  and  cry, 
probably  to  maintain  or  improve  their 
own  circulations.  It  would  seem  that 
a  single  subscriber  with  his  two  or 
three  cents  a  day  means  more  to  cer¬ 
tain  newspaper  publishers  than  the 
fame  and  reputation  of  an  institution 
of  higher  learning  that  is  revered  for 
it.s  intellectual  leadership  in  parts  of 
the  world  which  had  never  heard  of 
the  newspaper  in  question. 

“But  despite  the  indignation  with 
which  I  regard  attacks  on  academic 
freedom,  either  by  unscrupulous 
newspapers  or  intellectual  Dillingers, 
I  cannot  escape  the  conviction  that 
the  colleges  themselves  are  largely  to 
blame  for  this  state  of  affairs.  If 
there  were  more  concern  about  turn¬ 
ing  out  socially  trained,  clear-think¬ 
ing  citizens,  men  and  women  with 
intestinal  fortitude  enough  to  coun¬ 
ter-attack  when  an  attempt  is  made 
to  inflict  harm  that  will  react  unfa¬ 
vorably  upon  our  body  politic,  such 
episodes  as  I  have  referred  to  would 
be  rare  indeed.” 

■ 

Certify  Guild  for  News 
Commercial  Employes 

The  National  Labor  Relations  Board 
Thursday  issued  an  order  certifying 
the  Newspaper  Guild  of  New  York  as 
having  been  selected  by  a  majority  of 
the  commercial  employes  of  the  News 
Syndicate  Company,  publisher  of  the 
New  York  Daily  News,  other  than 
mechanical,  to  represent  them  in  col¬ 
lective  bargaining.  A  hearing  was 
held  on  the  petition  in  December. 

At  that  time  a  group  of  52  adver¬ 
tising  solicitors  advised  the  labor 
board  that  they  did  not  wish  to  be 
represented  by  the  guild  or  any  othei 
union.  The  labor  board  certificatior. 
did  not  recognize  the  separate  adver¬ 
tising  group  in  any  way. 

It  is  expected  the  guild  will  reques: 
the  News  management  to  meet  im¬ 
mediately  to  draw  up  an  hours  and 
wages  contract  for  these  employes. 

250  ON  SNPA  ROLLS 

Membership  of  the  Southern  News¬ 
paper  Publishers  Association,  which 
comprises  14  states,  reached  a  new 
high  of  250  Jan.  1,  it  was  announced 
this  week  by  Cranston  Williams,  sec¬ 
retary-manager. 
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jLtRRISBURG,  PA.,  Jan.  17— Facing 
a  year  of  continued  increasing  costs, 
sublishers  at  the  thirteenth  annual 
convention  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association  here 
fanuary  14-15  discussed  ways  of  meet- 
ng  expense  increases  and  guild  activ- 
ies.  Advertising,  editorial  and  cir- 
ulation  promotion  and  labor  prob- 
;«ns  were  also  thoroughly  discussed 
speeches,  open  forums  and  closed 


I.  Hrookvillc  .Iclfi'ixiiiiaa  DiniixMat :  ‘.J. 

.Me.versdali-  Kiinihlkaii;  U.  Soiulirtoii  Iiiilc 

IMCIKleilt . 

New»pa|>«T  l‘ro<liirlian — UailioK  over  15, 
000  cireiilutioii :  1.  Wilkes-Barre  ReeorO:  3. 
Pittsburirh  Sun-Telepraph;  .‘1.  Serantoii  Tri¬ 
bune,  Dailies  b<’twe<'n  15,000  anil  0,000 
eireulalion:  1.  Sharon  Herald;  3.  Bloonis- 
bure  Mornini;  Press:  3.  WasliiiiKton  Ob¬ 
server.  Dailies  under  6.000  eireulalion ; 
1.  Tarentum  Valley  Daily  News;  3.  Phoeiiix- 
ville  Daily  Republiean;  3.  Jeannette  News- 
Dispateh.  Weeklies  anil  Semi-weeklies;  1. 
Wilmerdinsf  Westinphouse  Valley  News;  3. 
Brookville  Jeffersonian  Ik-nicx-rat ;  3.  Meyers- 
dale  Repiibliean. 

Best  Kdilorlal  I’aBe— Dailies  over  15,000 


branded  as  the  wrong  policy  for  bet¬ 
ter  reader  relationship.  “We  are  not 
living  among  the  people  as  we  should,” 
Person  declared,  pointing  out  that  for¬ 
merly  reporters  called  personally  for 
news  items  and  thus  created  a  closer 
p>ersonal  relationship.  Mr.  Person  rec¬ 
ommended  a  return  to  this  method  of 
“personal  reporting”  as  a  means  of 
bringing  the  publisher  and  the  reader 
closer  together. 

Ray  Sprigle,  Pittsburgh  Post- 
Gazette  reporter  now  famous  for  his 
Black-KKK  expose,  told  the  publish¬ 
ers  how  he  handled  this  story. 

Advertising  Clinic 

Charles  C.  Curtis,  Allentown  Morn¬ 
ing  Call,  presided  over  an  advertising 
clinic  Friday  afternoon.  Andrew  Con¬ 
nelly,  public  relations  director,  Joseph 
Home  Company  department  store, 
Pittsburgh,  spoke  on  “The  Retailer’s 
Point  of  View  on  Current  Advertising 
Problems,”  praising  newspapers  as  the 
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sessions  of  the  convention. 

Attended  by  nearly  400  newspaper 
[leople,  the  convention  was  one  of  the 
Tiost  enthusiastic  in  PNPA  history. 
Faere  were  300  at  the  closing  dinner. 
Chief  interest  was  shown  in  the  sub¬ 
jects  of  operating  costs  and  subscrip¬ 
tion  rate  raises.  Several  publishers 
rtported  that  they  were  increasing 
Subscription  rates  this  week  or  next. 
Several  other  publishers  said  they 
bd  about  made  up  their  minds  to 
make  increases,  according  to  a  report 
by  Colonel  Ernest  G.  Smith,  Wilkes- 
Bcrre  Times-Leader,  chairman  of  the 
PXPA  Committee  on  Circulation  and 
Promotion.  Colonel  Smith  told  the 
i  nvention  the  number  of  2c  news¬ 
papers  in  the  state  had  been  reduced 
Jiis  year  from  73  to  about  30.  Pub¬ 
lishers  present  who  had  already  made 
increases  said  they  were  entirely  satis- 
Sed  with  results. 
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Warns  of  Printer  Shortage 

William  N.  Hardy,  PNPA  manager, 
*arned  that  unless  drastic  pruning  of 
)sts  can  be  affected  during  the  next 
i2  months,  the  newspapers  of  Penn- 
ylvania  will  have  to  face  a  15%  in- 
-ease  in  operating  expenses. 

Sessions  opened  Friday  morning 
«th  Floyd  Chalfant,  Waynesboro 
Pecord  -  Herald,  retiring  president, 
r-esiding  over  a  general  meeting.  Mr. 
hardy  submitted  his  annual  report  to 
■le  association,  warning  publishers  of 
he  acute  shortage  of  apprentices, 
pointing  out  that  the  average  age  of 
die  printer  today  is  58  years.  He  told 
PIC  convention  this  situation  repre¬ 
sents  a  real  problem  in  the  plant  and 
l  ust  be  solved  within  a  few  years  by 
-  iting  young  men  into  the  shop. 

The  PNPA  manager  said  that  during 
ne  year  a  “constant  improvement  in 
■  isal  advertising  and  a  lessening  of 
criticism  by  retailers”  was  noted  by 
'he  association.  A  rise  in  circulation 
"as  reported  as  being  general 
'hroughout  the  State  despite  subscrip- 
lon  rate  increases. 

A  favorable  ruling  for  publishers  on 
he  State's  44-hour- week  law  was  re¬ 
tried  by  Hardy  as  the  result  to  com- 
iined  efforts  on  the  part  of  many  pub- 
i^hers  who  went  to  Harrisburg  for 
^inferences  with  the  State  Industrial 
'lard  on  the  problem. 

PNPA  Contest  Winners 
Awarding  of  prizes  in  the  PNPA 
nnual  newspapers  contest  was  an¬ 
nounced  by  Don  A.  Johnson,  of  the 
■’■enton  (N.  J.)  Times.  The  following 
‘pers  won  recognition  from  among 
-ores  of  entries: 

Front  I’«Bf — Dailies  over  15.000  eir- 
Johnstown  Tribune;  3.  Seraii- 
Tribune;  3.  Wilkes-Barre  Record.  Dailies 
^’ii  15,000  and  6.000  circulation; 
j.,,,*P®h'sburB  Morninp  Press;  3.  Sharon 
City  Derrick.  Dailies  under 
jU  circulation:  1.  Berwick  Enterprise: 
.  Haven  Express:  3.  Phoenixville  Daily 
''  oilcan.  Weeklies  and  Semi-weeklies: 


Executive  Committee  of  the  PNPA  at  Harrisburg  convention.  Seated  (I.  to  r.);  Ross 
M.  Blair,  Pittsburgh  Legal  Journal;  A.  W.  McDowell,  Sharon  Herald,  New  President; 
John  E.  Person,  Williamsport  Gazette-Bulletin;  Floyd  Chalfant,  Waynesboro  Record- 
Herald,  retiring  president;  Howard  Reynolds,  Quarryville  Sun;  E.  E.  Althouse,  Seller- 
ville  Herald;  standing  (I.  to  r.);  John  O'Donnell,  Oil  City  Derrick,  Frederick  T.  Gelder, 
Forest  City  News;  H.  C.  Roberts,  Philadelphia  Legal  Intelligencer;  J.  R.  Dershuck, 
Hazleton  Plain  Speaker  and  Standard-Sentinel;  R.  E.  Whitmore,  New  Holland  Clarion, 
and  William  D.  Fish,  Coudersport  Potter  Enterprise. 


ciroul.ilion :  1.  Jobuxtowii  TribuiU':  3.  1‘liil.i 
dclphi.u  Eveiiiiis.'  Bulletin:  3.  Scranton  Tri¬ 
bune.  Dailies  iMdween  15,6(1(1  anil  6.066 
circulation:  1.  WashiiiKton  Observer;  3. 

Norristown  Times  Herald:  Bloonisbiirir 

.Mornitur  I’ress.  Dailies  under  6.666  circu¬ 
lation:  1.  Sa.vrc  Eveniinr  Tunes;  3.  Oil  t.'il.i 
Itlizzaril.  Weeklies  and  Scnii-weeklies :  1. 

yuakertowii  Free  Press:  3.  Kutztown  I’atriot: 
:t.  Brookville  Jeffersonian  Democrat. 

Best  Sports  I’lige  or  I'liKes — Dailies  over 
15.006  eireulalion:  1.  Eancasler  New  Era: 
3.  Johnstown  Tribune:  3.  Jobnstown  Demo- 
i*rat.  Dailies  between  1.5.060  and  6,000  eii-- 
eiilation;  1.  Brownsville  Teleirraph:  3.  Nor 
rislown  Times  Herald:  3.  Sharon  Herald. 
Dailies  under  6,000  eireulalion :  1 .  Towanda 
Dail.v  Review;  3.  Berwick  Enterprise;  3 
Pottsvillc  Sehu.vlkill  New  Deal  Reimrlcr 
Weeklies  and  Semi-weeklies:  1.  Wilmerdim; 
Westimrhoiise  Valley  News;  3.  Brookville 
.Jeffersonian  Democrat. 

Best  I’ietiires — Dailies  from  1.5.000  to 
.50,00();  1.  Allentown  Chroniele  and  News: 
3.  Easton  Express;  3.  Allentown  Moriiim; 
Call.  Dailies  between  1.5,000  and  6,000  eir- 
eulatiou;  1.  Sharon  Herald;  3.  Bloomsburir 
Morninir  Press;  ,3.  Butler  Eairle.  Dailies 
under  6.000  eireulation:  1.  Towand.a  IXail.v 
Review  3.  Tarentum  Valley  Daily  News;  3. 
Lock  Haven  Express.  , 

Sperial  Contest,  Best  AVonien’s  and  So- 
eiety  Features — Newspapers  with  circulations 
of  10.000  or  more;  1.  Norristown  Times 
Herald:  2.  Lancaster  New  Era:  3.  McKees¬ 
port  Daily  News.  Newspapers  with  less  than 
10.000  circulation;  1.  Ardmore  Main  Line 
Daily  Times;  3.  Washimrton  Daily  Reporter: 
;i.  Bloomsburir  Mornimr  Press. 

Faulty  Ink  Spoilage 

In  discussing  points  on  which  the 
judges  based  their  decisions,  Johnson 
blamed  mechanical  departments  for 
spoiling  much  splendid  editorial  and 
lay-out  work  through  faulty  ink  cov¬ 
erage  and  also  told  the  publishers  that 
the  color  of  their  newsprint  had  a  vital 
affect  on  the  appearance  of  the  paper. 
Johnson  suggested  that  blue-toned 
newsprint  be  used  in  conjunction  with 
blue-toned  ink  for  best  results.  He 
also  criticized  the  use  of  scare-heads 
on  unimportant  stories. 

John  E.  Person,  Williamsport  Sun 
and  Gazette-Bulletin,  urged  closer  co¬ 
operation  with  the  opposition  in  high¬ 
ly  competitive  communities.  Overuse 
of  the  telephone  in  reporting  was 


fundamental  advertising  medium,  but 
cautioning  the  publishers  that  “news¬ 
papers  do  not  do  a  good  job  in  selling 
themselves  to  the  retailer.”  Connelly 
suggested  that  advertising  depart¬ 
ments  base  their  selling  points  on 
“reader  confidence”  and  not  on  the 
various  services  and  figures  with 
which  they  annoy  the  larger  stores. 

James  F.  Hoge,  general  counsel. 
Proprietary  Association,  said  that  be¬ 
cause  of  the  national  scope  of  adver¬ 
tising  today  the  dominant  laws  cov¬ 
ering  copy  and  regulations  should  be 
Federal  rather  than  State  regulations. 
Mr.  Hoge  declared  the  trend  toward 
“rigidity”  was  the  most  serious  in  the 
advertising  field  and  warned  that  lack 
of  flexibility  in  regulations  will  be  a 
serious  blow  to  advertising.  Discuss¬ 
ing  fair  trade  laws,  now  effective  in 
42  states,  he  said  they  were  “conceived 
as  means  of  protecting  national 
brands,  but  now  reach  out  and  regu¬ 
late  the  dealer  in  unfair  detail,”  de¬ 
claring  that  such  trends  are  not  liberal 
or  progressive,  but  reactionary. 

Leading  a  discussion  on  newspaper 
promotion,  William  A.  Thomson,  man¬ 
aging  director  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  told  the  advertising 
executives  the  United  Front  move¬ 
ment  is  showing  splendid  results,  but 
warned  them  that  newspaper  promo¬ 
tion  is  woefully  inadequate  when 
compared  with  methods  used  by  radio 
and  outdoor  media.  He  said  “reader 
interest”  sales  talk  is  being  challenged 
by  radio  and  magazines  and  declared 
it  is  time  for  the  newspaper  publisher 
to  go  back  to  the  advertiser  and  prove 
the  influence  of  his  paper  on  the  pub¬ 
lic.  Thomson  said  the  research  de¬ 
partment  of  the  ANPA  is  ready  to  aid 


publishers  in  proving  this  contention. 

A  weekly  paper  forum  was  also 
conducted  Friday  afternoon  with  Jess 
H.  Rodgers,  Westinghoiise  Valley 
News,  presiding. 

At  a  dinner  session  Friday  of  the 
Mechanical  Committee,  Howard  J. 
Lamade,  Williamsport  Grit,  chairman, 
authority  granted  by  the  Executive 
Committee  was  accepted  to  call  a 
PNPA  Mechanical  Conference  at  the 
Penn  Harris  Hotel,  Harrisburg,  Mon¬ 
day  and  Tuesday,  April  4  and  5.  The 
first  session  will  be  devoted  to  photo¬ 
engraving;  Monday  evening  to  stereo¬ 
typing  problems;  Tuesday  morning  to 
compKDsing  room,  and  Tuesday  after¬ 
noon  to  pressroom  problems. 

Labor  trends  and  developments 
wjthin  the  industry  were  reviewed  in 
an  executive  session  of  the  convention 
Friday.  Speakers  included  A.  W. 
McDowell,  Sharon  Herald,  Colonel 
Ernest  G.  Smith,  publisher,  Wilkes- 
Barre  Times-Leader,  the  associate 
manager  in  charge  of  the  Industrial 
Relations  Division,  and  others.  The  44 
hour  law  and  the  practical  problems 
it  presents  in  newspaper  operations 
likewise  were  under  discussion,  elicit¬ 
ing  many  questions. 

During  the  closed  session  it  was  dis¬ 
covered  an  unannounced  visitor  had 
secreted  himself  in  a  darkened  door¬ 
way  of  an  adjoining  dining  room.  The 
man  subsequently  identified  himself  as 
Carl  Reynolds,  representing  the  Daily 
Worker,  New  York.  He  showed  a  guild 
membership  card  and  said  he  was 
going  to  report  the  meeting  in  his 
paper  and  in  the  Guild  Reporter. 

New  Officers 

The  PNPA  decided  to  hold  another 
editorial  conference  at  State  College 
this  summer  and  named  Harrisburg 
as  the  place  for  next  year’s  conven¬ 
tion.  Nomination  of  officers  were  re¬ 
ceived  and  the  following  officials  and 
board  of  directors  were  elected; 

President,  A.  W.  McDowell,  Sharon 
Herald;  Vice-President,  Millard  A. 
Stofflet,  Hamburg  Item;  Secretary- 
Treasurer,  Howard  Reynolds,  Quarry¬ 
ville  Sun.  Executive  Committee  at 
Large,  Floyd  Chalfant,  Waynesboro 
Record  Herald;  N.  A.  Frantz,  Strouds¬ 
burg  Record;  John  O’Donnell,  Oil  City 
Derrick.  District  1,  Holland  L.  Adams, 
Bethlehem  Globe-Times,  E.  E.  Alt- 
house,  Sellersville  Herald;  District  2, 
J.  R.  Dershuck,  Hazleton  Plain  Speak¬ 
er — Standard-Sentinel,  Braton  Gard¬ 
ner,  Montrose  Independent;  District  3, 
I.  Z.  Buckwalter,  Lancaster  Newspa¬ 
pers,  Inc.,  R.  Evers  Whitmore,  Neio 
Holland  Clarion;  District  4,  John  E. 
Person,  WilliamsjMrt  Sun  and  Gazette- 
Bulletin,  William  D.  Fish,  Coudersport 
Potter-Enterprise;  District  5,  John  T. 
Robinson,  Monongahela  Republican, 
G.  C.  Kuehnert,  McDonald  Record- 
Outlook;  District  6,  Arthur  Colegrove, 
Corry  Journal,  Will  Rose,  Cambridge 
Springs  Eenterprise-News. 

State  Ads  Bring  Results 

Newly-elected  President  McDowell, 
in  a  short  talk,  predicted  a  “tougher” 
year  for  Pennsylvania  publishers  in 
1938.  In  the  absence  of  Pennsylvania 
Secretary  of  Highways  Warren  Van 
Dyke,  who  was  scheduled  to  speak  to 
the  convention,  Orson  N.  Ritzman,  ex¬ 
ecutive  secretary  of  the  State  pub¬ 
licity  commission,  read  Mr.  VanDyke’s 
address.  The  State  official  reviewed 
work  of  the  publicity  commission  dur¬ 
ing  recent  months  and  said  that  the 
$500,000  advertising  program  of  Penn¬ 
sylvania  has  “already  repaid  the  Com¬ 
monwealth  its  investment  many  times 
over.”  Advertising  in  newspapers 
brought  more  than  50%  of  the  in¬ 
quiries  received  by  the  commission, 
VanDyke  reported. 

The  publishers  heard  bitter  criticism 
(Continued  on  page  19) 
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EDITOR  &  PUBLISHE? 


“Necessity”  for  3c  Dailies 
Cited  at  N.  E.  Meeting 


than 


100  Publishers  and  Circulators  Discuss  Feasibility 
Of  Raising  Circulation  Rates  .  .  .  "Brighter" 
Chances  for  Advance  Seen 


BOSTON,  Jan.  19— For  almost  a  solid  stressing  the  theme  that  newspapers 
day  publishers  of  New  England  are  the  greatest  single  influence  on 
dailies  discussed  the  feasibility  of  public  opinion,  and  the  necessity  of 
raising  circulation  rates  in  this  area  increased  membership  in  the  bureau 
and  heard  case  histories  of  several  to  give  the  movement  of  the  United 
papers  throughout  the  country  who  Front  a  solid  backing, 
had  raised  their  price  to  three  cents.  Arthur  D.  Neff,  director  of  the  New 
in  a  talk  by  John  Guernsey  of  Media  England  Newspaper  Advertising  Bu- 


Records  at  the  luncheon  meeting  here 
yesterday  at  the  Copley  Plaza. 

Joined  with  the  publishers  were 
members  of  the  New  England  Asso¬ 
ciation  of  Circulation  Managers, 
headed  by  President  Sam  Rosoff  of 


% 


V  . 


Dan  E.  Byron,  Pawtucket  (R.  I.)  Timas, 
presenting  plaque  in  memory  of  Thomas 
F.  Murphy  Jr.,  Springfield  (Mass.)  Daily 
News  circulation  manager  drowned  last 
summer,  to  Edward  Murphy,  New  York 
Times,  his  brother,  in  behalf  of  New  Eng¬ 
land  Association  of  Circulation  Managers 
at  Boston  meeting  this  week. 


the  Bridgeport  (Conn.)  Post.  The  cir¬ 
culators  began  their  annual  two-day 
convention  yesterday  and  continued 
it  today  at  the  Hotel  Staffer  for  a 
business  meeting,  round-table  con¬ 
ference,  and  election  of  officers. 

Although  no  official  step  was  taken 
toward  raising  prices  by  the  pub¬ 
lishers,  it  was  certainly  apparent  that 
all  were  thinking  seriously  of  the 
problem  they  now  face  because  of 
increased  production  costs.  It  would 
appear,  too,  that  the  way  is  fairly  well 
paved  for  a  widespread  movement 
toward  three-cent,  and  ultimately 
five-cent  papers  in  New  England, 
where  mass  opinion  is  rather  slow  to 
form. 

Cites  Necessity  of  3c  Papers 

Edmund  F.  Jewell  of  the  Manches¬ 
ter  (N.  H.)  Union  and  Leader,  pres¬ 
ident  of  the  publishers’  association,  led 
the  morning  meeting  jointly  attended 
by  circulators  and  publishers. 

Frank  E.  Phillips,  secretary  of  the 
NEDNA,  speaking  at  the  morning 
meeting  of  about  100  publishers  and 
circulators,  said  “the  three-cent  sit¬ 
uation  is  brighter  now  than  ever  be¬ 
fore.  The  necessity  is  here.”  In  ad¬ 
dition  to  suggesting  increased  circu¬ 
lation  rates  as  an  added  source  of 
revenue,  Mr.  Phillips  remarked  that 
some  newspapers  might  save  them¬ 
selves  some  money  by  checking  press¬ 
room  wastes. 

William  Thomson  of  the  Bureau  of 
Advertising,  ANPA,  outlined  the  ob¬ 
jectives  of  the  bureau,  the  great  im¬ 
portance  of  research,  the  need  for 


reau,  said  that  after  being  in  business 
only  45  days  the  bureau  has  uncov¬ 
ered  what  appear  to  be  great  poten¬ 
tialities  in  the  increase  of  newspaper 
linage  throughout  New  England 
through  cooperative  campaigns  of  na¬ 
tional  advertisers  working  through 
the  bureau.  Despite  this  fertile  field, 
he  said,  the  bureau  would  continue 
with  its  ground  work  of  “ploughing 
and  harrowing  the  New  England 
field.” 

“We  have  discovered  the  missing 
link  between  the  national  advertiser 
and  the  local  sales  point.  We  plan 
to  visit  every  city  in  New  England 
where  a  daily  newspaper  is  published, 
work  with  retailers  and  meanwhile 
sell  national  advertisers  the  proposi¬ 
tion  that  newspaper  advertising  is  a 
necessity.  It  is  our  job  to  tell  them  that 
newspaper  advertising  is  the  only  con¬ 
trollable  advertising  medium  in  the 
world.”  The  New  England  Bureau 
also  needed  more  nearly  100%  back¬ 
ing  from  papers  who  have  yet  to 
sign  up  for  the  territorial  United 
Front  drive. 

"Profit-Making  Department" 

Sam  Rosoff,  president  of  NEACM, 
speaking  only  as  an  individual  and 
representing  neither  his  association 
nor  his  papers,  said  that  “now  the 
circulation  department  is  looked 
upon  as  a  profit-making  department. 
There  are  benefits  to  be  gained  from 
a  broader  base  of  revenue.  The  ad¬ 
vertisers  cannot  pay  the  freight  for¬ 
ever.  The  price  of  a  paper  is  not  the 
determining  factor  in  its  sale.” 

More  than  one  speaker  who  had  had 
experience  with  a  circulation  rate  rise 
said  advertisers  are  not  concerned 
with  the  loss  of  circulation  result¬ 
ing  from  increases  to  three  cents,  and 
it  was  stated  that  many  advertisers 


like  this  result  better 
in  advertising  rates. 

Frank  S.  Hoy,  Lewiston  (Me.)  Sun- 
Journal,  hit  a  verbal  home  run  when 
he  stated;  “the  public  and  the  adver¬ 
tiser  have  more  confidence  in  what  we 
have  to  sell  them  than  we  have!” 

None  Regrets  Price  Rise 
Mr.  Guernsey  said  the  average  loss 
of  circulation  by  papers  who  have  had 
a  year  or  more  experience  with  the 
three-cent  paper  was  between  four 
and  five  per  cent.  Circulation  slumps 
usually  hit  bottom  in  the  second,  third 
or  fourth  week  of  the  experiment,  he 
said,  and  from  that  time,  pick  up 
steadily.  If  competition  is  dirty,  he 
said,  the  permanent  loss  would  aver¬ 
age  seven  to  eieht  per  cent. 

George  E.  Sullivan,  Jr.,  Fall  River 
(Mass.)  Herald-News,  was  elected 
president  of  the  NEAfllM,  succeeding 
Sam  Rosoff  Bridgeport  (Conn.)  Post, 
at  the  Circulators’  Wednesday  meeting. 
Captain  David  A.  Bissett,  Manchester 
(N.  H.)  Union-Leader  was  elected 
vice-president  and  Edward  Byron, 
Augusta  (Me.)  Kennebec  Journal  was 
re-elected  secretary-treasurer.  New 
directors  include  E.  D.  Dolhenty, 
Worcester  (Mass.)  Telegram-Gazette; 
Paul  S.  Bauer,  Beverly  (Mass.) 
Times;  Frank  R.  Bruening  New  Haven 
Journal  Courier,  and  Joseph  A.  Fa- 
reta,  Haverhill  (Mass.)  Gazette. 

Although  the  assemblage  agreed 
that  a  consumer  price  increase  for 
most  newspapers  is  not  only  obliga¬ 
tory  but  inevitable  it  was  of  the 
opinion  that  the  problem  is  one  which 
the  individual  publisher  must  solve. 
Circulation  managers  representing  2 
cent  papers  freely  gave  the  opinion 
that  a  penny  increase  must  be  ef¬ 
fected  and  some  circulation  managers 
of  3  cent  papers  talked  of  an  increase 
to  4  cents  and  even  5  cents. 


Dismiss  $500,000 
Libel  Suit  Against 
World-Telegram 


L^O 
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Brought  by  Mohammed  A1 
Raschid,  Who  Claimed  to  E«| 
Emir  of  Kurdistan  .  .  . 
Described  as  Imposter 


The  $500,000  libel  suit  brought  1 
Mohammed  A1  Raschid  against  tl 
New  York  World-Telegram  and  A. 
Liebling,  a  World-Telegram  featusi 
writer,  was  dismissed  by  Justice  Lj 
don  in  the  Supreme  Court  of 
York  County  Jan.  12. 
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Sunpapers  Appoint 
Chief  Editors 


Paul  Patterson,  president  of  the  A. 
S.  Abell  Co.,  announced  Jan.  18  that 
John  W.  Owens  had  been  made  editor- 
in-chief  of  the  Baltimore  Sun  and  the 
Evening  Sun.  Mr.  Owens,  on  Jan.  20, 
named  Hamilton  Owens,  who  has  been 
the  editor  of  the  Evening  Sun  as  edi¬ 
tor  of  the  Sun,  and  H.  L.  Mencken  as 
editor  of  the  Evening  Sun,  Mr.  Menck¬ 
en’s  engagement  being  expressly  for  a 
limited  period. 

William  Emmet  Moore,  managing 
editor  of  The  Sun,  and  J.  Edwin 
Murphy,  managing  editor  of  the  Eve¬ 
ning  Sun,  will  remain  in  charge  of  the 
respective  news  departments. 
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was  entitled  “The  Royal  Court 
Ruritania,”  which  was  described  iJ 
the  newspaper  as  “a  land  that  is 
described  by  calling  it  a  state  c 
mind.”  The  article  was  one 
series  of  five  which  the  newspapd 
stated  recorded  “the  careers  of 
most  prominent  Ruritanians.” 

The  newspaper  said  that  A1  Ras. 
chid,  who  claimed  to  be  the  Emir  4 
Kurdistan,  was  an  imposter  and  w 
in  reality  a  “Detroit  tailor.”  The  ar| 
tide  also  described  A1  Raschid  as 
false  nobleman  making  false  claims 
royalty,  passing  imder  assumed  aJ 
false  titles,  being  a  person  who  h4‘^“’ 
no  occupation,  and  a  parasite  on  sc- 
ciety. 

Dafans*  Claimtd  "Truth" 

The  defense  of  the  newspaper  wi 
that  the  article  was  true,  that  tlsPi 
claims  of  A1  Raschid  to  royal  bin| 
were  false,  and  that  he  was  and  is 
fraud  and  an  imposter.  The  new.4s2,fl 
paper  attorneys  claimed  that  A1  Ra.4 
chid  had  illegally  entered  the  UnitelToV 
States  through  Canada  and  was  knowl 
as  Sam  Johnson  and  imder  varioJ 
aliases,  that  he  had  posed  as  the  Rula 
of  Kurdistan,  that  he  had  been  seven 
times  deported  and  that  he 
claimed  to  be  a  French  army  officq 
but  that  in  fact  he  had  been  convicte| 
in  Berlin  for  falsification  of  a  pai 
port,  cashing  worthless  checks  aa 
failing  to  pay  a  board  bill  and  a  ba 
bill  in  1925,  and  had  been  convicta 
of  forging  a  passport  at  Nice,  Franc^ 
and  fraudulently  wearing  the  roseti 
of  the  Legion  of  Honor. 

The  newspaper  also  claimed  that  4 
Raschid  was  in  fact  a  habitual  hon 
beat,  having  defrauded  hotels  in  Ne^ 
York,  London,  Berlin,  Vienna 
Rome,  and  that  he  had  misused  his  ac) 
quaintanceships  with  persons  of  pronij 
inence  and  had  made  fraudule 
claims  concerning  his  birth,  personlp'^ 
fortune  and  citizenship.  '  ‘ 

DeWitt,  Van  Aken  &  Moynihan  w’ei 
attorneys  for  the  World-Tclegr^ 
Francis  Dean  represented  the  plaL'4 
tiff. 
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S.  F.  Mailers  Get  32  y2 
Cents  Per  Day  Increase 


Officers  and  directors  of  New  England  Association  of  Circulation  Managers  for  1938 
elected  Wednesday  in  Boston.  Front  row  (I.  to  r.):  Edward  Byron,  Augusta  (Me.) 
Kennebec  Journal,  reelected  secretary-treasurer;  George  E.  Sullivan,  Jr.,  Fall  River 
(Mass.)  Herald  News,  president;  David  A.  Bissett,  Manchester  (N.  H.)  Union  and 
Leader,  vice-president;  Edward  D.  Dolhenty,  Worcester  (Mass.)  Telegram-Gazette, 
new  director.  Back  row  (I.  to  r.):  Joseph  A.  Fareta,  Haverhill  (Mass.)  Gazette, 
new  director;  Walter  B.  Mills,  New  Haven  (Conn.)  Register;  Frank  R.  Bruening,  New 
Haven  Journal-Courier,  new  director;  Paul  S.  Bauer,  Beverly  (Mass.)  Times,  new 
director;  D.  E.  Byron,  Pawtucket  (R.  I.)  Times,  and  F.  R.  Braiisford,  Lawrence  (Mass.) 

Eagle  and  Tribune. 


The  new  contract  in  San  Franci: 
of  the  San  Francisco  Mailer’s  Un.^ 
No.  18  I.T.U.  increases  wages  324 
per  day,  providing  for  a  two  y 
agreement  with  wages  openable  on 
niversary  date.  The  hours  and  gene 
conditions  are  the  same  as  th 
that  have  existed  over  a  period 
years  or  which  were  changed  as 
result  of  an  arbitration  award  hancj 
down  August  27,  1936,  by  Paul  1 
Douglas.  A  five-day  week  with  ij 
sixth  day  at  straight  time  is  also  p- 
vided. 

Wage  provisions  call  for  $7.67*2 
$7.82*4  per  day  of  eight  hours  , 
sive  and  half  hour  lunch  time.  Tiq 
and  a  half  is  given  for  over  time. 
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nineteen  $1,000,000  Network 
Advertisers  on  Air  in  1937 


I'utomotii 


Procter  6c  Gamble  Nearly  $4,500,000  .  .  . 

Big  Gains  in  Autos,  Toilet  Goods,  Foods  .  .  . 
General  Motors  Put  $7,000,000  Into  Magazines 


PIGGEST  radio  advertiser  of  the 
year  just  closed  was  Procter  & 
jGamble,  huge  manufacturer  of  soaps 
and  cooking  fat,  who  bought  nearly 
million  dollars  worth  of  time  on 
the  networks  in  1937,  beside  spending 
an  unestimated  amount  on  talent  for 
radio  shows.  This  was  $1,150,000  more 
Jthan  in  1936.  Procter  &  Gamble’s 
Tnagaziiic  expenditure  showed  little 
change  from  1936,  being  put  at 
$2300.000. 

Both  radio  and  magazine  figures 
used  in  this  article  are  from  the  tabu- 
tion.s  of  Publishers  Information  Bu¬ 
reau,  which  estimates  dollar  volume 
the  basis  of  one-time  rates.  Ac¬ 
tual  payments  may  be  somewhat 
smaller.  Newspaper  expenditures  of 
the  biggest  advertisers  are  not  yet 
available. 

Two  big  food  corporations  and  a 
drug  and  cosmetic  concern  came  next 
in  network  expenditures  —  General 

1  Foods,  at  $2,764,984;  American  Home 
Products,  at  $2,547,864;  and  Standard 
Brands,  at  $2,508,139.  Others  over  the 
$2,000,000  mark  were:  Sterling  Prod- 
“iucts  (drugs),  $2,299,748;  American 
*f  Tobacco,  $2,244,021;  Lever  Bros, 
(soaps),  $2,182,123. 

General  Motors,  Ford  Motor,  Lig¬ 
gett  &  Myers  Tobacco  and  Colgate- 
iPalmolive-Peet  were  not  far  short  of 
'^the  $2,000,000  line.  Nineteen  concerns, 
most  of  them  handling  several  ac¬ 
counts,  bought  more  than  $1,000,000 
of  network  time  in  1937.  For  the 
®Jthree  big  networks,  1937  showed  a 
gain  of  16%  over  1936  in  time  sales. 

Rgdio  Total  $140,000,000? 
Including  local  and  spot  broadcast¬ 
ing  as  well  as  that  on  networks,  the 
broadcast  total  was  more  than  $140,- 
DOO.OOO.  according  to  Broadcasting 
magazine,  which  went  $15,000,000  be¬ 
yond  that  conservatively  figured  by 
other  estimators. 

Broadcasting’s  estimate  was  made 
by  Dr.  Herman  S.  Hettinger,  Wharton 
School  of  Finance  and  Commerce, 
Pennsylvania  University,  who  is  an 
authority  on  broadcast  economics. 
Br  Hettinger  put  local  broadcasting 
nt  $38,000,000,  a  gain  of  20%  ;  spot 
broadca-sting  at  $33,000,000,  a  gain  of 
25^;  and  regional  networks  at 
Sl200,000,  a  gain  of  4%. 

Here  is  the  way  the  networks’  times 
'cles  were  spread  over  the  field  of 
businc.-s: 


19a  7  19.16 

(Tot.il  $7.2.10.290)  $5,867,105 


bleats . 

Miscellaneous  . 

Garden  and  field  . 

House  furniture  and 

furnisliin|;s  . 

.Teveelry  and  silverware 
I.nhricants,  petroleum 
products  and  fuel... 
Macliinery.  farm  equip¬ 
ment  and  mech.  sup¬ 
plies  . 

Office  equipment  . 

Paints  and  hardware. . 
Radios  and  phonographs 
.Schools  and  correspon¬ 
dence  courses  . 

Shoes  anil  leather  goods 
Laundry  soaps  and 
housekeepers'  supplies 

.Sporting  goods  . 

Stationery  and  publish¬ 
ers  . 

Tr.avel  and  hotels . 

Wines,  lieer  and  liquor 
Miscellaneous  . 


$2,814 

8,242,516 

5,200 

1,018,654 

248,343 


$200,375 

7,165,212 


Tobacco 


383,277 

298,069 


3,954,910  4,204,699 


.380.565 

440,750 

469,379 

1.388,846 


354.339 

2.096.582 

12.900 

185,142 

6,064  383 
156,356 

748.519 

73.002 

58.020 

570,118 


96.180 

185.203 


3,495,337 


451.868 

62,309 

153.392 

2,496.160 


Tox.ti.  NIK' 
Tota'  fits 
Totai,  Mils 


_ $38,651  286  $34,523,950 

_  28.732.118  23.168.148 

_  1.455  070  1.661,993 


Passenger  c.'irs  ....  5,889.707  4.633,743 

“ires  &  tulH-s  .  537,634  579.380 

-Accessaries  .  822.949  663.982 

"I'liag  ni.iteri.als  ...  243.110  251,927 

cigarettes,  and 

'»>>acor) .  6,777,042  4,639,893 

''’'Mng  and  dry  goo<ls  103,961  252,946 

aftetionery,  gum  and 

tee  cream  .  1,636,406  1.389,802 

"8'  and  toilet  goods: 

,  -  (Total  18.407,888)  16,579.825 

cel  ^osmetics  .  4,805,567  3.959,193 

Toilet  goods  .  3,710,619  4.471,235 

u.  l*v»''if rices  .  3,206,651  2,880.897 

if  Perfumes  .  77,508 

loLDriig-  and  remedies  6.625,051  5.190.992 

'  ‘nci.!!  and  insurance  816,472  478,471 

'xxls  and  food  hever- 

„»ges:  (Total  17.811.555)  15.388,188 

Cereals  and  flour _  4,046.381  3,221,142 

Food  beverages  _  5.286,346  4,635,513 

[a  rruits,  nuts,  vege¬ 
tables  .  233,498  165,946 


g2g 

!o21)  $1,508’,  704 

,525  . 

,496  . 


50,840 

54,666 


Cigars,  Cigarettes  and 

American  Cigarette  & 

Cigar  Co.,  Pall  Mall 

Cigarettes  .  $95 

American  Tolwcco:  (Total  2,244 

Roi  Tan  Cigars .  29, 

Lucky  Strike .  2,214 

Axton  Fisher  Tobacco, 

Spud  Cigarettes .  116,868 

Brown  &  Williamson: 

(Total  353,404) 

Raleigh  and  Kool  Cig¬ 
arettes  .  322,534  . 

Sir  Walter  Raleigh  and 

Avalon  Cigarettes...  30,870  . 

Liggett  &  Myers  Tobacco: 

(Total  1,806,541)  1,095,810 

Chesterfields  .  1,134,160  . 

Chesterfields  &  Granger  376,775  . 

Granger  Tobacco .  295,606  . 

P.  Lorillard  Co.,  Old  Gold  103,490  . 

Philip  Morris  (Cigarettes.  823,727  430,264 

R.  J.  Reynolds  Tobacco, 

Camels  .  790,315  954,149 

U.  S.  Tobacco,  Dills  Best 
.and  .Model .  388,905  374,670 


Gkaxp  ToTAt . $68,828,474  $59,354,091 

Magazines  Up  15% 

Biggest  magazine  advertiser  of  1937 
as  usual  was  General  Motors  Corpo¬ 
ration,  covering  a  score  of  accounts 
with  a  total  expenditure  of  about 
$7,000,000. 

As  reported  here  la.st  week,  PIB 
estimated  total  advertising  for  1937 
in  a  list  of  leading  magazines  at 
$165,705,779,  an  increase  of  15%  over 
its  1936  figure  of  $144,557,937. 

Chrysler  group  of  accounts  came 
.second,  less  than  half  as  large  as  Gen¬ 
eral  Motors.  Ford  was  13th  in  the  list 
of  magazine  advertisers,  with  $1,579,- 
000  against  Chrysler’s  $3,395,990. 

The  three  big  cigarette  advertisers 
were  well  up,  with  R.  J.  Reynolds 
(Camels)  third,  Liggett  &  Myers 
(Chesterfields)  sixth,  and  American 
Tobacco  tenth. 

Others  among  the  first  ten  in¬ 
cluded  Bristol-Myers  Company,  Proc¬ 
ter  &  Gamble,  General  Electric,  Lam¬ 
bert  Company,  and  Colgate-Palm- 
olive-Peet. 

Twenty-five  companies  put  more 
than  a  million  dollars  each  into  the 
magazines  measured  by  PIB,  63  more 
than  a  half-million  each. 

The  accompanying  lists  show  net¬ 
work  advertisers  who  bought  more 
than  $100,000  of  time,  and  magazine 
advertisers  who  bought  more  than 
$400,000  of  space. 

BIG  NETWORK  RADIO 
ADVERTISERS 

Automotive 

1937  1936 

Expend!-  Expendi¬ 
tures  lures 

Chrysler  Curp.,  Chrysler 

Cars  .  $911,051  $617,578 

Ford  Motor .  1,768.285  2,082,664 

Geneml  Motors:  (Total  1,818.261)  1,223,108 

Buick  .  46,825  . 

Chevrolet  .  375,425  . 

Fisher  Bodies .  51,135  . 

Institutional  . 446,026  . 

Cadillac  .  14,952  . 

Obbsmobile  .  142,421  . 

Pontiac  .  741,477  . 

Hudson  Motor  .  147,690  . 

Nash  -  Kelvinator,  Nash 

Cars  .  334,233  89,790 

Packard  Motor .  757.820  372.099 

Studebaker  Corp .  130,692  354,564 

Firestone  Tire  &  Rubber.  537,634  511,506 

Du  Pont  de  Nemours...  367.205  314,759 

S.  C.  Johnson  &  Son....  455,704  333,935 

Building  Material*  and  Equipment 

.American  Radiator .  144,104  132,588 


Confectionery  and  Soft  Drinks 

William  Wrigley,  Jr.,  Co., 

Gum  .  1,241.054  1,017,456 

Coca  Cola  .  265,170  171,025 

Drugs  and  Toilet  Goods 

.-American  Home  Products 

(Affiliated):  (Total  2,547,864)  1,886,783 

Edna  AVallace  Hopper 

Cosmetics  .  302,603  . 

Kiss  Proof,  Jo  -  Cur, 

Outdoor  Girl .  83,646  . 

Louis  Phillippe  Lipstick  318,829  . 

Kolynos  Toothpa.ste. . . .  317,279  . 

Bisodol  .  167.761  . 

Bisorlol  and  Kolynos..  80,246  . 

Anacin .  526,724  . 

.Anacin,  Bisodol,  Koly¬ 
nos  .  314,423  . 

Hill  Cold  Remedies...  46,010  . 

Hill’s  Nose  Drops _ _  40,154  . 

Fly-Dcd  .  19,692  . 

I'iy-Ded.  3-in-l  Oil,  Old 

Kngisli  Floor  AVax..  81,291  . 

Old  English  Flotjr  Wax  249,206  . 

Cainpagna  .Sales:  (Total  583,123)  369,024 

Dreskin  .  60,471  . 

Italian  Balm . .  509,292  . 

Moon  Glow  Manicure.  13,360  . 

F,  \\’,  Fitrh  Co,,  Shampoo  257,462  275,416 

Jergens  AA'oodbury  Sales 

Corp.:  (Tot.al  841,457)  596,018 

Woodbury  Soap  and 

Cosmetics  .  672.118  . 

Jergens  Lotion .  169,339  . 

Lamont  Corliss  Co.:  (Total  290,654)  56,652 

Danya  Hand  Creme...  4,964  . 

Ponds  Creams  an<l 

Powders .  238,564  . 

Ponds  Powders .  47,126  . 

Lady  Esther  Co.,  Cos¬ 
metics  .  1,000,040  1,046.033 

Lehn  &  Fink:  (Total  609,326)  464,922 

Hinds  Honey  &  Al¬ 
mond  Cream .  147,267  . 

Tussy  Lipstick .  6,680  . 

Pebeco  .  250,305  . 

Lysol  .  205,074  . 

P.aciters  Tar  Soap .  148,902  . 

Princess  Pat  Cosmetics..  133,674  . 

Procter  &  Gamble  (Total  4,496,337)  3,303,673 

Drene  .  368,919  . 

Ivory  Soap .  640,836  . 

Camay  Soap .  583,997  . 

Crisco  .  055.639  . 

Drcft  .  31,325  . 

Ivory  Fbakes  &  Soap..  33,035  . 

Ivory  Flakes .  747.893  . 

Ivory  Snow .  2,753  . 

Chipso  .  356,427  . 

AA'hitc  Naptha .  409,123  . 

Soap  .  34.883  . 

Oxydol  .  626,848  . 

Soap-Oxydol  .  4,659  . 

Colgate-Palmolive-Pect : 

(Total  1,880,840)  1,576,197 
Palmolive  Shaving 

Cream  .  368,991  . 

Palmolive  Soap .  403,052  . 

Colgate  Dental  Cream 

and  Powder .  319,655  . 

Kirkman’s  Soap .  67,300  . 

Super  Suds .  721,842  . 

Cummer  Products:  (Total  320,988)  . 

Molle  Shaving  Cream 

and  Energinc .  283,163  . 

Energine  .  37,825  . 

Gillette  Safety  Razor _  507,815  286,939 

International  Celucotton, 

Kleenex  .  108,360  353,603 

Lever  Bros  :  (Total  2,182,123)  1,242,222 

Lux  .  612,879  . 

Spry  .  466,551  . 


Rinso  .  $729,473  . 

Rinso  and  Lifebuoy...  373,220  . 

Pepsodent  Co.,  Tooth¬ 
paste,  Antiseptic....  1,269.158  $1,352,064 
Sterling  Products:  (Total  2,299.748)  1,769,974 

Dr.  Lyons  Toothpowder  793,688  . 

Phillips  Dental  Cream.  123,888  . 

Bayer  Aspirin .  573,041  . 

Cal-Aspirin  .  10,573  . 

Milk  of  Magnesia  Tab¬ 
lets,  Toothpaste .  284,148  . 

Milk  of  Magnesia .  225,792  . 

Phillips  Milk  of  Mag¬ 
nesia  Creams  .  288,618  . 

Bristol-Myers,  Ipana  and 

Sal  Hapatica .  762,200  738,520 

Grove  Laboratories:  (Total  180,987)  . 

Bromo-Quinine  .  172,464  63,129 

Drugs  .  8.523  . 

Lewis^Howe  Co.,  Turns..  312,548  . 

Miles  Laboratories,  Alka 

Seltzer  .  1,457,470  1,289,764 

Vick  Chemical,  Vapo-Rub, 

etc .  323,320  231,168 

William  R.  Warner  Co., 

Sloan’s  Liniment .  136.134  178,580 

AA’asey  Products:  (Total  282,742)  906,139 

Delv  Hand  Cream....  8,350  . 

/Barbasol  and  Bost ....  72,984  . 

Musterole,  K  r  e  ra  1 , 

Zemo,  etc .  160,500  . 

A'arious  proprietaries..  40,908  . 

Financial  and  Insurance 

Beneficial  Man.igement 

Corp .  190,509  . 

Group  of  American  B.anks, 

Chicigo  .  277,784  . 

Houseliolil  Finance  Corp.  244,348  300,328 

Foods  and  Food  Beverages 

General  Food  Corp. : 

(Total  2,764.984)  1,501,945 

Grape  Nuts .  376,540  . 

Huskies  .  205,071  . 

Swansdown  Flour  and 

Calumet  Baking  Pow.  242,125  . 

Maxwell  House  Coffee.  780.557  . 

Sanka  Coffee  .  148.248  . 

Calumet  .  111.986  . 

Diamoinl  Crystal  Salt. .  59,121  . 

Minute  Tapioca .  170.142  . 

Jello  . .  522,574  . 

Log  Cabin  Syrup .  148,620  . 

General  .Mills:  (Total  1,541.697)  1,346,876 

Flour  Products .  135,056  . 

Bisquick  .  16,177  . 

Flour  .  9,072  . 

Flour,  Wheaties,  etc...  1,228,302  . 

Goblin  Cake  Flour....  290  . 

AA’heaties  .  152,800  . 

Kellogg  Company,  Cereal  577,237  562,203 

Pillsbury  Flour  Mills 

Co.:  (Total  504,521)  492,615 

Flour  .  247,488  . 

Flour  and  Cereal  Prod.  257,033  . 

Quaker  Oats  Co. :  (Total  222,426)  124,660 

Aunt  Jemina  Pancake 

Flour  .  57,352  . 

Breakfast  Foo<ls .  165,074  . 

Ralston  Purina  Co.:  (Total  367,484)  284,608 

Cereal  .  178.448  . 

Ry  Krisp .  189,036  . 

Bowey’s  Co.,  Daii-Rich 

Milk  .  159,432  . 

Carnation  Milk  .  422,016  366,068 

Great  Atlantic  &  Pacific 

Tea  Co..  Coffee .  275.275  721,748 

Horlick’s  M.alted  .Milk..  519,200  545,379 

National  Dairy  Products:  1,275,202  888,004 

Seal-test  . . .  480,796  . 

Kraft-Phenix  Cheese  & 

■Salad  Dressing  ....  794,406  . 

I’et  Milk .  537,094  301,035 

Standard  Brands,  Inc.: 

(Total  2,508,139)  2,273,783 

Tender  I,eaf  Tea .  503,930  . 

Chase  lA-  Sanborn  Coffee  788,440  . 

I'leischmanrl  Yeast  for 

Bre.ad  .  295,350  . 

Fleischmann  A'east  for 

Ile.alth  .  157,518  . 

Royal  Desserts  and 

Aspic  .  762,901  . 

Wander  Co..  ()valtine...  355,241  531,249 

George  Washington  Coffee  112,096  . 

Welch  Grape  Juice .  119,788  165,946 

Canipl)ell  Soup  Co .  1,166,128  1.294,854 

Continental  Baking  Co., 

Wonder  Bread .  620,209  660,974 

General  Baking  Co.,  Bond 

Bread  .  151,856  175,370 

Gorilon  Baking.  Bread..  137,327  184,356 

H.  J.  Heinz  Co.,  57 

A'arieties  .  730,633  .306,006 

Loose-Wiles  Biscuit  Co..  144,720  67,600 

C.  F.  Mueller  Co.,  Maca¬ 
roni  .  102,336  . 

National  Biscuit  Co., 

Crackers  and  Biscuits.  236,430  121,345 

House  Furniture  and  Furnishings 

National  Ice  Advertising  248,686  217,330 

Nash  Kelvinator  Corp., 

Kelvinators  .  200,240  . 

Servel,  Inc.,  Electrolux 

Refrigerators  .  117,265  . 

General  Electric,  Appli- 

liances  .  372,635  . 

International  Silver  Co..  140,945  35,988 

Lubricants,  Petroleum  Products  and 
Fuel 

Aleniite  Corp.,  Radios, 

Refrigerators,  Alemite.  389,762  . 

Atlantic  Refining  Co.,  Oil 

and  Gas .  274,810  291,162 

Cities  Service  Co.,  Oil 

and  Gas .  575,603  536,641 

Gulf  Refining  Co.,  Oil 

and  Gas  .  352,710  359,974 

Phillips  Petroleum  Co., 

Oil  and  Gas .  136,700  . 

Richfield  Oil  of  Calif..  241,124  175,408 

{Continued  on  page  33) 
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More  Big  Salaries  of  1936 
Listed  by  U.  S.  Treasury 

Supplemental  Compilation  Includes  23  States 
and  District  of  Columbia  . . .  California,  Illinois, 
Massachusetts  and  Pennsylvania  Included 


WASHINGTON,  D.  C.,  Jan.  19— A 
supplemental  list  of  salaries  in  ex¬ 
cess  of  $15,000  paid  in  1936  by  pub¬ 
lishing  companies  amd  incorporated 
advertising  agencies  in  23  states  and 
the  District  of  Columbia  was  made 
public  this  week  by  the  House  Ways 
and  Means  Committee.  The  first  com¬ 
pilation  from  the  report  prepared  by 
the  Treasury  Department  was  an¬ 
nounced  last  week  (see  E  &  P,  Jan. 
15,  Pages  5  and  36). 

Publishers  and  others  whose  income 
is  made  up  largely  of  dividends  do  not 
appear  unless  they  also  received  a 
salary  payment  exceeding  $15,000 
from  any  single  corporation. 

The  supplemental  list  of  salaries  fol¬ 
lows: 

AKI/.ONA 

.\ri,.oiia  l‘l■l>IUIli■l|;  Co.  i  I'hooiiix  Rciiub- 
lic  and  Gazette) — U'harlos  .V.  Stauffer,  iires- 
ident  and  publisher,  $53,784. 

ARK.\NS.\S 

.\rkansaK  Demoerat  Co.,  Little  Risk — 

K.  A.  Engel,  president.  $20,000. 

C.tLIFORMA 

Chronicle  PublishinK  Co.,  San  Francisco — 
George  T.  Cameron,  president.  $30,000. 

Citizen-Xews  Co.,  Los  .Angeles — Harlan  G. 
Palmer,  president  and  general  manager,  $18.- 
000. 

Evening  lleraid  Publishing  Co.,  Los  An¬ 
geles — Frank  F.  Barh.am,  president  and  pub¬ 
lisher,  $03,000:  John  T.  B.  Campbell,  man- 
.aging  editor,  $15,600:  O.  G.  Keller,  business 
manager,  $20,800;  William  J.  Harrison,  eir- 
eulation  manager,  $17,775:  Arthur  Hollida>’. 
advertising  manager.  $16,000. 

Examiner  Printing  Co.,  San  Francisco— 
George  Hearst.  regional  director,  $53,200: 
Edward  H.  Clark,  $35,000:  Clarence  R.  Lind¬ 
ner,  general  manager,  $38,023:  Louis  C. 
Boone,  advertising  director,  $15,718. 

Ia>s  .\ngeles  Examiner — G.  G.  Young,  pub¬ 
lisher,  $41,600:  B.  1’.  Guild,  business  man¬ 
ager.  $46,600:  S.  P.  Bartlett,  .advertising  di¬ 
rector.  $20,070:  E  W.  Gale,  cartoonist, 
$16,202. 

James  MeClutrli.i  Piihlisliing  Co.  ( S.acra- 
mento  Bee) — Charles  K.  McClatchy  (de- 
ceastsl).  president.  $10,230;  G.  C.  Hamilton, 
viie-pn-sideiit.  $6t).t)t)0. 

Xe»s-I‘ress  Publishing  Co.,  Santa  Bar¬ 
bara — T  >1.  Storke,  president.  $17,016. 

Press  llemoerat  Ptthlisliing  Co.,  Sant.i 
Ros.a — E.  L.  Finley,  president  and  publisher. 
$25,400. 

Press  Telegram  Publishing  Co.,  Long 
Beach — W.  F.  Prisk,  president,  $16,7,56. 

Times-Mirror  Co.,  Los  Angeles — Harry 
Chandler,  presnlent.  $10.304;  Norman  Chand¬ 
ler,  vice  pn-sident.  $20.2.56;  H.  E.  Downing, 
.assistant  secndary.  $10.6.38;  S.  W.  Crabill. 
general  manager,  branch  plant,  $18,607;  Leo 
.Altman,  manager  Midwinter,  $17.7.55;  R.  W. 
Trueblood,  editor-in-ehief,  $15,850:  Jacob 
Baum,  real  estate  manager,  $25,707. 

Tribune  Publishing  Co.,  Oakland — J.  R 
Knowland.  president.  $19,500:  B.  .A.  Fors- 
terer.  secretary-tneasurer,  $18,000. 

COLORADO 

Post  Printing  and  Publishing  Co.,  Denier — 
W.  C.  Slieptierd.  president.  $50,237. 

CONNECTICl  T 

.Ameriean-Kepubliran,  Ine.,  Watcrliury — 
W.  J.  Pape,  president  and  treasurer,  $36,000. 

The  Day  Piihlisliing  Co.,  New  lyondoii — 
Theodore  Bodeiiwein.  president  .and  treas- 
urej",  $24,025. 

Hartford  Coiirant  Co. — Heiir.v  H.  Conland, 
president.  $10,0.50. 

The  Hour  Piiblisliing  Co.,  Norwalk — Mrs. 
Nellie  M.  Thomas,  president  and  treasurer. 
$15,000. 

Conde  Nast  Publirations,  Ine.,  Greenwich 
— Dr.  Mehemed  Aglia.  editor,  $22,300;  Ma¬ 
rion  T.aylor  Chiinuan,  manager.  $17.8.36: 
Fred  E.  Dayton,  niaiiager,  $24,572:  Conde 
N.ist,  president.  $40,061;  Edna  Woolm.an 
Newton,  editor.  $20,426:  Frank  Soule,  man¬ 
ager,  $21,6.37:  Chester  B.  Van  Tassel,  man¬ 
ager,  $10,804:  Richardson  Wright,  editor, 
$18,100:  F.  L,  Wurzburg,  vice-president, 
$24.34.3:  R  C.  I.g.-wis.  man.agcr.  $15,000: 
Max  Rosilt,  iiianagrer,  $.38,607;  J.  Chanko, 
manager.  $17,264. 

Post  Publishing  Co.,  Bridgeport — Edwani 
Flicker,  iirc-ident  and  general  manager.  $25.- 

OOII 

DELAWARE 

NeHs-Jniiriiul  Co.,  Wilmington — Theodore 
G,  .losliii.  presiilcnt,  $15,500 

DISTRICT  OF  COLLMBI  S 

Evening  Star  Newspaper  Co.,  Washington 
— 3'heislore  W.  Noyes,  editor.  $4:1,5.58: 
Frank  B.  Noyes,  president.  $4.3. .558:  Fleming 
Ncwbold,  vice-president.  $.36.2.53:  Newbold 
No.ves.  assiKiate  editor,  $26.8:12:  8.  H 

Kauffniann.  as-istant  secretary-treasurer, 
$21. .376;  Oliver  O.  Kuhn,  managing  editor, 
$1 8  800. 

kiplinger  anil  Itabson,  Inc.,  Washington — 
W.  M.  Kiplinger.  president,  $16,173:  Fred¬ 
erick  I).  Sheltou,  vnepresident.  $1!),207. 

Kiplinger  Wusliington  .Agency.  AVashing- 
lon — Willaul  -M  Ki|iluiger.  iirc'ident.  $.30,- 


000:  Paul  T.  Ilabsou.  treasurer.  $22,425: 
S.  A.  Colton,  viei'-presideiit,  $26. ,508. 

FIJIRIDA 

Metroimlis  Piihlisliing  Co.  (Miami  Nows)  — 
.Tames  M.  Cox.  liresident.  $21,060:  1).  J. 
Mahoney,  vii-e-president,  $16,248. 

Trihiine  Company,  Tampa — S.  E.  Thoma¬ 
son.  Chicago,  liresident.  $10,;108. 

GEORGIA 

Miieoii  Telegraph  Piihlisliing  Co. — W.  T. 
Anderson,  president,  $18.:i.5o. 

Tile  Morning  News,  Sav:inuah — H.  V.  Jen¬ 
kins,  liresident,  $15,625 

ILLINOIS 

.Advertising  Piihlieat  ioos.  Ine..  Chicago 
(Advertising  Age.  ele.i — (;,  l).  Crain,  Jr., 

president.  $;10.200. 

.Aurora  Itearon  Piiblisliing  Co.,  .Aurora — 
.A.  M.  Hirsh,  president  and  general  manag'er. 
$48,500. 

Chicago  Daily  News — Frank  Knox,  pres¬ 
ident.  $75,000;  Lynii  K.  Aldrich,  treasurer, 
$21,800;  Paul  Scott  Mowrer.  editor,  $18,166; 
George  F.  Hartford,  advertising  inanager. 
$25,200. 

Decatur  Newspapers,  Inc.  (D<‘eatur  Herald 
.and  News) — H.  C.  Sehaiib,  president.  $16.- 
000:  F.  M.  Lindsay,  vice-president.  $16,000. 

Elgin  Courier-News  Publisliing  Co.,  Elgin 
— R.  Eaton  Feiioii.  president  and  manager. 
$23,158. 

Esquire,  liic.,  Chicago — D.avid  A.  Smart, 
president.  $7.5. OOO;  -Alfred  Smart,  secretary- 
treasurer,  $75,000;  Arnold  Gingrich,  editor, 
$75,000:  AA'.  H,  AA’eintraub,  stylist-salesman- 
ager,  $75,000;  Alfred  R.  Pastel,  sales  man¬ 
ager.  $60,000:  John  Smart,  A-ice-president. 
$17,1.50;  -A.  I).  Elden,  assistant  treasurer, 
$17..500. 

Evening  .American  Publishing  Co.,  Chicago 
— M.  C.  Meigs,  publisher,  $48,796;  E.  G. 
AA'oods,  legal  counsellor.  $.36,410;  W.  M. 
McNamec.  advertising  director.  $.34,787;  F,  J. 
McCarthy,  managing  editor,  $2.3.733:  AV.  J 
Parker,  circtilation  manager,  $22,775;  E.  1). 
Fulton,  business  manager,  $18,512. 

The  Goss  Printing  Press  Co.,  Chh-ago — 
Martin  W.  BrtieshalHir,  liresident.  $20,000. 

Illinois  Publishing  and  Printing  Co.  (Chi¬ 
cago  Herald  &  Examiner) — Homer  Guck. 
liresident.  $46,800;  Emanuel  Levy,  publisher. 
8.31.000;  A'ictor  Watson,  editorial  executive. 
$18,405:  J.  -A.  Dickson,  advertising  director, 
$20,600:  W.  W.  Brown,  sports  writer.  $1(1.- 
!I00:  AA'.  H.  Murph.v,  assistant  advertising 
director,  $15,800. 

Inland  Newspaper  Representalives,  Inc., 
Chie.ago  —  Arthur  AA'.  Cooley,  $18,000; 
Thomar,  T.  .Shearman.  $18.0iill. 

Journal  of  Cnmniercr  Piihlisliing  Co..  Chi 
'•ago — John  D.  Ames,  president,  $26,268. 

Law  Bulletin  Publishing  t'o..  Chicago — 
11.  J.  Macfarland,  president,  $17,50(). 

Lord  &  Thomas,  Inc.,  ('hicago — .A.  AA' 
siierer.  vii-e-prcsidcnt.  $25,416:  J.  I).  Bertkc, 
art  director.  $20,416:  D.  Horwich,  copy 
writer.  $22,416:  R.  L.  Hurst,  new  business. 
$17. .51 6:  A.  D.  Lasker,  president.  $5;j.'41li; 
-A.  F.  Marquette,  copy  writer.  $2.3.!)16:  D.  M. 
Noyes,  executive  vice-president.  $73. .51 2: 

R.  P.  Robinson,  contact  man.  $16,416;  L.  H 
Roscnlierg.  contact  and  copy  writer.  $18,416: 
AA'.  R.  Sachse.  vice-president.  $21. <100;  L.  M 
Masiiis,  London.  Eng.,  vice-president.  $16,100; 
Don  Ik'ldiiig.  Glendale.  Cal.,  contact  m.aii. 
$‘10,416:  Don  Fraiicis<‘0,  Pasadena.  Cal.,  ex¬ 
ecutive  vice-president.  $48.01(i;  J.  F. 
AA'hedon.  San  Francisco,  luaiiager,  $2.5.41  li; 

S.  R.  Coons,  Crotoii-on-lliidson,  N.  AT.,  ex¬ 
ecutive  vke-president.  $145,155:  B.  Douglas. 
New  5'ork.  contact  man.  $15,416:  M.  H. 
Hackett.  New  5'ork,  vice-president,  $.34,166; 
.1.  B.  Johnstone,  New  5'ork.  copy  writer. 
$37,416:  T.  M.  Keresey,  New  5'ork,  vice- 
president.  $22,016:  Edgar  Kohak.  New  5'ork. 
vn-e-president.  $30,000;  J.  D.  Lucas.  New 
5'ork,  contact  man,  $10,416:  C.  Pangbum. 
Chappaqua.  N.  5'.,  copy  writer.  $1(1,416: 
J.  A.  Pegler,  Tiiekalioe.  N.  Y.,  contact  man. 
$21,416:  B.  Stevens,  New  5’ork,  art  direc¬ 
tor.  $17,016:  J.  Tornicy,  New  5'ork.  contact 
iii.in.  $10,416. 

.Miehle  Printing  Press  H  Manufacturing 
Co.,  Cliicago — Arthur  Bentle.v,  president, 
$66,520:  B.  D.  Stevens,  vice-president.  $35,- 
;180:  J.  E.  Eddy,  vice-president,  $24,080; 
E.  H.  Me.ad,  vice-president,  $21,610;  H.  M. 
Hobbins.  secretary-treasurer.  $10,720;  F.  P 
tlarbark.  auditor.  $17,720;  E.  J.  O'Haver, 
New  5'ork,  vice-president.  $17,250;  C.  P. 
Tittswortli,  New  5‘ork.  vice-presiilcnt,  $17.- 
250. 

News  Kynilieate  Co.,  Inc..  Chicago  (New 
5'ork  Dail.v  News) — J.  M.  Patterson,  presi¬ 
dent.  .$4.5.000:  R.  C.  Holliss.  second  vice- 
president  and  assistant  treasurer,  $140,400; 
J.  AA'.  Barnhart,  secretary.  $140,400:  R.  T, 
AA'ilken,  mlvertisiiig  manager,  $140,400;  M 
Aiuicntierg,  circulation  nianager,  $140,400; 
Han  cvDiiell.  maiiagangeditor,  $140,400;  L  E. 
Mi-Givcna.  former  promotion  nianager,  $40,- 
.‘I6:t:  F.  M.  Flynn,  assistant  liusiness  man¬ 
ager,  $.32,100:  I.  Annenhcrg,  circulation 
nianager.  $;tl.700:  F  AV.  c.irson.  assistant 
managing  editor,  $40,100:  H.  B.  Sherwood, 
natiuiial  .idvertising  nianager.  $36,100;  T.  J. 
•  'ochranc,  local  advertising  manager,  $.'16,- 
100;  J.  J.  Murphy,  auditor,  $32,600:  AV.  B. 
Dixey  Brooklyn  advertising  maiiag'er.  $28,- 
573:  H.  Glass,  assistant  local  manager, 

$‘28,006,  L.  J.  Mohr.  AA'estcrn  nuiii.ager.  .$*28.- 
006:  B.  L.  Moyer,  i-lassificd  advertising  man¬ 
ager.  $28,006. 

Peoria  Joiirnal-Truiiscript,  Inc. — Carl  P 
Slane,  vice-president  and  treasurer.  $20,811 
1‘opulur  Alechanirs  Co..  Chicago — H.  h! 
AA'iiulsor.  tircsiilcnt.  $55,000:  L.  B  AViiiiisor 
vice  president.  $1  S.lliio, 


Press  AAircIcss.  liic..  Chicago — Joseph  B. 
Pierson,  president  and  general  nianager,  $15.- 
515. 

Piililishcrs’  News  Compuiiy,  Chicago — J.  O. 
Stoll,  president.  $10,000. 

State  Register  Piiblisliing  Co..  Springfield 
— George  M.  CIcndeniii.  $10,000. 

Times  Piihlisliing  Corp.,  Chicago — S.  E. 
Thomason,  president.  $20,080. 

The  Tribune  Co.,  Chicago — Saul  Hershen- 
liorn,  assistant  circulation  manager.  $27. .500; 
E.  M.  Antrim,  assistant  business  manager, 
$20,000;  Chesser  Cainptiell,  advi-rtisiiig  m.an- 
ager.  $55,000;  R,  M.  Lee.  managing  editor. 
$50,000;  E,  S.  Beck,  $50,000;  AV.  E.  M.ac- 
farlane.  liusiness  manager,  $02,500;  D.  F. 
McMahon,  advertising  inanager.  $50,000: 
J.  W'.  Park,  production  manager,  $26,000; 

L.  H.  Rose,  circulation  manager,  $100,000; 
.Arthur  Schmon.  mill  manager.  $21!. 375: 
Carey  Orr,  cartoonist.  $;10,000;  Clifford  Ra,v- 
niond,  writer,  $18,500;  W.  R.  Bleml,  adx'er- 
tising  nianager,  $22,000;  J.  AA'.  Byrnes. 
$22,000;  C.  E.  McKittrick.  $20,000;  Arthur 
Rozene,  $16,500;  Clyde  Bcnliam.  $32..500: 
TifTan.v  Blake,  writer.  $18,500;  J.  A.  Der- 
ham.  $21,500:  A.  S.  Henning,  writer,  $10,- 
566. 

lOW.A 

Gazette  Co.,  Cedar  Rapids — J.  L.  Miller, 
president.  $15,500:  A'erne  Marshall,  secre- 
t.ary.  $21,500 

Sleredith  Piiblisliing  Co.,  Des  Moines — 
Freii  O.  Bohen,  president.  $42,600;  E.  F. 
Corbin,  vii-e-iiresident.  $20. .350, 

The  Register  and  Tribune  Co.,  Des  Moines 
— Gardner  Cowles,  president  and  treasurer, 
$48,000;  John  Cowles,  vice-president  and  as¬ 
sistant  treasurer.  $48,045;  Gardner  Cowles. 
,Tr.,  vice-president.  $48.0.'1.5;  Harvey  Ingham, 
editor,  $.30,055;  Henry  Martin.  Jr.,  manager 
syndicate  department,  $10,385. 

The  Times  Co.,  Davenport — E.  P.  -Adler, 
presiilcnt.  $2.3. 00(). 

M  ASS.Vt  HI  SETTS 

Boston  Herald-Traveler  Corp. — AA'.  C.  AA'en- 
deroth.  tre.asurer,  $18,666;  E.  AAT.  Preston, 
general  nianager,  $.36,000;  Roliert  B. 
Choate,  assistant  general  manager,  $18,250. 

Courier-Citizen  Co.,  Lowell  —  AVm.  G. 
Spence,  treasurer.  $1.5.600;  AA'alter  B.  Ri*illy. 
vice-president  and  general  nianager,  $20,800; 
Peter  AA'.  Reilly,  clerk.  $16,640. 

Globe  Newspaper  Co..  Boston — AA'm.  O. 
Taylor,  president.  $.50,024:  Charles  H.  Tay¬ 
lor.  treasurer,  $30,004. 

I-owell  Sun  Co.,  I-owell — Mary  H.  Costello, 
president.  $18,433. 

The  New  England  Newspaper  Piihlisliing 
Co.  (Boston  .American  and  Sunday  -Adver¬ 
tiser) — Carl  Dreyfuss.  cxei-utive  represcnl:i- 
tive.  $27,.361-  John  J.  Crenimen,  advertising 
direitor.  $17,104;  .Toliii  AA'.  Kenney,  circu¬ 
lation  manager,  $1.5,700:  .lolin  T.  Cushing, 
Daily  Reconl  exemitive.  $:t0.161;  Erni'-l 
Hoftyzer,  Record  advertising  director.  $lt>.- 

Post  l*nblisliing  to..  Boston — Richard 
Grozier,  tre.asurer,  editor  and  publishr-r. 
$75,000:  Alfrisl  H.  .Alarehaiit.  .advertising 
manager.  $32,000:  t'lifton  B  CarN-rry.  man¬ 
aging  cilitor.  $:I‘2.*2I6:  Charles  E.^  L.  AA'in- 
gnte.  Suinlay  editor.  $*2*2.416:  Elipali  AA . 
<*uiutinghaiu.  spurts  eoliimiiist.  $*20.0.33. 

AValtlium  Pnlilishing  Co.  (AA'altham  News 
Tribune) — Allwit  IV  I.angtry.  |>re»i.lent,  $2.3,- 
117. 

AlINNESDT.A 

The  Joiirnul  Printing  Co..  M inncaiiolis — 
G  B,  Biekelhauid  business  manager.  $22.- 
*•76'  Carl  AA'  Jones,  president  and  treasurer, 
■il6,’l8.5:  I-ydia  -A.  Jones.  $17,101. 

Alinneapolis  Star  t  o. — Davis  Merwin.  vice 
president  and  treasurer.  $*24,000. 

Minni'snta  Triliniic  Co..  M  iiinc.apolis — I 
E,  Murphy,  president.  $45,000. 

Northwest  Publirations.  Inc.  (St.  Paul 
Disiiatch  and  Pioneer  Press) — Ij'O  E.  Owens, 
president.  $21,180;  AA'illiam  F.  Johns,  third 
\  ii*e-pri.sident .  817.080. 

NttKTII  DAKDT.A 

Forum  Piihlisliing  Co.,  F.argo— Mrs.  .Teiiny 
<■  Blaek.  loesideiil.  816.200. 

tlkl.AIIOM  A 

Oklahoma  Piihlisliing  to.  (Oklahoma  City 
( iklahoniaii  and  Tunes) — E.  K  Gaylord,  pres¬ 
ident  $.*16,400:  E.  T.  Ikdl.  s.s,-ret ary -tre.as¬ 
urer.  $17.0:i*2:  AValter  M.  Harrison,  ciiitor. 

^\Aorid  Puhlishiiig  Co..  Tulsa — Eugene 
Lorton,  president.  $18,000;  N.  G.  Hciithonie, 
vice-president.  $*20,000. 

SOI  TH  CAROI.INA 

Greenville  News-Piedmont  Co. — R  C. 
Pe.ace,  president  .and  treasurer,  $20,000. 

PENNSVLV.VNIA 

.Xllentown  Call  Publishing  Co. — Roy.al  AV. 
AV'eiler,  president.  $21,212;  J.  C.  Shtimlierger, 
vice-president.  $16. .31*2. 

Bulletin  Co..  Philadelphia — Robert  Mc- 
I,e.an.  president,  $4.5.000;  William  L.  Md-guin. 
Jr.,  vice-president  and  treasurer.  $2.3. 40(): 
Robert  L.  McLe.an.  secrel,ary,  $40,035:  Wil¬ 
liam  Simpson,  business  inan.ager,  $85,446: 
William  Tuttle,  audilor,  $17,880;  Freil  F. 
Shedd.  editor  (dece.ased).  $15,67.5. 

(‘Iiester  Times— Charles  R.  I>ong,  president 
.ind  tre.asurer.  $20,800.  „ 

Curtis  Publishing  Co..  Phil.adelphia — G.  H 
Lorimer,  chairman  of  lioard  (deceaseil). 
870.000;  AV.  D.  Fuller,  president.  $50,000: 
i’  S  Collins,  vice-president  .and  treasurer, 
$(>0,750;  F,  A.  Healy.  vice-president.  $a.3,- 
000;  A.  I..  Grammar.  seiTctary.  $20,615; 

M.  H,  Smith,  manager,  $15,200:  AV.  R. 

Boyd,  manager,  $10,860:  .1.  C.  EllifT,  man¬ 
ager.  $16,100;  H.  M.  Faust,  manager.  $25.- 
iiOO:  A.  AV.  Kohler,  manager.  $17,702;  W.  W. 
Stout,  editor.  $21,057:  I-.  AV.  Trayser.  man¬ 
ager,  $18,006.  .  , 

Grit  Piihlisliing  Co..  AA'illiamsporl — Dietrick 
L.amade,  president.  $3.3,0.54;  George  R.  L.a- 
made,  vice-president.  $18,181. 

The  I.eader  Piihlisliing  Co.,  AVilkes-Barre — 
Ernest  G.  Sinfth.  presiilcnt.  $21,600. 

l.<‘hanon  News  Piihlisliing  Co,,  Lebanon-— 
John  K.  R.  Schropii.  president.  $18,025; 
R  J.  Schroiip,  treasurer,  $1(>,8*25;  Henry  L 
Wilder.  $21.67*2.  „  „ 

Miners’  Journal  Newspaper  Co.  (Pottsville 
.fiiurnall — H.  A.  Oillini.in,  president,  $16. (Mia 
Alirror  Printing  Co.,  Ine..  .Allooii.i — D  N 
Step,  president.  $16.42(1. 

The  Patriot  Co..  Harrisburg — Vance  C. 
McCormick,  president  $10,200. 

PeiinsvDania  Newspaper  (*o.  (Pittsburgh 
I'ost  Gazette) — P.aul  Block,  president  and 
publisher,  $20,751:  Oliver  J.  Keller,  vn-e- 
presidenl  and  eihtnr.  $18,813. 


Philadelphia  Dail.v  News,  Ine. — John  - 
M.arscher,  vice-president.  $16,220 

PliiladrIphia  Inquirer  Co. — Charles 

Tyler,  president,  $56,420:  John  '1*.  f'u,iV 
editor.  $25,900:  George  G.  Steele,  aiivirt) 
ing  manager.  $25,200. 

PliiladrIphia  Record  Co. — J.  Da\ ad  Sir 
president.  $;t7,.500:  Luther  A.  Harr  tn 
iirer.  $20,000. 

Pitt  Publishing  Co.  (Pittsburgh  Siin-Te' 
graph) — Wilmer  M.  Jacoby,  vieem ,  ,„i,7. 
and  publisher.  $27,12.3;  Charles  H.  Josoi 
assistant  publisher.  $10,740. 

Pittsburgli  Courier  Piiblisliing  Co. _ H, 

ert  L.  V’.iiin,  president,  treasurer  and  edit. 
$.38.2.30:  Ira  F.  I-cwis,  secretary  and  btisi';  .. 
maii.iger,  $16.0*20. 

Piihlir  I.edger  Ine.,  Philadelphi.a — John  f 
Martin,  president,  $30,000;  C.  M.  Morriso- 
editor.  $17,550. 

Srranton  Repiihlieiin  Piihlisliing  Co.. 
Frank  D.  Schroth.  president.  $20,083. 

The  Telegraph  Press,  Harrisburg — K.lw.i 
J.  Stackpole,  Jr.,  president  and  treasure 
$18,210. 

RHODE  ISLAND 

Providenee  Journal  Co. — .Allison  Stoiv 
general  nianager,  $23.1.30;  Sevellon  Brow 
in.iii.iger  and  editor.  $10,600. 

TENNESSEE 

Nashville  Banner  Piihlishing  Co.  -.I.ami 

G.  Stahlman.  president.  $18,000. 

TEXAS 

Carter  Publirations,  Inr.  (Fort  AA'ortli  Sta' 
Telegram) — A.  G.  Carter,  president,  $5*2,021 
B,  N.  Honea,  secretary  and  general  manage: 
.$.36,000;  J.  M.  North,  Jr.,  vice-presiden' 
$30,000;  H.  V.  Hough,  treasurer,  $17,006 

Express  Publishing  Co.  S.an  Antonio- 
Frank  G.  Huntress,  president  and  pnblishe- 
$21,577. 

Gulf  Publishing  Co.,  Houston — R.  L,  Dnii 
ley.  president.  $19,166. 

Times  Herald  Printing  Co.,  Dallas — E.  J 
Kicst,  pn-sident,  $*2.5.00(1. 

I  TAII 

Standard  Examiner  Publishing  Co..  S,-ill 
Lake  Cit.x' — .A.  L.  Glasmann,  treasnrer,  SIS 
000. 

W.VSHIN’GTON 

Hepiihlie  Publishing  Co.,  5'akim.i — AV.  AV 
Robertson,  president  and  man.agcr.  $30.iifli 

Seattle  Times  Co. — C.  B.  Blelhen,  presi 
dent.  $37.58.3. 

Tribune  Publishing  Co.,  Ine.,  Tacom:.- 
Frank  S.  Baker,  president  and  general  man 
:iger.  $*1.*1.000. 

WEST  VIRGINIA 

News  Publishing  Co.,  AA’heeling — 11.  f 
Ogden,  presidi'iit  and  m.anager.  $18.()U(i. 

WISCONSIN 

Deiiioerat  Printing  Co.,  Madison — F.  S 
Brandenburg,  liresident.  $24,000. 

Evening  AA  im-onsin  Co.,  Milwaukee — Jol  • 
H  Bhe  k.  iiiaiiagor.  $20,000. 

The  Journal  Co..  Milwaukee — Harrj-  J 
Grant,  president.  $37,046;  John  P.  Keating 
meelianieal  superintendent.  $24.8,50;  Marvi- 

H.  Creager,  managing  eilitor.  $2.3.3.50:  AA*!! 
liam  AA*.  Rowland,  proniotioii  editor.  $18. .350: 
A'.  Irwin  Maier.  advertising  manager,  $*21.- 
8.50;  Harry  Gwaltney.  assistant  advertising 
manager.  $15,000:  l-cslie  A.  AA'elisler.  assiii. 
lant  publisber.  $*2.3.850:  T.g>niihard  L.  Bow 
.ver,  liusiness  lu.anager.  $2.3.8.50:  I.<'on  AV 
Robinson,  treasurer,  $10,350;  AValter  J 
Damm  promotion  manager.  $18,3.50. 

Journal-Times  Co.,  Racine — F.  R.  Star- 
buck.  president.  $22,415. 

Kenosha  News  Publishing  Co..  Kenosha— 
R  8.  Kingslev.  liresident,  $17,500. 

loi  Crosse  Triliniie  Co.,  La  Crosse — F.  Bur¬ 
ge. s  .is-ecl.ary-trc.asurcr,  $17,280, 


CATLEDGE  IN  RIO 

Turner  Catledge,  of  the  Washing¬ 
ton,  D.  C.,  staff.  New  York  Times. 
flew  to  Rio  De  Janeiro  Jan.  2  to  write 
a  series  of  special  articles  on  the 
significance  of  the  recent  coup  in 
that  country.  His  first  article  ap¬ 
peared  Jan.  19.  He  will  remain  in 
South  America  indefinitely. 

ADDS  PICTURE  SECTION 

Philadelphia,  Jan.  15 — Philadelphia 
Daily  News  has  inaugurated  a  weekly 
“Candid  Eye,”  16-page  picture  and 
comic  section,  which  is  added  to  the 
newspaper’s  Saturday  edition.  Dis¬ 
tribution  so  far  has  been  upstate 
Pennsylvania  and  other  territories 
outside  the  Philadelphia  and  subiH- 
ban  areas.  The  new  Saturday  edition 
sells  for  5  cents. 


TABLOID  IN  R.  I. 
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Baginning  with  the  Jan.  24  issue  the  * 
Providence  (R.  1.)  Tribune  will  be  ^ 
published  in  tabloid  form.  Column  j* 
width  remains  the  same.  Column  o 
depth  will  be  200  lines.  Page  width 
will  be  5  columns.  All  other  me-  " 
chanical  requirements  will  remain  as  ® 
at  present.  No  change  will  be  made  P 
in  the  advertising  rates.  ** 


SUN  NAMES  STEWART  , 

Paul  Stewart,  former  society  editor,  h 
New  York  World-Telegram,  and  in  the  c 
society  department.  New  York  Times,  p 
was  made  society  editor  of  the  Sun.  i( 
Jan.  6.  He  succeeds  Cecil  J.  Allen,  b 
who  died  Dec.  16.  v 
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Only  Press  Giving  Fair 
Presentation  of  News 

Sulzberger  Tells  North  Carolina  Institute  Radio 
and  Newsreels  Cannot  Usurp  This 
Newspaper  Duty 
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SPEAKING  ON  “Democracy  and  the 
Press”  and  referring  to  the  honest 
presentation  of  news,  Arthur  Hays 
Sulzberger,  pub¬ 
lisher  of  the  New 
York  Times,  told 
the  fourteenth 
annual  North 
Carolina  News¬ 
paper  Institute 
at  Chapel  Hill, 

Thursday,  that 
“no  radio  speech 
or  newsreel,  no 
news  broadcast 
can  take  the  place 
of  a  newspaper 
in  performing 
this  service.” 

Mr.  Sulzberger  was  introduced  by 
Carl  C.  Council,  publisher  of  the 
Durham  Herald-Sun.  Other  speak¬ 
ers  to  follow  on  the  three-day  pro¬ 
gram  were:  John  Temple  Graves.  III. 
editor  of  the  Birmingham  News  and 
.ige-Herald;  Miles  W.  Vaughn,  night 
editor  of  the  United  Press  in  New  York 
and  Edward  Stanley,  executive  as¬ 
sistant  to  the  general  manager  of  the 
Associated  Press  in  charge  of  the 
photo  service. 

Mr.  Sulzberger  believed  “the  news¬ 
paper  HAS  lost  some  of  its  influence, 
that  the  radio  HAS  divested  it  of  a 
part  of  its  importance,  and  that  people 
do  NOT  believe  all  that  they  read  in 
the  news  columns — and  thank  God 
for  that! 

Accurate  Information  Needed 

"Certainly  the  newspaper  is  no 
longer  the  unique  conveyance  for 
man’s  thoughts;  yet  that  cannot  mean 
that  those  of  us  in  the  newspaper  field 
need  search  out  other  occupations. 
Quite  the  contrary.  More  than  ever 
is  the  average  man  in  his  new-found 
power  dependent  upon  accurate  in¬ 
formation  to  guide  him  in  his  daily 
life.  Actions  are  so  numerous  and 
reactions  so  prompt  in  this  new  world 
where  communication  has  eliminated 
space  and  crystallized  time  into  the 
present  that  man  must  have  all  the 
assistance  that  an  honest  presentation 
of  the  news  can  give. 

“Only  the  newspaper,  gathering  its 
reports  from  all  the  available  news 
sources  and  presenting  those  reports 
without  bias  and  without  emotion  can 
provide  the  balance  and  the  perspec¬ 
tive  that  are  essential  if  public  opin¬ 
ion  is  to  be  truly  informed  and  if  the 
democratic  way  of  life  is  to  survive. 
An  individual  may  prefer  to  speak 
over  the  air,  and  thus  inject  his  per¬ 
sonality  into  what  he  says.  Another 
tttay,  for  special  reasons,  dislike  the 
newspapers  and  strive  to  avoid  them; 
but  since  there  are  times  when  the 
reaction  of  the  audience  is  more  sig¬ 
nificant  than  the  words  of  the  .speak¬ 
er,  the  full  picture — the  picture  with 
perspective — still  demands  an  unprej¬ 
udiced  newspaper  story  of  what  was 
said  and  what  happened. 

“By  the  same  token,  however',  it  is 
only  the  unprejudiced  newspaper  that 
bas  this  opportunity,”  Mr.  Sulzberger 
continued.  ‘‘The  partisan  organ,  the 
paper  devoted  to  a  cause,  still  plays 
its  role,  to  be  sure;  and  whether  it 
be  a  great  metropolitan  journal  or  the 
Voice  of  a  pamphleteer — a  prophet  or 


village  Hampden  of  the  press  who 
may  challenge  everything  we  hold 
dear — a  proper  regard  for  the  true 
significance  of  a  free  press  must  leave 
such  publications  undisturbed. 

Radio  Can't  Guarantee  Both  Sides 

“But  a  newspaper  that  plays  only 
one  side  is  in  the  same  category  as  a 
radio  speech,  for  even  though  the 
radio  station  may  make  earnest  and 
intelligent  effort  to  give  the  other 
side  its  chance,  it  remains  true  that 
whatever  is  on  the  air  dominates  the 
radio’s  first  page  at  that  moment, 
and  there  can  be  no  guarantee  that 
what  comes  after  will  be  heard  by 
the  same  audience.  Only  the  well- 
balanced  newspaper  can  indicate  the 
relative  importance  of  the  world’s 
affairs. 

Referring  to  Adolph  Ochs,  Mr. 
Sulzberger  stated  “the  strength  of  his 
armor  lay  in  the  fact  that  he  sought 
nothing  other  than  to  make  a  good 
newspaper.  He  had  no  political  or 
.social  aspirations  that  might  have 
tempted  him  from  the  course  he  had 
set  for  himself.  But  greater  even 
than  this  was  the  protecting  robe  of 
humility  that  he  wore.  He  regarded 
himself  as  an  instrument  rather  than 
as  a  force,  as  a  conductor  rather  than 
as  a  source  of  power.  Those  who 
worked  with  him  caught  something  of 
his  spirit  and  those  who  were  far 
away  came  to  seek  him  out  because 
of  the  kinship  that  they  felt  for  his 
ideas.” 

Radio  Rebuke  Dangerous 

He  commented  on  the  recent  re¬ 
buke  by  the  Federal  Communications 
Commission  of  a  radio  network  for 
an  offensive  skit  and  said  he  believed 
control  of  the  situation  by  angry  let¬ 
ters  and  falling  sales  of  the  advertiser 
might  have  been  a  better  rebuke. 
“Different  though  the  case  may  be,” 
he  explained,  “it  will  be  difficult  to 
dispel  in  future  political  campaigns 
that  the  fear  of,  or  exercise  of  con¬ 
trol  is  not  influencing  the  freedom  of 
the  air.  We  whose  profession  makes 
us  the  shock  troops  of  democracy 
must  be  continually  on  guard.” 

Mr.  Sulzberger  enlarged  on  the  dif¬ 
ficulties  the  Times  has  had  in  accu¬ 
rately  and  fairly  reporting  the  Spanish 
war  and  the  types  of  criticism  it  has 
received.  He  concluded: 

“I  believe  that  an  unbiased  news¬ 
paper  is  essential  to  our  democratic 
system;  that  if  it  fails,  the  order  it¬ 


self  will  pass.  I  believe,  therefore, 
that  it  must  be  protected  at  all  cost 
from  bias  both  from  without  and 
from  within,  and  the  publisher  no 
Ifess  than  those  who  write  the  news 
must  share  this  responsibility. 

"I  believe  that  with  accurate  news 
available  to  it  the  community  can  ab¬ 
sorb  its  many  shocks  because  it  at¬ 
tains  a  broader  understanding  and 
greater  strength.  I  believe  that  if  we 
can  sustain  a  truly  free  and  truly 
responsible  press  democracy  will  sur¬ 
vive  even  against  the  bellowing  of 
dictators  and  the  intrigues  of  those 
who  are  willing  to  play  the  dictator’s 
game  because  that  course  happens  to 
serve  their  immediate  selfish  aims.” 


Perry  Promoted,  Manz 
Cincinnati  Ad  Head 

Cincinnati,  Jan.  19 — Dwight  L. 
Perry,  advertising  manager,  Cincin¬ 
nati  Post,  will  leave  Friday  to  be  ad¬ 
vanced  to  western  manager  of  the 
Retail  Stores  Division  of  the  Scripps- 
Howard  National  Advertising  Depart¬ 
ment.  His  headquarters  will  be  in 
Chicago. 

Succeeding  him  will  be  Henrv  W. 


Dwight  L.  Perry  Henry  W.  Mani 

Manz,  promoted  from  classified  man¬ 
ager.  Mr.  Manz  will  become  adver¬ 
tising  director  of  the  Post.  L.  H.  Kel¬ 
ler  will  be  promoted  from  assistant 
classified  manager  to  succeed  Mr. 
Manz. 

Mr.  Perry,  a  native  of  Worcester, 
Mass.,  and  a  graduate  of  Dartmouth 
College  and  Harvard  Law  School, 
was  appointed  local  advertising  man¬ 
ager  in  January,  1934. 

Mr.  Manz,  a  graduate  of  Marietta 
College,  has  been  classified  manager 
five  years.  He  is  a  Phi  Beta  Kappa 
member,  president  of  the  Advertisers’ 
Club  of  Cincinnati,  and  recently  took 
over  the  presidency  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers,  following  the  death  of 
Frank  A.  Becker,  Flint  (Mich.)  Jour¬ 
nal.  Mr.  Manz  had  been  first  vice- 
president.  He  also  is  editor  of  the 
association’s  journal. 

Mr.  Keller  started  with  the  Post  in 
May,  1923,  as  a  telephone  solicitor  in 
the  classified  department,  joining  the 
display  advertising  department  in 
1926.  He  was  appointed  assistant  to 
Mr.  Manz  in  Mav.  1933. 


SIX  PENNA.  DAILIES  RAISE  PER  COPY  PRICE  TO  3c 

EFFEXi^TIVE  Jan.  17,  the  following  Schuylkill  County  (Pa.)  newspapers 
increased  circulation  prices  from  2c  p)er  copy,  12c  per  week  to  3c  per 
copy,  18c  p)er  week:  Pottsville  Republican,  Pottsville  Journal,  Tamaqua  Eve¬ 
ning  Courier,  Mahanoy  City  Record- American  and  the  Shenandoah  Evening 
Herald.  At  the  same  time  the  Ashland  (Pa.)  Daily  News  increased  its  price 
from  2c  per  copy,  12c  per  week  to  3c  per  copy,  15c  per  week. 

TRANSFER  OF  NEWSPRINT  QUIZ  TO  FCC  IMMINENT 

WASHINGTON,  D.  C.,  Jan.  20 — Transfer  of  the  newsprint  investigation  from 
the  Department  of  Justice  to  the  Federal  Trade  Commission,  rumored 
for  several  weeks,  is  now  imminent.  Only  action  by  the  Attorney  General 
is  required  to  move  the  probe  to  FTC.  Several  months  of  inquiry  by  the 
Department  of  Justice  has  failed  to  bring  to  light  sufficient  facts  upon  which 
to  predicate  a  prosecution  and  Attorney  General  Cummings’  aides  have  con¬ 
cluded  that  subject  at  this  point  is  one  for  a  fact  finding  agency.  Accordingly 
they  have  suggested  it  be  pa.ssed  on  to  the  FTC. 


Morell  Challenges 
F.D.R.  on  Mail 
"Subsidy"  to  Press 

Will  Start  Suggested  Drive 
If  U.  S.  Will  Curtail 
Its  Franking 

Willingne.ss  to  initiate  a  movement 
in  California  for  abolition  of  mailing 
privileges  for  newspapers  was  de¬ 
clared  this  week  by  George  F.  Morell, 
president  of  the  California  News¬ 
paper  &  Publishers  Association  and 
the  Peninsular  Newspapers  Incor¬ 
porated,  with  the  proviso  that  the 
franking  privileges  enjoyed  by  federal 
departments  and  Congressmen  are 
also  curtailed. 

The  announcement  was  made  fol¬ 
lowing  President  Roosevelt’s  state¬ 
ment  at  a  recent  press  conference  in 
Washington  that  he  believed  the  time 
had  passed  when  the  government 
should  continue  mail  subsidies  to 
newspapers  and  magazines. 

“I  believe  California  newspapers 
will  endorse  the  abolition  of  so-called 
press  subsidies,  which  are  in  reality 
not  subsidies  but  low  rates  based  on 
quantity,”  said  Mr.  Morell,  “provid¬ 
ing  that  the  absolute  subsidies  under 
which  the  federal  department  and 
Congressmen  now  mail  out  postage 
free  enormous  volumes  of  depart¬ 
mental  and  personal  publicity  are 
similarly  abolished.  I  am  personally 
willing  to  initiate  such  a  movement 
in  California  on  the  above  stated 
basis.” 

No  Action  in  Capital 

Discussion  of  the  “second  class  mail 
subsidy”  to  newspapers  ceased  this 
week  to  be  a  topic  of  live  discu.ssion 
in  Washington. 

Representative  James  M.  Mead  of 
New  York,  as  chairman  of  the  House 
Committee  on  Post  Office  and  Post 
Roads,  had  suggested  a  joint  com¬ 
mittee  of  publishers  and  Congress¬ 
men  “to  make  a  study”  but  nothing 
came  of  the  idea,  and  Mead  m.ade  it 
clear  he  did  not  intend  to  force  the 
issue. 

While  several  members  of  Congress 
mentioned  the  press  mailing  rates  in 
speeches  and  “handouts,”  no  .sug¬ 
gested  legislation  was  pre.sented.  Yet 
the  opportunity  was  present  all  week, 
for  the  Post  Office  Department  appro¬ 
priation  bill  was  being  debated  in  the 
House,  the  various  reasons  for  deficits 
were  enumerated,  and  speakers 
touched  casually  upon  second-class 
rates,  but  expressed  no  insistence 
upon  revLsions. 

Representative  Mead’s  idea  for  a 
joint  commission,  he  explained,  was 
one  which  would  set  up  a  body  for 
study  of  the  costs  of  distributing 
newspapers,  the  fairness  of  an  in¬ 
creased  rate,  and  the  wisdom  of  abol- 
i.shing  all  federal  .subsidies. 

The  Post  Office  Department  mean¬ 
while  did  not  recede  from  its  stand 
that  carrying  new.spapers  and  maga¬ 
zines  cost  the  government  about  $6.- 
(KIO.OOO  more  than  receipts  from  the.se 
sources  last  year.  However,  news¬ 
paper  publishers  who  took  the  trou¬ 
ble  to  write  to  Congres.smen  or  who 
issued  public  statements  generally 
agreed  that  no  one  in  the  industry 
would  oppose  any  rate  which  repre- 
sMited  a  .scientifically  determined  cost 
of  the  .‘service. 


ELECTED  SECRETARY 

Byron  K.  LeCrone,  editor  and  pub- 
li.sher  of  the  Effingham  (Ill.)  Record- 
Democrat,  has  been  elected  secretary 
of  the  Illinois  Press  A.ssociation,  suc¬ 
ceeding  H.  L.  Williamson,  who  was 
recently  cho.sen  president.  Mr.  Le¬ 
Crone  has  been  active  in  newspaper 
work  far  more  than  50  years. 


EDITOR 


PUBLISHER 


Two  Dailies  in 
Florida  Adopt 
One-Rate  Plan 


6  Daily  and  Siinda 


California  Rotes  Increased 


Mr.  Long  submitted  the  following 


1  Month.^’naily“";*.  further  evidence  of  the  upward  changes  in  subscription  prices  of  CaU- 


3  Months,  Daily  .  2.25  trend  in  newspaper  subscription  fomia  newspapers,  both  dailies  and 

1  Ye^r ’’^baVlv ! ! ! ! ! ! !  1 !  9.00  rates  was  furnished  this  week  by  John  weeklies  showing  the  majority  have 
6  Months,  Sunday  only.'.'..'.'. — —  2.00  B.  LONG,  secretary-manager,  Califor-  raised  their  rates,  with  only  a  few  re- 

nia  Newspaper  Publishers  Association,  ducing,  this  year  compared  with  1937; 


Old  rates  for  the  Miami  Herald 

Have  Same  Rate  for  Carrier  were: 


and  Mail  Under  Increased 
Price  Set-Up 

By  GEORGE  A.  BRANDENBURG 

Subscription  rate  increases  continue 
to  be  of  paramount  interest  to  news¬ 
paper  circulation  managers.  Ttiis 


1  Month,  Daily  and  Sunday . $0.8.5 

3  Months,  Daily  and  Sunday .  2.35 

6  Months,  Daily  and  Sunday . 4.50 

1  Year,  Daily  and  Sunday .  9.00 


Berkeley  Daily  Gacttie. 

Oakland  Tribune  . 

Chieo  Record  . 

Arbuckle  Amcrieaii  .... 


3  Months,  Daily  .  1.95 

6  Months,  Daily  .  3.90 

1  Year.  Daily  .  7.80 

6  Months,  Sunday  only .  1.50 


Brentwood  A  ews  . 

Rielimoiid  Daily  Independent. 


Eureka  Humboldt  StanJarJ. 


The  Miami  Daily  News  has  in-  Eureka  Humbolt  Times. 


Bakersfield  Californian  . . . 
Susanvilic  Lassen-Advoeate 
Alhambra  Eost-Advocate  . 

Arcadia  Daily  Tribune — . 

Aeusa  Herald  . 

Canoga  Bark  Herald . 

Claremont  Courier  . 

Covina  Citizen  . 

Downey  Champion  . 


Glendale  Rctvs  Dress . 

Hollywood  Citicen  New.i . 

Long  Beach  Press-Telegram. 


week  we  present  details  concerning  Californian  . 

lecent  rate  revisions  by  o  Petersburg  (Fla.)  Times,  Susatiz'i//c  Lassi'tt'AdvocaU'  .  3.00  yr, 

papers  -  Tampa  TnW  Tavipa  starting  Jam  2,  increased  its  suburban  Alhambra  Post-Advoeate  .  .50  mo. 

Times,  Miami  Herald  and  Miami  subscription  rates  only.  Arcadia  Daily  Tribune .  tToyr. 

News — two  of  which  have  adopted  a  Aeusa  Herald  .  2.00  yr. 

one-rate  plan  for  carrier  and  mail  Canoga  Park  Herald .  i'SSr’'- 

subscriptions.  Sports  Events  Draw  Fans  ComnT  c./SrT.  i.oo  yr. 

In  Tampa,  the  Tribune  announced  POPULARITY  of  newspaper-spon-  Downey  champion  .  3.00  mo. 

a  25%  increase  for  aU  carrier  deliv-  g^red  sports  events  is  evidenced  by  DOO  Vr. 

ery,  city  suburban  and  mail  subscrip-  reports  from  three  newspapers.  A  Glendale  \c-ws  Prc.y .  .15  wee 

tions.  The^  Tribune  advanced  its  total  of  501,500  saw  sports  events  con-  Hollywood  titucn  Aew.v .  .50  mo. 

weekly  carrier  delivery  price  from  20  ducted  during  1937  by  the  Boston  Ere-  Long  Beach  Press-Telegram .  !75  mo. 

to  25c;  from  85c  a  month  to  $1.05;  ning  American  and  Sunday  Adver-  Long  Beach  Sun .  .50  mo. 

and  a  corresponding  increase  for  all  tiser.  This  spectator  response,  to-  iiZlZ?'  . 

periods  up  to  a  year.  Under  the  new  gather  with  an  added  10,000  actual  ^  '  .  . 

set-up,  same  rates  apply  by  mail  or  competitors  seeking  American  -  Ad-  Pasadena  Star-News  and  Pasadena  Post .  .75  mo. 

carrier.  ’^6  new  subscription  rate  vertiser  titles,  constituted  a  new  all-  PaP^y^^^^^^  .  ?’2S^r 

structure  follows;  _  Rosemead  Rn  'ieu* .  1.50  yr. 

San  GabrU't  Sun... .  2.00  yr. 

1  Year  6  Mos.  3  Mo^.  1  Mo.  1  Week  jSanta  Monica  Hz'cning  Outiin^k .  .60  mn, 

Daily  and  Sunday .  $12.60  $6.30  $3.15  $1.05  $0.25  '//."T'*'  .  \  nnll' 

Daily  only  . . .  10.00  5.00  2.50  .85  .20  H  estwood  Hills  Sews-Piess .  1.00  yr. 

Sunday  only  .  5.00  2.50  1.25  ...  .10  i.au  yr. 

Whittier  Netvs  .  6  00  yr. 

For  basis  oj  comparison,  herewith  is  the  former  rate  structure  for  carrier  Madera  Daily  Tribune  &■  Mereury .  4  00  yr. 

delireru  and  mail’  Dkiah  Redwood  Journal . . .  5.00  yr. 

aeiii  ery  ana  mail.  v....,i..,ti„.„i.i  2  no  in« 


Pasadena  Star-News  and  Pasadena  Post. 

Pomona  Progress-Bulletin  . 

Roscoe  I’al’cy  Herald . 

Rosemead  Rei'icw . 

San  Gabriel  Sun... . 

Santa  Monica  Evening  Outlimk . 

Temple  City  Times . 

Westwood  Jlills  News-Press . 


Subscription  Rates_  J 
Delivered  by  Carrier  ] 


Subscribtion  Rates 
bv  Mail  in  Florida 


1  Year 

6  Mos. 

3  Mo.s. 

1  Mo. 

1  Week 

Daily  and  Sunday... 

.  $10.00 

$5.00 

$2.50 

$0.85 

$0.20 

Daily  onlv  . 

7.80 

3.90 

1.95 

.65 

.15 

,Sunday  only  . 

4.50 

2.25 

1.25 

.40 

.10 

Daily  and  Sunday .. . 

.  $  9.00 

$4.50 

$2.25 

$0.83 

$0.20 

Daily  only  . 

7.00 

3.50 

1.75 

.65 

.15 

^Sunday  only  . 

4.00 

2.00 

1.25 

.40 

.10 

Ukiah  Redwood  Journal... 
King  City  Rustler-Herald. 


Nevada  City  Nnggett. 
Anaheim  Bulletin  .... 


Newport  Beach  .News  &  Balboa  Times. 

.Santa  Ana  Journal . 

Westniinster  Gaactte  . 

Banning  Record  . 

Corona  Daily  Independent . 


Anticipates  Small  Loss 

J.  C.  Council,  Tribune  circulation  tiuiu  high  in  the  promotion  of  ath- 
manager,  commented  on  the  new  rate  Ictics  for  the  public, 
set-up,  stating:  The  Milwaukee  Journal,  completing 


Sjcra*ncnto  Uniyii 


The  Milwaukee  Journal,  completing  Hollister  Daily  Advance .  3  m  yr. 

Uc  _ _ _ „ii  _  _ Ontario  Herald  .  1.00  mo. 


“We  are  expierimenting  with  the  one  first  year  of  an  all-season  sports 
rate  to  apply  to  all  classifications.  You  promotional  program,  reports  nearly 

will  note  there  is  quite  a  substantial  235,000  spectators  and  34,000  partici-  I^^rnardmo  .Sim  6  Telegran 

increase  on  mail,  but  in  our  case  most  P^^ts.  Nine  of  the  12  sports  promo-  san  Diego  Sun . 

of  our  suburban  and  all  other  mail  were  conducted  on  a  state-wide  San  Diego  Umon-Tributw 

is  served  on  Simday  by  a  motor  route  basis.  Burlingame  Advance  Star 

carrier  which  makes  for  expensive  Following  is  the  way  various  events  „  .  ,  _.  _ 

delivery  and  which  we  think  justifies  drew:  Tnbune... 

the  increase.  The  result  from  our  San  Mateo  Times  iV  Nnvs 

firef  wppklv  collection  since  the  rate  -Vttcnd.iiice  Kntraiits  Carpinteria  Chronicle  . . . 

nrst  WeeKiJ  coaecuon  since  ine  raie  j.  ^  _  .  408  Ami  Jose  Mereury-Hrrald 

announcement  is  most  gratlfymg.  On  Marbk  tounianit  u! .  . .  61,3UO  28,722  Ami  Jose  Evening  Ncu'S. 

the  basis  of  this  I  believe  we  are  war-  li'>lf  .>10111,01  .  l,90(i  ...  Watson-AUe  Register  &  Ei 


increased  its  rates  to  subscribers  from 
15c  to  18c  per  week;  65c  to  75c  per 
month;  $1.95  to  $2.25  for  three 
months;  ^.90  to  $4.50  for  six  months; 
$7.80  to  $9.00  for  one  year.  These 
rates  are  for  carrier  delivery,  city 
and  outside,  and  for  mail  outside  the 


('•uldfll  (iioVf-4  . 

Attendance 
.  17,200 

Kntrants 

408 

MarMi  toiinianuiit . 

.  61.300 

28.722 

Ciulf  scliool  . 

1,900 

Track  clinic  . 

650 

Tennis  tournament . . 

.  64,750 

4,i09 

Caddy  tournament . . 

750 

229 

\\  ater  si>crts  show . 

.  10,000 

207 

-Ml-star  football  pjll 

.  40.000* 

Archery  jamboree. . 
Sixty’s  exhibitions.. 

.  17.500 

138 

2.400 

Match-game  bowling 

.  12,000 

700 

Silver  Sk.atcs  (19381 

.  14,000 

275 

Totals  . 

.  234.250 

34.758 

Burlingame  Advance  Star . 

Redwood  City  Tribune . 

.^mi  Mateo  Times  Sr  Nctes-Leader . 


San  Jose  Mereury-Hrrald . 

.9mi  Jose  Evening  Ncu'S . 

WatsomiUc  Register  Sr  Evening  Pajaronian.. 

Red  Bluff  Daily  Netvs . 


Tulare  Advance  Register  Sr  Times . 

Visalia  Timcs-Dcita  and  I'isalia  .Morning  Delta 


Camarillo  News  . 

I'rntiira  Star  Sr  Morning  Free  Press. 


1937 

1938 

$5.00  yr.  carrier 

$5.50  carrier 

5.70  yr.  mail 

6.00  mail 

.50  mo. 

.70  mo. 

1.00  mo. 

1.15  mo. 

.50  mo.  mail 

.60  mo.  mail 

2.00  yr. 

2.50  yr. 

2.50  mail  yr. 

3.50  mail  yr. 

2.00  yr. 

2.50  yr. 

.50  mo. 

.60  mo. 

6.00  yr. 

7.20  yr. 

.75  mo. 

.90  mo. 

7.50  yr. 

9.00  yr. 

.75  mo. 

.90  mo. 

7.50  yr. 

9.00  yr. 

.65  mo. 

.75  mo. 

3.00  yr. 

4.00  yr. 

.50  mo. 

6.00  yr. 

.15  week 

4.00  yr. 

.40  mo. 

2.00  yr. 

2.50  yr. 

1.00  yr. 

1.50  yr. 

2.00  yr. 

2.50  vr. 

1.00  yr. 

2.00  yr. 

3.00  mo. 

2  00  yr. 

1.50  yr. 

2.00  yr. 

1.00  yr. 

1.50  yr. 

.15  week 

6.30  yr. 

.50  ino. 

.60  mo. 

5.00  yr. 

6.25  yr. 

.75  mo. 

1.00  mo. 

.50  mo. 

.75  mo. 

2  00  yr. 

1.50  yr. 

1.50  yr. 

2.00  yr.  in  efuct  Mar. 

.75  mo. 

1,  19.18 
.90  mn. 

7.00  vr. 

8  00  yr. 

1.25  yr. 

1.75  yr. 

1.50  yr. 

1.00  yr. 

2.00  yr. 

1.00  yr. 

.60  mn. 

.65  mo. 

1  00  yr. 

1  50yr. 

1.00  yr.— New? 

1.50  Westwood  Vil- 

1.50  yr. — Pre.ss 

Drc  combined — 

6  00  yr. 

$2.00  outside 
7.20  yr. 

4  00  yr. 

6.00  yr. 

5.00  yr. 

3.50  yr. 

2.00  inside  yr. 

2  50  yr.  inside 

2.50  outside  yr. 

3.00  yr.  out.sidc 

2.50  yr. 

3.00  yr. 

.50  mo. 

.60  mn. 

4.50  yr. 

5.00  yr. 

2.00  yr. 

2.50  yr. 

.50  mo. 

.65  mo. 

2.00  yr. 

1.50  yr. 

2.00  yr. 

3.00  yr.  combined 

.40  mo.  carrier 

.45  mo.  carrier 

4.00  yr. 

5.00  yr. 

2.00—1  yr. 

2.00—1  yr. 

1.00—6  mo. 

1.25 — 6  mn. 

.85  mo  carrier 

1.00  mo.  carrier 

8.50  yr.  mail 

9.50  yr.  mail 

3.00  yr. 

1.50  yr. 

1.00  mi). 

2.00  per  year  (both 

.85  mo  carrier 

Herald  ami  Out¬ 
look) 

.95  mo. — .‘snn 

.65  mo. — Tel. 

.7^  mo. — Tel. 

.75  mo. 

.85  mo. 

.05  mo. — Union 

1.U5  mu. — Union 

.65  mo. — Tribune 

.75  mo. — Tribune 

.50  mn. 

.65  mo. 

6.00  vr. 

7.00  yr. 

.50  mn. 

.65  mn. 

5.00  vr. 

7.00  yr. 

.50  mo. 

.65  mo. 

2.00  vr. 

2.50  vr. 

.7.5  mo. 

.90  mo. 

6.60  vr. 

8.40  yr. 

.50  mn. 

.65  mo. 

5.00  yr. 

7.80  yr. 

.50  mn. 

5.00  yr. 

6.00  yr. 

,50  mo. 

.60  mo. 

.60  mn. 

.75  mo 

6.00  yr. 

7.50  yr. 

1.50  yr. 

2.00  yr. 

.50  mo 

.65  mo. 

*  Represents  ballot-. 

The  idea  in  back  of  both 


Audited  Circulation 
Aim  of  Press  Group 


how  he  had  successfully  used  the  plan. 

With  some  such  audit  plan  estab¬ 
lished,  the  weekly  editors  believe  they 


and  outside,  and  for  mail  outside  the  ^be  idea  in  back  of  both  the  a  ,  ^  toward  the  establishment  of  establish  a  uniform  scale  of  ad- 
state  of  Florida.  The  mail  rate  in  Journals  and  American- Advertisers'  some  plL  of  audited  circulation  which  vertising  rates,  based  on  circulation 
Florida  has  been  increased  from  promotion  is  to  develop  public  ^ould  in  turn  make  possible  a  uni-  weight  with  national 

Sr.  OO  to  $7.80  ner  vear.  interest  in  worthwhile  sports  and  to  _ r  advertisers. 


$G.OO  to  $7.80  per  year. 

Miami  Adopts  One  Rate 

C.  G.  Johnson,  Times  circulation 
manager,  writing  during  the  first 
week  of  the  new  rate,  reported  the 
announcement  of  the  rate  increase 


interest  in  worthwhile  sports  and  to 
provide  spectacles  without  charge 
wherever  possible. 


STREET  PRICE  INCREASE 


form  scale  of  advertising  rates  was 


taken  by  the  Alabama  Press  Associa- 

tion  at  its  71st  annual  convention  in  !! 


Birmingham,  Jan.  13-14.  ,  .  ,  .7.  .  ,  , 

The  association  voted  to  assess  its  Jamestown  with  return  by  steam- 
members  $12  per  year,  which  C.  L.  er  to  Jacksonville,  Fla. 


Washington,  Annapolis.  Williamsburg 


announcement  of  the  rate  increase  Bloomshurg  (Pa.)  Morning  Press  Walton,  publisher  of  the  Lafayette  „ 

was  made  Dec  28  and  ^  Jan.  3  the  has  announced  price  increases  from  2c  Sun,  who  was  elected  president  to  vtee 

loss  in  circulation  had  been  nothing  3^  street  and  from  10c  to  12c  on  succeed  R.  G.  Bozeman,  said  would 

te  antici^ted,  however,  some  loss  at  ^^^j^ly  subscription  rates.  with  go  toward  the  expense  of  employing  Bryan,  editor,  Elba  Clipper,  secretary. 
tnC  6na  of  tno  first  colloction  poriod.  AVAAiifi\7A  cd»rrAtarv  wVio  would  »»  ^11  ««  w  onmimM 


the  end  of  the  first  collection  period.  monthly  rates 
Sherry  R.  Fincher,  Miami  Herald  50c  per  month, 
circulation  manager,  reports  his  pa¬ 
per  adopted  a  one-rate  policy  for  car-  opnoretTW 
rier  delivery,  suburban  and  mail,  ef- 
fective  Jan.  1,  with  approximately  a  g  j_  Powers 


fective  Jan.  1,  with  approximately  a  e.  J.  Powers  &  Co.,  publishers’  rep- 
2%  loss.  The  new  rates  are  as  fol-  resentative,  has  been  appointed  na- 
loWS:  tional  advprti.i^inv  rpnrMpntativp 


1  Month,  Daily  and  Sunday . $  1.10 

3  Months.  Daily  and  Sunday .  3.00  Starting  Jan.  23. 


monthly  rates  increasing  from  40c  to  an  executive  secretary,  who  would  rillT  VFCTr^lSI  PHTPC  TIP 
50c  per  month.  put  the  circulation  audit  system  into  UP  | 

■  effect.  How  the  audit  system  will  be  Effective  Jan.  1,  the  Galveston 

DPDDPCPArre  t\  h  tt  v  worked  was  left  to  the  officers  and  the  News  raised  its  monthly  subscription 

HtrlltiOtW IS  WtW  DAILY  executive  committee.  One  plan  pro-  rate  from  75c  to  80c  per  month  and 
E.  J.  Powers  &  Co.,  publishers’  rep-  posed  was  to  have  a  committee  of  the  Galveston  Tribune  raised  its 
resentative,  has  been  appointed  na-  local  merchants  and  advertisers  audit  monthly  rate  from  50c  to  55c.  The 
tional  advertising  representative  of  fhe  circulation  figures  of  the  weekly  yearly  rate  by  mail  remains  un- 
the  new  Des  Moines  Daily  Di^tch,  in  their  town.  C.  G.  Thomason,  pub-  ch^ged  at  $7.50  and  $5.50,  said  Circu- 
starting  Jan.  23.  ’  lisher,  Ensley  Industrial  Press,  told  lation  Manager  August  Weber. 


Somewhere  between  1.500,000  and  2,500,000  winter 
visitors  are  heading:  for  Florida.  This  influx  just  about 
doubles  Florida’s  normal  demand  for  the  necessities  of 
life  and  more  than  doubles  consumption  of  luxury  tjoods. 


£.■:  It  also  doubles  the  value  of  your  advertising  dollar 

when  spent  in  this  group  of  ace  Florida  dailies  which 
dominate  Florida’s  richest  and  best  trading  territories — 
1  the  verv  areas  where  the  attractions  of  sun  and  verdant 
tropical  beauty  are  now  paying  big  dividends. 
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Lakeland  Evening  Ledger  F 

IS  I 


I'  TO  cijRI  , 

% 

'  J*"  SJ?* _ 

^t-PetfDSburftffimfis 

pQiw^PiTROL  SPANI^  COASTS  - 

<r>I»  EBfnjjy, 


It’s  pay-day  in  F  lorida  for  advertisers.  And  the  short¬ 
est,  smoothest  path  to  the  pay-window  lies  through  the 
advertising  columns  of  these  dailies.  Their  combined 
circulations  embrace  39.7%  of  all  daily,  56.1%  of  all 
Sunday  circulation  in  Florida,  yet  their  combined  line 
rates  are  only  67  cents  daily.  64  cents  Sunday. 

Adequate  schedules  in  these  dailies  will  bring  returns 
proportionate  to  the  extraordinary  sales  opportunities 
Florida  offers  for  the  next  few  months. 


FLORIDA  TIMES-UNION _ MIAMI  HERALD 

TAMPA  TRIBUNE.... ST.  PETERSBURG  TIMES 
ST.  PETERSBURG  INDEPENDENT 
LAKELAND  LEDGER  and  STAR  TELEGRAM 


MAJOW 


tiOOPLE 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 


•  RADIO  WHY 


1*  ^  later  canie  to  New  York  where  he  was  won  two  certificates  in  the  smaller 

.UlXiO#  nigh't  editor.  dailies’  division,  on  best  general 

I  TT  O  '1928.  Johnson  was  appointed  makeup  and  for  best  handling  of  dis- 

l©  manager  of  the  Chicago  bureau  and  play  advertising.  Staunton  Evening 

editor  of  the  central  division,  subse-  Leader  placed  first  for  best  front  page 

j<%4g  quently  becoming  central  division  with  the  Bristol  News-Bulletin  win- 

manager  in  charge  of  news  and  busi-  ning  the  best  presswork  classification. 

Ctnlac  ness.  In  1931  hc  returned  to  New  ■ 

York  and  in  1933  switched  jobs  for  1937  RATE  UP  17.4% 

Jiven  Cor-  lo  months  with  Webb  Miller,  Euro-  Kditor  &  i*i  blishkr> 

»ss  Assn.  pean  news  manager.  He  was  ap-  Chicago,  Jan.  20-Newspaper  roto- 

pointed  general  news  manager  m  Jan-  advertising  linage  for  1937 

xecutives  of  uary.  1936,  having  filled  the  position  stalled  12.650,222  lines,  an  increase 
pre.sidencies  for  six  months  previously.  1.863,098,  or  17A7(,  over  1936,  ac- 

•  by  Hugh  He  received  his  early  newspaper 

ie,  nresi-  training  on  the  W.u/ield  (Kan.)  Coa-  by  Kimberlev-Clark  Corporation.  Na- 

.  following  rwr  during  high  school  days  there,  increase, 

>eting  of  the  «';d  while  attending  the  University  y  amounting  to  7,893,- 

d  of  direc-  Kansas  worked  for  the  Lawrejxce  22':^.  Local 

Journal-World  and  as  correspondent  .  ,  i  j 

f  V  r-'i  j  -I-  eravure  totaled  4,7a7,013,  an  increase 

.  „  for  Kansas  City  dailies.  ,  .oo  ooo  mnn’  V.  u 

ffivpn  nf  IvR  XRv  /^r  m  Tlo/^orr»K/>r  cTruv/- 


MY  HOST  or  EDI 


SUGGEST  THAT  THE  WISE 


EDITOR  TODAY  IS  THE 


OME  WHO  RELIES  UPON) 


NEA  SERVICE  TO  PRO 


VIDE  HIM  WITH  HIS 
COM  ICS 


TRIED  AND  TRUE  CIR 


EVERY  ONE  or  THEM;  A 


COMPLETE  AND  WELL 


ROUNDED  PROGRAM 


AND.  PURCHASED  ON 


NEA'S  FAMOUS  BUDGET 


E.  M.  Williams  Earl  Johnson 

made  general  business  manager  in 
January,  1932.  He  had  been  acting 
in  that  capacity  for  almost  a  year 
previously.  He  is  a  graduate  of  Stan¬ 
ford  University  and  received  his  early 
newspaper  training  on  the  Los  An¬ 
geles  Express  in  both  news  and  ad¬ 
vertising  departments.  He  served  in 
the  war  as  a  combat  aviator  in  the 
U.  S.  Army. 

In  1919  Randau  joined  the  U.P.  on 
the  Pacific  Coast.  He  was  a  staff 
man  and  wire  editor  in  the  San  Fran¬ 
cisco  bureau  and  was  later  manager 
of  the  Los  Angeles  office.  In  1920  he 
was  brought  east  as  a  business  rep¬ 
resentative  in  the  Chicago  and  New 
York  offices,  and  was  made  sales  man¬ 
ager  in  1926. 

WHIiamt  Joined  in  1927 

Williams  became  sales  manager  of 
the  U.P.  in  April,  1935.  The  piost  had 
been  unoccupied  since  Randau  had 
left  it.  Williams  joined  the  organiza¬ 
tion  in  1927  in  New  York.  Subse¬ 
quently  he  was  stationed  in  Kansas 
City  as  southwestern  business  repre¬ 
sentative,  and  later  in  Atlanta  as 
southern  division  manager  in  charge 
of  news  and  business. 

Prior  to  joining  the  U.P.,  he  pub¬ 
lished  several  newspapers  in  Texas 
and  Mississippi.  In  1925  he  acted  as 
secretary  to  the  president  of  the 
Press  Congress  of  the  World  at  the 
meeting  in  Geneva,  Switzerland.  He 
is  a  graduate  of  Culver  Military  Acad¬ 
emy  and  the  University  of  Missouri 
and  is  a  son  of  the  late  Walter  Wil¬ 
liams,  founder  and  for  many  years 
dean  of  the  Missouri  School  of  Jour¬ 
nalism. 

Johnson  joined  the  United  Press  in 
1921  in  Chicago.  In  June,  1922,  he  be¬ 
came  manager  of  the  Cleveland  bu¬ 
reau  and  then  went  to  Columbus,  O., 
to  become  manager  of  the  Great 
Lakes  division.  In  1925  he  was  made 
night  manager  in  Chicago  and  a  year 


PLAN.  THEY  OFFER  THE 


GREATEST  VALUE  IN  THE 


NEWSPAPER  WORLD! 


[Huge  Business  ] 
IGain  for  Year 
( Shown  in  Cih 


I  HUS  speaks  Major  Hoople, 
himself  a  man  of  such  stature 
in  the  comic  field  that  his 
famed  and  much-copied  man¬ 
ner  of  speech  has  become  a 
part  of  the  American  vocabu¬ 
lary!  Major  Hoople,  star  per¬ 
former  in  the  celebrated  "Our 
Boarding  House,"  is  only  one 
of  the  great  array  of  comics 
available  on  NEA’s  economical 
budget  basis.  Investigate! 


OKLAHOMA  CITY  CLOSED  ITS  BOOKS 
ON  ANOTHER  GOOD  YEAR  IN  OKLAHOMA'S 


A  21%  gain  in  gi'ncra!  bu'inc->  in  19H7  cau^('ll 
iiificluint-  to  inlii  tlic  ni'w  jear  willi  con- 

tirlfnco  .  .  .  confidence  further  inspired  by  forecasts 
of  Forbe..  Babson,  Br.Hikmire,  and  other  national 
economists.  They  say  1938  will  find  Oklahoma  oni' 
of  the  nation's  brightest  sales-areas.  •  Entree  to  this 
area  is  gained  quickly  and  effectively  through  the 
-late’s  FIRST  market  .  .  .  Oklahoma  City  .  .  .  and 
it-  leading  newspapers.  Tell  your  sales-story  in  this 
re-|)onsive  market  through  the  Oklahoman  and 
lime-  ...  at  the  LOWEST  millinc  rate  in  the  statel 


The  best 
farm  year 
since  I9.'tl 

has  made  the  Okla¬ 
homa  t'it.r  market  a 
ZONE  OF  AFFLlEXtE. 


«6l— Mh  A«*.  laooV.JrdSt. 

NEW  YORK  CLEVELAND 

•14  MiMiva  St. 

SAN  FRANCISCO 


OR  JANUARY  2  2,1938 
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ANNOUNCING  THE 

Southern 

Comic 

Group 

OF 

THE  SOUTHERN  KEY  NEWSPAPERS 

.Vm-  Orleans,  La..  TIMES  PICAYUNE  I'ort  H'orth,  Texas.  S'EAR  TELEGRAM 

Memphis.  Tenn..  COMMERCIAL  APPEAL  Dallas.  Texas.  NEWS 
Houston.  Texas.  CHRONICLE  Charlotte.  N.  C..  OBSERVER 

Knoxville,  Tenn.,  NEWS-SEN  I'I NEL 


Comic  Section  Ad\^ertising  Corp. 


CHRYSLER  BflLDlNti 


NEW  YORK.  N. 


14— S  YNDICATES 


2  World’s  Fairs  to  Have 
“House  of  Popeye” 

King  Features  Publicity  Director  Developing 
‘  Stunt  .  .  .  Writer  Enters  Bike  Race 
To  Get  Story 


By  ROBERT  U.  BROWN 

A  NEW  HIGH  in  syndicate  promotion 

is  being  planned  by  two  executives 
of  King  Features  Syndicate  for  the 
New  York  and  San  Francisco  World’s 
Fairs  in  1939. 

Dick  Hyman,  publicity  director,  and 
Chester  Wilde,  sales  manager  for  In¬ 
ternational  News  Photos  which  is  a 
King  subsidiary,  are  promoting  a  plan 
to  construct  a  “House  of  Popeye’’  at 
each  Fair.  According  to  Hyman,  de¬ 
tails  are  approaching  the  “contract 
signing’’  point. 

As  now  designed,  the  “House  of 
Popeye,”  featuring  the  comic  strip 
character  of  that  name,  will  be  what 
some  amusement  parks  call  “crazy 
house”  or  a  “house  of  fun.”  The 
Fairs  are  to  be  divided  into  different 
sections  and  the  sponsors  hope  to  have 
the  Houses  placed  between  the  chil¬ 
dren  and  amusement  sections. 

For  a  small  charge,  to  offset  initial 
and  concessionary  costs,  children  and 
adults  will  be  admitted  to  the  “fun 
house”  where  they  will  have  to  fol¬ 
low  a  route  through  revolving  bar¬ 
rels,  over  moving  floors  and  collaps¬ 
ible  stairs,  etc.  Everything  will  be  in 
the  Popeye  style,  Hyman  stated,  il¬ 
lustrating  that  a  chute  might  be  con¬ 
structed  to  emerge  from  a  giant  Pop- 
eye’s  mouth. 

Along  the  runway  going  out.  it  is 
planned  to  have  one  of  King’s  live 
Popeye  characters  performing.  The 
exhibits  will  probably  be  similar,  if 
not  the  same,  at  both  Fairs  and  will 
be  used  purely  for  King  Features 
promotion. 

Tries  Bike  Racing 

ASSIGNED  to  cover  the  six-day  bike 

races  in  Cleveland  last  week  and 
anxious  to  be  sure  he  knew  what  he 
was  writing  about,  Jerry  Brondfield, 
NEA  Serv’ce  sports  writer,  accepted 
Promoter  George  Harvey’s  invitation 
to  join  the  contestants. 

Not  until  he  was  perched  on  a  bike 
did  he  discover  there  were  no  brakes 
on  a  racing  bike,  and  realize  how 
steeply  banked  were  the  track  turns. 
Six  laps  of  instruction  from  Biker  A1 
Crossley  and  Brondfield  was  left  on 
his  own.  His  faltering  confidence 
was  bolstered  when  he  managed  to 
swallow  a  cup  of  coffee  as  he  steered 
one-handed  on  a  straight-away. 

Disaster  overtook  him,  when  he  ac¬ 
cepted  a  challenge  from  Freddie 
Spencer  to  race  for  a  lap.  Attempting 
to  steer  around  a  curve  instead  of 
using  his  body  to  guide  the  bike,  he 
landed  in  a  heap  at  the  bottom  of  the 
track. 

“I’ll  continue  to  be  a  typewriter 
jockey,”  wrote  Brondfield. 

Characters  in  Ads 

ORON  P.  ’THEIN,  manager  of  the 

General  Features  Syndicate,  New 
York,  is  distributing  a  page  of  comics 
to  dailies  and  weeklies  with  a  plan  for 
using  the  comic  characters  in  local 
advertisements. 

The  comic  page  has  six  strips  on  it 
in  five-column  size.  On  the  right  in 
one  column  space,  and  two  column 
space  on  the  left  of  the  comics,  boxes 
are  provided  for  local  advertisers.  In 
each  box  a  character  from  the  strip 
opposite  plugs  the  advertiser.  This 
art  work  is  provided  in  mats. 


For  instance,  one  strip,  “Daisy  Daily 
and  Dotty  Dawn,”  an  all-girl  comic, 
has  space  on  one  side  for  “Daisy  Daily 
Says,”  and  on  the  other  a  picture  of 
the  “Dotty  Dawn”  character  advocat¬ 
ing  styles  from  so-and-so’s  shop.  An¬ 
other  strip,  “The  Sports  Parade,”  has 
an  ad  space  adjoining  with  a  radio 
announcer  saying,  “It’s  a  Knockout.” 

Mr.  Thein  explains  the  benefits: 
“it  enables  the  advertiser  to  buy  space 
on  the  comic  page,  and  secondly,  by 
permitting  the  advertiser  to  use  the 
comic  character  extracted  from  the 
strip,  it  gives  the  full  benefit  of  the 
15  inches  of  entertainment  that  the 
strip  takes  up.  The  result  is  a  very 
large  reader  audience  for  the  adver¬ 
tisers.” 

Skippy  Resists  Claim 
SKIPPY,  INC.,  personal  holding  com¬ 
pany  of  Percy  Crosby,  King  Fea¬ 
tures’  cartoonist,  is  resisting  the  claim 
of  the  Bureau  of  Internal  Revenue 
for  an  additional  payment  of  $43,- 
343.26  on  1933  incomes,  and  has  asked 
the  U.  S.  Board  of  Tax  Appeals  for 
review. 

This  is  one  of  the  corporations  men¬ 
tioned  in  the  Senate  committee’s 
study  of  the  holding  company  situa¬ 
tion. 

The  petition  for  hearing  asserts  the 
corporation  was  neither  formed  nor 
availed  of  for  the  purpose  of  pre¬ 
venting  the  imposition  of  federal  taxes 
upon  its  shareholders  through  the  me¬ 
dium  of  permitting  its  gains  and 
profits  to  accumulate  instead  of  being 
distributed. 

Picture  Page 

A  NEW  PICTURE  story  page  is  an¬ 
nounced  by  “EveryWeek,”  the  NEA 
magazine.  Each  week  a  story  in  pic¬ 
tures  will  be  produced  on  a  page  and 
will  be  included  in  the  regular 
“EveryWeek”  releases.  It  will  be 
available  in  mat  form,  or  with  prints 
of  pictures  and  proof  of  text. 

Art  Krenz,  NEA  sports  artist,  this 
week  introduced  a  weekly  sports  car¬ 
toon  titled  “Do  You  Know  .  .  .  ?”  In 
it  he  illustrates  little  known  facts 
about  a  variety  of  sports,  and  sup¬ 
plies  the  answers  in  a  box  below  the 
cartoon. 


298, S91 

was  the  average  net  paid  dally  circulation 
of  The  Baltimore  Sun  (Morning  and  Even¬ 
ing  issues)  for  the  month  of 

December,  1937 

This  represents  a  gain  of  6.686  over  De¬ 
cember,  1936.  .  .  .  The  Sunday  Sun  cir¬ 
culation  averaged  21Z,062  per  Sunday  for 
the  month  of  December,  1937 — a  gain  of 
6,336  over  December,  1936. 

Eterything  in  Baltimore 
Revolve*  Around 


Morninf  Evening  Sunday 


EDITOR  (& 


PUBLISH 


Editor  for  a  Day 

Already  editor  of  the  Journal  of  the 
American  Medical  Association  and  of 
Hygeia  Magazine,  managing  editor  of 
seven  other  publications,  and  daily  health 
columnist  for  NEA  Service,  Dr.  Morris 
Fishbein  recently  served  as  "editor  for  a 
day"  of  the  Wichita  (Kans.)  Beacon.  He  is 
shown  above  at  his  desk  in  Wichita. 


New  Treatment 

JANE  STAFFORD,  Science  Service 
writer  on  medicine,  in  a  story  for 
release  Jan.  24,  reports  on  the  new  in¬ 
sulin  shock  treatment  for  insanity  as 
practiced  at  the  Harlem  Valley  State 
Hospital  at  Wingdale,  N.  Y.  Miss 
Stafford’s  article  records  the  reactions 
of  insane  patients  who  were  shocked 
into  a  coma  by  the  potent  diabetes 
remedy  and  who  underwent  the  treat¬ 
ment  five  days  a  week.  Patients  are 
said  not  to  have  any  memory  of  the 
treatment. 

Wonts  Contacts 

EMIL  ZUBRYN,  American  represen¬ 


tative  of  Allied  News  Agency,  Eng- 
lish  syndicate,  is  seeking  for  news¬ 
papermen  to  furnish  autobiographies, 
memoirs,  reminiscences,  interviews 
and  signed  articles  by  celebrities  in 
the  news.  Zubryn’s  office  is  at  872 
Lorimer  Street,  Brooklyn,  N.  Y. 

Wants  Photos 

A.  M.  MATHIEU,  manager  of  Writer’s 

Digest,  Cincinnati,  is  in  New  York 
purchasing  pictures  of  authors  for 
publication  in  his  1938  Writer’s  Year 
Book.  Syndicates  are  requested  to 
submit  such  pictures  to  him  in  Cin¬ 
cinnati. 

Into  Daily 

“DONALD  DUCK,”  the  Walt  Disney 

comic  strip  creation  for  King  Fea¬ 
tures  Syndicate,  will  become  a  daily 
comic  Feb.  7.  Heretofore  the  strip  has 
been  a  Sunday  half  page. 

NEWS  VETERANS  FETED 

Historic  days  of  the  Chicago  Daily 
News  and  the  old  Chicago  Record 
were  recalled  at  a  luncheon  given 
Jan.  15  at  the  Chicago  Club  by  Hope- 
well  L.  Rogers,  former  business  man¬ 
ager,  who  served  for  many  years 
under  the  late  Victor  F.  Lawson, 
founder  of  the  Daily  News.  The 
luncheon  was  prompted  by  Mr.  Rog¬ 
ers’  desire  to  bring  together  his  for¬ 
mer  colleagues  and  to  renew  friend¬ 
ships  cemented  by  years  of  service  on 
the  Daily  News.  Those  who  attended 
included  Douglas  Sutherland,  Henry 
Barrett  Chamberlin,  Malcolm  Mac- 
Dowell,  George  C.  Rice,  John  T. 
Bunting,  Jr.,  C.  R.  Wilson,  Anthony 
Czarnecki,  J.  E.  Hartman,  Richard 
Boynton,  Harry  Oosterman,  George 
H.  Baker,  Samuel  Garner,  O.  W. 
Butts.  Charles  H.  Dennis,  Jens  Erik- 
sen,  Fred  C.  Ritchey,  Paul  Scott 
Mowrer,  Clyde  Brown  and  Hal 
O'Flaherty. 


I 


I 


O^ociiK  %  SaJ^on 
Utu  This  lo'  Sxut 
Mout 


“A  city  of  splendidly  diver¬ 
sified  and  balanced  industry,  I  ^ 

am  particularly  optimistic  on  , 

your  electric  equipment  mak-  * 

ers,  your  steel  interests,  your 
household  equipment  pro¬ 
ducers,  your  copper  fabrics-  C 

tors,  and  your  machine  tool 
producers.  ] 

“Fort  Wayne — a  typical  city  , 

in  the  midst  of  America’s  great  ^ 

agricultural  territory  —  will  1 

share  fully  in  the  new  1938 
recovery  move.”  ^ 


f 


a 


Want  maximum  ratuits  for  q 

yaur  product  in  this  prosper- 
out,  compact  markot?  Then  I 

advortiso  in  thn  ont  mudium 
that  givnt  you  blanket  cover-  ^ 

age — at  one  low  cost. 


(Ehe  Neuis- Sentinel 

FORT  WAYNE.  IND 


National  Representatives:  Allen-Klapp-Frazier  Co. 

New  York  Chicago  Detroit  St.  Louis 
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Advertising  figures.  The  boldface  is  in  ihe  regular 
lower  position  and  the  lightface  is  in  the  auxiliary 
position.  This  makes  it  possible  to  use  the  boldface 
with  a  regular  Intertype  universal  mold,  with  ad¬ 
vertising  figure  cap,  in  the  same  line  with  body 
faces  from  5  to  14  point.  The  body  faces  can  be 
used  in  either  the  regular  or  auxiliary  position, 
or  both,  as  shown  above. 

Two  technical  features  of  Intertype  duplexed  dis¬ 
play  matrices  which  should  be  noted  particularly: 
1.  They  carry  full-size  18  or  24  point  faces  — iden¬ 
tical  with  the  corresponding  one-letter  faces— with 
full-length  ascenders  and  descenders.  2.  There  is 
ample  space  between  the  two  characters,  without 
distortion  of  either  of  them,  to  provide  ample  con¬ 
tact  with  the  mold  and  thus  prevent  any  danger 
of  metal  leakage. 


That's  what  Intertype  Two-Letter  Display 
Matrices  mean  to  newspapers!  Now  you 
can  get  TWO  fonts  of  18  or  24  point  type 
from  ONE  font  of  matrices  and  ONE  maga¬ 
zine.  Fewer  magazines  are  needed,  and 
consequently  there  is  less  changing  from 
one  magazine  to  another.  i 

★  ★  In  addition  ±o  the  usual  combinalions, 
such  as  18  and  24  point  lightface  with  bold, 
bold  with  bold  italic,  etc.,  Intertype  offers 
special  combinalions  of  the  different  type 
families,  such  as  Vogue  Bold  with  Century 
Bold,  Cloister  Bold  with  Chellonian  Bold 
Condensed,  and  other  combinations. 

★  ★  There  are  also  combinalions  of  18  and 
24  point  on  the  same  matrices,  for  example, 
18  point  Bodoni  Bold  with  24  point  Bodoni 
Bold  Condensed.  Many  advertising  figure 
combinalions  are  available,  including  14 
and  18  point  faces  on  the  same  matrices,  16 
with  18  point,  and  18  with  24  point. 

No  additional  mechanism  is  required  for  using 
Intertype  two-letter  display  matrices.  Intertype 
Corporation,  360  Furman  St.,  Brooklyn  New  York 
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NEWSPRINT  OUTPUT 
AGREEMENT  NEARER 

Premiers  Study  Joint  Action 
Plan  Following  Meetings 

Canadian  newspapers  last  week  re¬ 
ported  considerable  progress  toward 
joint  action  on  limitation  of  news¬ 
print  output  following  the  two  meet¬ 
ings  of  Premiers  Duplessis  bnd  Hep¬ 
burn  of  Ontario  and  Quebec. 

It  is  understood  that  Premier  Hep¬ 
burn  does  not  plan  to  accede  in  full 
to  the  Duplessis  proposals  of  com¬ 
prehensive  government  control  of  the 
newsprint  industry.  But  it  is  equally 
certain  that  common  action  will  be 
taken  by  both  governments  in  an  ef¬ 
fort  to  restrict  output  and  avert 
chaos  in  the  industry.  The  Quebec 
objective  of  pro  rata  production  cuts 
in  all  mills  of  the  two  provinces  is 
not  likely  to  be  achieved.  But  an  al¬ 
ternative  plan  which  would  reduce 
the  apparent  surplus  said  to  be  piling 
up,  is  under  consideration  by  both 
premiers. 


300  ATTEND  DINNER  TO  NEW  CINCINNATI  M.E. 


Montreal,  Jan.  17 — Announcement 
was  made  here,  following  a  meeting 
of  directors  of  Canadian  Jnternational 
Paper  Company  last  week,  that  John 
H.  Hinman,  of  Montreal,  has  been 
elected  president  of  the  company,  suc¬ 
ceeding  R.  J.  Cullen,  of  New  York. 

Mr.  Cullen  stated  that  his  resignation 
was  submitted  as  a  further  step  in  the 
process  of  decentralization  of  Inter¬ 
national  Paper  &  Power  Co.,  which 
has  been  his  objective  since  he  be¬ 
came  president  of  that  company. 

Mr.  Hinman  has  been  associated 
with  Canadian  International  Paper  Co. 
for  more  than  10  years  and  since  1936 
has  been  its  vice-president  and  gen¬ 
eral  manager.  He  graduated  from 
Dartmouth  College  in  1908  and  entered 
the  employ  of  International  Paper 
Company  in  1912,  taking  charge  of 
their  woodlands  operations  in  North¬ 
ern  New  Hampshire  and  Vermont. 

In  1927  he  was  placed  in  charge  of  all 
their  woodlands  operations.  At  the 
same  time,  he  became  actively  iden¬ 
tified  with  the  woodlands  operations 
of  Canadian  International  Paper  Co., 
and  in  1936  he  was  appointed  general  Club  last  Wednesday  night  by  city  Club  turned  the  picture  of  President 
manager  of  Canadian  International  officials,  business  men  and  newspaper  Grover  Cleveland  to  the  wall  in  Feb- 
Paper  Co.  and  subsidiaries.  associates  from  all  three  local  dailies  ruary  1895.  This  and  other  events  in 

$11,100,000  Bank  Loons  in  honor  of  his  elevation  to  succeed  his  career  that  led  to  the  city  editor’s 

Details  of  bank  loans  of  recent  Moses  Strauss,  retired  last  month,  copy  desk  and  the  Times-Star  some  33 

changes  in  minor  subsidiaries  and  of  More  than  300  attended  and  Russell  years  ago  and  his  recent  promotion 

the  current  status  of  newsprint  ar-  Wilson,  ex-Mayor  was  toastmaster.  were  related  at  the  dinner.  “Roast- 
laneements  between  subsidiaries  were  Mr.  Steinbom,  who  first  attracted  ing”  was  done  by  Russell  Wilson. 


City  editors  of  Cincinnati  papers  at  dinner  to  Edward  Steinbom  Jan.  12.  Left  to  right: 
Robert  C.  Harris,  Times-Star;  Bill  Dowdell,  Post,  and  Lee  L.  Evans,  Enquirer. 


FORT  WORTH  BONUS 

Among  newspapers  that  paid 
bonuses  at  Christmas  was  the  Fort 
Worth  (Tex.)  Star-Telegram.  As  in 
former  years  all  employes  of  more 
than  one  year’s  service  received 
checks  for  two  extra  weeks  pay, 
those  of  less  than  a  year,  one  week, 
and  those  of  six  months  or  less,  pro¬ 
portionate  recognition.  ’The  same  dis¬ 
tribution  was  made  in  1936.  The 
Goodfellows’  fimd,  sponsored  by  the 
Star-Telegram,  served  2,004  needy 
families.  The  fund,  primarily,  looks 
Lawrence  K.  Miller,  editor,  Pitts-  after  children  and  for  25  years  has 
field  (Mass.)  Berkshire  Daily  Eagle,  furnished  toys,  fruits,  candy,  clothing 
has  been  refused  a  permit  by  the  FCC  and  shoes.  Total  expenditures  were 
to  open  a  radio  station  in  Pittsfield.  $10,236.54;  total  receipts,  $10,185.52. 


Ihe  other  $6,000,000  loan,  of  prior 
date,  covered  construction  of  a  mill  at 
Georgetown,  S.  C.,  by  Southern  Kraft, 
and  entailed  a  $60,000  fee  to  the  bank 
making  the  loan. 

The  report  shows  that  the  George  & 
Sherrard  Paper  Company  has  become 
a  subsidiary  of  the  International  Pa¬ 
per  Company;  that  St.  George  Tim- 
berlands.  Ltd.,  and  the  Nipigon  Cor¬ 
porations,  Ltd.,  were  transferred  to 
outside  interests  in  1937;  that  the  Con¬ 
tinental  Bag  and  Paper  Corporation, 
the  Glen  Jimction  Transfer  Company 
and  the  Herkimer  Fibre  Company 
were  dissolved  last  year  and  that  as¬ 
sets  of  the  Victory  Bag  and  Paper 
Corporation  were  transferred  to 
Southern  Kraft. 


lines  of  advertising  were 
printed  in  The 
Newark  Evening  News 

during  1937 


Craig  &  Hollingbery,  Inc.,  radio  sta¬ 
tion  representatives,  have  been  ap¬ 
pointed  to  represent  WWJ,  Detroit 
News  station,  outside  Detroit,  effec¬ 
tive  Jan.  15. 


—more  than  in  any  other 
newspaper  in  the  United 
States  published  week-days 
only — the  eighth  consecutive 
year  of  national  leadership  in 
advertiser  acceptance. 


Abitibi  Reorganization 
And  Sole  Plan  Rejected 

The  plan  for  reorganization  and  sale 
of  Abitibi  Power  and  Paper  Company, 
Ltd.,  proposed  by  a  committee  of 
bondholders  headed  by  Joseph  P.  Rip¬ 
ley  of  New  York,  was  dismissed  by 
Justice  Charles  McTague  in  Toronto 
Monday. 

The  motion  was  made  on  behalf  of 
the  Montreal  Trust  Company  asking 
approval  of  sale  to  a  company,  to  be 
formed,  of  assets  of  Abitibi,  and  the 
proposed  sale  to  be  covered  by  a  $50,- 
000,000  bond  mortgage.  The  plan  was 
opposed  in  the  courts  by  several  fac¬ 
tions,  including  the  bondholders. 
Argument  was  heard  for  and  against 
the  Ripley  plan  in  early  November. 


NEWARK 

NEWJERSEIt 


"  GiurayA  ReacheA  cNcrmJL  " 

O'.MARA  ft  ORMSBEE^  Inc.  ^  C^nrrol 

New  York,  Chicago,  Detroit,  Boston.  San  Franelseo,  Los  Angeles,  AllaBl*> 


for  JANUARY  22,  1938 


MODEL 


AHESE  NEW  LINOT 
MEET  TODAY'S  NE 


jTPES 
SDS 


Master  31— It  has  a  capacity  of  four 
main  magazines.  Of  course,  if  you 
don't  need  that  many,  if  may  be 
equipped  with  3,  2  or  1  magazines. 
It  carries  on  the  traditions  of  famous 
Model  8. 


Master  32— Up  to  lour  main 
magazines  plus  up  to  lour  aux¬ 
iliary  magazines.  And  all  eight 
of  them  shitted  with  the  la- 
mous  One-Tbrn  Shift.  A  new 
and  improved  version  of  the 
Model  14  Linotype. 


A-P-L  and  Linotype  Memph.s  £xfa  Boid,  Bold  and  Med 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK  > 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  -  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 


Do  you  want  variety  of  faces? 
These  Master  Models  give  you 
up  to  four  main  magazines,  plus 
up  to  four  auxiliaries  on  the 
Model  32. 

• 

Do  you  want  these  faces  im¬ 
mediately  avaiJabie?,Only  one 
easy  turn  is  required  to  shift 
magazines. 

• 

Do  you  want  to  quickly  replace 
these  magazines  with  others? 
Improved  in-built  quick-change 
mechanism  gives  new  speed, 
new  ease,  new  safety  to  maga¬ 
zine  changes.  Even  the  bottom 
magazine  is  easily  changed. 


Do  you  want  a  Linotype  that 
can  set  display  as  well  as  text? 
The  Two-in-One  Master  Models 
offer  a  wide  variety  of  com 
binations  of  72-  and  90-channel 
magazines,  and  you  can  re¬ 
group  them  to  suit  the  flow  of 
your  work. 

• 

Do  you  want  faster  production? 
Study  the  many  operating  con¬ 
veniences  that  save  minutes 
and  seconds  all  along  the  line. 


Do  you  want  to  reduce  "down" 
time?  The  practical  man  will 
appreciate  the  significancQ^of 
the  many  improvements  that 
have  been  made  to  facilitate 
adjustments,  cleaning  and  in 
spection.  The  plant  machinist 
who  goes  over  these  machines 
will  give  expert  testimony  *o 
their  ease  of  maintenance. 


(....■linotype--) 


Representatives  in  the  Principal  Cities  of  the  World 
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NEWSPAPER  PROMOTION 

REVIEW  By  ROBERT  S.  MANN 


Success  Story  should  be  more  than  a  year  in  reach- 

-.r  .1  1  Ti  ij  ing  a  release  date. 

r  Not  that  we  are  casting  doubts  on 
Tnhune  s  title  cut,  but  the  titles  o  accuracy  or  sincerity  of  the  study, 

newspapers  from  all  over  the  United  j,  obvious  that  small - 

States  adorn  the  cover  of  a  Herald  residents  visit  near-by  cities,  and 

make  purchases  there;  yet  we  don't 
book  makes  much  progress 
toward  measuring  how  much  they  buy 

y?  made  by  the  Ohio  State  Highway  De- 

/  jif  partment  may  be  accurate  to  the  last 

Model  T  in  portraying  the  swollen  tide 
V  of  traffic  just  outside  Columbus,  it 

doesn’t  show  whether  a  single  car 
went  from  Logan,  Ohio,  to  Columbus. 
mL  .  ^1^8  Nor  does  the  text,  so  far  as  we 

U/?  I  oould  discover,  make  any  use  of  the 

^  exact  traffic  audit  so  proudly  cited.  It 

reports  a  painstaking  survey  of  Logan 
(population  6090,  location  50  miles 
southeast  of  Columbus),  showing  that 
residents  buy  I'v  of  their  bacon  out- 
-•* F  side  of  Logan,  2.1  of  their  headache 
remedies  outside,  28.1'';  of  carpets  and 
rugs  out  of  town,  etc.,  etc.,  etc.  And 
concludes  that  '  if  it  were  possible 
<-i  ■  *.■'  %  to  compute"  the  out-of-town  pur- 

- ^  chases  of  the  smaller  cities,  and  sub- 

,  r  tract  them  from  the  sales  statistics  of 

Tribune  folder  which  tells  the  story  of  digger  places,  "it  would  probably 


Tribune  folder  which  tells  the  story  of 


One  of  the  Great  Succe^  Stories  of  little  difference  in  the  actual  per 

American  Advertising.  For  it  is  not  purcha.ses  by  the  families  in 


merely  a  Herald  Tribune  success  story, 
but  a  success  story  for  all  newspapers 
— the  story  of  how  cigarette  consump¬ 
tion  in  this  country  has  increased  from 
3.000,000,000  in  1914  to  an  all-time 
high  of  163,000,000,000  in  1937.  That’s 
a  gain  of  5400%,  we  figure— a  tre¬ 
mendous.  almost  unbelievable  in¬ 


big  cities  and  smaller  communities." 

Which  seems  plausible,  so  far  as 
incomes  correspond,  but  hardly  worth 
the  piling  up  of  statistic  upon  sta¬ 
tistic  so  laboriously. 


a  gam  of  54007c,  we  figure— a  tre-  Who's  Worth  Selling? 
mendous.  almost  unbelievable  in- 

cr03S0 

_  ,  student  canvassers  learned  at 

The  Herald  Tribune  story  is  simple,  j^ogan’s  front  doors,  McCall  offers  a 
Sketching  the  big  sales  gam,  it  an-  chapter  on  "The  Truth  About  Low- 
nouncK,  ^^e  cigarette  industry  u^ses  income  Families’’-the  truth  appar- 
NEWSPAPERS  far  more  heavily  than  gntly  being  that  no  one  can  hope  to 
any  other  medium,  and  shows  figures  gg^  them  much  and  consequently  that 
for  1936  to  prove  it:  Newspapers,  advertisers  should  use  magazines.  Un- 
$24,510,000;  radio  broadcast,  $3,560,000;  fortunately  for  the  argument,  the 


and  advertised  consumer  goods.  .  .  . 
Newspapers  today  reach  everybody — 
the  rich  and  the  poor  alike — the  buy¬ 
ers  and  the  non-buyers.  Radio,  mo¬ 
tion  pictures  and  outdoor  advertising 
make  little  distinction  in  their  cover¬ 
age  of  outdoor  families  by  income 
groups.” 

Maybe  so.  But  McCall’s  magazine 
sells  for  10  cents  a  month,  or  $1  a  year. 
We  don’t  know  where  you  can  buy  a 
daily  paper  for  that,  or  twice  that. 
Perhaps  the  answer  is  not  that  people 
can  afford  newspapers  when  they  can¬ 
not  afford  magazines,  but  just  that 
people  don’t  want  magazines  so  much. 
We  look  forward  to  some  effective 
promotion  by  newspapers  on  the  Mc¬ 
Call  text — “Newspapers  today  reach 
everybody.” 

War  News 

NEWSPAPERS  ARE  continually  being 

urged  to  follow  the  example  of 
magazines,  radio,  and  outdoor  adver¬ 
tising  in  promoting  their  fields.  Cur¬ 
rently  the  example  is  one  vigorous 
battling  between  media. 

Note,  for  instance,  a  campaign  by 
Crowell  Publishing  Company  waging 
the  magazine  fight  against  broadcast 
advertising,  which  the  magazines  have 
good  reason  to  fear.  Latest  copy  in 
this  campaign,  headed  “People  Who 
Back  Shows  Are  Called  Angels,”  em¬ 
phasized  the  risks  in  the  “show  busi¬ 
ness” — the  difficulty  of  finding  acts 
that  will  click  with  the  public,  the 
problem  of  getting  suitable  hours  on 
the  air.  “If  you  are  backing  shows 
with  money  that  should  be  spent  to 
sell  goods,”  was  the  conclusion,  “you 
can  do  less  spending  and  more  selling 
in  the  magazines.” 

To  which  Broadcasting  magazine  re¬ 
plied  in  its  own  and  other  pages, 
"70%  of  all  New  Magazines  are  Flops 


magazines,  $3,520,000. 


statistics.  McCall’s,  with  heavy  maga¬ 
zine  circulation  in  small  towns,  wants 
statistics  to  show  where  goods  are  con¬ 
sumed,  not  where  they  are  bought. 

Unfortunately,  the  contents  of  the 
book  seem  less  impressive  than  its 
physical  appearance.  It  is  one  of 
these  oversize  presentations  that  can¬ 
not  be  folded,  and  that  will  not  go  into 
a  desk  drawer  or  file.  (We  pause  for 
some  psychologist  to  argue  that  this 
is  effective,  because  the  recipient  must 
read  it  at  once,  instead  of  laying  it 
aside  for  a  leisure  moment.)  It  boasts 
such  nifties  as  highway  traffic  maps 
of  Ohio,  each  overlaid  with  three 
sheets  of  cellophane,  one  printed  in 
blue,  another  in  red,  and  the  third 
in  green.  It  has  charts  galore,  and 
pages  of  statistics — the  latter  unfor¬ 
tunately  marred  by  numerous  correc¬ 
tions  pasted  in.  Preparation  of  the 
book  must  have  been  a  huge  and  ex¬ 
pensive  task,  but  even  that  hardly 
explains  why  a  survey  made  before 
Sept.  16,  1936,  and  completely  tabu¬ 
lated  and  certified  by  Jan.  9,  1937, 


— so  What!”  This  “open  letter  to  the 
Crowell  Publi.shing  Co.”  protested  bit¬ 
terly  at  the  “Angel”  advertisement, 
citing  among  other  things  the  Crowell 
Publishing’s  own  broadcasts  and  those 
of  other  magazines. 

And  while  we  are  on  the  subject  of 
competitive  media  claims,  here’s  a 
paragraph  from  an  advertisement,  now 
some  weeks  old.  by  Station  WOR: 

“I’nili.ihly  you  never  stopjied  to  think  that; 
(a)  for  a  l-patje,  one  iiistrlion  cost  in  one 
great  mctroiKilitan  paper,  yon  can  purchase 
eight  15  minute  periods  of  daytime  on  WOK 
.  .  .  though  our  sales  people  would  probably 
make  you  knuckle  down  for  13  or  more  consec¬ 
utive  weeks,  (b)  that  the  5-time,  full  page  in. 
section  cost  for  one  smart  magazine,  would  buy 
you  fourteen  Sunday  quarter-hours  on  WOR. 
And  that  (c)  the  1-pagc,  one-insertion  cost  for 
one  great  woman’s  magazine,  would  buy  you 
1.1  half-hours  evenings  to  do  with  wh.it  you 
please.” 

Even  from  the  outdoor  field  we 
pluck  a  promotion  page  in  color, 
headed:  “Always  Front  Page  Posi¬ 
tion.”  Despite  the  “always,”  it  shows 
a  billboard  in  unusual  location- 
straight  ahead  where  a  busy  street 
ends  at  an  intersection.  Although 
four  autos  and  a  dozen  pedestrians  are 
thus  facing  directly  toward  the  sign, 
we  imagine  that  the  traffic  light  and 
the  hurrying  cross  traffic  have  the  only 
front-page  position — or  else  no  readers 
will  be  left  alive  to  see  the  “run-of- 
paper”  billboard. 

California  Directory 

THE  California  Newspaper  Publish¬ 
ers  Association  issued  its  twelfth  an¬ 
nual  markets  survey,  rate  book  and 
California  newspaper  directory  this 
week.  The  voliune  gives  full  market 
statistics  and  newspaper  details  for 
each  town  and  city  in  which  a  CNPA 
paper  is  published,  listing  them  al¬ 
phabetically  by  counties.  It  consists 
of  132  pages  and  cover. 


charts  puts  nearly  40':;  of  Logan  fam- 


And  then  the  HT  makes  its  own  ilies  into  the  low-income  group  (defi- 
point  by  showing  a  chart  compar-  nition  not  given)  and  showed  more 
ing  its  tobacco  linage  with  that  of  the  than  25%.  of  all  magazine  readers  in 
other  New  York  newspapers.  the  same  group.  The  explanation  given 

is  that  magazines  automatically  reach 
Probing  the  Small  City  only  the  upper  strata  of  these  poorer 

•TRAFFIC  FLOW  and  Shopping  fam»hes:  “The  unfortunate  fact  that 
Habits”  is  an  impressive-lookini  low-income  families  can  t 

volume  dedicated  by  McCall  Corpora-  magazines  m  which  to  read 

tion,  magazine  publishers,  to  proving  advertisements  about  the  things  they 
that  small-town  families  do  buy  their  ^  proves  that  magazines,  more 
share  of  drugs,  clothing,  and  house  of  the  other  advertising 

furnishings,  despite  dissenting  sales  niedia,  automatically  select  the  best 


prospects  for  nationally  distributed 


FOR  1937 

FIRST 

AS  USUAL 

in 

Advertising 
Volume  and 
Advertising 
Gains  Over  1936 

LOS  ANGELES 

TIMES 


As  fast  as  trains  can  bring  them 

Newest  Clothing  Styles 
Are  Rushed  to  Kansas 

In  19‘i8  Kansas  will  spend  over 

$67,650,000 

For  Apparel 

<  l  .  S.  Depl.  of  Coni.  Bureau  of  (ieiisusi 

Modern  Kansans  how  to  Dame  Fashion  as  failhfully  as  the 
season^  follow  the  calendar.  Here,  the  WILL  to  huy  is  bolstered 
by  the  POWER  to  huy  since  Kansas  stands  second  in  the  nation 
in  percent  gain  for  total  cash  farm  income.  Out  of  $67.6.>0.000 
spent  in  193.'i  for  men's,  women’s  and  children’s  clothing 

$14,250,000 

of  the  total  amount  was  spent  in 

THE  TOPEKA  DAILY  CAPITAL’S  CITY  OF 
349,752  PEOPLE 

eoniprising  the  prosperous  16  Drive-in  counties  depending  on 
Topeka  for  their  retail  and  wholesale  needs.  As  the  FIRST 
paper  in  this  rich  area  the  C.\PITAL  enjoys  the  prestige  and 
confidence  of  more  than  50,000  buy-able  homes  yielding  the 
biggest  returns  on  your  advertising  investment.  Only  13c  an 
agate  line.  Daily  and  Sunday, 

tlTIie  tlTopeha  Batlp  Capital 


.4rlhur  Capper,  Publisher 
Member  ABC 


KANSAS 

Sail  Francisco 


JANUARY 


19  3  8 


employes  build  lodge  ^  He  called  attention  to  a  box  in  the  I 

S  TT^TVI  CDOT  Post  Tuesday  titled,  “These  Dictators 

fOn  1  IL/I'I  Orwi  ought  to  Get  Together.”  Mayor 

Daily's  Staii  Constructed  It  Hague’s  statement  was  run  alongside 
on  Own  Time  editorial  from  the  Daily  Worker, 

Communist  party  organ,  which  said: 
Addressing  last  week’s  meeting  of  “In  its  Saturday  issue,  in  column  one 
the  Pennsylvania  Newspaper  Publish-  of  its  leading  editorial,  the  Post  un- 


ers  Association  at  Harrisburg,  A.  W.  leashes  an  ill-formed,  malicious,  red- 


McDowell,  new  president  of  the  baiting  attack  on  Communists  in  the  j 
PNPA  and  publisher  of  the  Sharon  labor  movement  differing  from  the 


Herald,  revealed  that  employes  of  his  tirades  of  Mayor  Hague  only  in  the 
paper  cooperated  on  their  own  time  superiority  of  its  grammar.” 


to  construct  a  lodge  for  recreation 
purposes. 


Coincidentally  with  the  Post  arti¬ 
cles,  the  New  York  World-Telegram 


Talking  on  Human  Relations,  Mr.  a  series  on  Mayor  Hague  writ- 

McDowell  stated  he  considers  per-  ^en  by  William  D.  O’Brien.  The  Mayor 


soimel  far  more  valuable  than  ma-  ^,33  „„  reference  to  these  ar- 

chinery,  and  that  mutual  conhdence  nicies 
between  employer  and  employe  can¬ 
not  be  had  without  patience,  friend- 

liness  and  sincerity.  He  said  he  had  pi^D  n  ■njcr'iicc^ae 
reduced  hours  and  kept  wages  on  a  *  ^  I^ISCUSSBS 

high  level  to  promote  the  security  of  1938  Expenses 

the  workers  and  added,  once  a  ^ 

worker  is  provided  with  an  adequate  continued  from  page  9 

wage  and  provision  for  the  future,  —  - 

we  felt  that  then,  and  only  then,  can  of  the  National  Labor  Relations  Board 


PNPA  Discusses 
1938  Expenses 

continued  from  page  9 


we  promote  ‘welfare  activities,’  de-  and  its  tactics  in  conducting  hearings 


signed  to  foster  the  ‘happy  family  from  H.  T.  O’Brien,  editor  of  the  St. 


Mary’s  Press,  who  was  cited  for  a 


The  Sharon  Herald  Lodge  comes  hearing  recently  when  he  shielded  the 
under  such  activities.  It  is  eight  miles  identity  of  a  writer  of  an  editorial 


from  town  along  a  stream  and  was  contributed  to  his  paper, 
built  by  the  employes  after  working  „  uni.*  t  *1.  t  t  t  *  n- 

hours  between  June  and  September  Harold  Roberts,  of  the  Legal  Intel  t- 

last.  The  newspaper  management  se-  9C”ccr,^  Philadelphia,  will  head  the 
cured  the  property.  The  girl  em-  Icsislative  committee  of  the  PNPA 


ployes  assisted  by  preparing  meals  taking  the  place  of  George  J.  Camp- 


for  the  men  workers. 

Two  Story  House 

The  lodge  is  40  x  40  feet  with  two 
stories  and  basement  and  has  an  en- 


bell,  who  was  forced  to  resign  because 
of  other  duties. 

Dues  Increase  Tabled 

A  move  by  the  association  to  in¬ 


closed  sun  parlor  16  feet  wide  facing  crease  membership  fees  for  papers  of 
the  stream.  Kitchen  and  dining  room  over  60,000  circulation  was  postponed 


are  in  the  basement,  ballroom  and  when  two  large  papers  would  not 
cardroom  on  the  first  floor,  and  dor-  agree  to  the  increase.  Officials  of  the 


mitory,  three  private  bedrooms  and  association  said  the  increase  would  not 


a  bathroom  on  the  second  floor. 


become  effective  until  every  member 


A  well  was  drilled  for  water  which  paper  agreed  to  the  increased  fee. 


is  heated  by  electricity,  and  an  elec 


A  house  committee  composed  of  the  ered  luncheons  to  their  Pennsylvania 
circulation  manager,  sports  editor  and  A  luncheon  for  weekly  p«- 


composing  room  foreman  are  in  con¬ 
trol.  Any  employe,  his  family  or 


per  members  was  presided  over  by 
Charles  W.  Roll,  of  the  Coraopolis 


friends  may  use  the  house  and  pri-  Record,  retiring  PNPA  vice-president. 


vate  parties  can  be  arranged  through 
the  house  committee. 


Speaking  to  the  weekly  publishers, 
M.  Lyle  Spencer,  Dean  of  the  Depart- 


Expenses  of  the  lodge  are  subsi-  ment  of  Journalism,  Syracuse  Uni- 
dized  through  the  newspaper’s  pro-  versity,  advised  them  against  compet- 


motion  fund,  Mr.  McDowell  reported,  jng  with  dailies. 

TT  T  "  J  ^  daily  paper  forum  convened  Sat- 


Hague  Incensed  Over  urday  afternoon  under  the  chairman-  | 

Life-Story  Series  e.  Maiick,  shamokm 

1  News-Dispatcli,  Herbert  D.  Braun, 

A  series  of  articles  on  the  life  story  publisher,  Vandergrift  News,  discussed 
of  Mayor  Frank  Hague  of  Jersey  City  “Operating  Costs,”  telling  the  pub- 


»hich  began  in  the  New  York  Post,  Ushers  that  they  all  know  what  in- 
Comdeu  Courier  and  Philadelphia  creases  in  costs  are  facing  them  in 


Record  Monday  brought  a  retaliatory  1933  3^^  advising  them  to  “explore” 

L  the  Mayor  Tuesday  t^eir  budgets  in  an  effort  to  prune 

*0  the  effect  that  David  Stern,  the  „„„*„  _ 


New  York  Post,  has  undoubtedly  been 
inspired  by  his  radical  associates  to 
attack  me  piersonally.” 

Terming  the  articles  by  David  G. 


The  Pennsylvania  Women’s  Press 
Association  also  met  in  conjunction 
with  the  PNPA  convention  and  con- 


tics  wonder  as  to  the  source  of  the  Philadelphia  Record;  Miss  F.  Joseph 


money  which  enabled  him  to  buy  the  jne  Biddle,  Huntingdon  Daily  News; 
'  Miss  Elizabeth  G.  Collins,  Consho- 

He  continued,  it  is  very  evident,  hocken  Reporter;  Mrs.  Gertrude  C. 
tri*  character  of  the  Thomas,  Wilkes-Barre  Times-Leader, 


hern  rretnorblf  ior"?h:  Set  Mirror,  were  among  the ’speakers.^  The 


.we  are  responsible  for  the  publics 
of  these  articles.” 


Mr.  Stern  when  asked  for  a  state-  has  50  members. 


I 


nnKi  u  J  n  J  V  *1.  costs.  Brauff  outlined  many  ways, 

small  in  themselves,  of  cutting  costs.! 


Wittels,  “scurrilous  criticisms,”  Mayor  ducted  a  clinic  on  Saturday  which 
hague  said,  “David  Stern  is  well-  was  led  by  Miss  Rebecca  F.  Gross, 


blown  to  me.  He  has  been  a  radical  Lock  Haven  Express,  secretary-trea- 
for  years.  His  newspapers  have  the  surer,  in  the  absence  of  President 


Buffalo's  harbor,  greatest  inland  port  in  world,  is 
terminal  for  Great  Lakes  shipping.  Value  of  com¬ 
merce  exceeds  $500,000,000  yearly,  includes  every¬ 
thing  from  dog  biscuits  to  automobiles. 


Grain  is  big  factor  in  Buffalo's  shipping.  Buffalo  led 
world  in  1937,  handling  more  than  16,000,000  bar¬ 
rels.  Most  of  this  is  used  in  cereals,  feeds  and  flour 
milled  in  city's  flour  mills. 


trie  refrigerator  was  installed  for  food  „  Saturday  noon  ^*h  ^e  United 

Press  and  the  Associated  Press  tend- 
iiordge.  1 _ u. _ *1 _ n _ 1 _ 


Over  15,000  workmen,  earning  more  than  $17,- 
000,000  yearly,  are  employed  along  the  waterfront 
handling  freight,  provisions,  making  ship  repairs. 
Re-fitting  vessels  is  big  business  in  winter,  totals  more 
than  $  I  3,000,000  annually. 


Communistic  taint;  it  is  not  surpris-  Nancy  S.  Seely,  Ardmore  Main  Line 
ing  that  many  persons  in  the  news-  Daily  Times.  Don  A.  Johnson,  of 


laper  world  and  in  the  field  of  poll-  Trenton,  N.  J.,  Miss  Rene  B.  Stern,  1 


attack,  that  my  efforts  to  prevent  the  3^^  Wagner,  Montgomery 

nea  menace  from  eainine  a  foothold  • _  rm 


women’s  group  was  formed  last  April 


taent  in  reply,  said:  “I  don’t  think  it  The  Pennsylvania  publishers  were 


nwessary  to  deny  any  accusation  as  received  by  Governor  and  Mrs.  George 
absurd  as  that  of  Frank  Hague,  who  H.  Earle  at  the  Executive  Mansion  on 
tails  ^  everyone  who  opposes  him  a  Saturday  afternoon  and  more  than  a 
”  hundred  delegates  attended. 


Busy  workmen,  big  payrolls  mean  thriving  businesses. 
Barometer  of  Buffalo  business  is  Buffalo  Evening  News, 
carrying  12,949,546  lines  of  advertising  in  1937. 
8  out  of  10  Buffalo  families  read  the  NEWS! 


} 
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EDITOR  &  PUBLISHER 


E  D  I  xR®  R  I  ^  L 


A  1938  PRESS  JOB 

•  NEVER  IN  AMERICAN  HISTORY  was  there 
so  great  need  to  move  from  unified  thought 
into  unified  political  organization  and  action. 
Against  this  necessary  step  the  American  press, 
responsive  to  the  narrowest  interpretation  of  the 
economic  interest  of  its  owners,  stands  as  the 
chief  obstacle.  I  hope  that  it  may  not  be  written 
down  in  history  as  the  stumbling  block  over 
which  American  democracy  is  to  fall.” 

Those  words  were  not  written  by  a  newspaper- 
needler.  They  are  the  conclusion  of  Irving  Brant, 
editor  of  the  editorial  page  of  the  St.  Louis  Star- 
Times,  to  an  article  in  the  current  issue  of  Social 
Education.  He  is  a  newspaperman  of  many  years’ 
experience,  an  expert  on  constitutional  questions. 

If  his  general  sympathies  run  toward  the  New 
Deal,  they  are  not  colored  by  prejudices  which 
disqualify  him  as  a  critic  of  newspapers. 

His  conclusion  is  based  upon  premises  of  con¬ 
tinuing  gravity  to  newspapermen: 

That  newspapers’  treatment  of  the  Black  case 
‘  from  first  to  last  was  a  presentation  of  news 
colored  to  produce  a  desired  effect  and  to  pre¬ 
vent  unbiased  judgment  by  the  people.”  The 
newspaper  case  against  Black,  Brant  charges, 
rested  on  the  fear  that  he  would  be  prejudiced 
against  big  business. 

That  a  political  philosophy  which  we  call  the 
New  Deal,  “completely  triumphant  in  national 
pxjlicy,  is  yet  practically  unrepresented  in  that 
upper  stratum  of  the  American  press  which  dig¬ 
nifies  itself  by  the  title  of  the  fourth  estate.”  He 
notes  that  newspapers  which  present  the  news 
fairly  and  comprehensively — as  he  concedes  most 
do — and  which  have  appealing  comic  strips,  can 
v/eather  astounding  oppesition  to  editorial  policies. 

He  doubts  this  can  be  a  continuing  phenome¬ 
non,  but  while  he  believes  that  no  pelitical  phil¬ 
osophy  can  remain  dominant  here  without  forging 
itself  an  instrument  for  journalistic  expression, 
he  sees  no  immediate  prospect  of  that  instrument. 
Its  lack,  he  believes,  is  the  most  dangerous  single 
factor  in  American  pelitics — ^tending  to  paralyze 
the  legislature,  rendering  it  unable  to  deal  with 
hopes  and  demands  based  upon  economic  dis¬ 
tress,  and  by  this  frustration,  tending  to  drive 
the  nation  tlu-ough  chaos  to  despair.  If  radio  is 
the  answer  for  the  President,  it  is  not  for  the 
legislators,  which  are  inunediately  subject  to  lo¬ 
cal  newspeper  information. 

“By  mere  silence,”  he  argues,  “the  press  ex¬ 
poses  senators  and  congressmen  to  the  savage 
attacks  of  a  business  lobby,  and,  when  the  Presi¬ 
dent’s  p>osition  is  weakened  by  a  business  reces¬ 
sion,  the  total  lack  of  a  public  press  supporting 
his  objectives  permits  a  sweep  of  power  to  the 
forces  in  opposition.  .  .  .  ’The  newspapors  of 
America  furnish  no  driving  force  for  social  re¬ 
form  that  touches  the  economic  system.  They  are 
a  positive  handicap  in  economic  reform.  And 
they  tend  to  freeze  the  legislative  branch  of 
government.” 

*  •  * 

If  you  grant  that  there  is  a  New  Deal  which 
commands  the  overwhelming  support  of  the  coun¬ 
try  on  concrete  issues,  it  is  hard  to  reject  Mr. 
Brant’s  conclusions.  Even  without  granting  that 
premise,  it  must  be  admitted  that  the  variously 
construed  missions  of  the  New  Deal  have  met 
with  limited  newspopor  sympathy,  though  we  do 
not  accept  the  dictum  that  “newspopors  furnish 
nc  driving  force  for  social  reform  that  touches 
the  economic  system”  or  that  “they  are  a  positive 
handicap  to  economic  reform.” 

Those  terms  have  to  be  defined  again.  Pos¬ 
sibly  the  two  major  economic  reforms  effected  by 
Mr.  Roosevelt  have  been  the  insurance  of  bank 
deposits  and  the  regulation  of  stock  spoculation. 
There  was  no  strong  newspapor  opposition  to 
either  the  FDIC  or  the  SEC,  nor  to  the  divorce  of 
affiliates  from  deposit  banking. 

Newspopors  strenuously  opposed  the  NRA, 
aport  from  the  fight  on  the  newspapor  code.  NRA 
was  a  “reform”  with  failure  written  on  its  face 
from  birth.  It  was  an  effort  to  reverse  the  gen¬ 
eration-long  battle  against  monopoly,  coupled 
with  an  unworkable  political  device  to  appoase 
labor.  The  act  could  be  oporated  imtil  the  coun¬ 
try  was  conditioned  to  its  necessity,  which  it 


For  whatsoever  is  born  of  God  overconieth 
the  world:  and  this  is  the  victory  that  over- 
conielh  the  world,  even  our  faith. 

—St.  John,  V ;  4. 


could  not  be  in  the  brief  minutes  between  enact¬ 
ment  and  attempted  enforcement  five  years  ago. 

It  failed,  not  because  some  newspapers  fought 
the  40-hour  week  and  the  child  labor  clauses. 
It  failed,  even  before  the  Supreme  Court  invali¬ 
dated  it,  because  our  business  and  political  intel¬ 
ligence  of  the  day  could  not  make  it  succeed. 

Certainly  our  technical  achievements  in  manu¬ 
facture  and  distribution  have  outrun  our  under¬ 
standing  of  them.  The  men  who  devised  the 
Detroit  assembly  lines  25  years  ago  had  no  notion 
then  that  they  were  creating  a  new  economic 
order;  they  were  simply  taking  one  step  after 
another  in  what  they  considered  progress.  Some 
got  rich,  and  their  work  changed  the  face  of  the 
country — but  today  few  understand  all  of  its  im¬ 
plications.  Yet  those  implications  must  be  under¬ 
stood  and  projected  into  the  future,  if  we  are  to 
govern  them. 

We  believe  other  editors  than  Mr.  Brant  have 
struggled  hard  and  honestly  with  this  problem, 
which  is  fundamental.  We  believe  they  want  it 
solved  before  its  weight  pulls  down  the  national 
economy,  and  we  do  not  believe  they  want  it 
solved  in  the  selfish  interest  of  the  mythical  “60 
Families,”  or  by  further  submergence  of  the 
“forgotten  third.” 

The  job  involves  redistribution  of  wealth — but 
a  px>ll  of  the  Congress,  the  Cabinet,  and  citizens 
of  all  strata  would  find  few  in  agreement  on  how 
it  can  be  done  and  to  what  extent.  Newspaper 
editors  and  publishers  are  in  no  better  accord. 
To  say  that  an  actual  or  tacit  conspiracy  exists 
among  them  to  balk  social  progress  is  absurd. 
Some  have  been  mulishly  bigoted  in  their  fight 
on  the  New  Deal;  the  majority  have  counseled 
against  moves  which  they  considered  unsound. 
Perhaps  they  have  not  been  too  convincing.  There 
has  been  so  much  expediency  and  clever  think¬ 
ing  in  Washington  that  it  is  difficult  to  follow 
the  general  trend,  or  even  to  find  one,  of  genuine 
New  Deal  policy. 

*  •  * 

Let  us  examine  the  idea  that  obstructive  news- 
p>aper  tactics  paralyze  the  legislature.  If  most 
newspap)ers  opposed  Mr.  Roosevelt’s  plan  to  re¬ 
form  the  Supreme  Court,  so  did  a  strong  minority 
of  the  President’s  friends  in  Congress — before 
newsp>ap>ers  had  printed  a  line  of  news  or  com¬ 
ment.  That  Congress  was  paralyzed  as  a  legis¬ 
lative  body,  but  can  it  be  said  that  newsp)ap)er 
comment  intimidated  Senator  Wheeler,  Senator 
Borah,  Senator  Johnson,  Senator  Ashurst,  or 
Representative  Rayburn?  Or  Senator  Guffey,  on 
the  other  side?  Newsp>ap)ers  did  not  cause  and 
could  not  correct  that  piaralysis,  which  traced 
directly  to  Mr.  Roosevelt’s  misconception  of  his 
mission. 

We  cannot  go  along  with  Mr.  Brant  in  the 
concept  that  the  voters  gave  Mr.  Roosevelt  any 
sp)ecific  mandate  in  1936.  They  did  manifest  con¬ 
fidence  in  his  general  policies,  but  we  doubt  that 
any  went  to  the  px)lls  understanding  clearly  what 
Mr.  Roosevelt  meant  when  he  said  “in  my  first 
term,  the  forces  of  reaction  have  met  their  match; 
in  my  next,  they  will  meet  their  master.”  That 
is  political  rhetoric.  In  the  light  of  recent  events, 
it  doesn’t  stand  analysis. 

Those  events  also  brought  a  message  to  the 
press.  The  panic,  depression  or  recession  or  what¬ 
ever  it  is  that  now  grips  us,  arose,  we  believe, 
from  the  usual  combination  of  greed  and  igno¬ 
rance.  From  the  top- salaried  men  of  the  country 
down,  we  are  almost  as  ignorant  of  economic 
fcicts  as  we  are  of  Tagalog.  'the  big  manufacturer 


presses  for  more  and  more  production  as  prices 
rise,  and  is  amazed  when  he  finds  the  stuff  back¬ 
ing  up  on  his  sidings  and  his  plant  shut  down. 

His  workman,  certain  that  the  sun  is  now  shining 
for  good,  hocks  the  next  18  months’  wages  to 
buy  a  radio,  automobile,  refrigerator,  and  any¬ 
thing  else  that  can  be  financed — and  is  equally 
amazed  when  he  finds  there  isn’t  enough  left  for 
a  needed  suit  of  clothes. 

He  and  the  manufacturer  share  the  blame  for 
the  paralysis  of  business,  and  the  degree  of  culp¬ 
ability  for  each  isn’t  important.  All  are  playing 
with  forces  they  don’t  understand.  None  can  say 
with  certainty  that  we  ever  emerged  from  the 
panic  that  culminated  in  1933,  and  that  the  years 
between  1933  and  1937  were  not  a  fool’s  paradise. 

No  one  yet  knows  how  far  government  can  go 
with  borrowed  money,  nor  how  heavily  taxes 
can  be  imposed  without  drying  up  the  source. 

To  argue  that  we  cannot  learn  the  answers  ex¬ 
cept  by  expjerience  is  to  declare  that  we  are  still 
in  the  age  when  men  feared  eclipses  as  signs  of 
divine  anger.  Those  answers  won’t  be  found  in 
any  panacea.  They  won’t  be  found  by  calling 
names.  They  won’t  be  found  by  trying  to  split 
Congress  to  the  point  where  legislative  action  is 
impossible.  They  won’t  be  found  in  roars  of 
“Beat  Roosevelt,”  echoing  Senator  Vandenburg’s 
contribution  to  the  1936  Republican  convention. 

Which  brings  us  to  the  point  where  we  are  in 
substantial  agreement  with  Irving  Brant.  The 
job  of  informing  and  of  co-ordinating  information 
is  the  newspaper’s  above  any  other  agency.  It  is 
a  reporting  job.  The  basic  need  is  information. 

It  the  White  House  had  it,  we  should  not  be  hav¬ 
ing  today’s  blank-cartridge  battles.  If  Congress 
had  it,  we  should  not  be  witnessing  a  continu¬ 
ation  of  the  1937  sterility,  in  the  face  of  the  coun¬ 
try’s  plight. 

We  believe  that  nearly  2,000  newspapers,  with 
selfii^ly  patriotic  motives,  can  perform  this  vital 
service.  We  believe  that  the  press  can  bring 
about  the  mutual  understanding  between  busi¬ 
ness  and  government  and  the  public — as  operators,  ' 
producers,  and  consumers — that  is  essential  to 
permanent  progress.  It  will  take  real  investiga¬ 
tion  and  convincing  writing,  functions  of  the 
press  which  no  other  agency  can  perform.  We  . 
see  that  as  the  great  opportunity  in  1938. 

THE  PORTLAND  STRIKE  [ 

IN  niE  TYPOGRAPHICAL  UNION  strike  which 
last  Saturday  darkened  three  Portland  (Ore.)  ! 
dailies,  the  publishers  would  seem  to  have  both  [ 
the  better  argument  and  the  better  strategic  po¬ 
sition.  Several  different  proposals  had  been  con¬ 
sidered  by  both  parties,  but  at  the  end,  the  pub¬ 
lishers  were  offering  a  day  wage  of  $9  for  7*/i 
hours  work,  and  a  night  wage  of  $9.50  for  the 
same  hours,  which  are  those  prevailing  under 
the  old  contract.  The  pay  increase  is  45  cents 
per  day.  The  union  proposed  the  same  number 
of  dollars  for  a  7-hour  day,  on  a  5-day  week.  ^ 
The  break  came  on  the  question  of  arbitration, 
with  the  union  flatly  refusing  to  meet  the  pub¬ 
lishers’  proposal  for  either  local  or  international 
arbitration.  In  this  attitude  the  Multnomah  union 
reflected  the  prevailing  view  among  many  trades 
unionists — that  arbitration  usually  goes  against 
the  union.  The  American  Newspaper  Guild,  which 
is  not  concerned  in  the  Portland  strike,  has  gen¬ 
erally  rejected  arbitration  on  that  theory. 

It  is  a  hard-boiled  and  a  shortsighted  viewpoint. 

It  is  not  support^  by  the  hitsory  of  printing 
trades  arbitration — and  in  the  few  cases  where 
arbitrators  have  ignored  a  fair  union  case  and 
given  the  employer  all  the  decisions,  the  result¬ 
ing  contract  has  generally  been  unworkable. 

It  is  quite  likely,  however,  that  the  Multnomah 
union  would  not  have  been  upheld  in  arbitration. 

It  rejected  a  substantial  wage  increase,  at  a  time 
when  millions  of  workmen  are  glad  to  be  em¬ 
ployed.  It  pressed  for  a  prosperity  schedule  of  ] 
hours,  the  psycholigical  effect  of  which  upon  an 
arbitrator,  no  matter  how  liberal,  is  likely  to  be  j 
bad.  The  fairness  of  the  publishers’  proposal  is 
evident,  and  the  only  people  who  will  rejoice  at  ] 
its  rejection  are  those  who  hope  to  see  labor  , 
unionism  commit  suicide  by  repeated  departures  ] 
from  common  sense. 
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PERSONAL 

MENTION 


THEODORE  W.  NOYES,  editor, 
Washington  (D.  C.)  Star,  will  be 
feted  Jan.  26  at  a  dinner  in  the  Wil¬ 
lard  Hotel  ball¬ 


room.  A  limit  of 
800  has  been 
placed  on  the 
attendance.  The 
testimonial  will 
mark  the  80th 
anniversary  of 
Mr.  Noyes’  birth, 
and  recognize 
“his  life  -  long 
devotion  to 
Washington  and 
its  people.” 

J.  Noel  Macy, 
president,  West- 


T.  W.  Noyes 


Chester  Newspapers,  Inc.,  has  been 
nominated  by  Governor  Lehman  to 
serve  four  years  on  the  Interstate 
Sanitation  Commission,  aiding  in  reg¬ 
ulation  of  pollution  of  coastal  and 
tidal  waters. 

Herman  H.  Ridder,  publisher,  St. 
Paul  Daily  News,  will  be  married 
Feb.  11  to  Miss  Virginia  Randolph  of 
Greenwich,  Conn.,  it  was  announced 
this  week  by  Miss  Randolph’s  parents. 

Merritt  Speidel,  president,  Speidel 
Newspapers,  Inc.,  has  left  for  the  east 
to  visit  his  papers  in  Ohio,  Iowa  and 
Colorado.  Mr.  Speidel  will  officiate  at 
the  opening  of  the  new  building  of  the 
Fort  Collins  (Col.)  Express-Courier. 

Norman  H.  Orr,  publisher,  Yonkers 
(N.  Y.)  Times,  was  the  guest  of  honor 
at  a  dinner  recently  marking  his 
twenty-fifth  year  as  a  newspaperman 
in  that  city.  He  was  sports  editor, 
city  editor,  managing  editor  and  busi¬ 
ness  manager  on  various  newspapers 
there  until  1934  when  he  began  pub¬ 
lication  of  the  Yonkers  Times. 

William  F.  Wiley,  publisher,  Ci7i- 
cinmti  Enquirer,  was  elected  presi¬ 
dent  of  the  Cincinnati  Chamber  of 
Commerce  for  the  eighth  successive 
term  last  week. 

Grove  Patterson,  editor,  Toledo 
Blade,  was  the  principal  speaker  and 
guest  of  honor  at  the  annual  installa¬ 
tion  banquet  of  the  Toledo  B’nai 
B’rith  last  week. 

William  Southern,  publisher.  Inde¬ 
pendence  (Mo.)  Examiner,  was  ap¬ 
pointed  Jan.  11  by  Gov.  Lloyd  C. 
Stark  a  member  of  the  Missouri  Can¬ 
cer  Commission  in  charge  of  the 
state’s  hospital  at  Columbia. 

Roger  C.  Peace,  publisher,  Green¬ 
ville  (S.  C.)  News  and  Piedmont,  has 
been  elected  a  director  of  the  Peoples 
National  Bank  of  that  city. 

Dean  Carl  W.  Ackerman,  of  the 
Pulitzer  Graduate  School  of  Journal - 
isni,  Columbia  University,  has  re¬ 
turned  to  his  desk  after  a  three-week 
vacation  in  New  Jersey.  Doctors  had 
advised  the  dean  to  rest  after  an 
operation  following  his  return  from 
South  America  last  fall. 

James  M.  Cox,  publisher,  Miami 
N^s,  was  host  to  Viscount  and 
Viscountess  Astor  this  week  on  a  fish- 
u*g  trip  among  the  Florida  keys. 

Roy  N.  Lotspeich,  publisher,  Knox¬ 
ville  (Tenn.)  Jourrud,  was  host  to 
members  of  the  editorial  staff  and 
their  wives  at  dinner  at  his  home 
Jan.  16. 

Hulbert  Taft,  president  and  pub¬ 
lisher,  Cincinnati  Times-Star,  left  last 
Week  for  Mexico  City  to  spend  a 
month. 

William  R.  Lynett,  assistant  pub¬ 
lisher,  Scranton  (Pa.)  Times,  was  re- 
«ntly  re-elected  a  director  in  the 
First  National  Bank  in  that  city. 
Duncan  A.  Hamilton,  who  recently 


acquired  a  controlling  interest  in 
Vancouver  News-Herald,  is  on  a  tour 
of  Europe  with  Mrs.  Hamilton. 

Arthur  C.  Johnson,  Sr.,  editor,  Co¬ 
lumbus  (O.)  Dispatch,  has  been 
named  to  the  four-member  municipal 
zoo  commission  by  Mayor  Myron  B. 
Gessaman. 

George  H.  Scruton,  editor,  Sedalia 
(Mo.)  Democrat,  and  Mrs.  Scruton 
are  parents  of  a  daughter,  their  sixth 
child,  bom  recently.  All  are  girls. 

In  The  Business  Office 

J.  H.  SHELP  was  made  classified  ad¬ 
vertising  manager  of  Houston  (Tex.) 
Chronicle  Jan.  8,  succeeding  J.  H. 
Butler  who  con¬ 
tinued  in  that 
capacity  after  he 
had  been  made 
business  manag¬ 
er  of  the  paper. 

Shelp  worked  for 
the  Chronicle 
from  1916  to  1920 
when  he  joined 
the  classified  de¬ 
partment  under 
Mr.  Butler.  In 
1930  he  was  made 
assistant  classi¬ 
fied  manager. 

Frank  S.  Newell,  vice-president  and 
circulation  director,  Toledo  Blade,  last 
week  was  elected  chairman  of  the  ad¬ 
visory  board  of  the  Toledo  Salvation 
Army  at  the  board’s  annual  meeting. 

Joseph  G.  Gallon,  Toledo  News-Bee 
circulation  manager,  and  Ray  Kest, 
Toledo  Blade  street  sales  circulation 
manager,  have  been  named  on  a  com¬ 
mittee  of  the  Toledo  Old  Newsboys’ 
Association  to  arrange  a  banquet  for 
police,  firemen  and  other  members  of 
the  association  who  assisted  in  the 
organization’s  Christmas  newspaper 
sale  for  charity. 

William  M.  McNamee,  newly-ap¬ 
pointed  advertising  director  of  the 
Chicago  Evening  American  and  Chi¬ 
cago  Herald  &  Examiner,  observed  his 
25th  anniversary  with  the  American 
Jan.  10.  Mr.  McNamee  joined  the 
American’s  local  display  advertising 
department  and  on  Aug.  1,  1914,  was 
transferred  to  the  western  national 
advertising  department.  The  follow¬ 
ing  year  he  was  appointed  western 
national  advertising  manager.  In  Sept., 
1921,  he  was  named  local  advertising 
manager  and  in  June,  1926,  was  pro¬ 
moted  to  advertising  director. 

Walter  Parker,  recently  resigned 
circulation  manager,  Chicago  Ameri¬ 
can,  plans  to  leave  next  month  for  an 


Mrs.  Hollendonner 


J.  H.  Shelp 


FOLKS  WORTH 
KNOWING 

- j 

WHEN  C.  M.  BOMBERGER,  publisher  [ 
of  the  Jeannette  (Pa.)  News-Dis-  ‘ 
patch,  lopped  off  a  day’s  publishing 
operations  by 
making  his  paper 
a  five-day  in¬ 
stead  of  a  six- 
day  paper  in  Oc¬ 
tober,  last  year, 
he  made  another 
major  change  in 
general  set  -  up 
by  appointing  a 
woman  city  edi- 
tor .  The  ap¬ 
pointee  is  Mrs. 

Frank  Hollen¬ 
donner  who  has 
found  time  to 

raise  two  children  and  at  the  same 
time  learn  the  newspaper  business 
well  enough  to  hold  the  position  of 
city  editor. 

Mrs.  Hollendonner  learned  news 
treatment  in  the  school  of  practical 
application.  When  she  began  her 
career  as  a  newspaperwoman  seven 
years  ago  as  a  reporter  on  the  News- 
Dispatch  she  showed  at  once  the  qual¬ 
ities  that  make  good  journalism,  in¬ 
cluding  attentiveness  toward  minute 
details  in  local  news  coverage. 

Besides  her  newspaper  work  she  is 
active  in  social  and  civic  affairs. 

extended  vacation  at  Largo,  Fla.  Mr. 
Parker  has  been  with  the  Hearst  or¬ 
ganization  for  19  years,  having  served 
as  circulation  manager  of  the  Ameri¬ 
can  for  the  last  13  years. 

Lester  Matson,  for  eight  years  with 
the  national  advertising  department, 
Buffalo  (N.  Y.)  Times,  will  become 
general  advertising  manager  Jan.  30, 
succeeding  John  A.  Bacon.  Mr.  Bacon, 
who  is  joining  the  Scripps-Howard 
Newspapers  national  advertising  de¬ 
partment  in  New  York,  was  guest  of 
honor  at  a  dinner  tendered  by  the 
Buffalo  Athletic  Club  Jan.  13. 

William  Simpson,  business  manager, 
Philadelphia  Evening  Bulletin,  and 
Mrs.  Simpson  will  sail  from  New 
York  Jan.  22  for  Los  Angeles,  and 
Honolulu  on  a  two-month  vacation. 

Merrill  C.  Meigs,  vice-president  and 
general  manager,  Hearst  Magazines, 
this  week  received  an  envelope  from 
Auckland,  New  Zealand,  dated  Dec. 
29  and  bearing  the  postmark  of  the 
ill-fated  Samoan  Clipper.  Capt.  Ed- 
(Continued  on  next  page) 


Toddy 

by  George  Marcoux 


and 


Dixie  Dugan 

by  J.  P.  McEvoy  and  John  Striebel 

are  now  available  as  half-pages,  twinned  or  sepa¬ 
rate,  in  colors,  weekly. 

Two  grand  comics  on  one  page! 


Mc^aught  ISyndieate,  Ine. 

Greenwich,  Conn. 


She  cheers 
a  dozen 
million 


A  dozen 

million 
cheer  her 

She*s  down  on  her  luck  often 
enough.  But  mighty  seldom 
down  in  the  mouth.  And  never 
for  long.  She  bounces  right 
back  up,  sails  into  the  world 
again,  lets  it  know  iPs  in  a 
fight.  That’s  the  kind  of  girl 
you  have  for  a  heroine  in 


That’s  one  reason  why  Ella — 
in  the  daily  strip  and  Sunday 
color  page — has  such  a  circu¬ 
lation-over  a  dozen  million. 
And  why  readers  cheer  her. 
For  she  cheers  them.  Her 
spunk,  her  gaiety  brighten 
their  lives,  lighten  their  cares, 
heighten  their  hopes. 

A  new'  sequence  of  Ella  Cinders 
starts  February  16.  For  ad¬ 
vance  proofs,  please  write  to 

“tUifeJU 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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ill-fated  Samoan  Clipper.  Capt.  Ed¬ 
win  C.  Musick,  pilot  of  the  plane 
which  sank  near  Pago  Pago,  was  a 
personal  friend  of  Mr.  Meigs,  who  is 
one  of  the  few  non -professional  flyers 
holding  a  transport  pilot’s  license. 

James  Wilson,  local  advertising 
manager,  St.  Louis  Star-Times,  is  giv¬ 
ing  a  series  of  lectures  on  newspaper 
advertising  before  the  Junior  Adver¬ 
tising  Club  of  St.  Louis. 

J.  A.  Van  Buren,  Cleveland  Plain 
Dealer  business  manager,  and  Mrs. 
Van  Buren  are  on  a  motor  trip 
through  the  South. 

F.  E.  Westcott,  Gary  (Ind.)  Post- 
Tribune  advertising  manager,  and 
Mrs.  Westcott  have  been  at  Phoenix, 
Ariz.,  during  the  past  month. 

Sid  R.  Phillips,  advertising  man¬ 
ager,  Ohio  State  Journal,  was  named 
chairman  of  the  executive  commit¬ 
tee.  and  Robert  H.  Wolfe,  vice-presi¬ 
dent,  Dispatch,  was  chosen  chairman 
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of  the  animal  committee  at  a  reor¬ 
ganization  meeting  of  Columbus  Zoo¬ 
logical  Association  last  week. 

John  L.  Irvin,  Cleveland  Press  ad¬ 
vertising  manager,  who  has  been  ill, 
has  returned  to  his  duties  at  the  Press. 

George  McQueen,  general  manager, 
Burlingame  (Cal.)  Advance,  spoke  on 
“Influence  and  Importance  of  News¬ 
papers  in  San  Mateo  County,”  at  a 
meeting  of  the  local  affairs  forum  of 
the  San  Mateo  Junior  College  Adult 
Center. 

John  G.  Miller,  national  advertising 
department,  Pittsburgh  Press,  was 
presented  a  watch  recently  by  Harry 
C.  Milholland,  president,  Pittsburgh 
Press  Co.,  upon  completion  of  50  years 
of  service  on  the  paper. 

John  J.  Shea,  production  manager, 
Worcester  (Mass.)  Telegram  and  Ere- 
ning  Gazette,  has  returned  from  a 
vacation  at  Miami  Beach,  Fla. 

Clifford  Johnson,  city  circulation 
manager,  Knoxville  Journal,  presented 
a  check  for  $100  to  Earl  Gammon  as 
the  most  valuable  carrier-salesman  at 
a  banquet  given  honor  roll  boys  Jan. 
12.  Gammon’s  record  shows  but  10 
complaints  made  on  his  route  during 
1937. 

In  The  Editorial  Rooms 

W.  EARL  HALL,  managing  editor. 
Mason  City  (la.)  Globe-Gazette,  is 
a  nominee  for  president  of  the  Uni¬ 
versity  of  Iowa 
alumni  associa¬ 
tion.  The  elec¬ 
tion  will  take 
place  by  mail 
ballot  between 
Feb.  5  and  April 
1. 

Louis  Ruppel, 
managing  editor, 
Chicago  Times, 
returned  to  his 
duties  this  week 
following  a 
month’s  vacation 
during  which 
time  he  visited  New  York  City  and 
Washington,  D.  C.  While  in  Washing¬ 
ton,  Mr.  Ruppel  and  his  wife  were 
guests  at  the  White  House  for  several 
days  and  attended  the  annual  dinner 
given  by  the  President  in  honor  of 
the  Vice-President. 

Edmund  Bartnett,  city  editor,  Neto 
York  Sun,  with  Mrs.  Bartnett,  James 
E.  Duffy,  marine  editor.  New  York 
World-Telegram,  with  Mrs.  Duffy, 
and  Dixie  Tighe,  author  of  “All  At 
Sea”  in  the  New  York  Post,  are  cruis¬ 
ing  southern  waters  on  the  S.S.  Santa 
Rosa. 

Frank  Carson,  assistant  managing 
editor.  New  York  Daily  News,  will 
return  from  a  vacation  in  Florida  late 
this  month. 

Paul  Benton,  former  managing  edi¬ 
tor,  Rochester  (N.  Y.)  Times-Union, 
and  Lawrence  Huttonweiser,  formerly 
of  Ohio  newspapers,  have  joined  the 
Philadelphia  Record  staff. 

Edgar  A.  Guest,  Detroit  Free  Press 
poet,  was  awarded  Poor  Richard  Silver 
Medal  of  Achievement  by  the  Poor 
Richard  Club  of  Philadelphia  at  a 
luncheon  Jan.  13. 

B.  B.  Powell  was  recently  named 
city  editor  of  the  Sunday  edition  of 
the  Scranton  (Pa.)  Tribune.  Previ¬ 
ously  he  had  been  on  the  daily  staff. 

George  A.  Henhoeffer,  former  stamp 
news  editor  and  reporter,  Philadelphia 
Evening  Ledger,  is  now  making  a 
daily  five-minute  radio  talk  on  stamps 
from  station  WFIL,  Philadelphia.  His 
program  is  commercially  sponsored. 

Charles  O'Malley,  for  several  years 
a  Scranton  (Pa.)  Tribune  reporter, 
has  been  named  secretary  to  Fred  J. 
Huester,  new  mayor  of  Scranton. 


W.  Earl  Hall 


Frank  E.  Ross,  reporter,  Phoenix 
(Ariz.)  Republic,  has  been  elected  to 
membership  in  the  Royal  Society  of 
Literature,  London,  Eng.  A  staff  writer 
for  the  Republic  since  1929.  Articles 
in  the  Republic  were  the  basis  of  his 
election. 

Theodore  Giddings,  city  editor, 
Pittsfield  (Mass.)  Berkshire  Eagle,  is 
on  a  motor  tour  to  St.  Petersburg, 
Fla. 

Harry  Addison,  of  the  Philadelphia 
Evening  Ledger  copy  desk,  has  been 
tiansferred  to  the  feature  desk.  Lloyd 
Rochelle  is  back  on  general  assign¬ 
ments. 

Erwin  L.  McDonald,  city  editor, 
Russellville  (Ark.)  Courier-Democrat, 
received  license  Jan.  13  as  a  Baptist 
minister  on  recommendation  of  the 
board  of  deacons  of  the  First  Baptist 
Church  of  that  city.  He  will  continue 
newspaper  work  and  will  act  as  ex¬ 
tension  pastor  of  smaller  churches 
near  Russellville. 

Robert  A.  Erwin  Washington  (D.  C.) 
Evening  Star,  recently  promoted  the 
paper’s  Art  Appreciation  Program. 

Tom  T.  Anderson,  formerly  sports 
writer  Nashville  Tennessean,  is  now 
sports  editor  of  Knoxville  (Tenn.) 
Journal. 

Rossi  Reynolds,  former  instructor 
in  English,  University  of  Missouri,  has 
been  made  editor  of  the  book  de¬ 
partment,  Stockton  (Cal.)  Record. 

Morgan  Lawson,  formerly  of  Sedalia 
(Mo.)  Capital,  has  joined  the  Jef  ar¬ 
son  City  Post-Tribune  staff. 

Marshall  Smith,  editorial  writer, 
Tulsa  (Okla.)  World,  was  elected 
president;  William  P.  Stevens,  man¬ 
aging  editor,  Tulsa  Tribune,  first  vice- 
president,  and  C.  O.  Wilson,  editor. 
Oil  &  Gas  Journal,  second  vice-presi¬ 
dent,  of  the  Press  Club  of  Tulsa  at 
its  annual  meeting  Jan.  16. 

Eugene  Kelly,  formerly  of  the  In¬ 
ternational  News  Service  Washington 
staff,  the  Washington  Times  and  Phila¬ 
delphia  Evening  Ledger,  is  now  with 
the  U.  S.  Cane  Sugar  Refiners  Assn., 
New  York,  as  public  relations  coun¬ 
sel. 

W.  R.  Beaumier,  of  Beaumont 
(Tex.)  Journal  news  staff,  was  elected 
president  of  Beaumont  Press  Club 
Jan.  12. 

Arville  Schaleben,  Milwaukee  Jour¬ 
nal,  and  all  other  officers  of  the  Mil¬ 
waukee  Press  Club  were  re-elected 
at  the  annual  meeting  Jan.  12.  They 
are  William  Broker,  Sentinel-News, 
vice-president;  Walter  Wyrick,  Mil¬ 
waukee  Journal,  treasurer;  Carl  F. 
Meyer,  Editor  &  Publisher  correspon¬ 
dent,  secretary. 

Denis  H.  J.  Cummings,  political  re¬ 
porter  Yonkers  (N.  Y.)  Herald-States¬ 
man,  resigned  after  11  years  to  join 
the  Atlas  Portland  Cement  Co. 


FINANCE 

Louisville  bank  clearings  reached 
the  highest  peak  since  1930  and 
clearings  in  State  and  Southern 
Indiana  banks  in  this  market  estab¬ 
lished  a  new  all-time  high  during 
1937.  The  tremendous  gains  in 
farm  income  coupled  with  the  con¬ 
tinued  industrial  prosperity  in  this 
area  made  this  one  of  the  most 
active  business  centers  in  the 
nation  during  the  past  year.  These 
conditions  continue  exceptionally 
good.  Cash  in  on  them  through 

Courier-SJournal 

The  Louisville  Times 


Paul  W.  Savage  this  week  was 
named  chief  photographer  of  Worces¬ 
ter  (Mass.)  Telegram  and  Evening 
Gazette.  Savage  also  conducts  a 
weekly  stamp  column  in  the  Gazette. 

Jack  Kennon,  city  hall  and  political 
reporter,  Cleveland  News,  and  Mrs. 
Kennon  are  parents  of  a  daughter 
born  recently. 

Edward  Lawson,  Kansas  City  bu¬ 
reau,  United  Press,  has  been  trans¬ 
ferred  to  the  St.  Louis  bureau. 

Wedding  Bells 

LYNN  SPENCER,  “Cholly  Angeleno” 

for  the  Los  Angeles  Examiner,  to 
Mary  Doerr  Buckley  of  Mexico  City, 
at  Riverdale,  Cal.,  Jan.  8. 

Charles  N.  DeRose,  vice-president 
and  circulation  manager,  Northampton 
(Mass.)  Hampshire  Daily  Gazette,  to 
Miss  Cora  E.  Farmer  Jan.  12. 

Miss  Frances  Duggan,  society  and 
club  editor,  Hobart  (Okla.)  Democrat- 
Chief,  to  Lynn  Goode,  recently. 

Richard  J.  Preimesberger,  adver¬ 
tising  manager.  Little  Falls  (Minn.) 
Daily  Transcript,  to  June  Tholen,  re¬ 
cently. 

Roger  Kirkwood,  Associated  Press 
Topeka,  Kan.,  bureau,  to  Miss  Lynne 
Carlson,  recently. 

John  Hutchison,  Cincinnati  Post, 
reporter,  to  Miss  Sarabel  Roberts  of 
Little  Rock,  Ark.,  recently 

Robert  K.  Richards,  Cincinnati  Post 
reporter,  to  Miss  Betty  Roberts,  Jan. 
1. 

Lewis  W.  Higgins,  reporter,  Rome 
(Ga.)  News-Tribune,  to  Miss  Coalee 
Morrison,  Dec.  24. 

Roy  E.  White,  sports  writer,  At¬ 
lanta  Constitution,  to  Miss  Mildred 
Randall,  recently. 

David  D.  Geesey,  reporter,  Wil¬ 
liamsport  (Pa.)  Grit,  to  Miss  Helen  M. 
Unger,  hospital  and  school  reporter, 
Williamsport  Sun,  Jan.  15. 

Special  Editions 

MISSION  (TEX.)  TIMES,  5th  annual 

Texas  Fiesta  edition,  68  pages,  Jan. 
14. 

Madison  (Wis.)  Capital  Times  and 
Madison  Wisconsin  State  Journal, 
Madison  Day  editions,  40  pages  each, 
Jan.  13. 

Hoboken  (N.  J.)  Jersey  Observer, 
Jan.  18,  Inaugural  Edition,  8  pages. 

Richmond  (Va.)  News-Leader,  8- 
page  tabloid  New  1938  Cook  Book, 
recently. 

Osaka  Mainichi  and  Tokyo  (Japan) 
Nichi  Nichi,  48-page  supplement  on 
The  China  Emergency,  Oct.  20,  1937. 

Staten  Island  (N.  Y.)  Advance,  12- 
page  tabloid  New  Year’s  Eve  what- 
to-do-and-where  section,  Dec.  29. 


for  JANUARY  2  2,  1938 


23 


SkoXt  “Ta.ka± 


this  item  appeared  on  the  social 
page  of  an  Indicina  daily  recently, 
much  to  the  proofreader’s  embar¬ 
rassment: 

“Alfons  L.  - ,  -  St,  an¬ 

nounced  the  marriage  of  his  daughter, 

Hilda,  to  Walter  S - ,  sin  of  Mr.  and 

Mrs.  Herman  S -  .  . 

■ 

the  copy  editor  on  the  Yakima 
Independent  recently  disrupted  the 
serious  work  of  the  whole  editorial 
room  as  he  read  aloud  this  excerpt 
from  an  obituary: 

“Mrs.  X,  although  elderly,  had  en¬ 
joyed  life  to  its  fullest  during  the  past 
few  years.  Her  husband  died  in 
1935.”  ' 

■ 

FROM  one  of  the  correspondents  of  1 
the  Youjigston  Vindicator  came  this  | 
story:  | 

“Funeral  services  for  William  King  j 
were  held  Saturday  at  the  James  { 
Funeral  home.  Out  of  town  visitors  | 
were  his  wife  and  daughters.”  I 

■ 

THERE’S  a  secretary  in  Washington,  | 
D.  C.,  who  is  too  efficient.  j 

Her  employer  recently  asked  her  to  I 
get  Lowell  Mellett,  former  editor  of  ' 
the  Scripps-Howard  Washington  ' 
Neu's,  on  the  telephone.  She  did,  but  | 
it  was  not  until  the  secretary’s  boss  i 
invited  Mellett  to  lunch  that  he  , 
learned  the  latter  was  in  Portland, 
Ore.  The  young  lady  had  carried  out  ' 
the  order  to  the  letter. 

Mellett  accepted  the  invitation,  but 
postponed  the  date  until  he  travels 
the  3.500  miles  between  Portland  and 
Washington. 

■ 

A  TRADITION  in  the  newsroom  of 
the  Columbus  (O.)  Dispatch,  re-  | 
called  whenever  the  composing  room 
is  having  an  unu.sually  bad  day  as 
regards  errors,  is  that  of  a  veteran  , 
German  printer  working  on  correc-  , 
tions  who  once  stopped  a  page  on  the  ! 
way  to  the  mat-roller  with  this  ob-  ! 
jection: 

“Dot  page  is  not  ready  to  go — I  haf 
yet  two  mistakes  to  make  pefore  it  - 
iss  finished.” 

■ 

A  FEW  YEARS  AGO  the  Chattanooga 
Tones  management  decided  that  1 
there  had  been  too  great  use  of  nick¬ 
names  in  the  paper  and  laid  down  a  ! 
rule  that  copy  desk  and  proof  desk  ' 
should  be  vigilant  to  eliminate  this  i 
practice,  particularly  in  society  copy,  j 
The  desks  were  told  to  make  it  Jo-  1 
seph  instead  of  Joe,  Thomas  instead  i 
of  Tom,  etc.  The  backfire  came  when  | 
a  proofreader,  poring  over  a  story  of  | 
a  football  injury,  changed  a  line  to  , 
make  it  read:  “The  stellar  U.  C.  full-  I 
hack  was  found  to  have  sustained  a  . 
severe  Charles  Horse.”  ' 

■ 

frank  CARSON,  assistant  managing  j 
editor  of  the  New  York  Daily  News,  i 
always  leaves  the  city  room  for  his  j 
home  some  time  before  the  Four  Star  , 
final  goes  to  press.  Just  before  leav- 
mg  he  issues  orders  concerning 
changes  in  make-up,  headlines,  etc. 
for  the  Four  Star  edition.  The  next 
morning,  rather  afternoon,  Mr.  Car- 
son  has  delivered  to  him,  from  the 
comer  news  stand,  the  Four  Star 
edition  of  the  News.  Over  his  break¬ 
fast  he  glances  through  the  paper  to 
see  whether  the  night  editor  had  fol¬ 
lowed  his  instructions  or  not. 

One  day  Mr.  Carson  was  shocked 
fo  find  that  the  Four  Star  edition  he 
Was  holding  was  the  same  as  the  One 
Star  edition.  Headlines,  stories,  and 
cuts  were  the  same.  He  quickly  called 
Ike  office,  bawled  the  men  out  and 
started  for  the  News.  At  the  comer 
news  stand  he  stopped  to  tell  the 


newsdealer  about  the  terrible  error. 
Then  the  newsdealer  confessed. 

It  developed  that  this  newdealer 
has  a  run  on  Four  Star  editions.  Soon 
he  is  all  out  of  them.  But  the  people 
insist  on  the  Four  Star.  So,  he  takes 
a  pencil  and  draws  in  the  necessary 
stars  on  an  earlier  edition. 

In  Mr.  Carson’s  case  the  dealer  had 
drawn  in  three  stars  on  a  One  Star 
edition.  Constant  practice  has  de¬ 
veloped  his  skill  to  such  an  extent  that 
one  cannot  tell  the  difference  between 
the  stars  he  draws  in  and  the  stars 
made  by  the  press. 


THERE  is  one  weekly  editor  in  On¬ 
tario  who  realizes  that  nasty  edi¬ 
torials  are  not  always  profitable.  He 
is  James  Kinloch,  of  the  Perth 
Courier. 

Radio  reception  in  Canada  is  one 
of  the  chief  worries  of  the  Depart¬ 
ment  of  Transport.  Listening  condi¬ 
tions  in  certain  parts  of  Perth,  hav¬ 
ing  been  unsati^actory  for  months, 
finally  exasperated  the  editor  so  much 
that  he  lampooned  the  government 
department  so  unmercifully  that  with¬ 
in  48  hours  an  inspection  car  roared 
into  the  community. 


The  experts  poked  about  for  a  while 
and  finally  arrived  at  the  Courier  of¬ 
fice  where  they  made  a  careful  in¬ 
spection.  On  their  way  out  they 
blandly  informed  the  editor  that  he 
must  buy  six  condensers  (price,  $3 
each)  and  have  them  installed  im¬ 
mediately. 

The  condensers  were  installed  and 
peace  and  harmony  was  restored  to 
Perth’s  radio  sets. 

■ 

Editor  &  Pi  blisher  will  pay  $2  for  each 
“Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 


HOW  IOWA  DAILY  NEWSPAPERS  RANKED 
IN  TOTAL  PAID  LINAGE  FOR  1937  .  .  . 

THE  CEDAR  RAPIDS  GAZEHE, 

7,512,624  agate  lines 


Davenport  Times 
Davenport  Democrat 
Des  Moines  Register 
Des  Moines  Tribune 
Waterloo  Courier 
Sioux  City  Journal 


7,435,750  agate  lines 
7, 1 46, 1 32  agate  lines 
7,026,041  agate  lines 
6,540,702  agate  lines 
5,773,334  agate  lines 
5,072,927  agate  lines 


Figures  from  Iowa  Daily  Press  Association 
and  Media  Records 


Cedar  Rapids  is  the  fourth  largest 
city  in  Iowa,  yet  for  the  third  year  in 
succession.  The  Cedar  Rapids  Gazette 
has  led  all  Iowa  dailies  in  total  volume 
of  paid  advertising  linage. 


LEADS 

ALLJOWA 


First  Again 

I  N 

1937 


You  as  an  advertising  man 


and  your  elients  .  .  .  are  interested  in 
Leadership.  Yon  are  anxious  to  place  schedules  in  a  newspaper  that  pulls 
consistently  good  results,  because  results  mean  more  business  for  your 
elients  and  more  business  for  you.  The  fact  that  The  Cedar  Rapids 
Gazette  with  the  largest  paid  circulation  in  Eastern  Iowa,  delivering  over 
42,000  papers  daily  into  Iowa’s  Richest  Market,  has  topped  all  Iowa  dail¬ 
ies  in  total  advertising  linage  for  three  years  in  a  row,  stands  as  proof  to  you 
that  it  has  a  definite  pulling  power  for  advertisers.  Put  your  clients  into 

this  outstanding  rural  and  urban  market. 
Include  The  Cedar  Rapids  (iiazette  in  your 
schedules  for  1938. 


This  Newspaper  offers  National 
Advertisers  an  outstanding  Mer¬ 
chandising  Service  that  really  serves. 


the'Recoici 

1937  -  |5J 
1936  -  |SJ 
1935  -  |SJ 


"BLANKETS  IOWA'S  RICHEST  MARKET" 


Cebar  Eapilig  (Ha^ette 

Represented  Nationally  by 
ALLEN-KLAPP-FRAZIER  CO. 


NEW  YORK 


CHICAGO 


DETROIT 


ST.  LOUIS 


/ 


EDITOR 


PUBLISHER 


which  William  M.  Laffan  purchased  ly  managed  purchase  and  disposition  chosen  at  random,  were  placed  in  the 
Shop  Talk  at  Thirty  The  Sun  came  from  the  late  J.  Pier-  of  the  Herald  property  (without  Mark  hands  of  the  reporters,  and  the  Times 

^  ^  pont  Morgan  and  not  from  Mr.  Laf-  Hanna’s  knowledge  until  too  late),  printed  all  that  could  be  copied  up 

continued  from  page  36  fan’s  lifelong  friend,  that  amiable  and  he  would  have  known  that  its  result  to  midnight,  which  was  a  great  deal 
harmless  connoisseur  of  art,  the  late  was  not  the  perpetuation  of  a  Hanna  more  than  any  other  paper  published. 
Newspaper  Publishers  Association.”  Henry  Walters,  of  Baltimore?  By  way  predominance  in  Cleveland  journal-  Thereafter  it  published  the  lists  as 
He  has  never  held  any  office  in  the  of  getting  this  particular  item  quite  ism — a  predominance  which  never  at  fast  and  as  fully  as  its  reporters  could 
ANPA.  straight,  it  may  also  be  pointed  out  any  time  existed — but  the  establish-  copy  them  in  New  York  and  else- 

It  is  said  that  the  Scripps-Howard  that  Mr.  Laffan's  purchase  included  ment  of  an  entirely  new  and  still  where,  and  at  all  times  without 
Newspapers  were  inherited  by  the  the  evening  as  well  as  the  morning  existing  power  in  that  field.  The  thought  of  favoring  anybody.  Cer- 
‘‘two  sons”  of  E.  W.  Scripps.  Only  Sun,  and  that  it  occurred  several  years  present  situation  is  the  reverse  of  that  tainly  it  was  not  stung  or  otherwise 
Robert  P.  Scripps  was  alive  at  his  after  1897,  the  date  given.  of  Mr.  Roosevelt’s  96-inch  dog.  The  at  all  affected  by  anything  the  Even- 

father’s  death.  Not  to  multiply  minor  examples,  or  Sfi^inch  Plain  Dealer  is  wagging  the  ing  Post  may  have  said  on  the  sub- 


Sun,  and  that  it  occurred  several  years  present  situation  is  the  reverse  of  that  tainly  it  was  not  stung  or  otherwise 
after  1897,  the  date  given.  of  Mr.  Roosevelt’s  96-inch  dog.  The  at  all  affected  by  anything  the  Even- 

Not  to  multiply  minor  examples,  or  96-inch  Plain  Dealer  is  wagging  the  ing  Post  may  have  said  on  the  sub- 


It  is  said  that  the  Baltimore  Sunpa-  even  more  important  ones,  as  could  4-inch  Hanna  tail  much  as  it  did  in  ject. 


pers  are  not  owned  by  “finance  capi-  be  done  indefinitely,  let  me  take  only 

tal.”  but  by  their  leading  executives,  two  more  instances,  one  near  the  be-  Thirty-nine  years  later  an  Act 

This  is  not  borne  out  by  the  Sunpa-  ginning  and  the  other  toward  the  end  of  Congress  provided  that  lists  of 

pers’  history.  While  men  who  have  of  my  experience,  which  will  be  suffi-  income  taxes  paid  in  the  previous  year 
come  through  the  ranks  hold  the  prin-  ciently  illustrative.  should  be  posted  for  general  inspec- 

cipal  executive  positions  and  may  have  Mr.  Lundberg  says  the  implied  sin-  fi°*^  i^  offices  of  the  various  ^col- 


Very  truly  yours, 
Carr  V.  Van  Anda. 


income  taxes  paid  in  the  previous  year 
should  be  posted  for  general  inspec¬ 
tion  in  the  offices  of  the  various  col- 


HEADS  IDAHO  GROUP 

At  the  annual  meeting  of  the  Idaho 


some  stock,  the  majority  stockholder  fulness  of  the  late  Mark  Hanna,  de-  lectors,  thus^  making  them  available  State  Editorial  Association  at  Buhl, 

is  the  family  of  Harry  C.  Black,  chair-  scended  to  the  third  generation,  still  f®  public.  Mr.  Lundberg  com-  Idaho,  January  14-15,  Vernon  R.  Frost, 

man  of  the  board.  This  family  en-  dominates  the  newspaper  field  in  plains  that  many  newspapers  did  not  Buhl  Herald  publisher,  was  elected 


tered  the  ownership  of  the  Sunp>ap)ers  Cleveland  —  aside  from  the  local  publish  them.  What  interests  me  in  president  for  1938,  succeeding  Frank 
in  1910  and  for  most  of  the  inter-  Scripps-Howard  paper — through  the  Ibis  instance  is  his  charge  that  the  G.  Burroughs.  John  F.  Baird  of  Meri- 
vening  period  has  held  the  majority  ownership  of  the  News  and  the  Plain  York  Times,  of  which  I  was  then  dian  was  elected  vice-president.  G.  R. 

stock  The  remainder  is  owned  by  Dealer  by  the  present  Hannas.  Un-  managing  editor,  suppressed  the  re-  Maxwell  of  Shoshone  was  chosen  for 
heirs  of  A  S  Abell  founder  of  the  fortunately  for  Mr.  Lundberg's  accu-  turns  of  various  pjersons.  The  charge,  another  term  as  secretary.  Winner  for 


heirs  of  A.  S.  Abell,  founder  of  the 
pap>er,  and  by  other  Baltimore  busi¬ 
ness  men.  Mr.  Black,  like  his  late 
brother,  Van-Lear  Black,  his  prede¬ 
cessor  as  corp>orate  head  of  the  Sun. 
has  large  financial  interests  entirely 
outside  of  the  newspapers. 


fortunately  for  Mr.  Lundberg's  accu-  turns  ot  various  piersons.  The  charge,  another  term  as  secretary.  Winner  for 
racy,  the  present  Hannas  do  not  own  which  is  entirely  false,  is  thus  ex-  1937  of  the  Lois  A.  Boas  annual  week- 
the  Plain  Dealer.  pressed:  ly  newspaper  front-page  contest,  was 

Reqardinq  Mark  Hanna  l^rcuiug  I'ost  .  .  .  assailed  the  Minidoka  County  News.  Rupert, 

^  ’  the  Times  for  not  puldishing  the  tax  returns  A  H  T  pp  rtiihliishpr 


In  1885  Mark  Hanna  operated —  of  Adolph  S.  Oehs,  its  publisher.  In  its  first 
everybody  supposed  he  owned — the  stories  the  Times  also  omitted  the  names  of 


ly  newspaper  front-page  contest,  was 
the  Minidoka  County  News.  Rupert, 
A.  H.  Lee,  publisher. 


outside  of  the  newspapers.  Cleveland  Herald,  morning  and  even-  Curtis  and  other  publishers,  but  UC'R’PV 

.  .  ♦  mg  editions.  He  did  not  in  that  year,  “  ’’u  u  u 

although  Mr  I  iindhpra  save  hp  rliH  published  the  tax  data  relating  to  all  Dr.  Charles  H.  Herty  was  honored 

The  above  are  a  few  of  the  ele-  year  ^sell  the  good  publishers.”  last  week  by  the  dedication  of  a 

mentary  factual  inaccuracies  noted  m  subscription  list  of  the  Her-  What  Mr.  Lundberg  did  not  take  bronze  plaque  to  him  at  the  opening 

a  casual  reading.  We  have  no  doubt  Cleveland  Leader  and  the  the  trouble  to  learn  was  that  the  fbe  new  $9,000,0(W  pulp  mill  of  the 


rus  Ji.  iv.  curtis  and  otner  puDiisncrs,  Dui  XmJTTV 
der  the  sting  of  the  Post’s  remarks  it  be-  XltiTl  1  I 

edly  published  the  tax  data  relating  to  all  Dr.  Charles  H.  Herty  was  honored 
wspaper  publishers.”  last  week  by  the  dedication  of  a 

What  Mr.  Lundberg  did  not  take  bronze  plaque  to  him  at  the  opening 


that  a  careful  analysis  would  reveal  plant  to  the  Cleveland  Plain  Dealer.  Treasury  Department,  in  defiance  of  Container  Corporation  of  America  at 
many  more,  and  innumerable  innuen-  -phe  latter  was  then  an  evening  paper  the  law  and  the  Constitution,  issued  Fernanmna,  Fla.  A  throng  of  5,000 
does  and  inferences  without  basis  in  which  had  recently  been  purchased  what  was,  in  effect,  an  order  to  the  tribute  to  this  chemist  by  who^ 

fact.  At  most  they  prove  that  men  by  l  E.  Holden,  of  whom  Mr.  Lund-  newspapers  not  to  publish  the  lists,  research  in  a  small  laboratory  in 
have  grown  rich  publishing  newspa-  berg  appears  never  to  have  heard.  These  were,  therefore,  not  posted,  as  Savannah,  Ga.,  the  pulp  inills  proc- 
pers,  or  that  rich  men  have  bought  The  Leader’s  association  with  the  fate  required  by  law,  in  the  collectors’  ®sses  of  manufacture  were  discovered, 
newspapers.  We  find  news  nor  sig-  of  the  Herald  was  limited  to  the  ac-  offices,  and  apparently  had  not  even  ■ 

nificance  in  neither  fact.  Mr.  Lund-  quisition  of  the  unimportant  evening  been  prepared.  When  Times  reporters  BARS  TRANSFER 

berg  has  established  only  the  most  edition,  which  was  absorbed  in  its  visited  the  offices  every  possible  ob-  nxio  ixiruikSirut 

tenuous  connections  between  the  press  own  evening  issue,  the  News.  stacle  was  put  in  the  way  of  obtain-  Washington,  D.  C.,  Jan.  20— FCC 

and  the  “Sbety  Families”  (from  which  Later  the  Leader  and  the  News  desired  information.  There  has  refused  to  sanction  without  formal 

select  group  he  excludes  Mr.  Hearst),  were  bought  by  or  for  Mark  Hanna’s  arguments  over  this  hearings  transfer  of  Station  KCKN, 


and  much  of  his  “evidence”  deals  with  daughter  Ruth,  whose  husband,  Medill  mterference  with  the  freedom  of  the  Kansas  City,  under  control  of  Senator 
situations  long  since  gone  and  men  McCormick,  ran  them  without  con-  Pi'^ss  to  publish  records  authorized  by  Capper,  to  Capper  Publications,  and 


many  years  dead.  spicuous  success  until  Dan  Hanna  Congress  to  be  made  public.  iransier  or  oiauon  wibw,  lopexa, 

took  over  the  property _ to  protect  his  ^  concession  was  presently  made  at  Kans.,  from  Senator  Capper  to  the 

sister  against  further  loss,  as  he  him-  internal  revenue  offices,  same  company.  Rules  of  the  commis- 

Copy  of  the  following  letter,  ad-  Finally  the  Leader  was  ^  Times  reporter  telephoned  that  the  sion,  it  was  explained,  require  the 

dressed  to  the  Vanguard  Press,  New  absorbed  by  the  Plain  Dealer  the  collector  was  willing  to  supply  the  filing  of  detailed  information  and 

York,  was  received  by  ^itor  &  Pub-  j^ews  remaining  in  the  possession  of  information  relating  to  any  list  of  hearing. 

LiSHER,  Jan.  19th,  after  the  above  was  Hanna  family.  The  Plain  Dealer  names  I  might  present.  The  answer  ■ 

written;  „  ,  t  moo  fi^en.  and  stiil  is,  owned  by  the  this  attempt  at  “stalling”  was:  frspprp  HAfl  ACPOTINT 

New  York.  Jan.  15,  1938.  Holden  estate,  not  by  descendants  of  telephone  book  and  n/itjr 

The  Vanguard  Press,  Mark  Hanna,  and  it  is  certainly  not  after  that  there  will  be  Young  &  Rubicam,  New  York,  now 

424  Madison  Avenue,  conducted  iri  or  influenced  by  the  ®  court  order.”  handles  the  advertising  of  Kaffee  Hag 

New  York  City  Hanna  tradition.  Thereupon  some  of  the  records,  for  General  Foods  Corp.,  New  York. 

Dear  Sirs.  I  the  editorial  job  of  putting  *  ,  -  .  ,  _  ^  «». -i  ^  i; -t  ti  . 

At  the  top  of  Ae  jacket  of  Amer-  together  the  first  issue  and  manv  sue-  f  t  s  ',  f. '  ^  -  ...m  uyL 


Congress  to  be  made  public.  transfer  of  Station  WIBW,  Topeka, 

A  concession  was  presently  made  at  Kans.,  from  Senator  Capper  to  the 
one  of  the  internal  revenue  offices,  same  company.  Rules  of  the  commis- 
A  Times  reporter  telephoned  that  the  sion,  it  was  explained,  require  the 


Hanna  tradition. 

I  had  the  editorial  job  of  putting 
together  the  first  issue  and  many  suc- 


ica’s  60  Families,  published  by  you,  ceeding  issues  of  the  morning  Plain 


is  the  assertion; 

“The  sensational  material  in  this 


Dealer  after  it  took  possession  of  the 
Herald  office  in  1885,  and  had  some 


volume  is  backed  by  facts,  figures,  knowledge  of  what  was  going  on.  If 


M  ^  '3  '  r 


names  and  dates.” 

Since  the  book  deals  almost  as 
much  with  the  alleged  wickedness  of 
newspapers  as  with  that  of  the  60 
families,  permit  me  to  say  that,  so 
far  as  the  facts,  figures,  names  and 
dates  given  by  the  author,  Mr.  Ferdi¬ 
nand  Lundberg,  concern  newspapers 
with  which  I  was  associated  or  ac¬ 
quainted  in  the  course  of  half  a  cen¬ 
tury,  they  could  hardly  be  more  in¬ 
accurate  or  more  inexcusably  em¬ 
ployed  to  mislead,  though  the  malice 
is  here  petty  compared  with  that 
directed  against  the  unfortunates  who 
give  the  book  its  title. 

"Who  Was  W.  L.  Dana?" 

Who,  for  example,  was  the  news¬ 
paper  proprietor  W.  L.  Dana?  Who 
knows  of  a  newspaper  in  Cincinnati 
called  the  Star-Times,  or  when  the 
Citicitinati  Enquirer  was  a  Republican 
and  the  Cincinnati  Commercial  Trib¬ 
une  a  Democratic  paper?  Where  did 
Mr.  Lundberg  get  the  impression  that 
the  New  York  Sun,  under  Charles  A. 
Dana,  was  a  Republican  paper?  What 
proof  has  he  that  the  money  with 


Mr.  Lundberg  had  obtained  a  cor¬ 
rect  account  of  L.  E.  Holden’s  shrewd- 


Flint 

Inhs 


A  STEP  AHEAD 

DETROIT  -  INDIANAPOLIS  -  CHICAGO 
DENVER  -  NEW  ORLEANS  -  HOUSTON 


■  — \J  ^ 

BRIDCIRG  THE  GRP 

For  almost  a  quarter  of  a  century.  Wood 
Dry  Mats  have  functioned  as  the  vital  link 
between  engraver  and  pressroom  —  per¬ 
petuating  the  skill  of  master  craftsmen  hy 
faithful  retention  of  detail  and  uniformly 
fine  reproduction. 

Wherever  superior  printing  quality  is  in 
demand — stereos  are  cast  from  Wood  Dry 
Mats. 


l'-  MV  Imform 

It  MATS 


WOOD  FLONO  CORPORATION 

HOOSiCK  FAILS,  NEW  YORK 


was  then,  and  still  is,  owned  by  the  attempt  at  “stalling”  was:  trapppp  HAfl  APPOTTNT 

Holden  estate,  not  by  descendants  of  the  telephone  book  and  IlALjr  1 

Mark  Hanna,  and  it  is  certainly  not  **11  him  that  after  that  there  will  be  Young  &  Rubicam,  New  York,  now 
conducted  iri  or  influenced  by  the  ®  order.”  handles  the  advertising  of  Kaffee  Hag 

Hanna  tradition.  Thereupon  some  of  the  records,  for  General  Foods  Corp.,  New  York. 
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THE  ADVERTISING  SURVEY| 

Used-Car  Difficulty  Finds  Newspapermen  Doing  Much  More 
Than  Soliciting  Advertising  .  .  .  Their  Help  Sought  to 
Break  the  Jam  ...  Is  Newspaper  Reading  a  Recreation? 


By  ROBERT  S.  MANN 

THOSE  WHO  CRITICIZE  newspaper  3 
space  selling  as  nothing  but  a  com-  t 
posite  of  linage  claims  and  “me-too”  f 
requests,  might  take  a  look  behind  r 
the  scenes  these  days  at  the  thought 
and  activity  which  some  newspapers  1 
are  putting  on  the  used-car  problem,  y 
In  city  after  city,  newspapermen 
have  been  in  earnest  conference  with  j 
dealers  and  factory  representatives —  ^ 
not  merely  saying,  “You  ought  to  ad-  ( 
vertise,”  but  trying  to  frame  some  5 
kind  of  concrete  plan  that  offers  hope  1 
for  action.  < 

In  one  big  city,  newspapermen  are  1 
taking  the  lead  in  lining  up  dealers  1 
for  a  plan  which  would  guarantee 
each  buyer  of  a  used  car  against  loss  ] 
of  his  auto  even  if  he  should  be  tem¬ 
porarily  laid  off  by  his  employer. 
This  plan,  not  yet  ironed  out,  calls  ] 
for  payment  of  $10  from  the  price  of  ( 
each  car  into  a  fund  which  would  1 
,  satisfy  the  finance  companies  even  if 
the  buyer  should  be  unable,  because 
1  of  a  layoff,  to  keep  up  his  payments 
i  for  a  three-month  period. 

;  More  conventionally,  newspapers  in  ' 
some  other  cities  have  given  free 
'  space  for  both  news  and  advertising. 

'  calling  attention  to  the  fact  that  cur¬ 
rent  prices  make  good  bargains  in 
the  used-car  field.  A  direct  sugges- 
.  tion  to  newspapers  for  such  promotion 
came  from  Hudson  Motor  Car  Com¬ 
pany  officials  at  a  recent  meeting 
with  New  York  newspapermen.  W.  A. 
James,  Hudson’s  advertising  mana¬ 
ger,  showed  a  series  of  page  ads  on 
used  cars,  prepared  by  the  Hudson 
agency,  Brooke,  Smith  &  French,  and 
intimated  that  newspapers  using  the 
series — in  their  own  space — might  ex¬ 
pect  some  Hudson  used-car  copy  in 
connection  with  ads  by  dealers  fea¬ 
turing  specific  offering.s. 

We’re  not  sure  that  free  space  is  the 
answer.  Certainly  it  is  not.  except  as 
the  industry  itself  offers  special  in¬ 
ducements  to  buyers.  'These  special 
inducements  are  now  present  in  the 
form  of  bargain  prices  for  used  cars, 
Mr.  James  reported;  he  cited  as  typi¬ 
cal  a  telegram  from  one  dealer  who 
reported  used-car  prices  $50  to  $150 
lower  than  normal.  Speaking  as  a 
tnore-than-casual  newspaper  reader, 
we  hadn’t  discovered  that  from  any 
new.spaper  advertising,  and  we  don’t 
quite  see  why  the  industry  itself 
couldn’t  advertise  the  fact  hard  enough 
so  every  newspaper  reader  would 
know  it. 

A  Newspaper  Job 

INCIDENTALLY,  we  haven’t  heard  of 
any  radio  station  putting  on  a  sus- 
Uining  program  about  the  joys  of  buy- 
a  used  car.  Nor  of  any  magazine 
giving  free  full-page  advertisements 
of  the  same  sort. 

i  Newspapers’  automotive  advertising 
linage  in  1937 — as  we  have  mentioned 
i*fore  and  exfject  to  mention  again — 

I  Was  less  than  in  1936.  And  in  1936  it 
Was  less  than  in  1935.  And  in  1935  it 
Was  less  than  in  1934.  And  1934  was 
fust  one  year  from  the  bottom  of  the 
depression. 

Blind  Ad 

'  president  a.  E.  BARIT,  of  Hudson, 

I  told  the  New  York  meeting  the  re- 
I  suits  from  the  200-line  blind  adver¬ 
tisements  placed  by  his  firm  in  news¬ 
papers  of  125  cities  on  Jan.  2.  In  ten 
days  Hudson  received  21,454  replies — 


3,580  from  dealers  interested  in  selling 
the  mystery  car,  and  nearly  18,000 
from  individuals.  This  from  an  ad  that 
named  no  maker  and  gave  no  price. 

As  to  Taxes 

AMERICAN  PETROLEUM  INSTI¬ 
TUTE  has  contributed  to  the  discus¬ 
sion  a  five-page  analysis  of  the  used- 
car  problem,  concluding  that  automo¬ 
tive  taxes  of  all  sorts,  now  figured  at 
$50  a  car  a  year,  amount  to  two  weeks’ 
wages  for  millions  of  motorists.  Re¬ 
duction  of  these  taxes  to  “reasonable 
levels”  it  intimates,  would  be  a  big 
help  to  the  used-car  market. 

Institutional 

A  FEW  WEEKS  AGO  we  predicted 
that  General  Motors  would  presently 
be  making  great  efforts  to  overcome 
the  bad  “institutional  ad”  of  President 
Knudsen’s  announcement  that  30,000 
workers  were  being  laid  off.  Since 
then  this  office  has  received  at  least 
four  copies  of  Chairman  Alfred  P. 
Sloan,  Jr.’s  booklet,  “The  Worker  in 
General  Motors.”  Now  we  have  an 
announcement  of  another  General 
Motors  booklet,  “What  Is  a  Job?” 
which  is  “designed  to  stress  the  neces¬ 
sity  of  a  better  understanding  of  the 
various  factors  relating  to  unemploy¬ 
ment.” 

Recreation? 

NEW  CRITICISM  of  newspaper  sell¬ 
ing  came  recently  from  McCulloch 
Campbell,  San  Francisco  space  buyer 
for  Lord  &  Thomas,  at  a  meeting  of 
the  Northern  California  Newspaper 
Advertising  Managers  Association 
(see  page  29).  Of  course,  anybody 
who  takes  a  title  such  as  “Why  I 
Don’t  Like  Newspapers,”  as  Mr. 
Campbell  did,  puts  himself  on  a  spot 
where  he  must  say  something  star¬ 
tling.  But  some  of  his  points  in  this 
speech  were  chestnuts — as  for  in¬ 
stance,  the  charge  that  the  1936  elec¬ 
tion  showed  newspapers  impotent 
editorially.  That  has  been  discussed 
thoroughly  on  the  Shop  Talk  page  of 
this  paper. 

Again,  Mr.  Campbell  saw  a  dis¬ 
couraging  sign  in  failure  of  news¬ 
paper  reading  to  rank  higher  than 
sixth  among  recreations,  in  a  Fortune 
poll  of  public  opinion.  No  question 
that  radio  and  the  movies  are  recrea¬ 
tions;  but  newspaper  reading  is  more 
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than  that — which  probably  explains 
why  many  p>ersons  did  not  think  of 
it  as  a  recreation.  Eating  is  in  some 
sense  a  recreation,  but  its  failure  to 
rate  in  the  Fortune  poll  doesn’t  indi¬ 
cate  to  us  that  it  is  losing  its  popu¬ 
larity. 

And  while  Mr.  Campbell  was  un¬ 
doubtedly  right  in  calling  for  more 
success  stories  in  newspaper  solicita¬ 
tion,  there’s  a  wry  smile  at  least  in 
the  example  he  cites.  An  electric 
razor  manufacturer  placed  a  news¬ 
paper  campaign,  and  persuaded  the 
newspapers  to  sell  lots  of  tie-in  ad¬ 


vertising — which  in  itself  was  a  bonus 
he  could  not  have  obtained  from 
magazines  or  radio.  And  then  the 
manufacturer  next  season  switched 
to  other  media  becaxise  the  news¬ 
papers,  says  Mr.  Campbell,  failed  to 
tell  him  that  he  had  sold  a  lot  of 
razors. 

Just  why  should  that  be  news  to 
the  manufacturer,  anyway?  Or  to 
his  advertising  agency?  Or  doesn’t 
the  manufacturer  expect  to  know 
much  about  where  his  sales  come 
from  and  why — except  as  some  out¬ 
sider  comes  in  and  tells  him? 
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A  financial  statement 
without  figures 

In  the  Bell  System,  the  manufacture,  pur¬ 
chase  and  distribution  of  equipment  are 
centralized  in  one  organization — Western 
Electric  Company. 

From  these  large  scale  operations,  impor¬ 
tant  economies  have  resulted,  and  have  made 
possible  repeated  reductions  in  Western  Elec¬ 
tric  prices  to  the  Bell  Companies,  even  in 
times  when  the  general  price  trend  has  been 
upward. 

Western  Electric’s  established  policy  is  to 
set  the  lowest  prices  consistent  w'ith  fair  wages 
to  its  employees,  a  fair  return  on  the  money 
invested  in  the  business,  and  the  maintenance 
of  the  Company’s  financial  stability. 

The  proof  that  this  policy  has  been  ob¬ 
served  is  that  for  the  past  twenty  years  the 
Company’s  rate  of  return  on  its  investment 
has  averaged  less  than  seven  percent. 


Western  Electric 
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26— ADVERTISING 


EDITOR  &  PUBLISHER 


N.  Y.  State  Papers  to 
Bon  Liquor  Ads 

Gloversvill«  &  Johnstown  (N.  Y.) 
Leader-Republican  and  Morning  Her¬ 
ald  have  decided  to  refuse  advertising 
of  “liquors,  wines,  and  other  intoxi¬ 
cating  beverages,”  the  publishers  an¬ 
nounced  in  a  recent  front-page  box. 
The  new  policy  takes  effect  upon  ex¬ 
piration  of  present  contracts. 

The  announcement  said  the  papers 
were  “keeping  step  with  progressive 
newspaper  improvement  of  the  times 
and  recognizing  the  rising  flood  of 
criticism  throughout  the  country  of 
the  extensive  advertising”  of  such 
beverages.  The  statement  added: 

“The  publishers  .  .  .  aim  to  make 
these  family  papers  in  the  truest  sense 
of  the  word.  .  .  .  Notwithstanding  that 
this  change  in  policy  .  .  .  means  a  less 
of  revenue  amounting  to  several  thou¬ 
sand  dollars  annually,  the  publishers 
feel  that  they  will  be  recompensed  to 
a  considerable  extent  by  the  knowl¬ 
edge  that  by  this  action  they  are  con¬ 
tributing  an  uplifting  influence  in  the 
communities  which  they  serve  by 
issuing  publications  free  from  a  class 
of  advertising  which  may  be  objec¬ 
tionable  to  many  of  their  readers,  and 
in  the  belief  that  this  decision  will  be 
reflected  in  the  approval  of  a  ma¬ 
jority  of  the  people  of  Gloversville, 
Johnstown,  and  Fulton  County  as  a 
whole.” 


Frigidoire  Advances 
Release  of  1938  Ads 


Campaigns  and  Accounts 


Frigidaire  Division  of  General  Mo¬ 
tors  Sales  Corporation  is  moving  its 
1938  advertising  schedule  ahead  and 
will  launch  on  Feb.  22  a  year’s  cam¬ 
paign  in  newspapers,  magazines,  out¬ 
door,  window  display  and  radio  spots. 

The  magazine  campaign  includes 
full-color  and  black  -  and  -  white 
spreads.  The  national,  factory-placed 
newspaper  schedule  calls  for  news¬ 
paper  copy  in  chief  trade  centers. 
Newspaper  advertisements  also  will 
be  supplied  for  placing  by  dealers, 
with  Frigidaire  cooperating. 


Sales  Up  357o,  Will 
Use  Bigger  Space 


Sales  of  Park  &  Tilford  domestic 
whiskies  during  1937  were  35%  above 
those  of  the  preceding  year,  it  was  re¬ 
ported  this  week  by  H.  W.  Evenson, 
vice-president  in  charge  of  sales  and 
merchandising. 

Encouraged  by  this,  an  augmented 
mid-winter  advertising  campaign  on 
Park  &  Tilford  Private  Stock,  Reserve, 
Kentucky  Bred  and  Four  X  whiskies 
is  being  released  to  newspapers  and 
trade  publications  through  Charles  M. 
Storm  Co.,  Inc.,  New  York  agency. 

The  newspaper  campaign  will  ex¬ 
tend  from  coast  to  coast. 


ODORA  COMPANY,  INC.,  manufac¬ 
turer  of  wardrobe  closets,  has  se¬ 
lected  Gussow,  Kahn  &  Company, 
New  York,  to  prepare  a  national 
newspaper  campaign. 

H.  Moffat  Company  of  San  Fran¬ 
cisco,  producer  of  Moffat’s  Manteca 
Fed  Beef,  has  started  a  second  yearly 
advertising  campaign,  using  San 
Francisco  and  Oakland  newspapers. 
Copy  is  placed  through  the  San  Fran¬ 
cisco  offices  of  Leon  Livingston. 

Men’s  Apparel  Quality  Guild,  a 
group  of  some  of  the  leading  clothing 
manufacturers,  has  announced  an  ad¬ 
vertising  appropriation  of  $25,000  to 
be  handled  by  William  C.  Segal,  co¬ 
publisher,  Men’s  Apparel  Reporter, 
261  Fifth  Avenue,  New  York  City, 
and  John  Starbuck.  Daily  papers 
will  be  used. 


Business  Bureaus  May 
Enter  Smaller  Cities 


Cincinnati,  Jan.  17 — Self-regulation 
of  business  through  elimination  of  un¬ 
fair  trade  practices  was  discussed  at 
length  at  the  closing  session  of  a  two- 
day  conference  of  the  Board  of  Gov¬ 
ernors  of  the  National  Association  of 
Better  Business  Bureaus  held  Jan.  14- 
15  at  the  Hotel  Netherland,  this  city. 
No  definite  action  was  taken. 

The  conference  also  discussed  at 
length  the  possible  extension  of  its 
activities  into  smaller  communities. 
Managers  of  individual  bureaus  re¬ 
ported  on  progress  of  the  consumer 
cooperative  movement. 

Stephen  P.  Toadvine,  Syracuse, 
N.  Y.,  president  of  the  association, 
promised  cooperation  to  responsible 
consumer  groups,  but  said  that  some 
irresponsible  organizations  pose  as 
“consumer”  groups  to  serve  selfish 
ends. 

The  conference  discussed  plans  for 
revision  of  its  “Guide  for  Advertis¬ 
ers.”  A  committee  was  appointed  to 
take  steps  toward  this. 

Ralph  H.  Quinn,  general  manager 
of  the  Cincinnati  Enquirer,  presided 
in  his  capacity  as  chairman  of  the 
board  of  the  association.  Better  Busi¬ 
ness  Bureau  managers  taking  a  prom¬ 
inent  part  were  Kenneth  Hood  of  St. 
Louis,  Kenneth  B.  Backman  of  Bos¬ 
ton  and  Karl  T.  Finn  of  Cincinnati, 
who  is  both  manager  and  president  of 
the  Cincinnati  Better  Business  Bureau. 


CHICAGO  FIRMS  MERGE 

Chicago,  Jan.  18 — Consolidation  of 
Phil  W.  Tobias  &  Associates  with 
Simmonds  &  Simmonds,  Inc.,  was  an¬ 
nounced  today  by  the  latter  agency. 
The  30-year-old  firm  will  continue  to 
operate  under  the  name  of  Simmonds 
&  Simmonds,  handling  accounts  of 
both  concerns.  Phil  W.  Tobias  is  the 
new  president  of  the  organization; 
F.  M.  Simmonds,  Jr.,  vice-president; 
and  C.  O.  Brewer,  secretary-treasurer. 
Jack  Wendt,  formerly  with  Bostford- 
Constantine  &  Gardner,  Portland,  Ore., 
has  joined  the  local  agency  as  account 
executive.  Frank  Duffy  and  Fred 
Schwenn,  formerly  with  Tobias  & 
Associates,  have  also  joined  the  firm. 


FOR  BIGGER  MILK  FUND 

Albany,  N.  Y.,  Jan.  20 — Assembly- 
man  Fred  S.  Hollowell  wants  $400,000 
appropriated  for  the  state’s  milk  ad¬ 
vertising  program  this  year.  He  to’d 
the  Legislature  today  the  $300,000 
fund  for  1937  was  not  enough  to  carry 
on  a  year-round  campaign.  Governor 
Lehman,  the  State  Grange  and  Agri¬ 
culture  Commissioner  Holton  V. 
Noyes  have  endorsed  Hollowell’s  new 
bill,  the  fund  to  be  raised  by  a  tax 
of  one  cent  per  100  pounds  against 
producers.  Since  the  first  state 
“drink-more-milk”  campaign  in  news¬ 
papers  in  1935,  Hollowell  said,  the 
cumulative  gain  in  milk  sales  has 
reached  200  million  quarts. 


Eusey  Company,  Ltd.,  manufac¬ 
turer  of  Jell-A-Teen  and  other  food 
products,  has  launched  a  test  adver¬ 
tising  campaign  on  its  newest  product, 
Zeno  Perfumed  Bath  Scent,  in  the 
Pasadena  Star-News  and  Post.  The 
campaign  broke  with  a  quarter-page 
in  color,  to  be  followed  with  black 
and  white.  The  account  is  handled 
by  the  Charles  H.  Mayne  Co.  of  Los 
Angeles. 

Jim  Johnson,  advertising  manager, 
Calvert  Distillers  Corp.  announced 
at  a  .sales  meeting  in  New  York  last 
week  that  the  Calvert  Reserve  and 
Calvert  Special  magazine  advertising 
will  be  extended  with  the  use  of  color 
pages  in  seven  national  magazines. 
Principal  medium  for  both  Reserve 
and  Special  advertising,  he  added,  will 
be  newspapers,  with  more  than  300 
getting  the  schedule.  A  new  electric 
spectacular  will  be  erected  in  Phila- 
delnhia.  Old  Drum  blended  whiskey 
will  be  advertised  mostly  in  news¬ 
papers  in  a  limited  numher  of  mar¬ 
kets  where  potential  sale  is  greatest, 
also  in  two  magazines. 

Province  of  Quebec  Tourist  Bureau 
has  appointed  N.  W.  Ayer  &  Son  of 
Canada,  Ltd.  to  handle  its  advertising. 

Thirty-six  conventions  will  be  held 
in  late  January  and  February  for  the 
more  than  20,000  men  who  make  up 
Frigidaire's  national  sales  organiza¬ 
tion,  Frank  R.  Pierce,  manager,  house¬ 
hold  division,  and  general  chairman 
of  conventions,  has  announced. 


chosen  winner  of  the  Chicago  Adver¬ 
tising  Managers’  Club  award  in  sales 
promotion.  ’The  contest  grew  out  of 
a  series  of  six  lectures,  sponsored  by 
Chicago  Federated  Advertising  Club 

W.  W.  Wachtel  recently  vice-pres¬ 
ident,  has  been  elected  president  of 
the  Calvert  Distillers  Corporation. 
E.  M.  Fleischman  continues  as  pres¬ 
ident  of  the  Calvert  Distilling  Com¬ 
pany,  producing  company  in  the  Cal¬ 
vert  set-up.  Mr.  Wachtel  was  form¬ 
erly  with  the  Loose- Wiles  Biscuit 
Company,  Kansas  City,  Mo.,  as  vice- 
president  in  charge  of  sales  and  ad¬ 
vertising. 

Kenneth  B.  Twyman,  vice-president ' 
in  charge  of  sales  and  advertising  ot 
Piel  Brothers,  has  resigned  to  take  a 
similar  position  with  Liebmann  Brew¬ 
eries,  Inc.,  Brooklyn.  Mr,  Twyman 
said:  “Throughout  my  entire  experi¬ 
ence,  I  have  found  newspaper  adver¬ 
tising  to  be  most  successful,  both  for 
immediate  results  and  for  the  long 
pull.  I  am  pleased  that  my  new  con¬ 
nection  will  permit  the  continued  use 
of  this  important  medium.” 

James  R.  Turnbull,  director  of  sales 
promotion  and  advertising  for  Mar¬ 
shall  Field  &  Co.,  manufacturing  divi¬ 
sion,  has  announced  his  resignation, 
to  become  an  associate  of  Joseph  B. 
Platt  in  a  new  organization. 

Ruthrauff  &  Ryan,  Inc.,  has  ap¬ 
pointed  Edgar  W.  Garbisch,  who  has 
been  a  member  of  the  agency’s  ex¬ 
ecutive  staff  since  last  May,  as  vice- 
president  in  charge  of  merchandising 
and  marketing. 

J.  W.  Knodel.  formerly  manager  of 
automotive  and  electrical  appliance 
advertising  for  the  Omaha  Bee-News 
and  more  recently  connected  with  the 
San  Francisco  Examiner,  has  joined 
the  Chicago  office  of  Free  &  Peters. 
Inc.,  radio  station  representative,  as 
an  account  executive. 

Charles  Coolidge  Parlin  has  re¬ 
tired  as  director  of  the  research  divi¬ 
sion  of  the  Curtis  Publishing  Com¬ 
pany  and  has  been  succeeded  by 
Donald  M.  Hobart,  it  was  announced 
this  week.  Parlin,  who  is  65,  plans  to 
travel.  He  is  the  author  of  more  than 
a  dozen  pamphlets  on  advertising  and 
merchandising. 


Among  Advertising  Folk 


©■ns  A.  KENYON,  of  Kenyon  & 
Eckhardt,  Inc.,  New  York,  has 
sailed  for  Rio  de  Janeiro,  on  a  com¬ 
bined  business  and  pleasure  trip.  Mr. 
Kenyon  will  be  gone  a  month. 

Roe  Fowler,  Chicago,  has  been 


AGENCY  EXPANDS 


In  its  third  expansion  in  less  than 
three  years,  Kelly,  Stuhlman  & 
Zahrndt,  Inc.,  St.  Louis  advertising 
agency,  has  occupied  the  south  and 
east  wing  of  the  eleventh  floor  of 
the  Mart  Building,  doubling  its  floor 
space.  The  new  quarters,  located  in 
a  heretofore  unfinished  wing,  were 
designed  specially  for  the  agency  re¬ 
quirements,  with  arrangements  and 
decorative  motif  differing  from  the 
standard  style  iLsed  elsewhere  in  the 
building. 


JOINS  FOUR-A 

Marschalk  &  Pratt  Inc.,  New  York, 
has  been  elected  to  membership  in  | 
the  American  Association  of  Advertis 
ing  Agencies. 
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is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 


The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weal  an  advertising  classification  will  be  analyzed  In 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  50.  Retail  Clinics 


during  the  past  eight  years  dozens 
of  trade  associations  and,  more  re¬ 
cently,  large,  independent  manufac¬ 
turers  have  experimented  with  short 
courses  of  instruction  as  to  how  a  sell¬ 
ing  organization  in  any  line  of  busi¬ 
ness  might  do  a  better  job  of  selling 
in  a  given  territory. 

More  than  30  years  ago  state  agri¬ 
cultural  colleges  in  the  Middle  West 
started  these  experiments  to  help 
farmers  with  the  hundred  and  one 
problems  that  confront  any  farmer 
who  is  attempting  to  increase  his 
yearly  net  income. 

TTie  agricultural  short  courses  were 
largely  devoted  to  the  better  selec¬ 
tion  of  seeds,  soil  studies  and  plans 
for  improving  the  livestock  on  a  given 
farm.  Thousands  of  farmers  each 
year  attend  these  clinics  at  state  col¬ 
leges  from  coast  to  coast  and  lakes  to 
Gull.  The  courses  are  generally  con¬ 
fined  to  two  weeks’  study  and  those 
who  attend  are  placed  on  a  mailing 
list  so  that  they  can  receive  bulle¬ 
tins  frequently  on  the  subjects  that 
they  have  studied. 

Retail  Clinics  Necessary 
INTERVIEWS  with  secretaries  of 
certain  trade  associations  and  a 
study  of  the  literature  of  large  manu¬ 
facturers  such  as  Johns-Manville 
Williamson  Heater  Company,  Cincin¬ 
nati;  Green  Foundry  &  Furnace 
Works,  Des  Moines,  Iowa,  show  how 
these  companies  are  operating  clinics 
for  their  own  dealers,  distributors  and 
salesmen.  One  of  the  most  recent 
moves  in  this  field  is  an  experiment 
being  started  by  Harold  Bredlow,  for¬ 
mer  advertising  director  of  the  Can¬ 
ton  Repository.  Bredlow’s  experi¬ 
ence,  covering  a  period  of  some  14 
years  with  various  size  newspapers 
and  his  contacts  with  hundreds  of  re¬ 
tailers,  .should  enable  him  to  make  a 
real  contribution  to  the  never-end¬ 
ing  problem  of  how  to  win  more  re¬ 
tailers  to  a  constant  use  of  daily 
new.sp;>pers. 

Mass  Selling 

ANYONE  WHO  HAS  ATTEMPTED 
to  initiate  a  new  program  of  selling 
in  any  line  of  business  knows  the  im¬ 
portance  of  group  selling.  A  gath¬ 
ering  of  50  men  with  someone  to  lead 
them  in  their  thinking  and  discus¬ 
sions  will  produce  ten  times  as  many 
Worthwhile  selling  ideas  as  a  personal 
conference  with  an  individual.  The 
same  is  true  of  a  group  of  insurance 
Wen,  bakers,  dairy  men,  or  typical 
miscellaneous  group”  advertisers, 
from  which  most  daily  joapers  now 
collect  about  7%  of  their  local 
linage. 

A  careful  analysis  of  these  miscel¬ 
laneous  accounts  made  by  an  eastern 
publisher  in  a  town  of  75,000  popula- 
twn,  discloses  these  interesting  fig¬ 
ures:  22%  of  all  of  their  advertisers 
fell  in  the  miscellaneous  group.  This 
Was  a  total  of  182  accounts.  The 
average  expenditure  of  these  182  mis- 
wllaneous  advertisers  was  $50.  A 
father  analysis  of  these  182  prospects 
showed  that  about  30  had  a  credit 
rating  that  justified  their  buying  from 


$200  to  $500  worth  of  local  advertis¬ 
ing  each  year. 

Bredlow’s  prospectus  opens  up  a 
new  selling  approach  for  dozens  of 
the  miscellaneous  advertisers  that 
may  be  found  in  every  market.  His 
theory  is  that  only  by  a  mass  meet¬ 
ing,  organized  and  carried  out  by  the 
publisher,  can  quick,  effective  results 
be  obtained.  This  is  exactly  the  same 
principle  that  has  been  used  for  years 
by  state  agricultural  colleges  and  by 
national  advertisers  who  have  branch 
houses  or  divisional  headquarters 
such  as  Philco,  General  Electric,  Gold 
Medal,  Pillsbury,  etc. 

During  the  War,  the  Government 
found  that  ordinary  appeals  and  per¬ 
sonal  solicitations  by  bankers  and 
their  employes  did  not  produce  lib¬ 
erty  bond  buyers  fast  enough  for  the 
Government’s  requirements.  Most  of 
us  can  recall  the  spectacular  selling 
drives  that  were  put  on  in  vaudeville 
houses,  regular  theatres,  churches, 
lodges  and  at  conventions.  Mass  sell¬ 
ing  is  not  a  cure-all  and  cannot  be 
considered  as  the  complete  answer 
for  the  sale  of  increased  linage  to 
.small  advertisers  in  the  average  mar¬ 
ket  but  it  certainly  seems  to  us  to  be 
a  step  in  the  right  direction  and,  with 
ordinary  cooperation,  any  local  sales¬ 
man  who  invites  and  brings  to  such 
a  meeting  10  or  15  prospects  should 
obtain  a  few  orders  from  these  pros¬ 
pects  after  the  mass  selling  effort  has 
been  completed. 

Selling  Costs  Too  High 
INTERVIEWS  with  advertising  agency 

officials,  sales  managers,  and  a  few 
national  advertisers  regarding  the 
cost  of  obtaining  business  is  proof 
that  most  business  men  believe  that 
selling  costs  must  be  reduced  if  they 
are  to  continue  in  business,  pay  their 
taxes  and  earn  a  small  profit.  Up  to 
now  very  few  daily  newspaper  pub¬ 
lishers  have  considered  this  impor¬ 
tant  phase  of  selling.  Too  much  has 
been  taken  for  granted,  too  little  proof 
is  at  hand  to  show  the  economies  of 
using  a  daily  newspaper.  This  state¬ 
ment  has  been  made  many  times  in 
this  column. 

Thousands  of  retailers  are  per¬ 


plexed  as  to  how  much  money  they 
should  spend.  Yet,  any  retailer  and 
any  local  salesman  of  any  newspa¬ 
per  can  obtain  from  his  local  Na¬ 
tional  Cash  Register  agent  or  office 
an  authoritative  book  showing  exact¬ 
ly  what  some  30-odd  retailers  spent 
for  advertising.  These  figures  have 
been  compiled  from  Government 
sources,  trade  associations,  and  from 
interviews  with  advertisers.  Dozens 
of  successful  retailers  are  anxious  to¬ 
day  to  increase  their  gross  business 
and  are  willing  to  spend  more  than 
the  national  average  of  concerns  in 
their  line  if  they  can  be  shown  a  defi¬ 
nite  way  to  spend  their  money.  We 
believe  that  the  responsibility  of 
showing  these  advertisers  how  to  in¬ 
crease  their  budgets  is  entirely  in 
the  hands  of  the  publisher  and  his' 
staff. 

Local  advertising  managers  and 
their  publishers  who  seek  better  ways 
to  increase  the  billing  of  their  small 
customers  might  well  consider  three 
or  four  short  courses  in  how  to  use 
local  advertising  during  1938  and  the 
Bredlow  plan  will  be  well  worth 
watching. 

CLOSE  JOINS  BIDWELL 

George  Close,  formerly  Los  Ange¬ 
les  manager  of  Fenger-Hall  Co.,  has 
joined  R.  J.  Bidwell  Co.  as  manager 
of  the  Los  Angeles  office.  Mr.  Bid- 
well  will  continue  to  make  his  head¬ 
quarters  in  San  Francisco,  and  the 
firm  has  opened  offices  in  New  York, 
Chicago  and  Boston,  to  provide  full 
national  representation. 

STARTS  A.  M.  EDITION 

The  Grand  Island  (Neb.)  Daily  In¬ 
dependent  Jan.  10  began  publication 
of  a  morning  edition  intended  espe¬ 
cially  for  rural  and  other  mail  deliv¬ 
ery  and  for  city  street  sales. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


CHICAGO  YEARBOOK 

Chicago,  Jan.  18 — The  mid-western 
edition  of  the  National  Almanac  and 
Year  Book  for  1938  appeared  this  week 
and  is  being  distributed  by  the  Chi¬ 
cago  Evening  American.  Successor  to 
the  Chicago  Daily  News  Almanac,  the 
new  book  has  been  rewritten  entirely. 
It  is  published  by  National  Survey 
and  Sales  Corporation  which  a  year 
ago  purchased  the  54-year-old  al¬ 
manac.  The  mid-western  edition 
emphasizes  events  of  1937  in  Chicago 
and  Illinois.  The  New  England  edi¬ 
tion,  released  a  month  ago  through 
the  Boston  American,  concentrates  on 
events  of  interest  in  Boston  and  the 
New  England  states.  The  bulk  of  the 
content  of  both  books  is  national  in 
scope.  John  M.  Pratt,  former  Louis¬ 
ville  publisher,  is  president  of  the 
corporation.  , 

WANT  AD  MANUAL 

Newspaper  members  of  state  press 
associations,  or  of  the  National  Edi¬ 
torial  Association,  will  shortly  have 
available  a  new  aid  to  the  develop¬ 
ment  of  classified  advertising,  in  the 
form  of  a  monthly  want  ad  service 
manual,  edited  by  W.  H.  Conrad,  pub¬ 
lisher  of  the  Medford  (Wis.)  Star. 
'The  manual  will  be  issued  by  the 
Newspaper  Association  Service  Bu¬ 
reau,  it  was  announced  by  Don  Reid, 
managing  director,  Iowa  Press  Asso¬ 
ciation,  and  acting  director  of  the 
NASB.  The  service  will  be  a  month¬ 
ly,  loose-leaf  affair  and  will  include 
sample  ads,  special  want  ad  promo¬ 
tions,  ideas  for  telephone  and  mail 
solicitations  as  well  as  personal  sell¬ 
ing  helps.  , 

QUITS  SUNDAY  GROUP 

The  Chicago  Times  no  longer  is 
an  alternate  member  of  Metropolitan 
Sunday  Newspapers,  having  dropped 
from  the  group  Jan.  1. 


SOME  PEOPLE  CALL  IT 

THE  ‘‘RED  BOOK’ 

ami  they  call  for  it  all  during!  the  year 

The  Intorimliunul  Year  Rtiok  is  part  of  the  regular 
issue  of  EDITOR  &  PI  BUSIIER  for  January  29.  If 
sold  as  a  separate  pu})lieation.  a  prie<*  tag  of  at  least 
SIO  would  he  fully  justified.  Yet,  as  a  suhseriher,  you 
receive  this  standaril  work  of  refereiwe  free  as  part  of 
our  wt'ekly  puhlieation. 

A  limited  numher  of  extra  copies  are  available  for 
those  who  enter  their  siihseriptions  promptly.  Every 
person  whose  interests  touch  advertising  or  publishing 
will  find  EDITOR  &  PUBLISHER’S  famous  “red 
hook"  of  use  hundreds  of  times  throughout  19.38. 


EDITOR  &  PUBUSHER. 

1700  Times  Bldg., 

New  York,  N.  Y. 

Send  ns  EDITOR  &  PCBI.T.SHKK  for  one  year,  incliidiiif;  the  INTERNA¬ 
TIONAL  YEAR  BOOK  and  all  other  s-peeial  puhlications  you  issue  throughout 
the  year.  Bill  us  for  $4  which  we’ll  remit  promptly. 


I  NAME  .  STREET. 


CITY  .  STATE. 

1  22 
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PUBLISHER 


of  course,  based  on  the  newspaper’s  fer  an  increase  of  or  1%  in  credit 
T>TTTT  71  O  handling  the  message,  and  on  losses,  rather  than  lose  an  additional 

D  VJ  X  Xj  Xi^  X  X^  X”1  XJ  ts  XI  Xl  number  of  times  that  it  has  to  re-  5%  or  more  in  revenue  from  their 

^  j  HCiClTPTP  ^  P  T  T  W  print  it.  Newspapers  have  just  as  classified  advertising. 

Xj  O  O  X  X  X  u  U  O  Xj  X  X  X^  much  right  to  expect  payment  in  ad-  A  publisher’s  purpose  in  increasing 

_  T  PAPPAS  vance  for  their  service  as  the  tele-  rates  is  to  get  additional  revenue  that 

By  Lvbutttjt.  1.  rArmo  _ _ _  graph  companies,  or  any  other  busi-  will  either  offset  increasing  costs,  or  to 

AUTHOR,  “IDEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING  j^ggg  enterprises.  help  the  newspaper  make  a  reasonable 

_ _ _ _  '  A  newspaper  can  gradually  educate  profit  on  its  classified  advertising.  If 

,  ,  .  -  .  T»  X  IIF-XU  X  T\  •  T  •  *ts  readers  to  the  fact  that  charging  it  is  possible  to  increase  revenue  by 

No*  14*  IncrGCISlIlQ^  ttCltGS  Wltnout  L/Gcroctsill^  lilIlCI^G  want  ad  is  done  merely  as  an  ac-  decreasing  costs  in  the  department, 
,  ,  ,  ,  .  ...  a  j  «  commodation.  The  newspaper’s  tran-  the  same  end  is  accomplished.  A  rate 

(Continued  jrom  last  week)  It  a  newspaper  offers  its  adver  i  rs  should  be  published  card  can  be  either  an  asset  or  a  liabil- 

IF  A  NEWSPAPER  has  both  bulk  ^  daily  in  the  classified  section,  in  as  ity  to  a  classified  advertising  manager; 

space  and  rateholder  classified  con-  ^  ^  nHvf^rtic^cr^tn  simple  a  form  as  possible,  with  no  he  should  therefore  exercise  great 

tracts,  it  is  preferable  to  raise  the  mention  of  cash  rates  or  discounts,  care  in  making  changes  to  get  the 

bulk  space  rates.  Everything  should  ^  ,  pvnlain  fyrn««  and  npt  rates  Memorandum  bills,  sent  to  advertisers  rates  properly  balanced, 

be  done  to  encourage  the  sale  of  more  Quote  and  explain  gross  and  net  rates.  ^  advertisements.  can  INeit  Week:  "ImDroved  CrectH  x.,t 


graph  companies,  or  any  other  busi¬ 
ness  enterprises. 


will  either  offset  increasing  costs,  or  to 
help  the  newspaper  make  a  reasonable 


rateholder  contracts.  A  newspaper 
that  has  300  rateholder  contracts  in 


who  charge  their  advertisements,  can 
Ot  er  iscoun  %  handled  in  the  same  manner  as  tel- 

Some  newspapers  give  a  cash  rate  ephone  and  electric  light  companies 
discount  to  all  advertisers  who  their  clients.  The  newspa- 


(Next  Week;  "Improved  Credit  end 
Collection  Methods.") 


force  is  sure  of  having  300  ads  in  the  or  discount  to  all  advertisers  who  bjU  their  clients.  The  newspa- 

paper  for  each  one  of  the  365  days  pay  their  bills  within  seven,  ten  or  pgr’s  regular  classified  rates  should  be  KNICKERBOCKER  STORY 

in  the  year.  A  newspa^r  having  3M  more  days  after  the  ad  starts.  ’When  considered  “net”  and  an  additional  The  International  News  Service  be- 

bulk  space  contracts  hardly  knows  a  strong  classified  advertising  medium  "accommodation”  charge  of  from  5%  gan  release  Monday  of  a  series  of  12 

from  one  day  to  the  nex  Iww  many  offers  a  large  discount  to  advertisers  to  10%  should  be  added  if  the  bill  is  articles  by  H.  R.  Knickerbocker,  for- 


considered  “net”  and  an  additional  The  International  News  Service  be- 
“accommodation”  charge  of  from  5%  gan  release  Monday  of  a  series  of  12 


from  one  day  to  the  next  how  many  offers  a  large  discount  to  advertisers  to  10%  should  be  added  if  the  bill  is  articles  by  H.  R.  Knickerbocker,  for- 
of  these  advertisers  will  be  repre-  for  payment  of  bills  on  a  specified  ^^t  paid  within  a  specified  time.  By  eign  correspondent,  on  the  inside  d4- 


sented  in  the  paper. 


date  it  would  seem  to  indicate  an  ad- 


doing  this,  the  newspaper’s  credit  de- 


_  1  u-  i-  ......  ....  — .-.cv...  V..;-  velopmcnts  in  Russia  and  the  Sino- 

There  are  two  ways  by  which  a  mission  of  weakness  m  its  credit  and  partment  offers  for  prompt  payment  a  Japanese  situation.  Titled  “The  Yellow 
clarified  manager  can  get  volume  collection  department.  Many  news-  greater  incentive  to  the  advertiser  Typhoon  and  Red  Storm  Warnings,” 
while  di^ourapng  bulk  space  con-  papers  have  found  that  they  can  ^^an  the  use  of  discounts.  the  articles  began  by  counting  the 

tracts  There  is  a  third  method  that  greaUy  add  to  the  classified  net  rev-  newspapers,  because  of  their  tolls  of  the  last  three  conflicts  in 

will  help  materially  to  increa^  voj-  enue  by  working  out  some  other  plan  of  general  acceptance  in  classi-  Spain,  China  and  Abyssinia.  Knick- 


ume  from  advertisers  who  definitely 

insist  that  they  will  not  advertise  on  It  is  a  moot  question  as  to  whether  for"conecTions”*NrwTnr^^^  Cp"  a  13,000-mile  tour  of  Asia  and  Eu- 
a  daily  basis.  The  following  type  of  a  cash  discount  of  two  or  three  cents  ond  or  third  position  no^^offerine  dis-  ‘"oP®-  ^ach  article  is  prepared  in  five- 
a  rate  set-up  for  rateholder  contracts  a  line  helps  bring  additional  business  ‘  minute  radio  digests  for  broadcasting 


than  is  now  commonly  used. 
It  is  a  moot  question  as  to 


fied,  cannot  arbitrarily  adopt  this  plan  ^rbocker  just  returned  to_  Paris  from 
for  collections.  New.snaoers  in  a  sec-  a  13,000-mile  tour  of  Asia  and  Eu- 


a  .a..;  xv,.  x x.„..vx„x.v-  „  i.cxpa  xxiix.e  axxuix.uxiai  uuai.icao  x-  classified  advertisers  have  minute  radio  digests  tor  Droaocasting 

IS  now  bemg  used  successfully  by  a  to  the  want  ad  counter.  The  cash  dis-  recourse  Thev  mav  either  elim-  subscribers, 

number  of  newspapers;  count  of  most  newspapers  rarely  •  *  ‘  ^  ^x  x-  i  ■ 

J;.,  ....  .xir,!.*  mate  the  present  discount  entirely  or  _ 

3  g  amounts  to  more  than  six  or  eight  newspaper  now  AIDS  BIG  ADVERTISERS 

MONTHS  MONTHS  MO.NTHS  cents  on  a  one-time  order,  and  it  is  .  .  ,.  .  ,  ^  ^ 

Per  line  PeMine  Per  line  natural  to  assume  that  people  bring  ®  discount  of  10%  for  payment  Inauguration  of  sUding  scale  retail 

I.ines  Daily  per  day  per  day  per  day  their  ads  to  the  newspaper  because  structures  to  encourage  volume 

f  m  ill  ill  they  are  interested  in  advertising  and  discount  to  5%  The  advertising  was  announced  Jan.  1 

il  “22c  21c  20c  the  results  it  can  bring.  Unless  the  may  bring  up  the  pos-  by  two  Oakland,  Cal.,  newspapers. 

15  21c  20c  19c  cash  discount  is  an  unusually  large  sibility  of  an  increase  in  percentage  the  Post-Enquirer  and  the  Tribune. 

^  .  xu  X  X  one  it  could  be  dronned  altogether—  credit  losses  if  discounts  are  elim-  An  increase  in  the  base  rate  of  the 

.rrme*[r»“tnXT.;e  wittout  nTuLbteiiltt  »  vcl-  !"»«'<■  ■n>is  w™  v.ry  likely  tn»  Tribjme  from  $2.52  lo  $2,56  an  mch  1. 

for  s^a»nal  advert!"  ume.  Members  of  the  counter  staff  >>«  -'“-spapers  generally  would  pro-  mvolved. 
ers.  More  than  two-thirds  of  the  con-  ^  coached  to  get  cash  for  most 
tracts  sold  on  a  rate  card  like  the  counter  orders.  I 

above  should  be  sold  to  run  for  a  full  One  classified  advertising  medium  I 


3 

6 

12 

MONTHS 

MONTHS 

.MO.NTHS 

Per  line 

Per  line 

Per  line 

I.ines  Daily 

per  d-ay 

per  day 

per  day 

2 

24c 

23c 

22c 

5 

23c 

22c 

21c 

10 

22c 

21c 

20c 

15 

21c 

20c 

19c 

year.  If  a  newspaper  finds  it  possible  which  is  a  leader  in  its  field,  made 
to  make  the  spread  between  these  discount  “gifts”  to  its  advertisers,  to- 
rates  wider,  its  selling  job  will  be  tailing  more  than  $20,000  annually, 
much  easier.  If  the  rate  structure.  This  newspaper  offered  its  advertisers 
however,  is  such  as  to  prohibit  too  ^  discount  of  10%  “if  they  paid  their 
wide  a  spread,  the  spread  in  the  above  bills  within  ten  days  after  their  ad- 
may  be  cut  to  one-half  cent  per  line  vertisements  had  expired.”  When  a 


instead  of  a  full  cent  per  line 

Discount  Plan  Helpful 


7-time  order  was  inserted,  the  adver¬ 
tiser  was  given  17  days  from  the  date 


X  xu  of  the  first  insertion  m  which  to  pay 

Another  plan  for  encouraging  the  .  .  x  xu  x  x  i 

r,  .  a  t  ^  for  the  ad.  In  most  cases,  the  total 

use  of  large  space  is  an  offer  of  a  x  t  xu  u  n  i 

small  reduction  per  line  to  all  rate-  bill  was  only  $2.00  or 

holder  advertisers  who  use  a  speci¬ 
fied  minimum  of  space  during  each  Charging  for  Accommodation 
calendar  month.  Or,  this  can  be  han-  A  newspaper  does  not  sell  white 
died  on  a  discount  basis  and  a  2\^%  space.  What  it  really  does  is  to  accept 
discount  given  if  the  advertiser  uses  the  individual’s  message  for  delivery 
at  least  250  lines  of  space  during  the  to  its  readers,  whether  they  be  5,000 
month,  a  5%  discount  if  he  uses  500  or  500,000  in  number.  That  is  the 
lines,  a  71^%  discount  if  he  uses  750  fundamental  purpose  of  a  classified  ad. 
lines  and  a  10%  discount  if  he  uses  The  cost  of  delivering  this  message  is, 
more  than  1,000  lines. 

One  of  the  most  sensible  classified  '  — 

bulk  space  rate  arangements  is  now  , 
being  used  by  the  Des  Moines  Reg-  ^ 

ister  and  Tribune,  whose  rate  card  I  It  'VOli.  ft  P  P  ll 
would  be  a  valuable  addition  to  any  |JLi  ••-CCl* 

classified  advertising  manager’s  port-  |  *  1  a.  * 

folio.  This  is  particularly  true  of  circulation 

newspapers  which  feel  ^ey  must  , 

continue  to  use  bulk  space  contracts,  P  ft  — 

On  the  basis  of  100  lines  a  month,  a  •••Cl* 

classified  manager  can  get  a  minimum 

of  1.200  lines  a  year  from  an  adver-  |  Competent  to  teke  charge  of 

tiser  who  may  now  be  running  a  ^  your  entire  department,  or 

minimum  of  1,000  lines.  The  same  to  fill  important  posts  in  the 

will  be  true  of  every  one  of  the  bulk  department,  Ae  Welfare 

space  contract  brackets.  By  having  Committee  of  the  Interna- 

a  monthly,  instead  of  a  yearly  bulk  |  tional  Circulation  Managers 

space  contract,  the  classified  manager  Association  can  provide  you 

can  also  increase  his  volume  of  busi-  men  of  capacity  and 

ness  during  the  so-called  “off  sea-  ability. 

sons”  for  some  of  his  advertisers.  Address:  Clarence  E.  Eyster, 

Recently  classified  advertising  man-  Secretary  -  Treasurer,  The 

agers  have  begun  to  question  the  ad-  Peoria  Star,  Peoria,  Illinois, 

visability  of  cash  discounts  for  pay¬ 
ment  of  bills  within  a  specified  time, 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


SEND  J1  FOR  AN  INDEX  TO 

EDITOR  &  PUBLISHER 

The  topical  index  to  Editor  &  Publisher,  June  to 
December,  19,37,  is  NOW  READY.  The  price  is  only 
one  dollar.  It  will  help  you  find  quickly  any  of  the 
thousands  of  news  items  and  articles  which  Editor  & 
Publisher  has  published  during  the  last  6  months. 
Copies  of  the  PREVIOUS  six-month  January-to-June 
index  are  also  available. 

The  TOPICAL  INDEX  will  he  hound  into 
the  semi-annual  hound  volume  which  is 
available  at  S7.,S0.  For  those  who  prefer 
to  maintain  their  separate  weekly  issues  in  a 
personal  file,  the  index  at  $1  is  almost 
indispensable. 

The  hound  vidumes  of  EDITOR  &  PUBLISHER  serve 
as  a  complete  historical  summary  of  the  news  of  adver¬ 
tising,  journalism  and  developments  in  the  field  of 
machinery  and  equipment — a  valuable  addition  to  the 
newspaper  library. 

Place  your  order  now  for  the  bound 
volume  ...  or  for  the  separate  index. 

EDITOR  &  PUBLISHER 

1700  Times  Bldg.  New  York,  N.  Y. 
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Says  Newspaper 
Space  Selling 
Needs  Drama 

Coast  Advertising  Managers 
Hear  Space  Buyer  Tell  “Why 
I  Don't  Like  Newspapers" 

San  Francisco,  Jan.  18 — Newspaper 
advertising  needs  more  drama,  more 
force,  if  it  is  to  compete  against  other 
media,  McCulloch  Campbell,  Lord  & 
Thomas  space  buyer,  told  the  North¬ 
ern  California  Newspaper  Advertising 
Managers  Association  last  week. 

Campbell’s  speech  was  entitled  “I 
Don’t  Like  Newspapers.” 

Talking  as  a  space  buyer,  Campbell 
said  he  thought  newspapers  are  the 
most  important  advertising  medium 
of  all — yet: 

“I  don’t  like  newspapers  because 
newspaper  selling  is  far  too  statisti¬ 
cal,  far  too  competitive,  and  far  too 
dull — and  does  not  produce  the  re¬ 
sults  of  the  other  media.  It  lacks 


his  plans.  Get  that,  gentlemen — 
changed  his  plans!  No  newspapers 
were  to  be  used.  Suppose  that  each 
of  you  had  not  only  got  the  tie-in 
advertisements  but  had  taken  the 
trouble  to  find  out  what  had  hap¬ 
pened  the  previous  year?  Suppose 
your  representative  could  show  that 
sales  had  gone  up  200%  in  this  town, 
150%  in  that  town.  Do  you  think  that 
the  advertiser  would  drop  newspa¬ 
pers?  You  bet  he  wouldn’t!  He 
couldn’t  afford  to  drop  such  a  pro¬ 
ductive  medium! 

Success  Stories  Wanted 
“That,  gentlemen,  is  the  real  pur¬ 
pose  of  this  talk.  To  urge  you  to 
make  newspaper  selling  more  dra¬ 
matic — more  exciting.  And  the  secret 
is  success  stories.  If  every  represen¬ 
tative  of  newspapers,  every  time  he 
talked  to  an  SB  or  an  advertiser 
would  tell  one  or  two  interesting  suc¬ 
cess  stories,  you  wouldn’t  have  to 
worry  about  losses  of  general  linage 
or  worry  about  any  competitive 
media.” 


F.  P.  A.  RECOVERS 


employes,  most  of  whom  have  been 
your  friends  and  associates  of  long 
standing  and  who  include  members 
of  other  allied  printing  trades,  do  not 
enjoy  the  strike  benefits  which  you 
will  receive. 

“We  urge  that  you  seek  to  gain  your 
demands  through  the  orderly  pro¬ 
cesses  of  arbitration  and  cease  a  pol¬ 
icy  which  has  forfeited  our  jobs  and 
our  right  to  a  livelihood.” 

Cessation  of  publication  meant  the 
stoppage  of  expenditures  of  $585,000  a 
month  by  the  newspapers,  $340,000  of 
which  went  into  wages  or  part-time 
income  to  8,734  employes,  agents  or 
part-time  workers. 

Victor  Pasche,  secretary-treasurer 
of  the  American  Newspaper  Guild, 
stated  this  week  that  the  guild  has  r^o 
local  in  Portland,  “where  members  of 
the  editorial  staff  of  the  Oregonian  are 
reported  to  have  signed  a  petition  at¬ 
tacking  the  Typographical  strike.” 

Bayonne  Strikers 
Guilty  of  Contempt 

continued  jrom  page  4 


tween  the  parties  last  week  and  Miss 
Bentley  returned  to  work  at  the  Eagle 
Monday. 

S-H  Units  Plan  Pact 

REPRESENTATIVES  OF  13  Scripps- 
Howard  guild  units  met  at  Colum¬ 
bus,  O.,  recently  to  plan  for  renewal 
of  contracts  this  year.  Delegates 
were:  Ray  C.  Sutliff,  Akron  Times 
Press;  Alfred  Larke,  Buffalo  Times; 
Max  Sein,  Pat  Kirwin,  Walter  Taylor, 
all  of  Cincinnati;  James  P.  Kirby, 
Cleveland  Press;  Robert  Schwalbe, 
Indianapolis  Times;  Joseph  Levitt, 
Knoxville  News  Sentinel;  Robert 
Marx,  Memphis  Commercial  Appeal; 
Jack  Bryan,  Memphis  Press  Scimitar; 
Carl  Randau,  New  York  World-Tele¬ 
gram;  William  Newton,  William  Shine, 
James  Van  Scheik,  Columbus  Citizen; 
Robert  Chalmers,  Michael  Beshara, 
Toledo  News-Bee;  Robert  M.  Buck, 
Washington  News;  Bruce  Catton.  NEA. 

Toledo  Vote 

THE  Toledo  News-Bee  unit  of  the 
Toledo  Newspaper  Guild  will  vote 
Monday  night  on  a  second  counter¬ 
proposal  to  cover  commercial  depart - 


drama. 

“Not  that  I  don’t  read  newspapers 
and  buy  space  in  them.  As  a  matter 
of  fact,  our  clients  spend  more  money 
in  newspapers  than  in  any  other  me¬ 
dium. 

As  to  Recreations 

“In  the  current  issue  of  Fortune 
magazine  is  the  most  recent  of  their 
quarterly  surveys.  One  question  was 
this:  ‘Which  of  these  recreations  do 
you  enjoy  the  most?’ 

“Here  are  the  rankings:  1st,  radio; 
2nd.  movies;  3rd,  reading  magazines 
and  books;  4th,  hunting  and  fishing; 
5th,  watching  sporting  events;  and  a 
poor  6th — reading  newspapers.  This 
certainly  does  not  indicate  a  vital  in¬ 
terest  in  newspapers  on  the  part  of 
the  people  interviewed! 

“You  noticed  that  radio  topped  the 
list  in  the  Fortune  survey.  That 
brings  up  an  interesting  comparison 
—the  movie  page  versus  the  radio 
page.  The  movie  page  of  most  news¬ 
papers  is  pretty  bad.  Films  are 
praised  to  skies,  only  to  flop. 

“But  now  consider  the  radio  page. 
That’s  one  of  the  liveliest  pages  in 
the  paper.  Programs  are  panned 
right  and  left.  Sure,  radio  is  compe¬ 
tition — but  editorially  newspapers  are 
exercising  exactly  the  sort  of  influ¬ 
ence  on  recommending  or  condemn¬ 
ing  radio  programs  that  they  should 
do  on  their  movie  pages.  In  other 
words,  gentlemen,  is  the  newspaper  of 
today  playing  fair  with  its  readers? 

Excellent  Selling  Material 

“Let’s  look  at  the  advertising  side: 

"I  don’t  like  newspaper  selling  for 
one  very  simple  reason:  it  lacks 
drama. 

“Yet  newspapers  have  all  the  ele¬ 
ments  for  the  most  dramatic  selling 
story  of  all.  Editorially  newspapers 
are  exciting.  Why,  the  magazines  Time 
and  Life  are  made  up  of  stories  and 
pictures  most  of  which  have  already 
appeared  in  newspapers!  Local  in¬ 
fluence,  merchandising  .  .  .  coopera - 
fion  ...  all  excellent  selling  material. 
But  there  is  one  thing  lacking. 

“In  .selling  outdoor,  and  selling 
radio,  and  selling  magazines,  the 
thing  that  is  stressed  is  results.  News¬ 
papers,  however,  rarely  tell  us  what 
happens.  For  example: 

“A  year  ago,  an  electric  razor  com¬ 
pany  ran  a  newspaper  campaign  just 
before  Christmas.  Newspapers  were 
asked  to  secure  tie-in  advertisements. 
And  they  did.  Hundreds  and  hun¬ 
dreds  of  tie-ins  were  secured.  The 
advertiser  was  elated.  But  the  fol¬ 
lowing  year  this  advertiser  changed 


Franklin  P.  Adams,  former  conduc¬ 
tor  of  the  “Conning  Tower”  column 
for  the  New  York  Herald  Tribune, 
was  expected  to  return  home  Friday 
from  the  Medical  Arts  Center  Hos¬ 
pital  at  57  West  57th  Street,  New 
York  City,  where  he  underwent  treat¬ 
ment  for  a  kidney  stone.  He  entered 
the  hospital  Tuesday  morning. 

Printers'  Strike 
Suspends  Dailies 

continued  from  page  3 

ment  as  is  available.  Positions  will 
be  kept  open,  when  publication  is  re¬ 
sumed,  for  a  reasonable  period  to 
permit  staff  members  to  complete 
obligations  to  temporary  employers. 

Enforced  Layoff  Protested 
In  the  Oregonian  office  a  few  writers 
got  their  heads  together  and  got  up 
a  statement  addressed  to  the  typo¬ 
graphical  union.  In  a  few  hours  it 
was  signed  by  more  than  100  em¬ 
ployes  of  the  Oregonian,  including 
some  members  of  mechanical  unions 
thrown  out  of  work  by  the  strike  of 
the  typographers.  The  typewritten 
message  to  the  printers  as  the  week 
progressed  was  taken  up  by  staffs  of 
the  other  two  papers,  with  prospects 
it  would  get  signatures  there  also. 
The  statement  said  in  part: 

“Strike  by  109  typographers  in  the 
plant  of  the  Oregonian  has  plunged 
into  complete  idleness  652  other  sal¬ 
aried  workers  and  lessened  the  earn¬ 
ings  of  3,060  other  part-time  em¬ 
ployes.  While  we  do  not  seek  to  pass 
upon  the  merits  of  your  demands  upon 
the  publishers  for  higher  wages  and 
shorter  hours,  we  do  submit  that  by 
your  present  course  of  action  you  are 
striking  not  merely  against  the  Ore¬ 
gonian  but  against  our  right  to  work 
and  earn  a  livelihood  for  ourselves 
and  our  families.  Furthermore,  you 
are  doing  irreparable  injury  to  the 
institution  for  which  many  of  you 
have  worked  for  years  and  upon 
which  you  will  depend  in  the  future 
for  employment. 

Arbitration  Urged 
“We  would  further  point  out  that 
there  is  open  an  alternative  course 
which  would  accomplish  a  settlement 
according  to  the  time-honored  tradi¬ 
tion  of  your  union.  That  alternative 
is  arbitration. 

“Your  statement  says  your  demands 
are  equitable.  If  that  be  the  case,  you 
have  nothing  -to  fear  in  submitting 
the  dispute  to  an  unbiased  board  of 
arbitration.  Remember  that  other 


who  held  that  they  used  a  sound 
truck  in  picketing  which  was  in  vio¬ 
lation  of  an  injunction  banning  its 
use  in  the  strike.  The  date  for  sen¬ 
tencing  was  not  fixed. 

The  decision  named  the  strikers: 
Ellis  Shapiro,  Daniel  Keleher,  Sam¬ 
uel  Kaufman,  Howard  Kay,  Elizabeth 
Preston  and  Warren  Morgan. 

Conferences  between  the  manage¬ 
ment  and  the  guild  ended  Monday  in 
failure. 

Eagle  Cases 

TWO  CHARGES  of  disorderly  con¬ 
duct  against  a  former  Brooklyn 
Eagle  guild  striker  were  dismissed 
and  another  guildsman  was  given  a 
suspended  sentence  Wednesday  by 
Magistrate  David  L.  Malbin  in  Bay 
Ridge  Court,  Brooklyn.  Irving  Cohen 
was  cleared  of  charges  which  included 
him  using  the  word  “scab.”  The  judge 
.said  that  was  not  disorderly  conduct, 
but  in  the  case  of  Nat  Einhorn,  who 
had  used  the  phrase  “dirty  rat” 
against  non-strikers,  the  judge  ruled 
it  disorderly  conduct  and  gave  sus¬ 
pended  sentence. 

Charges  of  third  degree  assault 
against  James  Walker  and  Ed  Hughes, 
other  former  strikers,  were  withdrawn 
in  court  by  Eugene  Du  Bois,  an  Eagle 
editorial  employe. 

The  dispute  over  Gladys  Bentley, 
classified  solicitor,  which  under  the 
strike  settlement  was  being  consid¬ 
ered  in  arbitration,  was  settled  be- 


ment  workers  offered  by  the  News- 
Bee  management  in  a  conference  with 
the  guild  negotiating  committee  Jan. 
17.  After  the  unit  had  rejected  a  pre¬ 
vious  proposal  and  adopted  a  strong 
resolution  of  protest  against  its  pro¬ 
visions,  Worth  C.  Coutney,  News-Bee 
business  manager,  submitted  a  re¬ 
vised  draft.  He  agreed  to  extend  all 
provisions  of  the  editorial  department 
contract  now  in  effect,  except  wages 
and  hours,  until  May  13,  1938,  when 
an  all-new  contract  to  cover  all  mem¬ 
bers  will  be  negotiated,  provided  the 
guild  would  agree  to  a  scale  of  mini- 
mums  and  a  list  of  exceptions  to 
extend  until  May  13,  1939. 


"I  want  these  Certifieds 
in  Case  of  Trouble," 


Explained  the  Stereo  Supt.  in 
telling  why  his  rnat  requisi¬ 
tion  was  split  two  ways. 
“The  mats  we  have  been 
using  are  great  when  they  are 
good,  but  when  they  go  sour — 
oh,  boy!  If  I  have  some  Cer¬ 
tifieds  in  reserve,  I  know  they 
will  get  me  out  of  any  hole.’’ 
“But  why  get  in  the  hole?’’ 
countered  the  Business  Man¬ 
ager.  “Why  not  Certifieds 
right  along?’’ — and  so  an¬ 
other  regular  user  of  Certi¬ 
fied  Mats  is  in  the  making. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  5.  A. 

CERTIFIED  DRY  MAT  CORPDRATION 

9  Rockefeller  Plaza,  Dept.  P 


3C— P  HCTOGRAPHY 


EDITOR  6,  PUBLISHER 


Photog’s  Magic  Eye  Shots 
End  Foul  Blow  Dispute 


Camera  Knights 


By  JACK  PRICE 

INTERNATIONAL  NEWS  PHOTOS 
has  again  scored  a  direct  hit  with 
their  “Magic  Eye”  cameras. 

During  the  recent  contest  held  by 
the  New  York  City  Press  Photogra¬ 
phers  Association,  for  pictures  made 


The  "Magic  Eye'*  camera  catches  an  al¬ 
leged  foul  during  the  Armstrong-Venturi 
fight.  Made  by  Frank  Jurlcosli  of  Inter¬ 
national  News  Photos. 

by  its  members,  Hugh  Broderick  of 
INP  not  only  won  first  and  second 
honors  with  his  Magic  Eye  work  but 
also  won  the  most  awards  as  an  in¬ 
dividual. 

During  the  Armstrong-Venturi  fight 
held  recently  at  Madison  Square  Gar¬ 
den,  Frank  Jurkoski.  another  cam¬ 
eraman  on  the  International  staff,  won 
recognition  through  his  excellent  cov¬ 
erage  with  the  Magic  Eye  camera. 
His  series  of  pictures  showing  the 
blow  which  was  claimed  by  Venturi 
as  being  too  low,  helped  settle  a  dis¬ 
pute  on  the  question  which  was  car¬ 
ried  to  the  boxing  commission  for 
final  decision. 

In  one  of  the  series  of  action  shots, 
Jurkoski  caught  the  entire  sequence 
of  the  blow  in  question  from  the  start 
of  the  delivery  until  the  end  of  the 
count  by  the  referee.  The  New  York 
Daily  Mirror  published  the  full  se¬ 
ries  from  enlargements  made  from 
the  individual  frames.  The  excellent 


After  the  fight  pictures  had  been 
published  the  next  day,  the  fight  pro¬ 
moter  requested  permission  to  use 
the  film  to  end  the  contention  over 
the  alleged  foul.  Although  the  staff 
of  the  International  News  Photos  are 
accredited  with  the  introduction  of 
Magic  Eye  work,  they  have  become 
so  enthusiastic  over  their  recent  re¬ 
sults  that  they  believe  more  speed 
may  be  obtained  if  the  mechanical 
difficulties  can  be  overcome. 

New  Style  Bracket 

MENDELSOHN,  the  synchronizer 
man,  has  just  introduced  a  new 
gadget  for  fitting  the  tripper  to  the 
lens  board.  The  new  style  bracket 
which  holds  the  tripper  is  fastened 
to  the  board  in  a  manner  which  per¬ 
mits  adjustments  without  removing 
either  part.  It  is  fastened  with  two 
screws  and  may  be  raised  or  lowered 
according  to  necessity.  The  new 
brackets  also  permit  the  removal  of 
the  entire  lens  board  without  fear  of 
losing  proper  contact.  The  old  style 
bracket  had  to  be  removed  before  the 
lens  board  could  be  taken  out.  A 
permanent  adjustment  is  now  possible 
without  interference  to  the  raising  or 
lowering  feature  of  the  lens  board 
incorporated  in  the  camera. 

Many  New  York  City  cameramen 
have  already  made  the  change  from 
the  old  to  the  new  style  brackets. 
This  is  a  decided  improvement  which 
will  meet  with  approval  of  every  user 
of  this  type  synchronizer. 

Night  Technique 

A  PHOTOGRAPHER  covering  the 

night  clubs  was  annoyed  with  the 
contrasty  results  of  his  work.  It  ap¬ 
pears  that  his  trouble  was  due  to  the 
natural  conditions  rather  than  with 
his  technique.  His  subjects  were 
white  faced  women  against  dark 
backgrounds.  The  men  subjects  were 
in  evening  dress  so  that  the  face  and 
the  white  stiff  shirt  always  blocked 
up  in  the  negative  while  the  black 
dress  suit  was  lost. 

It  was  a  problem  which  had  him 
stymied  until  one  day  while  discuss¬ 
ing  the  situation  with  an  old-timer 
he  was  enlightened  by  a  suggestion 
which  he  tried  out  wifh  great  success. 
The  tip  is  this.  Coat  half  of  the  flash¬ 
bulb  with  ground  glass  solution.  Al¬ 
most  every  bulb  receptacle  is  of  the 
spring  type  so  that  either  side  may  be 


Hugh  Broderick  and  Frank  Jurkoski,  Magic 
Eye  cameramen  for  the  International  News 
Photos. 

Dufay  Demonstration 
DUFAY  COLOR  FILM  reports  it  will 
soon  announce  a  reduction  in  the 
number  of  process  stages  for  the  de¬ 
velopment  of  their  cut  films.  This 
writer  is  going  to  have  the  pleasure 
of  attending  a  demonstration  of  the 
new  film  by  technicians  of  the  Dufay 
Company.  Later,  when  sufficient  in¬ 
formation  has  been  gleaned  a  full  re¬ 
port  will  be  made  in  these  columns. 

Last  Call  for  E  &  P  Contest 
ONLY  A  VERY  SHORT  TIME  is  left 
before  the  closing  date  of  the  Editor 
&  Publisher  Annual  News  Picture 
Competition  looms  before  us.  There 
have  been  a  number  of  inquiries 
about  the  sizes.  Here’s  how  it  stands. 
Any  print  is  eligible  from  8  x  10  size 
upwards.  The  size  of  the  mount  is 
left  to  the  discretion  of  the  entrant. 


NORMAN  MEVIUS,  reelected  presi¬ 
dent  of  the  News  Photographers 
Association  of  Philadelphia  and  Cam¬ 
den  this  week, 
once  deserted  his 
chosen  profes¬ 
sion  as  a  news¬ 
paper  camera¬ 
man  for  the 
brokerage  busi¬ 
ness  but  he  re¬ 
turned  to  pho¬ 
tography  after  a 
lapse  of  two 
years. 

Mevius,  now 
on  the  Philadel¬ 
phia  Evening  Norman  Mevius 
Ledger  staff,  ob¬ 
tained  his  first  job  at  the  Philadelphia 
Inquirer  in  1921,  and  went  to  the  old 
Philadelphia  North  American  in  1923, 
remaining  until  1925  when  he  joined 
the  Evening  Ledger. 

In  1928  and  1929,  Mevius  was  with 
a  brokerage  firm  but  found  his  job 
didn’t  have  the  “punch,”  so  he  re¬ 
joined  the  Ledger  in  1930.  Although 
he  has  covered  many  important  as¬ 
signments  his  favorite  subjects  are 
animals  and  sports  events. 

Mevius  always  works  on  the  theory 
that  “if  a  picture  can’t  tell  the  story, 
nothing  can.”  He  is  35  and  single. 

PICTURE  SECTION 

The  Royal  Oak  (Mich.)  Daily  Trib¬ 
une  Dec.  31  published  a  12-page  sec¬ 
tion  of  pictures  depicting  the  events 
in  1937  locally.  All  pictures  used 
were  from  the  newspaper’s  own  files, 
had  been  published  before  and  were 
taken  by  its  own  staff  photographers. 
Floyd  J.  Miller,  general  manager, 
edited  the  section. 


‘Bring  me 
the 

Editor  & 
Publisher 
File” 


quality  of  the*  films  made  it  possible  turned  to  the  front.  It  has  been 


to  enlarge  each  frame  to  11  x  14  size. 
There  was  no  movement  in  the  nega¬ 
tive,  thereby  speeding  up  the  time 
of  reproduction  because  little  if  any 
art  work  was  necessary. 

Since  the  introduction  of  the  new 
speed  film  made  by  Agfa,  it  is  now 
possible  to  use  the  speed  of  the  shut¬ 
ter  of  the  Magic  Eye  cameras  to 
l;^1000th  of  a  second,  and  allowing  a 
safe  margin  for  exposures  at  that 
speed  under  the  proper  lighting  con¬ 
ditions.  On  the  particular  camera 
used  by  Jurkoski,  the  F.2  lens  was 
employed.  The  exposures  were  made 
on  the  new  Super  Press  Pan  Agfa 
Emulsion.  This  film,  which  is  the  lat¬ 
est  development,  is  slightly  slower 
than  the  cut  film  used  for  press  work. 
The  emulsion  was  slowed  a  trifle  pur¬ 
posely  to  eliminate  the  possibility  of 
coarse  grain.  It  is  still  claimed,  how¬ 
ever,  that  its  speed  is  two  and  one- 
half  times  faster  than  the  ordinary 
super  pan  films. 


ported  that  some  cameramen  have 
gone  further  by  using  a  thin  white 
paint  as  a  coating.  In  either  case,  for 
the  boys  who  have  to  make  six-foot 
shots  where  the  intensity  of  the  flash¬ 
bulb  is  full  upon  a  white  face  or  dress 
shirt,  this  experiment  is  worth  trying. 

With  films  of  extreme  rapidity  and 
fast  lenses,  there  is  no  need  to  worry 
about  underexposing.  With  a  half- 
frosted  bulb  the  light  is  diffused  but 
the  rest  of  the  luminosity  is  unim¬ 
paired  when  a  modern  reflector  is 
employed.  At  six  feet  the  light  is  so 
close  to  the  subject  that  overtiming 
is  almost  inevitable.  If  these  experi¬ 
ments  improve  the  quality  of  nega¬ 
tives  it  may  be  that  the  bulb  manu¬ 
facturers  will  make  the  bulb  specially 
prepared  for  this  type  of  work.  The 
ground  glass  solution  may  be  pur¬ 
chased  in  any  photo  stock  house.  It 
is  suggested  that  the  ready  made  so¬ 
lution  is  easier  to  handle  than  your 
own  homemade  formula. 


^UBSCRIBERS  usually  find  that  Editor  &  Publisher 
has  permanent  or  semi-permanent  value.  It  is  re¬ 
ferred  to  frequently.  The  missing  copy  may  be  the  very 
one  most  needed  as  you  enter  a  conference  on  advertis¬ 
ing,  machinery,  labor,  newsprint  or  some  other  subject. 

As  a  service  to  its  readers.  Editor  &  Publisher  now 
makes  available  convenient  and  serviceable  BINDERS 
which  hold  twenty-six  issues.  These  binders  are  offered 
at  the  nominal  price  of  $7.50  for  a  set  of  two — enough 
for  one  entire  year  (single  binder,  $4.00).  These  binders 
are  sent  on  approval  and  it  is  suggested  that  you  place 
your  order  promptly  before  the  limited  supply  is  ex¬ 
hausted.  These  binders  are  especially  made  of  the  most 
substantial  materials  and  embody  a  convenient  device 
for  inserting  each  week’s  copy  as  it  arrives. 
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AKRON,  OHIO 

1937  1936  or  I.o>s 

Timts-Prcss  . (e)  6S6.34S  808,231  151.883  1, 

Btaci.n  journal  . (e)  1,131.349  1,340,893  209.544  L 

Timo-Prcss  . (S)  276,143  345,736  69.593  L 


Total  Haily  .  1,787.697  2,149.124  361.427  I, 

Total  Sunday  .  276,143  345.736  69,593  1, 

Grand  Total  .  2.063.840  2,494,860  431.020  L 

ALBANY,  N.  Y. 

Knickerlxjcker  News  ..(e)  690,077  643,221  46,856  G 

Times  Union  . (m)  589,074  686,180  96  506  L 

•Times-Union  . (S)  221,802  215.100  6,702  G 


Total  Daily  .  1,279,751  1,329,401  49.650  1, 

Total  Sunday  .  221,802  215.100  6  702  G. 

Grand  Total  .  1,501,553  1,544,501  42,948  L 

ALBUQUERQUE,  N.  M. 

Journal  . (ml  405,656  373.861  31.795  G 

Tribune  . (e)  419,375  390,531  28.844  G 

Journal  . (S)  58,448  62,156  3,708  1, 


Total  Daily  .  825.031  764,392  60  639  G 

Total  Sunday  .  58.448  62,156  3,708  L 

Grand  Total  .  883,479  826,548  56,931  G 

ASHEVILLE,  N.  C. 

Citizen  . (m)  416,908  372,033  44,875  G 

Times  . (e)  396,552  398,160  1,608  L 

Citizen  Times  . (S)  126,050  131,539  5,489  L 


Total  Daily  .  813,460  770,193  43.267  G 

Total  Sunday  .  126.050  131,539  5,489  L 

Grand  Total  .  939,510  901,732  37,778  G 

ATLANTA,  GA. 

Georgian  . (e)  640.280  581,051  59.229  G 

Journal  . (e)  729,657  747.608  17.951  L 

Constitution  . (m)  523,197  550,562  27,365  L 

•American  . (S)  211.267  258,673  47,406  L 

tjournal  . (S)  245,199  248,927  3,728  L 

Constitution  . (S)  274,816  263.374  11,442  G 


Total  Daily  .  1,893,134  1,879.221  13.913  G 

Total  Sunday  .  731,282  770,974  39,692  L 

Grand  Total  .  2,624,416  2,650,195  25.779  L 

ATLANTIC  CITY,  N.  J. 

Press-Union  . (m)  420,700  436,558  15,858  L 

Press-Union  . (S)  75,098  63,149  11,949  0 


Grand  Total  .  495,798  499,707  3,909  L 

Sold  morning  and  evening  combination.  Linage  of  one 
edition  shown. 

BALTIMORE,  MD. 

News-Post  . (e)  1,020,278  1,144.774  124.496  L 

Sun  . (e)  1,262,624  1,284.269  21,645  L 

Sun  . (m)  510,688  555,169  44.481  L 

•American  . (S)  317,553  391,337  73,784  1, 

tJSun  . (S)  518,293  519,787  1,494  L 


Tot.al  Daily  .  2,793.590  2,984,212  190,622  L 

Total  Sunday  .  835.846  911,124  75.278  1, 

Grand  Total  .  3,629,436  3,895,336  265,900  I, 

BANGOR,  MAINE 

Commercial  . (e)  286.987  244,772  42.215  G 

News  . (m)  422,865  456,580  33.715  1, 


Grand  Total  .  709.852  701,352  8,500  G 

BIRMINGHAM,  ALA. 

.\ge-Herald  . (m)  441,596  377,225  64.371  G 

News  . (e)  712,660  671,798  40,862  G 

Post  . (e)  462,165  437,569  24,596  G 

♦News  &  Age-Herald  (S)  292,621  349,578  56,957  L 


Total  Daily  .  1,616  421  1,486,592  129,829  G 

Total  Sund.ay  .  292,621  349,578  56,957  L 

Grand  Total  .  1,909,042  1,836,170  72,872  G 

BOSTON,  MASS. 

Record  . (m)  338,283  382,592  44,309  L 

American  . (e)  305.907  370.245  64.338  L 

Globe  . (me)  615.378  680,957  65,579  L 

Herald-Traveler  ....(me)  970,697  1,023,470  52,773  L 

Post  . (m)  475,223  525,821  50,598  L 

Transcript  . (e)  324,998  415,964  90,966  L 

•Advertiser  . (S)  232,827  250.260  17,433  L 

tTdobe  . (S)  350,109  332,015  18.094  G 

tllerald  . (S)  383,871  373,941  9.930  G 

Post  . (S)  128,249  119,538  8,711  G 


Total  Daily  .  3,030,486  3,399,049  368,563  L 

Total  Sunday  .  1,095,056  1.075,754  19,302  G 

(rrand  Total  . 4.125,542  4,474,803  349  261  L 

Globe  (m  &  e)  sold  in  combination  only.  Herald  linage 
shown.  Traveler  sold  in  combination  with  Sunday  Herald. 

BUFFALO,  N.  Y. 

Courier  Express . (m)  592,350  723,372  131,022  L 

News  . (e)  1,123,390  1,157,758  34,368  L 

Times  . (e)  768.699  746,762  21,937  G 

Courier  Express  . (S)  284,293  276,553  7,740  G 

•TTimes  . (S)  146,406  212,785  66,379  L 


Total  Daily  .  2,484,439  2,627,892  143,453  L 

Total  Sunday  .  430,699  489,338  58,639  L 

Grand  Total  .  2,915,138  3,117,230  202,092  L 

CAMDEN,  N.  J. 

Courier  . (e)  644,436  680,114  35,678  L 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage  of 
Courier  (e)  shown. 

CHATTANOOGA,  TENN. 

Times  . (m)  330.516  352.488  21.972  L 

News  . (ej  409,444  422,519  13,075  L 

Free  Press  . (e)  476.470  . 

Times  . (S)  109,569  139,550  29,981  L 

Free  Press  . (S)  179,124  . 


Total  Daily  . 

1,216,430 

775,007 

lota]  Sunday  ... 

288,693 

139,550 

firand  Total  . . . . 

.  1,505,123 

CHICAGO.  ILL 

914,557 

Tribune  . 

(m) 

1,046.584 

1,184.876 

Herald  . 

.  .(m) 

542  997 

603.939 

•Dailv  News  . 

..(e) 

991,738 

1,105.589 

•American  . 

..(e) 

640,438 

764,637 

Times  . 

..(e) 

618,612 

556.285 

■  o 

ITribune  . 

..(S) 

685.206 

655,528 

■  K 

•Herald  &  American 

..(S) 

269,894 

326,289 

Times  . 

..(S) 

78.542 

81,355 

'ORK 

Total  T>ai!v  . 

3,840,369 

4,215.326 

Total  Sunday  . . . 

1,033,642 

1.063.172 

J 

Grand  Total  .... 

4,874,011 

5,278,498 

441.423  G 
149,143  G 
590,566  G 

138,292  L 
60,942  L 
113.851  L 
124,199  L 
62.327  G 
29.678  G 
56,395  L 
2.813  L 


374.957  L 
29.530  L 
404,487  L 


CINCINNATI,  OHIO 

1937  1936  Gain  or  T,oss 

Eiuniirer  . (m)  49(>  505  550,.'!, SO  54.375  1, 

Post  . (e)  726.9.1S  762,050  35,112  1, 

Times-.Star  . (e)  1,015,022  1,088  641  73.619  1, 

■Kmiuirer  . (S)  476,971  466,912  10.059  G 


Total  Daily  .  2,2.5.S,4b5  2.401.571  163.106  L 

Total  Sund.ay  .  47b.971  466.912  10  059  G 

Grand  Total  .  2,715,436  2,868,483  153,047  L 

CLEVELAND,  OHIO 

Plain  Dealer  . (m)  716.131  776.622  60.491  1. 

News  . (e)  743,066  728,920  14,146  G 

Press  . (e)  1,160.372  1,249.093  88.721  L 

ttPlain  Dealer  . (S)  467,519  477,329  9,810  1, 


Total  Daily  .  2,619.569  2,754.635  135,066  L 

Total  .Sunday  .  467.519  477,329  9.810  L 

(irand  Total  .  3.087,088  3,231,964  144,876  L 

COLUMBUS,  OHIO 

Dispatch  . (e)  1,147.992  1,158.954  10.962  1, 

Citizen  . (e)  624.224  733,217  108,993  L 

Ohio  .State  Journal  ..(m)  287,873  274.142  13,731  G 

Dispatch  . (S)  297,451  296.486  965  G 

Star  . (S)  55,568  58.120  2.552  L 


Total  Daily  .  2,060.089  2,166,313  106.224  L 

Total  Sunday  .  353.019  354,606  1,587  L 

Grand  Total  .  2,413.108  2,520,919  107,811  L 

DALLAS  TEXAS 

News  . (m)  782,105  764,827  17,278  G 

Times-Herald  . (e)  1,133,723  1,066.368  67.355  G 

Journal  . (e)  665.187  557.125  108.062  G 

Dispatch  . (e)  297  620  361,569  63,949  1, 

vNews  . (S)  287,888  293,161  5,273  L 

Times-Herald  . (S)  326,867  289,981  36,886  G 

Disimtch  . (S)  70,126  84,533  14,407  1, 


Total  Daily  .  2,878.635  2,749,889  128  746  G 

Total  Snndav  .  684,881  667,675  17.206  ('. 

Grand  Tot.al'  .  3,563,516  3,417,564  145,952  G 

DAYTON,  OHIO 

Jourmal  . (m)  411.130  434,519  23,.389  L 

Herald  . (e)  803.482  947.125  143.643  L 

News  . (e)  1,046,547  1,169.799  123,252  1, 

Journal . (S)  131.540  148,336  16.796  L 

N^ws  . (S)  152,607  170,563  17.956  L 


Total  Daily  .  2,261,159  2,551,443  290,284  L 

Total  Sund.ay  .  284.147  318,899  34,752  L 

Grand  Total  .  2.545.306  2,870,342  325,036  L 

DENVER,  COLO. 

News  . (m)  330,289  350.320  20,031  1, 

Post  . (e)  952,754  971.416  18.662  L 

News  . (S)  73.129  63.181  9.948  G 

Post  . (S)  226,849  217,037  9,812  G 


Total  Daily  .  1,283.043  1,321.736  38  693  L 

Total  Sunday  .  299,978  280,218  19.760  G 

Grand  Total  .  1,583,021  1.601,954  18,933  L 

DES  MOINES,  IOWA 

Register  . (m)  318  068  356.245  38.177  1, 

Tribune  . (e)  547.136  530.382  16.754  G 

Register  . (S)  217,658  225,004  7,346  L 


Total  Daily  .  865.204  886.627  21.423  L 

Total  Sunday  .  217,658  225,004  7,346  1, 

Grand  Total  .  1.082  862  1,111,631  28,769  L 

DETROIT,  MICH. 

Times  . (e)  805  387  956.666  151.279  1, 

Free  Press  . (m)  668.574  770,130  101,556  1. 

News  . (e)  1,348  327  1,491,035  142.708  1, 

•Times  . (S)  337.814  426.051  88.237  1. 

Free  Press  . (S)  218,745  251,576  32.831  I, 

n.News  . (S)  398,368  466,451  68,083  L 


Total  Daily  .  2,822.288  3,217,831  395.543  L 

Total  Sunday  .  954.927  1.144,078  189  151  L 

Grand  Total  .  3,777,215  4,361,909  584,694  L 

EL  PASO.  TEXAS 

Times  . (m)  ■111.266  366.283  44,983  G 

Herald-Post  . (e)  486.582  471.932  14,650  G 

Times  . (S)  131.263  165,801  34,538  L 


Total  Daily  .  897,848  838.215  59,633  G 

Total  Sund.iy  .  131.263  165,801  34,538  1. 

Grand  Total  .  1.029.111  1,004,016  25,095  G 

ERIE,  PA. 

Disp.atch  Herald  . (e)  505.247  517.402  12.155  1. 

Times  . (e)  588,386  569,845  18,541  G 

Disp.atch  Herald  . (S)  242,146  179,629  62,517  (1 


Tot,al  Daily  .  1,093.633  1.087.247  6.386  G 

Total  Sunday  .  242,146  179.629  62.517  G 

Grand  Total  .  1,335,779  1,266,876  68,903  G 

EVANSVILLE,  IND. 

Courier  . (m)  606,773  593.680  13.093  G 

Press  . (e)  795.142  792  060  3.082  G 

Courier  . (S)  192.957  177.232  15.725  G 

Press  . (S)  189,383  177,978  11,405  G 


Total  D.->ily  .  1,401,915  1.. 385.740  16,175  G 

Total  Sunday  .  .382,340  355  210  27.130  G 

Grand  Total  .  1,784,255  1,740,950  43,305  G 

FALL  RIVER,  MASS. 

Herald-News  . (e)  452,017  494,850  42,833  L 

FORT  WAYNE,  IND. 

Journal-Gazette  . (m)  357.513  456.701  99.188  T. 

News-Sentinel  . (e)  930,221  978.617  48,396  L 

Journal-Gazette  . (S)  231.347  219,232  12,115  G 


Tot.al  Daily  .  1,287.734  1,435.318  147.584  L 

Tot.al  Sunday  .  231.347  219.232  12,115  G 

Gr.and  Total  .  1,519,081  1,654.550  135,469  L 

FORT  WORTH,  TEXAS 

.Star-Telegram  . (m)  237.942  291.19.3  53  251  L 

Star-Telegram  . (e)  627.691  639.405  11,714  1, 

Press  . (e)  462.913  425  799  37.114  G 

Star-Telegram  . (S)  165.142  175,723  10,581  L 


Total  Daily  .  1,328.546  1.356.397  27.851  L 

Total  Sunday  .  165,142  175.723  10.581  L 

Grand  Total  .  1,493.688  1.532.120  38,432  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  and  Star  - (e)  464,828  459,230  5,598  G 

Star  merged  with  Review  Feb.  28,  1937. 


FRESNO.  CALIF. 

1937  1936  GainorLo-s 

Ike  . (e)  538.983  557.862  18,879  1. 

liee  . tS)  126.302  116.893  9,409  G 


Tot.al  Daily  .  538,983  557,862  18,879  I, 

Total  Sunihav  .  126.302  116,893  9,409  G 

Graml  Total  .  665,285  674,755  9,740  L 

GLENS  FALLS,  N.  Y. 

Po.st-.Star  . (m)  517.098  549,524  32.426  L 

Post-Star  (m)  and  Times  (e)  sold  in  combination.  Linage 
of  Post-Star  is  given. 

HARRISBURG,  PA. 

Patriot  . (m)  548,075  596,327  48,252  1. 

Telegraph  . (c)  558,758  383,653  175,105  G 


Grand  Total  .  1,106,833  979,980  126,853  0 

The  News  (e)  carries  the  same  amount  of  advertising  as 
the  Patriot  (m). 

HARTFORD.  CONN. 

Courant  . (m)  395.887  437.533  41,646  1. 

Times  . (e)  1,071,730  1,174.962  103,232  1. 

Courant  . (S)  303,408  314.471  11,063  1. 


Total  Daily  .  1,467,617  1,612,495  144.878  1, 

Total  Sunday  .  303,408  314,471  11,063  L 

Grand  Total  .  1,771,025  1,926,966  155,941  L 

HOUSTON.  TEXAS 

Chronicle  . (e)  912.408  915,510  3.102  1. 

Post  . (m)  618,144  555,659  62.485  G 

Press  . (e)  549,072  607,294  58,222  L 

Chronicle  . (S)  303.896  301.338  2,558  G 

Post  . (S)  232,432  234,114  1,682  1. 


Total  Daily  .  2,079,624  2,078,463  1,161  G 

Total  .Sunday  .  536,328  535,452  876  G 

Grand  Total  .  2,615,952  2,613,915  2,037  G 

INDIANAPOLIS,  IND. 

News  . (e)  984,203  1,060,116  75,913  1. 

Star  . (m)  709.602  777.484  67.882  1, 

Times  . (e)  804,065  934,311  130,246  L 

tStar  . (S)  425,715  421.531  4,184  G 


Total  Daily  .  2,497.870  2,771.911  274,041  1. 

Total  Sunday  .  425,715  421.531  4,184  G 

Grand  Total  .  2,923,585  3,193,442  269.857  1. 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  663.923  667,147  3,224  1. 

loumal  . (e)  634.424  613.416  21,008  G 

Times-Union  . (S)  244,157  244,940  783  L 


Total  Daily  .  1,298.347  1.280.563  17,784  G 

Total  Sunday  .  244,157  244.940  783  1. 

Grand  Total  .  1,542,504  1,525,503  17.001  G 

JAMESTOWN,  N.  Y. 

Journal  . (e)  491,270  503.503  12,233  1. 

Post  . (m)  495,429  446.920  48.509  G 


Grand  Total  .  986,699  950,423  36,276  G 

JOHNSTOWN,  PA. 

Tribune  . (e)  728.817  796.187  67,370  L 

Tribune  (e)  is  sold  in  combination  with  Democrat  (m). 

KNOXVILLE,  TENN. 

Journal  . (m)  520.200  467.553  52,647  G 

News-Sentinel  . (e)  642.588  592  523  50.065  G 

Journal  . (S)  127.860  131.781  3,921  1. 

-News-Sentinel  . (S)  219.993  193,177  26,816  G 


Total  Daily  .  1,162.788  1,060,076  102,712  G 

Total  Sunday  .  347.853  324  958  22,895  G 

Grand  Total  .  1,510,641  1.385,034  125,607  G 

LOS  ANGELES,  CALIF. 

F.xaminer  . (m)  670.169  727.839  57.670  1. 

Illustrated  News  ....(m)  469,945  463.593  6.352  G 

Times  . (m)  928,272  961.522  33.250  L 

Herald  Express  . (e)  900,361  1,012.275  111,914  1. 

News  . (e)  371.227  334,580  36,657  G 

•Examiner  . (S)  372,779  398,556  25,777  1. 

ITimes  . (S)  425,531  398.359  27,172  G 


Total  Daily  .  3.339.974  3.499,809  159.835  I, 

Total  Sunday  .  798,310  796,915  1,395  G 

Grand  Total  .  4.138,284  4,296,724  158,440  1. 

LOUISVILLE.  KY. 

Courier-Journal  . (m)  877.993  955,425  77,432  1. 

Times  . (e)  859.470  930.976  71,506  1. 

Courier-Journal  . (S)  445,834  401,864  43,970  G 


Total  Daily  .  1,737,463  1,886.401  148,9.38  I, 

Tot.al  Sunday  .  445,834  401,864  43,970  G 

Grand  Total  .  2,183,297  2,288,265  104,968  1. 

MANCHESTER,  N.  H. 

Union-Leader  . (m)  573.519  527.520  45.999  G 


Union  (m)  and  Leader  (e)  sold  in  combination.  Linage 
of  Union  (m)  shown. 

MEMPHIS,  TENN. 


Comniurcial  Appeal  . 

.  (m) 

883.286 

846,226 

37,060  G 

IVess-Scimitar  . . 

..(e) 

509.850 

602,176 

92,326  I, 

tComniercial  Appeal 

(S) 

350.104 

368.863 

18,759  L 

Tfjtal  Oaily  . 

1.393,136 

1.448  402 

55,266  L 

Total  Suiulav  .  .  . 

350,104 

368.863 

18,759  [. 

rjram!  Total  . 

1,743,240 

1,817,265 

74,025  1. 

MIAMI,  FLA. 

Herald  . 

.  (m) 

1,030.338 

989.362 

40.976  G 

News  . 

.  .(e) 

799,646 

826.967 

27.321  I. 

Herald  . 

.(S) 

325.138 

380.682 

55.544  I, 

News  . 

.(S) 

163,780 

128,967 

34,813  G 

Total  Daily  . 

1.829,984 

1.816.329 

13,655  G 

Total  .Sunday  ... 

488.918 

509.649 

20,731  L 

Hraiul  Total  . . . . 

2,318,902 

2,325,978 

7,076  1. 

MILWAUKEE,  WIS. 

Se!itinel  . 

.  (m) 

732.248 

436,172 

296,076  G 

Journal  . 

..(e) 

1,133.639 

1.225.277 

91,638  L 

Leader  . . 

. .  (c) 

207,545 

216.909 

9  364  I. 

News  . 

.(e) 

7114,186 

732,467 

28,281  L 

•Sentinel  . 

.(S) 

217.624 

247,794 

30,170  1. 

■ijournal  . 

.(S) 

393.447 

429,873 

36  426  1. 

Total  Daily  . 

2.777.618 

2,610.825 

166.793  G 

Total  .Sunday  ... 

611,071 

677,667 

66,596  L 

(irand  Total  . 

3,388,689 

3.288.492 

100,197  G 
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EDITOR  &  PUBLISHER 


December  Linage  for  Leading  Cities 


MINNEAPOLIS,  MINN. 


1937  1936  Gain  or  Loss 

loUMial  . (e)  649,414  738.822  89.408  L 

Trilmnc  . (m)  690.386  806.804  116.418  1. 

Star  . (e)  440.234  541.045  100,811  1. 

tjouriial  . (S)  166.280  216,478  50,198  L 

Tribune  . (S.)  317,563  322,047  4.484  1. 

Total  Daily  .  1,780,034  2.086,671  306.637  I. 

Total  Sunday  .  483,843  538.525  54,682  L 

Grand  Total  .  2,263,877  2,625.196  361,319  1. 

MODESTO,  CALIF. 

Bee  . (e)  393,916  414,448  20,532  1. 

MONTREAL,  CANADA 

Star  . (e)  1,275,875  1,247,659  28.216  G 

Gazette  . (m)  504,602  454.294  50.308  G 

La  Presse  . (e)  1,012,012  972,918  39,094  G 

La  I'atrie  . (el  135,466  97,810  37,656  G 

Herald  . (e)  220,060  238,404  18,344  1. 

La  Patrie  . (S)  81,113  68.476  12,637  G 

Total  Daily  .  3,148,015  3,011,085  136,930  G 

Total  Sunday  .  81,113  68,476  12,637  G 

Grand  Total  .  3,229.128  3.079,561  149,567  G 

MUNCIE,  IND. 

Press  . (e)  474,441  515,485  41,044  1. 

Star  . (m)  474.485  496,288  21,803  L 

St.ar  . (S)  118,066  109,455  8,611  G 

Total  Daily  .  948,926  1,011,773  62.847  1. 

Total  Sunday  .  118,066  109,455  8.611  G 

Grand  Total  .  1,066.992  1,121,228  54,236  1. 

NASHVILLE,  TENN. 

Banner  . (e)  567,840  458,596  109,244  G 

Tennessean  . (m)  489,830  461,784  28,046  G 

Banner  . (S)  40,487  168,617  128.130  1. 

Tennessean  . (S)  212,026  162,119  49,907  G 


PHILADELPHIA,  PA. 


1937  1936  Gain  or  Ixiss 

Hulletin  . (el  990,912  1,039.366  48.454  L 

Inquirer  . (m)  789.773  846.282  56,509  1. 

News  . (e)  329.164  389,124  59.960  L 

Public  Ledger  . (e)  1,032,312  1,127.791  95,479  L 

Record  . (ml  624,112  774,479  150.367  L 

finquirer  . (S)  520,896  554.473  33,577  1. 

tRecord  . (S)  367,427  441,423  73,996  1. 

Total  Daily  .  3,766.273  4,177,042  410.769  L 

Total  Sunday  .  888,323  995,896  107,573  1. 

Grand  Total  .  4,654,596  5,172,938  518,342  L 

PHOENIX.  ARIZ. 

Republic  . (m)  489,822  461.526  28,296  G 

Gazette  . (e)  568.419  547,771  20,648  G 

Republic  . (S)  133,375  114,986  18,389  G 

Total  Dailv  .  1,058,241  1,009.297  48,944  G 

Total  Sunday  .  133,375  114.986  18.389  G 

Grand  Total  .  1,191,616  1,124,283  67,333  G 

PITTSBURGH,  PA. 

Sun-Telegrapli  . (e)  984.210  1,091.385  107,175  1. 

Press  . (e)  1,308,703  1.478.007  169,304  1. 

Post-Gazette  . (tn)  645.478  766.521  121,043  L 

*  Sun-Telegraph  . (Si  308,501  309,695  1.194  1, 

tJPress  . (S)  370,924  357,028  13,896  G 

Total  Dailv  .  2,9.18.391  3,335,913  397.522  1, 

Total  Sunday  .  679.425  666,723  12,702  G 

Grand  Total  .  3,617,816  4,002,636  384,820  1. 

PORTLAND,  ORE. 

Oregonian  . (tn)  506.376  469.221  37,155  G 

Journal  . (el  774,107  814.780  40,673  1. 

Xews-Telegram . (e)  309.916  416.954  107.038  1. 

Oregonian  . (SI  2.18.957  253.697  14.740  L 

tjournal  . (S)  131.528  106,432  25,096  G 


SAN  FRANCISCO.  CALIF. 


1937  1936  Gain  or  Loss 

Chronicle  . (in)  528,708  543,926  15.218  L 

Examiner  . (m)  690,137  688,646  1.491  G 

Call-Bulletin  . (e)  592,215  542.701  49.514  G 

News  . (e)  770.216  748.974  21.242  G 

Chronicle  . (S)  216,020  223,477  7.457  L 

•Examiner  . (S)  363,053  399,933  36,880  L 

Total  Daily  .  2,581,276  2,524.247  57,0«(; 

Total  Sunday  .  579,073  623,410  44,337  L 

Grand  Total  .  3.160,349  3,147,657  12,692  G 

Chronicle  includes  valley  edition. 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  846,887  820,737  26,150  G 

Union-Star  . (e)  843.359  708,066  135,293  G 

Grand  Total  .  1,690,246  1,528,803  161,443  G 

SCRANTON,  PA. 

Tribune  . (m)  641,768  683,168  41,400  1. 

Times  . (e)  1,139,740  1,127,002  12,738  G 

Scrantonian  . (S)  298.450  282,303  16,147  G 

Tribune  . (S)  82,904  . 

Total  Daily  .  1.781.508  1,810.170  28.662  L 

Total  Sunday  .  381,354  282.303  99,051  G 

Grand  Total  .  2,162,862  2,092,473  70,389  G 

SEATTLE.  WASH. 

Post-Intelligencer  ...(ml  422,632  421.043  1.589  G 

Star  . (e)  250.502  376.135  125,633  1. 

Times  . (e)  738,018  892.812  154.7941. 

•Post-Intelligencer  ..(S)  216.241  258.086  41.845  1. 

Times  . (S)  242,245  240,143  2,102  G 

Total  Daily  .  1,411,152  1.689.990  278,838  1. 

Total  Sunday  .  458,486  498.229  39.743  1. 

Grand  Total  ' .  1,869,638  2.188,219  318,581  1. 


SIOUX  CITY.  IOWA 


K] 

m 


I 


Total  Daily  .  1.057,670  920.380  137,290  G 

Total  Sunday  .  252,513  330,736  78,223  1. 

Grand  Total  .  1.310,183  1,251,116  59,067  G 

Effective  with  Dec.  6.  1937  issue  Evening  Tennessean  and 
Sunday  Banner  discontinued  public.ation. 

Tennessean  sold  in  morning-evening  cumhination.  Linage 
of  morning  clition  shown. 

NEWARK.  N.  J. 


Ledger  . 

. . .  (ml 

337.177 

303,606 

33,571  (i 

News  . 

,...(e) 

1,318.496 

1,317,349 

1.147  G 

Star  Eagle  . 

. .  .(e) 

548,363 

676,572 

128.209  1. 

Call  . 

...(SI 

257,401 

278.234 

20.833  L 

Ledger  . 

...(SI 

153,006 

145,290 

7,716  G 

Total  Uailv 

2,204,036 

2.297.527 

93.491  1. 

Total  Sunday  . 

410,407 

423.524 

13,117  1. 

(iran«!  Total  . . . 

2.614.443 

2,721,051 

106.608  L 

NEW  ORLEANS. 

LA. 

Tinie>  Picavune  .. 

. . .  (m> 

1,009.849 

1,006,797 

3.052  G 

Tribune  . 

. . .  (m) 

337,4/3 

532,955 

195.482  L 

Item  . 

....(el 

655,726 

671,458 

15.732  1. 

States  . 

-  ..(e) 

633,680 

584,363 

49,317  G 

Times-Picayune  & 

State'  . 

....(S) 

455,745 

430.813 

24.932  <i 

^Item-Tribune 

....(SI 

370,176 

371,524 

1,348  1. 

Total  Dailv  ... 

2,636,728 

2,795,573 

158.845  L 

lotal  Sunday  . 

825.921 

802.337 

23,584  (i 

1  .rand  Total  . . 

3,462.649 

3,597,910 

135.26!  1. 

NEW  YORK.  N. 

Y. 

Timu>  . 

. . .  (m) 

1,141,535 

1,268.109 

126.574  L 

Herald  Tribune  . 

. ...  (ml 

764,611 

892,599 

127,988  1. 

News  . 

. . .  (ml 

1,411,476 

1,452,603 

41.127  L 

Mirror  . . 

, . . .  ( m  1 

340,929 

317,993 

22.936  G 

T  ournal-.\merican 

....(e) 

751,884 

718,966 

32,918  G 

Sun  . 

....(e) 

1,168,228 

1,245.481 

77.253  1. 

\\  orld-Telegram  . 

....(e) 

1,048.717 

1,155,224 

106,507  1. 

Post  . 

....(e) 

737,800 

656,799 

81,001  G 

•Joiirnal-American 

..(S) 

311,687 

416.506 

104,819  L 

Times  . 

....(SI 

849,013 

792,025 

56,988  (i 

Mirror  . 

....(Si 

138,919 

129.675 

9.244  (i 

i'Xews  . 

....(SI 

565,993 

546,921 

19,072  G 

’  Herald  Tribune 

.  .  .  .(S) 

612,876 

614,235 

1,359  L 

Total  Dailv  ,  .  . 

7.365.180 

7,707,774 

342,594  L 

Total  Sunday  . 

2.478.488 

2,499,362 

20,874  1. 

(iratol  Total  .  . 

9,843,668  10.207,136 

363.468  L 

BROOKLYN,  N. 

Y. 

Eagle  . 

. (e) 

683,074 

999,311 

316.237  L 

Eagle  . 

....(SI 

126,540 

178,495 

51,955  L 

Gran<l  To»al  .  , 

809,614 

1.177.806 

368.192  L 

NIAGARA 

.  FALLS, 

N.  Y. 

Gazette  . 

. (e) 

767,200 

722,116 

45,084  G 

OAKLAND,  CALIF. 

Post-Enquirer 

. (e) 

527,270 

563.013 

35,743  L 

I  rihune  . 

. (e) 

791,692 

825.963 

34.271  L 

Tribune  . 

. (S) 

126,941 

134.612 

7.671  L 

Total  Dailv 

1,318,962 

1,388,976 

70,014  L 

Total  .Sunday 

126,941 

134,612 

7,671  L 

(iratui  Total 

1,445.903 

1,523,588 

77,685  L 

OKLAHOMA  CITY. 

OKLA. 

Oklahoman  . 

....  (m) 

472.033 

439,470 

32,563  ( ; 

Times  . .  . 

. (e) 

663.547 

664,109 

562  L 

nklaboma  News 

. (e) 

417,799 

349.322 

68.477  G 

<  Oklahoman  . 

. (S) 

247,325 

259.730 

12.405  1. 

Oklahoma  New?i 

. (SI 

141.435 

103,042 

38,393  ( i 

Total  Dailv 

1,553.379 

1,452,901 

100.478  G 

Total  Snn‘lav 

388.760 

362,772 

25,988  G 

<irand  Total 

1.942,1.39 

1.815,673 

126.466  G 

OMAHA,  NEB. 

World  HeraM  .  . 

777,870 

783,467 

5.597  1. 

•;  World-Herald  . 

. »S) 

253.622 

239,687 

13,935  G 

(irand  Total  . 

1,031,492 

1.023.154 

8,338  G 

W’orld-Herald  sold  in  morning-evening  combination.  Linage 


of  one  edition  shown. 


Jiiurnal  Transcript 

PEORIA.  ILL. 

.(d)  702,635 

778.377 

75.742  L 

Star  . 

..(e) 

678,032 

810,875 

1.32.843  L 

Jijurnal-1  ranscript 

.(S) 

196,214 

196,186 

28  G 

Star  . 

.(.S) 

171,561 

180,862 

9,301  1. 

Tf)tal  Daily  . 

1 ,380,667 

1,589,252 

208,585  I, 

Total  Sunday  .  . . . 

.367.775 

377,048 

9,273  L 

(irand  Total  . 

1,748.442 

1,966.300 

217,858  L 

Journal-Transcript 

sold 

in  morninc-eveninc: 

comhinatinn. 

Linage  of  one  edition 

shown. 

Total  Daily  .  1,590,399  1,700,955  110,556  1. 

Total  Sunday  .  370,485  360.129  10,356(1 

Grand  Total  .  1,960,884  2,061,084  100,200  1. 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,096,509  1.140,080  43.571  1. 

Journal  . (m)  325.218  389..186  64.168  1. 

Star- fribune  . (e)  140.369  235.367  94,998  L 

Journal  . (S)  245.636  239.891  5,745  C, 

Total  Daily  .  1.562,096  1,764.833  202,737  L 

Total  Sunday  .  245.636  239,891  5.745  G 

Grand  Total  .  1,807,732  2.004,724  196.992  L 

READING.  PA. 

Eagle  . (e)  662  710  709.280  46.570  1. 

Times  . (ml  693.919  692,042  1.877  G 

Eagle  . (S)  35,022  40.072  5,650  L 

Total  Daily  .  1,356,629  1,401.322  44,693  L 

Total  Sunday  .  35.022  40.672  5,650  I. 

Grand  Total  .  1,391.651  1.441,994  50,.543  L 

RICHMOND.  VA. 

\ews-Lc.ider  . (e)  1.096,389  1.116.492  20,103  1. 

Times-Dispatch  . (ml  616.079  635,379  19,300  1, 

Times- Dispatch  . (SI  286.6.30  300.091  13.461  L 

Total  Dailv  .  1.712.468  1,751.871  39,403  L 

Total  Sunday  .  286.630  300,091  13,461  1. 

Grand  Total  .  1.999,098  2,051,962  52,864  L 

ROANOKE,  VA. 

World-News  . (e)  529.088  483,832  45.256  G 

Times  . (m)  282,935  263,975  18,960  G 

Times  . (SI  183,704  175,162  8,542  G 


Total  Daily  .  812,023  747,807  64  216  G 

Total  Sunday  .  183,704  175,162  8.542  G 

Gr.and  Total  .  995,727  922,969  72,758  C, 

ROCHESTER.  N.  Y. 

Times  Union  . (e)  1,035.658  933.903  101,755  G 

Democrat  &  Chronicle  (ml  874,440  789,245  85,195  G 

Demwrat  &  Chronicle  (S)  272,998  265,888  7,110  G 

Total  Dailv  .  1,910.098  1,723,148  186,950  G 

Total  Sunday  .  272,998  265,888  7,110  G 

GramI  Total  .  2.183,096  1,989,036  194,060  G 

ROCKFORD.  ILL. 

Register-Republic  _ (e)  600.850  687.606  86,756  1. 

Star  . (m)  446,837  498,931  52.094  L 

•Star  . (S)  145.301  164,822  19,521  L 

Total  D.aily  .  1.047.687  1.186.537  1.38.850  L 

Total  Siin.lay  .  145,.301  164,822  19,521  L 

Grand  Total  .  1,192,988  1,351.359  158.371  L 

SACRAMENTO.  CALIF. 

Union  . (m)  268.634  .303.179  34.545  1. 

Bee  . (cl  811,384  919,869  108,485  L 

Union  . (S)  141,693  159.681  17,988  1. 

Total  Daily  .  1.080,018  1,223.048  143.0.30  L 

Tol.al  Sunday  .  141.693  159,681  17.988  1. 

Grand  Tot.al  .  1,221.711  1.382.729  161.018  1. 

SALT  LAKE  CITY.  UTAH 

Tribune  . (m)  790,759  745.309  45.349  G 

Deseret  News  . (e)  522,057  504,719  17.338  (i 

Telegr.im  . (e)  578.969  567.603  1 1.366  G 

Tribune  . (S)  271.42.3  213.865  57,558  G 

Tot.al  Dailv  .  1,891,684  1,817.631  74,053  G 

Total  Sunday  .  271.423  21.3,865  57,558  (1 

(ir-and  Total  .  2.163,107  2,031,496  131,611  G 

SAN  ANTONIO.  TEXAS 

Light  . (e)  648.353  666,933  18,580  1. 

Express  . (ml  .330.949  319,156  11.793  G 

News  . (e)  667,977  691,410  23,433  1. 

•Light  . (Si  328.258  .342,998  14,740  1. 

Express  . (S)  227,090  233,369  6,279  1. 

Tot.al  Daily  .  1,647.279  1,677,499  .30.220  1. 

Total  Sunday  .  555,348  576,367  21,019  L 

Grand  Total  .  2,202,627  2,253,866  51,239  1. 

SAN  DIEGO.  CALIF. 

Union  . (ml  459,866  539.730  79,864  1. 

Sun  . (e)  520,147  580.723  60,576  L 

Tribune  . (e)  777,061  841,971  64.910  1, 

Union  . (S)  2.36,083  268,606  32,523  L 

Sun  . (S)  90.344  108,662  18,318  L 

Total  Daily  .  1.757,076  1,962,424  205,350  L 

Total  Sunday  .  326,427  377,268  50,841  L 

Grand  Total  .  2.083,501  2,339,692  256,191  I. 


Journal  . 

...(d) 

332,376 

405.202 

72.826  1. 

Tribune  . 

...(e) 

328,731 

363,270 

.34.539  I. 

Journal  . 

..(S) 

126,596 

141,071 

14,475  L 

Be 

Total  Daily 

661,107 

768.472 

107.365  L 

Total  Sunday  . 

126,596 

141.071 

14,475  L 

■19 

Grand  Total  . . . 

787,703 

909,543 

121.840  L 

jlS 

SOUTH 

BEND.  IND. 

News-Times  . 

...(e) 

445.365 

519,4.30 

74,065  L 

' 

Tribune  . 

...(e) 

611,186 

675.652 

64.466  I. 

News-Times  . 

...(S) 

81.415 

144.862 

63.447  L 

Tribune  . 

...(S) 

121,062 

130.856 

9.794  L  _ 

Total  Daily  . . . . 

1,056.551 

1.195.082 

1.38.531  L  1 

Total  Sunday  . 

202.477 

275.718 

73.241  L  1 

(irand  Total  . . 

1.259,028 

1,470.800 

211.772  L 

SPOKANE.  WASH. 

0 

SjNikesman  Review 

..(m) 

322  046 

352.917 

30.871  I. 

Chronicle  . 

...(e) 

627.246 

631.215 

.3.969  I, 

Press  . 

...(e) 

235.083 

31.3.198 

78.115  1. 

t  Spokesman  Review 

.(S) 

221.383 

207.956 

13,427  (. 

Total  Dailv  .  . . 

1.184.375 

1.297  330 

112.935  1. 

■ 

Total  Sunday 

221. .383 

207.956 

13.427  (. 

Grand  Total  . . . 

1.405,758 

1.505.286 

99  32.1  I. 

ST.  LOUIS.  MO. 

Globe-Dcmf,crat 

. . .  (m) 

527.590 

664.549 

1.36.9.31 1.  c 

Post- Dispatch  ... 

...(e) 

863,006 

1,060.958 

197.952  I.  u 

Star-Times  . 

...(e) 

631.723 

595.457 

.36.266  (i 

ttGlobe-Democrat 

...(S) 

291.365 

23.3.085 

58.280  (1 

Post-Dispatch  ... 

...(S) 

365.900 

453  570 

87.670  1. 

Total  Dailv 

2.022.319 

2.320.964 

298.645  1.  ^ 

Total  Suiuiav  . 

(>57.265 

686,655 

29.390  I. 

Grand  Total  . . 

2,679.584 

3.007.619 

328,0,33  I. 

ST.  PAUL.  MINN. 

P 

Pioneer  Press  . . . 

. . .  (tn) 

608  079 

673.601 

65,522  1. 

Dispatch  . 

....(e) 

682  952 

800.0.36 

117.084  1,  R 

....(e) 

471.993 

492.674 

20.681  1.  Z 

Pioneer  Press  . , . 

...(S) 

190.074 

157.401 

32.67.3  (; 

i  . 

1.76.3,024 

1,966.311 

203.287  1.  p 

Total  Sunday 

190,074 

157,401 

.32.673  G  ^ 

(irand  Total  .  . 

1.953.098 

2,123,712 

170,614  1. 

SYRACUSE.  N. 

Y. 

Journal  . 

....(e) 

722.689 

786..349 

I- 

llcrald  . 

....(e) 

683.758 

7.37.733 

5.3.975  1.  “ 

Post-Standard 

...(m) 

470.701 

541,681 

70.980  1.  C 

•American  . 

....(S) 

201.767 

269,594 

67.827  I. 

Herald  . 

....(S) 

108.489 

108.581 

92 1.  r 

PostS(an<lard 

...(S) 

89.437 

91.027 

1.590  1 

\ 

1.877.148 

2,065.76,3 

188,615  1. 

Total  Sunciay  . 

399.693 

469.202 

69.509  L  1 

Grand  Total  . . 

2.276,841 

2,534,965 

258.124  1.  P 

TACOMA,  WASH. 

s 

News-Tribune  ... 

....(e) 

511.55.3 

552.808 

41.255  I. 

....(e) 

40.3.495 

399.505 

3.990  (i 

News-Tribune  ... 

....(SI 

139,065 

148.714 

9.649  1.  C 

Total  Dailv  .. 

915.048 

952.313 

37.265  1. 

Total  Sunaay  . 

139.065 

148.714 

9.649  r. 

Grand  Total  . , 

1.054.113 

1,101,027 

46.914 1.  J 

TOLEDO.  OHIO 

Times  . 

. . . .  (m) 

127.476 

151.656 

24.180  I. 

....(e) 

870.420 

943.032 

72.612  1. 

....(c) 

484,607 

576,932 

92.325  I. 

Times  . 

....(S) 

299.023 

291.450 

7.573  r. 

1,482,50.3 

1.671.620 

189.1171. 

Total  StinJay 

299.023 

291.450 

7.573  G 

Grand  Total  . 

1.781.526 

1.963,070 

181,544  I. 

TORONTO. 

ONT.,  CANADA 

. . . .  (m) 

591,160 

727.859 

1.36.699  1.  1 

. (e) 

1..363.555 

1,514.623 

151.068  1.  ■ 

.... (w ) 

106.868 

102,579 

4.289  !■ 

Telegram  . 

....(c) 

1,207,256 

1.375.332 

168.076  I. 

Grand  Total  . 

3.268,839 

.3.720,393 

451,5.34  I. 

TRENTOH.  N. 

J. 

1 

677. 14(1 

692,253 

15.11.3  1. 

Times-Advertiser 

...(S) 

88,682 

84.874 

3,808  G 

Grand  Total  . 

765.822 

777,127 

11,305  L 

TROY.  N.  Y. 

....(m) 

639,005 

696.188 

57.183  L 

Record  (m)  sold  in  combination  with  Times 

(e).  Linage 

of  Record  (m)  shown. 


JANUARY 


19  3  8 


December  Linage  for  Leading  Cities 


Tribuia-  . (e) 

World  . (m) 

Trfcune  . (S) 

World  . (S) 


TULSA,  OKLA. 

1937 

.(e)  590,395 

.(m)  597,566 

.(S)  138.192 

.(S)  207,753 


1936  G.iin  or 
588.388  2,007  C, 

548  637  48.929  (i 

158.664  20,472  L 

218,076  10,323  I, 


WILKES-BARRE,  PA. 


Total  Daily  . . 
Total  Sutulay 
Grand  Total  . 


Record  . 

Times-Leader 

News  . 

Independent  . 


1.187,961  1,137,025  50.936  G 

345,945  376.740  30,795  L 

1,533,906  1,513,765  20.141  G 


281,578  257,'557 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Gain  or  I.o— 
30,649  G 
80.885  G 
31,215  G 
24,021  G 


2,498.561  2.355.812 
281.578  257,557 

2,780,139  2,613,369 


142.749  G 
24,021  G 
166,770  G 


Journal  I’list  . 

Star  . 

Times  . 

Journal-Post  . 

Star  . 


KANSAS  CITY,  MO. 

t  \  Gain  or  Loss 

. (<■>  399,435  456,631  57,196  L 


. (e) 

. (e) 

. (ni) 

. (S) 

. (S) 


864,210  909.004 

694,703  710,758 


122,025  129,321 

381,057  409,565 


Herald  .... 

. (m) 

535.519 

Post  . 

710,842 

Times  . 

1.054:792 

•Heral.l  . . 

. (S) 

431,608 

rtStar  .... 

. (-S) 

504.693 

Post  . 

. (S) 

320,605 

WINSTON-SALEM.  N.  C. 

Twin  City  Sentinel. ..  (e)  424.933 
Journal  &  Sentinel. .  (S)  132,328 


Grand  Total 


4  J  1.608  422,213  9  395  <; 

504.693  469.289  35.404  (i 


Tota  Daily  .  4,621,198  5,013.021  391.823  L 

Total  Sunday  .  1.256,906  1,227.314  29,592  G 

Grand  Total  .  5,878,104  6,240,335  362,231  L 


WORCESTER.  MASS. 

. (m)  550.234  550,188 

. M  628.874  610.973 

. (e)  416,177  410  190 

. (S)  205,903  200.694 


WESTCHESTER  COUNTY  (N. 

Mamaroneck  Times  ..(e)  211,777 

Ut.  Vernon  Argus  ...(e)  519,001 

New  Rochelle  Standard 

Star  . . (e)  524,431 

i)tsining  Citizen 

Register  . (e)  239,507 

Port  Chester  Item  . . .  (e)  386,723 

Tarrytown  News  . (e)  215,823 

Yonkers  Herald- 

Statesman  . (e)  433,523 

White  Plains  Reporter  (e)  623.32.5 

Peekskill  Star  . (c)  298,297 


Y.)  GROUP 

218,296  6.519  1. 

527,740  8.739  I, 


2®''?  .  1.595,285  1,571.351 

Sunday  .  205,903  200.694 

Grand  Total  .  1,801,188  1,772,045 


257,651  18,144  1, 

390,935  4.212  I, 

259,066  43.243  I. 


422.114  11,409  G 

651,982  28,657  I. 

335,519  37,222  I, 


Grand  Total  .  3,452,407  3,564,553  112,146 


Beacon  . (e) 

iagle  . (m) 

Eagle  . (e) 

Beacon  . (S) 

Eagle  . (S) 


WICHITA.  KAN. 


YOUNGSTOWN.  OHIO 

V  indicator  & 

Vil.&r& . «^2,145  997.535 

. (S)  259,547  249,203 

Grand  Total  .  1.121,692  1,246,738 

Figures  Supplied  by  Publisher 

BRONX  (NEW  YORK  CITY) 

It'™®  V  . 220.335  278  367 

Home  News  . (S)  88.993  104:698 

Grand  Total  .  too  toa 


In  1  T  1  'ND. 

1  ost-Tribimc  . (e)  792,368 


Total  Daily  .. 
Total  Sunday 
Grand  Total  . 


1.368,700  1.346.116 
416,361  448,802 


1  usi-iriounc  . (e)  792,368  944,770 

KANSAS  CITY.  KAN. 

. (e)  319298  317,793 


1.785,061  1,794,918 


Kansan  . ’(J5) 

Grand  Total  . 


.  1,958,348  2,076.393  118  045  L 

Grin  I  ^t"i' .  503,082  538,886  35,804  L 

Grand  Total  .  2,461,430  2,615,279  153  849  L 

NEW  BEDFORD.  MASS. 

SuandardTimes  . (e)  509,572  510.370  798  1 

Mercury  . (m)  527,464  521,318  6  146  g’ 

Standard-Tunes  . (S)  69,902  70.504  602  L 

J?-'*''-';  .  l.ollT^O^  1,031.688  ^('. 

1  .  70.504  602  1 

(.rand  Total  .  1,106,938  1,102,192  4,746  G 

ADVERTISING  IN  AMERICAN 
WEEKLY,  THIS  WEEK"  AND  METROPOLITAN 
GROUP — DECEMBER.  1937 

..*;AMERICAN  WEEKLY”  Linage-67  699  lines  is  in 
Aml'nv  Timls®  figures  of  the  following  papers- 

AlOany  Times  Union,  Atlanta  American  Baltimore  Amer 

American,  Washington  Herald;  70,988  lines*^  in  the  Los 
I^nteflilenreT^'”*"^  Francisco  Examiner,  Seattle  Post- 

Sundly  "  included  in  the 

n  u*  ^  ngures  of  the  following  papers:  Atlanta  Tnnmal 

Herald*'*’ ami  Age  Herald,^  Boston 

Deller  Dallas  *i?nuirer.  Cleveland  Plain 

T.hU  •  1  ^  ’  I^.'roit  News,  Indianapolis  Star,  Mem 

1  his  Commercial  Appeal,  Milwaukee  Journal  Minneanolis 
Joiirnal,  New  Orleans  Item  Tribune.  New  York  ife^ald 

bu"gh''pre?s'"“st  Record.  Pitts- 

r  ***’ •  Globe  Democrat,  VVashington  Star- 

Gio  “jTSii" 

Prain-l)ea1eT  *  Tribune.  40  285:  Cleveland 

'7  88(1-  31.034;  New  Vork  News. 

^9  4(l9l  Pittsburgh  Press. 

't6  485  ‘  ^  (.IoIk- DenuKTrat.  16.862;  Washington  Star 
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Shell  Union  Oil  Corp. . .  283,110 

Sinclair  Refining .  149,072 

Sun  Oil  Company .  567.409 

Texas  Company  .  558,045 


Machinery.  Farm  Equipment  and 
I  Mechanical  Supplies 

Carborun.Ium  Co .  1 14,690  . 

Kegional  .Ydvertisers,  Inc., 

Ga'i .  107,248  . 

Paints  and  Hardware 

Slicrwiii-Williams  .  321,295  131,448 

Radios,  Phonographs  and  Musical 
Instruments 

Philco  Radio  &  Television 

-Corp .  790.805  745,020 

Radio  Corp.  of  America. .  1.153.585  586,791 

Zenith  Radio .  152,192  . 


Shoes  and  Leather  Goods 

Griffin  Manufacturing  Co., 

All  W  hite  Shoe  Cleaner 

and  Polishes .  155,232  . 

Soaps  and  Housekeeper  Supplies 

B.  T.  Babbitt  Co.,  Bab-G  .tS5,032  329,480 

Ci'dahy  Packing,  Old 

.  254,963  65,348 

Fels  &  Co.,  Soap  and 

Soap  Chips  .  184,666  94,217 

.'Lnhattan  Soap  Co., 

Sweetheart  ^ap  and 

.  114,819  . 

lacific  Coast  Borax  Co., 

20-.\Iiile  Team  Borax.  278,2.36  248,810 

Swift  &  Co.,  Sunbrite..  125,441  244,715 


Sporting  Goods 

"n  Trades  of  America, 

“'L'-cles  .  156,356 


Stationery  and  Publishers 

■'lacLidden  Publications  : 

_  ^  (Total  351,825)  309,586 

True  Detective  Maga- 

.  41.662  . 

true  Story  Magazine.  310,163  . 

‘itne.  Inc.,  Time,  For¬ 
tune  and  Life .  226,563  . 


Miscellaneous 

-American  Can  Co .  344,659  411,784 

■•AST  YEAR'S  LEADING  MAGAZINE 
ADVERTISERS 

(Prom  Publishers  Information  Bureau) 

*•  (lenl  Motors  Corp. .  .$7,000,666  $7,227,547 
•Y  C.  Spark  Plug  Co.  226,032  225  991 

Buick  Motor  Co -  787.971  740,930 

Cadillac  Motor  Co. . .  464,299  490,943 

Chevrolet  Motor  Co..  1,058,845  1,381,677 

Ue  co-Frigidaire -  150,437  27,407 

oelco  Products  Corp.  20,900  20,000 

Wc(j-Remy  Corp. . . .  190,650  206,775 

hthyl  Gasoline  Corp.  462,126  341,646 

risher  Body  Corp...  721,253  734,959 

rrigidaire  Corp .  684,792  502,868 

(>enl  Motors  Accept.  3,015  132,743 


Geiil  .Mot.  Truck  Co.  184.737 
llptt  Bearing  Co.. .  45,900 

Inland  Mfg.  Co .  53.045 

New  Departure  .Mfg.  75.164 

Olds  Motor  Works.  658.315 

1  ontiac  .Motor  Co...  439,437 

General  Motors  Insti-  ' 

(‘“"■•'I  .  723,672 

■  Sales  Corp.  3.395,990 

Chrysler  .  961,777 

if  .-Soto .  582,963 

. .  704.856 

1  lyniouth  .  1,034,374 

^Urtemp,  Inc .  112,020 

R  J.  Keymdds  Toll..  3,003.533 
HnstoI-.Myers  Co...  2,605,518 
Procter  &  (Jamble..  2.312,593 
Liggett  &  Myers  Tob.  2.230,120 
General  Electric  Co.  2,137  287 
Lambert  Co.  (Lister- 

Dro  phy-lactic)  2,130,016 
Colg  e-Palmnlive-Peet  2,007,690 
Amcr.  Tobacco  Co..  1,909,644 
Campbell  Soup  Co..  1,813,543 
Maiidard  Brands  ...  1,759,790 
Chase  &  Sanborn's..  670,600 
Flcischniann’s  Dry  G  176,415 
I-leischmann's  Yeast 

u  .  568,494 

Royal  Baking  Powder  226,585 
Koval  (fclatine  Dcs. 

Tender  Leaf  Tea...  117,1125 

Ton  .Motor  Co .  1,579.682 

. .  1,250,474 

i-incoln  .  329  208 

Lever  Brothers  Co..  1,554,’540 

11.  J.  Heinz  Co .  1,540,848 

General  I-oo<ls  Corp.  1,405,144 
Baker’s  Chnc(date...  137  785 
Baker’s  Coconut  . .  .  86:756 

Bird  s  l-.ye  Frosted 

.  7,698 

Calumet  Bak  Powder  32.075 

Certo  .  gj  5g5 

Diamond  Crystal  Salt  31,’350 

(•rape  Nuts  . 

Grape-Nuts  Flakes..  18,636 

•(V  ■"  216,980 

-Maxwell  Use  Coftcc  249,165 
Minute  Tapioca....  13:725 
Post’s  Bran  Flakes.  27,273 

Post  Toasties  .  74,026 

1  ostuni  .  96  991 

Sank.-!  Coffee  .  160,'200 

Sore-Jel  .  23,446 

Swans  Down  Cake  FI  143.640 
American  Tcl  &  Tel  1,212,151 
NKTony- Vacuum  Oil.  1,209,538 
1  Olid’s  Extract  Co...  1,070,952 
-Met.  Life  Ins.  Co...  1.048.036 
Traiikfort  Distil.  Inc.  1,047,840 
(■oodyear  T  &  R  Co.  1,037.379 
Giodrich,  B.  F.  Co.  1,034,081 
Sterling  Prod.  Inc...  1,006,426 

Bayer  Comp.-iny -  331,807 

Centaur  Company...  250,340 
"'""al  Drug  Co...  76,008 

I  hillips,  C.  G.  Clieni.  314,463 
Watkins,  R.  L.  Co..  33,808 
International  Cellu- 
cotton  (Kotex,  etc.)  1,004,497 
Westinghse  E.  &  .M.  927,352 

Coca-Cola  Company.  867,325 
Nash-KelvinatorCorp  857  207 

.  548,735 

Kelvinator  .  251,152 

Leonard  Div .  57  326 

Texas  Company....  851,125 
National  Dairy  Prod  835,527 
.Squibb,  E.  R.  &  Sons  831,965 


676,402 

3,356,416 

652.264 

232.029 

1.128,767 

1.275,526 

67,8,10 

3.202,313 

2,390.587 

2,440,167 

934,981 

1,800,325 


1,786,695 

1,393.380 

1.469,994 

1,539,209 

2,163,000 

659.150 

95,445 


589,752 

288,481 

376,461 

153.500 

1,749.701 

1.498,162 

251,539 

1,499,705 

1,378,143 

2,010,119 

51,925 


5,898 
282,043 
208,111 
18,000 
44,970 
18.975 
321,600 
303,418 
184.775 
53,307 
73,204 
60,832 
186,000 
32,921  j 
253,850  I 
965,230  I 
753,324 
1,155,867 
1,023,943  I 
562,443 
979,946 
671.090 
929,953  i 
307,805 
259,248 
85,697 
229,988 
48,015  ; 


Schenley  Prod.  Co.. 
Johiisfiii  &  Johnson .  . 
Distillers  Corporation 

Seagram’s.  Ltd _ 

Calvert-.Maryland  Dis 
Seagram,  J.  E.  & 

Sons  . 

Studebaker  Corp. . .  ’. 
Lehii  &  Fink  Prod¬ 
ucts  Company  .... 
Jergens,  Andrew  H., 
Inc.  (including 

Woodbury)  . 

Northam  -  Warren 

Corporation . 

California  Packing 

Corp . 

General  Jlills,  Inc'.. 
Eastman  Kodak  Co.. 
Packard  Motor  Car 

Company . 

E.  1.  du  Pont  de  Ne¬ 
mours  &•  Co . 

Shell  Oil  Company.. 
United  States  Steel 

Corp . 

Corn  PrcKlucts  Refin¬ 
ing  Company  .... 
YVascy  I’roducts  Co.. 
National  Biscuit  Co. 
Hud.soii  .Motor  Car 

Company  . 

Assixfiation  of  Ameri¬ 
can  Railroads.... 

■Swift  &•  Co . 

National  Distillers 
^  Products  Corp. .  ,  . 
National  Distillers 
Products  t.’orp. .  . . 
.Shaw,  .\lex.  D.  \-  Co. 
Congoletim  ■  Nairn, 

Inc . 

.\rmour  &  Co . 

I’hilco  Radio  Teie 
_ visi(*i]  Corp . 


56.  Armstrong  Cork  Co. . 
a 7.  Scott  Paper  Co . 

58.  Cudahy  Ibacking  Co. 

59.  Ixirillard.  P.,  Co. .  ,  . 

60.  Norge  Corjioration  .  . 

61.  Aluminum  Company 

of  America . 

62.  United  States  Rub- 

lier  Company . 

63.  International  Harves¬ 

ter  Company . 

64.  Piillmaii  Company.. 
6-s.  Beech  -  Niit  Packing 

Company  . 

66.  Pittsburgh  I’late 

(ikiss  Comp.'iiiy  .  .  . 

67.  Brown  &  Williani.-oii 

Tobacco  Corp . 

68.  Quaker  Oats  Co. .  . . 

69.  Kailio  Corporation  of 

America  . 

70.  Electrolux  Refrigera¬ 

tor  Sales,  Inc . 

71.  Hudiiut  .Sales  (io. .  .  . 

72.  Bon  .Ami  Company.. 

73.  Pepsodent  Company, 
li-  Gliiett.  Peabody  &  Co. 

75.  W.-ilker,  Hiram,  S- 

.Sons,  Inc . 

76.  Kellogg  Company... 

77.  Libby,  McNeill  & 

Inbby  . 

78.  Cream  of  W’Tieat.  .  .  . 


NEW  NAME  FOR  SPROAT 

W.  E.  Sproat  &  Company,  Chicago 
agency,  has  changed  its  name  to 
Sproat-Hirschmann-Sproat.  This  in 
no  way  affects  the  partner  relation¬ 
ship  nor  the  partners’  interest  in  the 
business,  it  is  stated. 


'iiiwi'pAPEP  NEWS 


600.188 
659,066 
761,065  ' 
1,088,945  ! 
534,417 
457,928  ! 

96,875  ' 
707,430 
899,754 
764,562  ' 


SYDNEY,  AUSTRAUA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Publuhed  Monthly 
Subteription  rate  7/-  per  year 
port  free 

Warwick  Bld».,  Hamilton,  St., 
SYDNEY,  AUSTRALIA 


WHAT 

axe  Britlab  Bewspapenaen 
and  AdTertUera  doing? 
Thalr  own  waokly  JonrnaL 
will  tell  JOB. 


P»tt  frte  copy 
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PUBLISHEP 


E.  R.  Shaw  Dies;  Served  ^ 
ABC  for  Many  Years  ( 

The  advertising  and  publishing  fra¬ 
ternity  this  week  mourned  the  loss  of  v 
Edward  R.  Shaw,  67.  president  of  B 
Technical  Publishing  Company,  Chi-  tl 
cago.  publishers  of  Power  Plant  Engi-  J 
neering,  and  treasurer  of  the  Audit  t 
Bureau  of  Circulations  for  many 
years.  Mr.  Shaw  died  Jan.  12  in  a  c 
sanitarium  at  Tucson,  Ariz.  Death  i: 
was  due  to  a  thrombosis,  following  an  ^ 
extended  illness  of  arthritis.  n 

Mr.  Shaw  had  been  an  officer  in  the  i 
ABC  almost  since  its  beginning  24 
years  ago,  serving  as  a  director  in  the  g 
business  paper  division.  He  was  for- 
merly  president  of  Associated  Busi-  ^ 
ness  Papers,  Inc.,  which  presented  him  ^ 
a  testimonial  at  its  1937  convention  in  ^ 
recognition  of  his  services.  He  was 
also  a  past  president  of  the  Chicago  ^ 
Business  Papers  Association  and  was  ^ 
one  of  the  founders  of  the  Engineer-  - 
ing  Advertisers  Association  of  Chi¬ 
cago.  He  was  re-elected  ABC  treasur- 
er  at  the  1937  convention,  although 
illness  prevented  him  from  attending. 

Born  in  Corfu,  N.  Y.,  Shaw  began 
his  business  paper  career  in  New  York  . 
City  under  James  W.  McGraw,  Sr.  | 
He  later  became  New  York  adver¬ 
tising  representative  for  The  Engineer,  ( 
later  merged  with  Power.  In  1908,  he  j 
and  Arthur  L.  Rice  purchased  Prac-  j 
tical  Engineer,  Philadelphia,  moving  ^ 
it  to  Chicago.  They  formed  the  Tech-  j 
nical  Publishing  Company,  with  Mr. 
Shaw  as  president  and  Mr.  Rice  as  j 
treasurer  and  editor.  The  name  of  the  , 
publication  was  changed  to  Power  ] 
Plant  Engineering.  j 

He  is  survived  by  his  widow  and  j 
two  sisters,  Mrs.  Charles  Sumner,  , 
Corfu,  N.  Y.;  and  Mrs.  Calvin  Wright,  , 
Albany,  N.  Y. 

■ 

Services  for  E.  J.  Neil,  ■ 
Slain  AP  Reporter  ; 

Funeral  services  for  Edward  J.  Neil, 
Jr.,  Associated  Press  war  correspon¬ 
dent  who  died  of  shrapnel  wounds  ' 
suffered  New  Year’s  Eve  on  the 
Teruel  front  in  Spain,  were  held 
Wednesday  morning  at  the  Church  : 
of  the  Guardian  Angel,  New  York. 
The  Rev.  John  O’Boyle,  pastor,  of¬ 
ficiated.  Burial  followed  in  Bellevue 
Cemetery,  Methuen,  Mass.,  Friday. 

The  body  of  Mr.  Neil  arrived  in 
New  York  Wednesday  morning  on 
the  S.S.  Berengaria. 

Last  week  the  AP  board  of  direc¬ 
tors,  meeting  in  New  York,  adopted 
a  resolution  respecting  Neil  which 
they  entered  into  the  records  as  a 
memorial  to  the  “gallant  reporter.” 
The  resolution  also  said: 

“If  democratic  institutions  are  to 
prevail,  as  we  all  believe  they  will, 
the  public  must  be  fully  informed 
as  to  what  is  happening  in  the  world. 
We  must  recognize  that  the  good  re¬ 
porter  is  the  keystone  of  our  journal¬ 
istic  edifice.  Believing  this,  we  also 
believe  that  Edward  J.  Neil’s  death 
was  not  in  vain.  He  undertook  a 
perilous  assignment  at  our  behest  and 
he  carried  it  out  gloriously. 

“As  chroniclers  of  the  day’s  events, 
we  are  proud  to  pay  tribute  to  his 
memory.  In  him  we  find  a  justifica¬ 
tion  of  our  faith.  He  accepted  and 
fulfilled  that  ultimate  measure  of  de¬ 
votion  which  is  so  rarely  found  but 
which  when  we  find  it  helps  us  all 
to  go  on.” 

WnjJAM  WALKER 

William  Henry  Walker,  contribut¬ 
ing  artist  to  numerous  national  ma¬ 
gazines  and  newspapers,  and  for  27 
years  treasurer  of  the  Dutch  Treat 
Club  until  his  retirement  last  No¬ 
vember,  died  in  Flushing,  L.  I.,  Jan. 
18  after  a  long  illness.  He  was  one 
of  the  first  to  use  the  lithographer’s 
-crayon. 


W.  H.  Onderdonk  Dies; 
Chicago  Tribune  Aide 

William  Holmes  Onderdonk,  59, 
vice-president  of  the  Chicago  Tribune 
Building  Corporation  and  manager  of 
the  Chicago  Tribune’s  real  estate,  died 
Jan.  14  in  Passavant  Hospital,  Chicago. 
He  had  been  ill  for  three  months. 

Mr.  Onderdonk,  a  native  of  Jersey 
City,  N.  J.,  joined  the  Tribune  in 
1906.  He  actively  supervised  the 
building  of  Tribune  Tower  and  the 
new  WGN  radio  building  north  of  the 
Tower  on  Michigan  Ave.  In  addition 
to  the  Tribune  structures  in  the  loop 
and  on  Michigan  Ave.,  he  had  under 
his  supervision  the  paper  warehouses, 
color  press  building,  ink  plant  and 
other  units  used  by  the  Tribune.  A 
stone  from  Tribune  Tower  will  be  re¬ 
moved,  carved  and  used  for  his  head¬ 
stone.  He  is  survived  by  his  widow, 
Catherine  Hamilton  Onderdonk;  a  son, 
Dudley,  who  is  employed  in  the  Trib¬ 
une  advertising  department;  a  daugh¬ 
ter,  Virginia,  and  three  brothers. 


(l^bttuarp 


PAUL  EISELE,  59,  vice-president  and 

treasurer,  Ohio  State  Journal  Co., 
Columbus,  and  employe  of  the  Journal 
since  1903,  died  of  a  heart  attack, 
Jan.  16.  He  had  served  as  a  state 
circulation  agent,  cashier,  and  later 
secretary-treasurer. 

George  C.  Greene,  editor  and  pub¬ 
lisher,  Clifton  Forge  (Va.)  Review, 
and  clerk  in  the  Virginia  House  of 
Representatives,  died  Jan.  15.  He 
formerly  worked  on  Virginia  news¬ 
papers.  One  of  Mr.  Greene’s  sur¬ 
viving  sons  is  Samuel  S.  Greene, 
sports  editor,  Detroit  News. 

Fred  J.  Maoten,  publisher  and  edi¬ 
tor,  Portland  (Mich.)  Review  since 
1904,  died  Jan.  10  after  a  two-year 
illness.  He  had  been  in  newspaper 
work  more  than  50  years,  starting 
with  the  Portland  Courier.  A  son 
Fred  J.  Mauren,  Jr.,  has  been  operat¬ 
ing  the  Review  for  the  past  two  years. 

Lynn  M.  Christy,  64,  veteran  Kan¬ 
sas  newspaperman,  died  in  Lamed, 
Kan.,  Jan.  9.  He  had  been  publisher 
and  part  owner  of  the  Lamed  Chron- 
oscope  for  31  years.  He  served  one 
term  as  treasurer  of  the  Kansas  Edi¬ 
torial  Association. 

Frank  Lynch,  58,  of  the  Rochester 
(N.  Y.)  Democrat  &  Chronicle  edi¬ 
torial  department,  died  Jan.  13.  He 
was  formerly  with  the  Jersey  City 
Jersey  Journal,  New  York  American, 
Detroit  Times,  Albany  Knickerbocker 
Press  and  Syracuse  Herald. 


Robert  S.  Brown,  51,  vice-president 
and  treasurer,  G.  M.  Basford  Com¬ 
pany,  advertising  agents.  New  York 
City,  died  suddenly  Jan.  17. 

James  Fergusson  McElhone.  71,  of 
Press  Radio  Bureau,  former  city  edi¬ 
tor,  Washington  (D.  C.)  Post,  and  re¬ 
porter  for  New  York  World  and  New 
York  Herald,  died  Jan.  14  in  New 
York. 

John  S.  Allen,  62,  managing  editor, 
Boston  Herald,  from  1916  to  1920,  died 
Jan.  14  in  Schenectady,  N.  Y.,  after  a 
long  illness.  He  began  his  newspaper 
career  on  the  old  Philadelphia  Press 
and  later  worked  on  Pittsburgh  and 
Providence,  R.  I.  dailies. 

Meyer  B.  Solmson,  57,  former  man¬ 
aging  editor.  New  York  Morning  Tele¬ 
graph,  and  publisher  of  the  short- 
liv^  New  York  daily.  The  Front 
Page,  died  in  New  York,  Jan.  16. 

Robert  B.  Dunn,  79,  for  many  years 
a  newspaper  man  in  Victoria  and  in 
eastern  Canada,  died  after  a  year’s 
illness  in  Victoria,  B.  C.,  recently. 

Carl  B.  Stansbury,  49,  a  district 
manager  in  the  San  Diego  (Cal.) 
Union  and  Tribune  circulation  de¬ 
partment  died  recently.  He  had  been 
with  the  papers  since  1920. 

James  Franklin  Twombly,  71,  re¬ 
tired  partner  and  editor,  Reading 
(Mass.)  Chronicle,  died  Jan.  12. 


GORDON  H.  GILLEY 

Gordon  H.  Cilley,  64,  former  man¬ 
aging  editor,  Philadelphia  Record,  and 
once  advertising  manager  and  pub¬ 
licity  director  of  Wanamaker’s  Phila¬ 
delphia  store,  died  Jan.  17  after  an 
illness  of  six  months.  He  began 
newspaper  work  in  1895  on  the  Char¬ 
lotte  Observer.  After  serving  in  the 
Spanish-American  War  he  joined  the 
Philadelphia  Record  as  assistant  news 
editor,  from  which  he  went  to  Wana¬ 
maker’s  in  1909  as  advertising  man¬ 
ager.  Leaving  the  store  in  1925  he 
started  an  advertising  agency.  He 
rejoined  the  Record  as  managing  edi¬ 
tor  in  1926  but  resigned  after  two 
years  to  become  advertbing  director 
of  Gimbel  Brothers’  store.  In  1930  he 
founded  the  Main  Line  Daily  Times 
in  Ardmore,  a  Philadelphia  suburb, 
becoming  its  editor  and  publbher. 
He  returned  to  Wanamaker’s  two 
years  later  as  publicity  director,  re¬ 
tiring  in  1935. 

■ 

ROY  R.  RING 

Roy  R.  Ring,  57,  secretary  of  the 
Northwest  Press  Association  since 
1919,  died  suddenly  from  a  heart  at¬ 
tack  at  Minneapolis,  Jan.  19. 


GEO.  MARTIN  SUICIDE 

George  Martin,  48,  editor  of  Rocke¬ 
feller  Center  Weekly,  and  formerh 

chief  editorial  writer  for  Collier] 

Weekly,  committed  suicide  Jan.  19  a; 
his  home  in  New  York.  He  had  beer, 
ill  for  some  time.  He  had  been  asso¬ 
ciate  editor,  Philadelphia  Evening 

Times;  city  editor,  Omaha  Daily 

News;  and  was  staff  editor.  United 
Press  from  1911  to  1918. 

PUBLISHER  DIES 

W.  F.  Herman,  publisher,  Windsor 
(Ont.)  Daily  Star,  died  in  Los  Ange¬ 
les  Jan.  15  following  an  operation 
Mr.  Herman,  who  had  been  in  news¬ 
paper  work  in  Canada  for  more  than 
30  years,  began  his  career  as  a  pub¬ 
lisher  in  Saskatchewan  where  he  edi¬ 
ted  the  Saskatoon  Star. 

BUYS  MAINE  DAILY 

James  E.  MacPherson,  president  of 
the  News  Publishing  Company,  pub¬ 
lishers  of  the  Framingham  (Mass.) 
News,  and  publisher  of  the  Bangor 
(Me.)  Daily  Commercial,  bought  all 
asseb  and  righb  of  the  Portland 
(Me.)  Evening  News,  only  Demo¬ 
cratic  paper  in  Maine,  from  Fulton  J 
Redman  Jan.  12.  The  newspaper  i.- 
to  be  published  as  an  independent 
daily,  with  MacPherson  taking  an  ac¬ 
tive  interest  in  the  management. 

CAPERS  wrra  ANPA 

Claude  V.  Capers,  associate  labor 
commissioner  of  the  Southern  News¬ 
paper  Publishers  Association  since 
April,  1937,  has  resigned  to  accept  a 
position  in  the  Chicago  labor  office  oi 
the  American  Newspaper  Phiblishers 
Association  effective  around  Feb.  1 
Mr.  Capers  joined  the  SNPA  in  April, 
1936.  Previously  he  had  been  with 
the  Chattanooga  Commercial  Appeal. 

BUYS  MD.  PAPER 

Gilbert  T.  Shilson  recently  pur¬ 
chased  the  Berlin  (Md.)  Eastern  Shore 
Times  from  Robert  C.  Dowse.  Shilson 
has  been  with  the  Associated  Press 
since  1921,  having  been  correspondent 
at  Lansing,  Mich.,  for  14  years  prior 
to  being  transferred  to  Washington 
several  months  ago.  Newspaper  Ap¬ 
praisal  Corporation  served  as  broke: 
in  the  transaction. 

5c  PRICE  IN  DUBUQUE 

The  Dubuque  (la.)  Telegraph-Her-' 
aid  carrier  delivered  rate  was  in¬ 
creased  Jan.  16  from  15c  to  20c  a 
week.  The  single  copy  price  was' 
boosted  from  3  to  5  cents  while  the! 
Sunday  paper  remains  at  7  cents. 


Equipment  and  Supplies 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 

New  and  Rebuilt 
Presses 

Of  All  Sizes  and  for  All 
Methods  of  Printing 

Your  Plant 

is  the 

Exception,  If 

Repairs  or  Even  Small  Inex¬ 
pensive  Changes  Cannot 

Increase  Its  Efficiency 

May  We  Help  You? 


Take  the  Guess  Out  of  •  •  . 


REGISTERING 

A  scientifically  accurate  de¬ 
vice  for  setting  color  mats 
to  design  for  close  register 
quickly  and  positively. 


HOE  COLOR  MAT  REGISTERING  RACK 

In  a  short  while  it  will  save  enough  time,  and  make  enough  im¬ 
provement  in  register  to  more  than  repay  the  purchase  price.  Write 
for  a  descriptive  bulletin. 

R.  HOE  &  CO..  INC.,  910  East  138th  Street  (at  East  River),  New  York  Citf 
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CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 
I  Tima  —  .50  par  line 
3  Timas  —  .40  par  lina 


ALL  OTHER  CLASSIFICATIONS 
(Cask  with  Order) 

I  Time  —  .85  par  line 
4  Times  —  .70  per  line 


Count  sii  words  to  the  Kne  when  sending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 


FORMS  CLOSE  THURS.  NOON 


Minimum  space,  three  lines.  The  Editor 
1  Publisher  reserves  the  right  to  clauify, 
edit  or  reject  any  copy. 


Service  Af  No  Extra  Cost 


tftrj  Editor  Sc  Publisher  subscriber  has 
tbe  privilefte  of  asking  any  question,  on 
any  subject  connected  with  newspaper  or 
adrertising.  Our  reference  department  ia 
well-organized  to  give  quick,  cheerful  and 
intelligent,  information  service. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 


Legal  Notices 


Persuant  to  the  Charter  .snd  By-laws,  the 
annual  meeting  of  the  Stockholders  of 
THE  EDITOR  &  PUBLISHER  COMPANY 
will  be  held  in  the  offices  of  the  company. 
Suite  1700,  Times  Building,  Times  Square, 
New  York.  N.  Y.,  at  11:00  A.M.  on  Wed¬ 
nesday,  January  26,  1938.  for  the  trans¬ 
action  of  such  business  as  may  legally 
come  before  the  meeting. 

.Tames  Wright  Brown.  Jr., 
January  6,  1938.  Secretary. 


Newspapers  For  Sale 


Health  of  owner  and  other  personal  consid¬ 
erations.  may  make  available  excellent 
plant  and  only  daily  newspaper  in  one 
of  the  best  retail  markets  in  the  middle- 
west.  Good  opportunity  for  party  with 
adequate  finances  and  journalistic  ex¬ 
perience.  Box  3170.  Editor  &  Publisher. 


Weekly  Newspaper —for  .Mile  or  lea.se.  Close 
York.  Tow  n  8.000.  One  nian  pro 
pusilion.  Large  iiotential  field  Write 
Box  3220.  Editor  &  Publisher. 


Florida  Weekly  making  good  profit.  County 
town.  Price  .$10,000.  Also  papers 
in  Oliio  and  i  astern  states.  What  locality 
do  you  prefer?  -Newspaper  Apprai.sal 
Corp.,  I'iines  Bldg.,  .New  York. 


Newspaper  Brokers 

Cspable  handling,  buying,  selling,  mergers 
No  leases  or  trades.  Highest  references 
Len  Feighner  Agency,  Nashville.  Mich. 


Circulation  Promotion 

For  good  newspapers  this  27-year  old  Insti¬ 
tution  continues  to  add  sound,  substan 
tial  circulation  on  a  self  financing  plan 
the  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


For  Soles  Monogers 

I'EP  If  tot  It  >\I.ESME\ 

. .  I-Oli-Iaolly  -eliilini.  out  llialel'l.'il  to 

'jae  -  .1,  -iiieii.  Here  is  -ortK-IhiiiL-  in-w.  So 
•he:, I  II  ^.jii  .,iu;,7,,.  you.  So  new  and  in 
"■"e.iiii.  Ill  -all -men  it  will  -iirprisi*  .von 
Scnil  foi  FREE  xantplrs 
IIKtMfStiV  \ll\  EKII>I\<.  \ 

-*‘tl  W,  federal  SI.,  Itepf.  K.  Yolingslown,  O, 


SPECIAL  WRITER,  EDITOR 

"'ll. known  wriK-r  on  fiii.iiiee.  jiolitics. 
"‘■'iiioiiie--.  lor  nalioii.'il  inililieai  ions. 
'  Ms-rieiii.i  ,1  eijitor.  availalile  .as  edi- 
t'e-i;i!  writer,  eiiilor.  on  iirf>L'Tt'--i\ e 
'■'oly  or  iiiutaziii'-. 

Box  Editor  .\  fiihlislier 


Radio  Consultant 


Publishers — Want  radio  station?  Services 
include  frequency  selection,  preparation 
application,  etc.  All  details  handled. 
Write  W.  E.  Henderson,  Consultant.  4.3 
Laurel  Street,  Trenton,  N.  J. 


Holp  Wanted 


Classified  Telephone  Supervisor.  Second 
newspaper,  midwest  city  200,000.  Ex 
ceptioiial  opportunity  for  intelligent, 
aggressive  go-getter.  Starting  salary  $3.', 
Week.  Give  age.  education,  experience, 
reference.s,  etc.,  first  letter.  Box  3200. 
Editor  Si  Pnblis-her. 

Bditor  wanted  on  weekly  newspaper — write 
giving  complete  details  ns  to  ability, 
references,  etc.  Box  3230,  Editor  &  Pub 
lisher.  _ 

Looking  for  Work?  AH  departments  in 
newspaper,  publishing  field.  Confidential. 
Write — 

FEKNALD’S  EXCHANGE,  INC.  (Agcy.) 
l.VJl  News  Building,  New  York,  N.  Y. 

Middle  West  newspaper  has  opening  for 
experienee  Classified  solicitor,  either 
young  man  nr  woman.  Good  starting 
salary  to  right  party.  Give  full  story, 
with  experience,  education,  age.  etc.  Box 
3191,  Editor  &  Publisher. 

Pressman  Foreman.  New  England  pub¬ 
lisher  requires  union  man  familiar  with 
unit  type  press.  Excellent  opportunity 
for  pressman  who  has  mechanical  ability 
and  experience  to  supervise  able  preaa 
crew  of  six  to  eight  men.  Wages,  $55 
to  $60  weekly.  Excellent  opportunity. 
Applicant  may  be  at  present  foreman, 
assistant  foreman  or  pressman  but  must 
have  ability.  Box  3175,  Editor  &  Pub¬ 
lisher. 


Situations  Wanted 


Advertising  Representative  with  ideas, 
knowing  retailer’s  proldenis,  .seeks  eon 
iieclioii  as  solicitor  nr  proiliiction  head, 
excellent  on  layout  and  copy;  age  43. 
.siri’,  2224- A  Hleiiilon  Place.  Si.  I.oiiis 
M  issouri. 

Advertising  Salesman,  twelve  years’  ex¬ 
perience,  thorough  knowledge  of  Special 
Editions,  go  anyplace,  excellent  record 
and  references.  College  man,  sober. 
Box  3163,  Editor  &  Publisher. 

Cartoonist — now  free-lance,  comic  and  ad 
work,  desires  coiineftion  with  paper  or 
firm  or  as  eollahorator  Box  3198,  Edi 
tor  A  Publisher. 

Circulation  Man  -employed  on  large  daily 
des-ire.s  change.  Age  32;  married.  (looil 
ABC  record — hoy  proinotinn.  .Salary- 
plus  bonus  for  increases;  prefer  daily 
between  15,000  and  50  000.  References. 
Reply  rnnfidential  lo  Box  3214.  Editor 
&:  Publisher. 

Circulation  Manager — Capable  of  prndiiring 
results  where  years  of  experience,  ag¬ 
gressiveness  and  hard  work  are  required 
(iooil  ri'eord  and  references.  Write  for 
details.  Box  :I202.  Editor  4c  I’liblis-her. 

Circulation  Manager  availalile  March  1st. 
exeelleiit  record  for  ceoiinmy  and  re 
-nits'.  Fifteen  years  experienee  in  highly 
eoinpet itivp  terrilory.  Prefer  second  jia 
per  with  an  admittedly  difficult  rircula 
lion  problem.  Married,  age  35.  college 
education.  Box  3225,  Editor  &  Piiblisber 

Circulation  Manager  experienced  in  all 
phases  of  Home  Delivery.  Ten  years 
with  two  leading  dailies.  Excellent 
references.  Box  3094,  Editor  &  Pub 

_ lisher. _ _ _ 

Circulator  available  to  publisher  willing  to 
play  tiall.  Unusual  record.  If  looking 
for  yes  man  or  windbag  do  not  answer. 
Box  3172,  Editor  &  Publisher. 

Classified  Advertising  Manager;  Eleven 
years  with  last  employer,  six  years  as 
classified  and  display  salesman,  last  fivi 
years  aw  Classified  Manager;  during  tin- 
period  showed  consistent  gains  each  year 
III  both  revenue  and  linage.  Thoroughly 

1  xperieneed  in  all  ptias . .  classified 

Operation.  .\ge  37.  married,  excilbnl 
I  i-fereneps 

Box  .3192.  Editor  .V  I’nblisher 

Composing  Room  Foreman  .Seeks  iminedi 
ate  eoni.ertion  with  daily  nexvspaper. 
Handle  large  force.  Age  38.  Maurice 
Sli-iii.ge,  Bridgeton.  .\  J. 


Situations  Wantod 


Editorial  Writer,  with  broad  training, 
sound  views,  youthful  enthusiasm,  vigor 
ous  and  readable  style,  and  best  of  ref 
erenees,  seeks  opening  on  newspaper, 
small  or  large,  which  stresses  interpre¬ 
tative  comment  on  the  news  of  the  day. 
wants  tbe  editorial  page  to  be  a  page 
for  all  readers,  and  strives  to  render 
constructive  public  service.  Box  3130. 
Editor  &  Publisher. 


Foreman-superintendent  of  composing  room 
desires  to  connect  with  daily  newspaper. 
Best  of  references  as  to  character  and 
aliility.  Underst.and  low  cost  operation. 
.\gc  39.  Do  not  belong  to  union.  Box 
3226,  Editor  Sc  Publisher. 

MANAGING  EDITOR 
NEWS  EDITOR 
CITY  EDITOR 

Competent  executive  seeks  position  with 
substantial  organization.  Offers  construc¬ 
tive,  conscientious  administration  in  re 
turn  for  permanent  connection  in  city' 
with  attractive  business,  home-owning 
opportunities.  Convincing  record,  un 
questionable  references;  12  years’  metro 
politan  experience,  7  as  executive.  Now 
in  responsible  job;  33;  married.  Avail 
able  on  cnstoinary  notice.  Box  3195. 
Editor  &•  Publisher. 

Moderate  wage  employs  experienced  repor 
ter.  desk  man.  Go  anywhere.  Box  3152, 
Editor  Sc  Publisher. 


News  Photo^apher — Feature  Writer.  Age 
25;  contributor  Life  and  Look.  Illus¬ 
trate  own  fealiires.  Successful  employed 
head  photogru|iliic  department  leading 
sinaller  iiiid-wesi  daily.  College  gradu¬ 
ate.  Box  3203.  Editor  &  Publisher. 

Not  less  than  $300  per  month.  Can  sue- 
eessfully  fill  most  any  position  in  print 
ing.  piiblieati'iii  or  uews]ia]ier  plant. 
I’nion.  Hal  Taylor.  Mount  Morris,  Illi¬ 
nois. 

Reporter,  employed  on  courthouse  beat  of 
large  daily,  wants  dramatic,  art,  edi¬ 
torial.  book  reviewing  job,  aged  25,  two 
years’  experience.  Box  3162.  Editor  Sc 
Publisher. 

Reporter  2  years  on  daily  of  over  100. 000 
eireii  bit  ion.  Nearly  year  on  police,  also 
limited  sports  exp.  .\ge  20.  single,  has 
ear.  camera.  Box  3'2I5.  Editor  A  T’ublisher. 

Reporter — I^xpert  in  vivid,  exciting  copy, 
-pecial  knowledge  movie,  dramatic  re 
viewing.  Young:  experienei-d .  L'nivers 
ity  .Tniirnalism  graduate.  Best  references. 
Want  oi)portunity  anywhere  Box  3201 
Editor  &  Publisher. 

Space  Salesman  -  Thoroughly  experiem-eil 
in  local,  national.  Caifalde.  efficieut. 
Good  habits,  s-teaily.  reli.-ible.  Enviabb 
record.  Go  anywln  re.  Box  319.1  Edi 
tor  Sc  Puljlisher. 

To  Newspaper  Owners  —  Cirnimsianees 
make  av.-iilabb-  managiT  of  type  of  execu 
live  ability  not  ordinarily  interested  in 
change.  Money  making  record  and  char 
aeter  verified  by  iimisiial  refei-ein-es 
Desires  eonneetion  newspaper  20,0il‘)  to 
1.50. 0“0  rireulation.  South  or  East  pro 
ferreil.  .Salary  n-qtiiremenls  seenndary 
eoiisideratioii.  Box  3205.  Editor  .N  Pub 
lis-lier. 

Unusual  Experience 

Ten  years  advertising  agency  manager  in 
Europe — Ideas,  lay-out  copywriter,  4 
languages.  Thorough  knowledge  of  for 
eign  markets  and  merchandising  methods. 
Selling  experience.  Extensively  travelled 
and  unusnially  well  educated.  34,  ener¬ 
getic,  Christian.  Good  references.  Will¬ 
ing  to  accept  post  of  responsibility. 
Moderate  .salary.  E.  C.  Guau,  45  W. 
84th  St.,  New  York.,  Tel.  SUsqnehanna 
7  6954. 

Weekly  editor-manager,  able  pholograpiicr, 
feature  writer,  emiiloyd  last  15  y.-ars. 
now  working  $50  weekly  di -Ire-  farm 
monthly  nr  large  weekly  job.  .Mii-t  b.- 
advaiieenn-T'i .  Box  3109.  E'litnr  .V  I’lili 
lisher. 

Young,  Successful  Classified  Manager,  Eight 
years  one  pM|M  r ;  Ti  n  years  .  xju  rieiice 
rlesin  s  eonneetion.  Gn  any w  In  n-.  Kefi  r 
.  nees  Box  3220.  Kilitor  .t-  I’nbli-ht  r 


Mochanical  Equipmont  For  Sal* 


HERE  IS  A  REAL  BABOAHI  IH 
MATS 

We  have  just  changed  the  dress  of  our 
newspapers  to  REGAL.  As  a  result  we 
have  several  fonts  of  good  mats  for  sale. 
They  are  all  in  good  condition,  sorted, 
cleaned  and  boxed,  and  we  will  sell  them 
for  less  than  one-half  the  cost  of  new 
mats. 

Look  this  list  over: 

6  fonts,  S'A  pt.,  2B  with  Bold  Pace 
2B,  1371  mats  to  each  font,  refer¬ 


ence  mark  5J4-triangle-36,  price 

per  font  .  $60.32 

5  fonts,  Pt->  Ionic,  1121  mats  to 
each  font,  reference  mark  6J4- 

triangle-2,  price  per  font .  49.32 

1  lot,  6A  pi-  Ionic  sorts,  3750  mats, 
reference  mark  6^4  ■triangle-2, 

price  . I®5.40 

12  fonts,  7  pt.  No.  2  with  Gothic  No. 

3,  1365  mats  to  each  font,  refer 
ence  mark  7-triangle-30.  price 
per  font  .  60.06 


I  font,  8  pt.  Century  with  Chelten¬ 
ham  Bold,  1371  mats  in  font,  ref¬ 
erence  mark  8  triangle-254,  price  60.32 
I  font,  10  pt.  Century  with  Chelten¬ 
ham  bold,  1371  mats  in  font, 
reference  mark  10  triangle-208, 

price  .  60.32 

I  font,  12  pt.  Roman  with  Antique 
Gothic,  1194  mats  in  font,  refer¬ 
ence  mark  12  triangle-16,  price.  52.53 
t  font.  18  pt.  Century,  875  mats  in 
font,  reference  mark  18-triangle- 

23,  price  . .  70.00 

\Ve  will  not  split  fonts.  Detailed  list  of 
characters  in  each  font  furnished  on  re 
quest. 

itrders  accepted  subject  to  prior  sale — 
Prices  are  Cash,  P.O.B.  Phoenix. 

Write  or  Wire 
REPUBLIC  and  GAZETTE 
Phoenix,  Arizona 


For  Sale 

24-page  Duplex  Tnhnlar  Press  with  extra 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room — Cutler-Hammer  5-50 
d.  p.  motor  and  push  button  control — 
2-ton  metal  pot,  pump  and  tubnlar  flat 
casting  box — combination  trimmer  and 
tail  cutter — and  finishing  block.  This 
press  is  especially  well  equipped,  with 
new  blankets  and  rollers  and  can  be  seen 
in  daily  operation  in  The  Zanesville 
(Ohio)  Publishing  Company’s  press  room 
turning  out  a  product  second  to  none 
in  the  country.  This  is  being  replaced 
with  a  press  of  double  this  capacity  and 
can  be  bought  for  .$22,500,  which  is  less 
than  half  its  true  value,  for  delivery 
about  February  1,  1938.  Zanesville  Pnb 
lishing  Co.,  Zanesville,  Ohio. 


Duplex  Tnb^ar  24  page  press  for  sale. 
Has  two  formers  for  two-section  deliv¬ 
ery  and  extra  color  fountain.  Rubber 
rollers,  blankets^  matal  pot,  castiag  box, 
finudiing  machine  and  clipping  block 
included.  Now  doing  excellent  work. 
Post  Advocate,  Alhambra,  California. 


Duplex  8-page  flatbed,  good  condition, 
.$2,0ti0.  .-VIso  .Moib‘1  It  Linotype  and 
other  i'<|ui|>tiiciit  cheap.  Liquidating. 
Thf  Dothan  Journal,  Dothan.  Abib.iin.i. 


For  Sale;  Wescl  Daniels  Rotary  Planer, 
full  pagi'  size;  Hoe  Curved  Router; 
Dstraoiler  Dry  Mat  Roller.  For  further 
details:  Thos.  W.  Hall  Co..  Stamford, 
Conn. 

Goss  Straightline  Ifi-page  single  width 
press  for  .sale.  Has  extra  color  cylinder 
and  extra  color  fountains  and  reversible 
cylinders  on  top  deck  providing  three 
color-,  and  black  on  four  pages.  Com¬ 
plete  with  motor  and  drive.  Will  print 
4  8.10-I2-16  pages,  2i;4  inch  cutoff. 
Delivery  ahnut  Nfarch  tst.  News-Pilot. 
San  Pedro,  Calif. 

Photo-Engraving  Equipment  For  Solo 

Photo-engraving  Equipment  and  Metals 
K.  T.  SULLEBARGER  CO. 

116  John  St.  538  8.  Clark  St. 

.New  York,  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


■ill  nffcotialions  cnnjidrntinl 


Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  Yorh 

Business  Established  in  1899 


A  Leadership  Not  Measured 
In  Linage  or  Dollars 

It  isn’t  by  chance  or  accident  that  EDITOR  &  PUBLISHER 
Want-Ads  are  the  “selling-kit”  for  newspapers  and  allied  fields. 
Down  through  the  years — more  read  them  .  .  .  more  profit  by  them. 

When  you  want  to  buy  or  sell  used  newspaper  machinery  or 
equipment,  or  when  you  want  to  secure  a  better  job,  or  engage  a  new 
employee — put  an  EDITOR  &  PUBLISHER  Want-Ad  to  work — 
WHERE  IT  WORKS! 


L 


EDITOR 


P  U  B  L  I  S  H  E 


SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 

FEIRDINAND  LUNDBERG  wrote  FOR  THE  “independent”  press,  he  has  to  explain  Mr.  Mnnsey’s  acquisition 


HENRY  FORD  is  tied  to  publishing 
only  by  the  Dearborn  Independent 
His  advertising  is  said  to  assure  him  a 
respectful  hearing.  In 


“Imperial  Hearst”  a  couple  of  years 
ago.  We  reviewed  it,  commenting 
upon  the  implacably 

Laadberq  hostile  slant  that  the  . . 

Q  I**  biographer  brought  to  being  forced  out  of  cording  to  the  locality  needs  of  Mor-  holdings  in  Time,  Inc.,  already  noted, 

***,  his  subject  Nothing  m**  wtj  business  by  the  gan,  or  to  rid  Morgan  of  an  incon-  stock  is  also  held  by  the  Harkness  and 

Aqol*  tjjat  Hearst  had  done  growth  and  concen-  venient  critic.  Thus  is  explained  the  Harriman  families.  It  is  said  that  the 

in  his  50  years  of  tration  of  “finance  Munsey  purchases  of  the  New  York  Harrimans  are  also  stockholders,  with 

journalism  merited  one  word  of  praise;  capital,”  noting  the  death  of  nearly  Press,  Sun,  Evening  Sun,  Herald,  Tele-  Vincent  Astor  and  John  Hay  Whitney, 

behind  every  performance,  you  could  1,000  newspapers  since  the  World  War.  gram.  Globe  and  Mail,  of  which  he  in  News-Week,  prior  to  which  W.  A. 

detect  Mr.  Lundberg  prying  for  the  That  figure  cannot  refer  to  dailies,  for  killed  all  but  the  Evening  Sun  and  Harriman  participated  with  his  sister 


a  few  kind  words.  He  calls  it  the  and  suspension  of  newspapers, 
nly  “socially  wholesome  feature  of  Without  a  scrap  of  evidence 


Kind  Words 
—And  Some 
Not  So  Kind 


vholesome  feature  of  Without  a  scrap  of  evidence,  Mr. 
the  American  press,”  Limdberg  asserts  that  Munsey  bought, 
but  remarks  that  it  is  sold,  or  scrapped  newspapers,  ac- 


A  f  romise  Rockefeller  chap- 

Not  Qnite  promises 

c  mil  j  made  of  proof 

re  n  ed  ancillary  Rocke* 

feller  interests  have 
important  press  holdings  through  the 
Harknesses  and  the  Whitneys.  It  b 
shown  that,  in  addition  to  the  Davison 


sinister  motive. 


there  has  been  no  such  mortality 


That  book  represented  tremendoxis  Half  of  the  figure  would  be  nearer 
research.  It  uncovered  facts  hitherto  truth. 


the  Telegram.  This  is  sheer  nonsense,  and  Vincent  Astor  in  financing  Today. 
This  writer  was  extremely  close  to  The  magazines  are  now  merged,  with 


research.  It  uncovered  facts  hitherto  truth.  that  story  for  years.  Frank  Munsey  fke  addition  of  interests  by  Ward 

unpublished  or  unrelated  to  Hearst  He  then  takes  knife  in  hand  for  the  had  no  sympathy  for  newspaper  his-  Cheney,  of  the  silk  family,  and  Paul 

activities.  From  it,  some  day,  sem?  one  real  ojjeration — the  organs  of  plutoc-  tory  or  tradition.  He  was  a  business  Mellon.  To  find  another  Astor  hook- 
else  may  draw  a  book  that  will  pre-  racy.  By  virtue  of  their  rank  in  his  man,  out  for  profit,  and  he  saw  no  up,  Mr.  Lundberg  had  to  cross  the 
-sent  also  the  Hearst  known  by  his  Peerage,  he  starts  with  the  Rockefel-  profit  for  his  newspapers  in  the  com-  ocean  and  find  Viscount  Astor  as  a 
close  associates — a  side  essential  to  a  lers— finding,  however,  that  “so  far  as  petition  then  prevailing  in  New  York.  British  press  magnate, 
true  biography,  but  completely  ig-  can  be  learned  they  have  given  up  He  bought  the  Press  for  political  The  du  Pont  newspaper  holdings  m 
nored  in  that  effort.  their  old  policy  of  owning  newspapers  reasons— to  advance  the  candidacy  of  Delaware  have  a  page  and  a  half.  Also 

The  same  faults  that  marked  “Im-  and  magazines  outright.”  He  charges  Theodore  Roosevelt.  He  bought  the  noted  is  the  immense  advertising  they 
perial  Hearst”  are  present  in  “Amer-  that  the  immense  advertising  appro-  Sun  to  strengthen  his  business  posi-  can  dispose  of  through  General  Mo- 


Sixty  Families,”  Mr.  Lundberg’s  priations  at  the  Rockefeller  disposal  tion,  and  scrapped  the  Press. 


tors,  E.  I.  du  Pont  de  Nemours  Co, 


latest  book,  especially  in  his  chapters  are  used  to  reward  good  publishing  bought  the  moribund  Bennett  Herald  and  U.  S.  Rubber  Co.,  although  Mr. 
relating  to  the  press.  In  addition  to  behavior  and  that  direct  money  pay-  and  Telegram  as  a  further  move  along  Lundberg  several  times  emphasizes 
his  talents  as  a  researcher,  he  is  also  ments  have  also  been  made  when  nec-  that  line,  and  left  two  newspapers  that  advertising,  as  such,  is  not  the 
adept  in  the  same  misuse  of  words  essary.  To  get  Rockefeller  into  the  where  four  had  been.  He  bought  the  tool  by  which  the  press  is  txumed. 
which  he  attributes  damningly  to  the  newspaper  business,  he  went  back  to  Globe  and  the  Mail  to  make  the  path  •  •  • 

press  subjects  of  his  criticism.  Safe  1885,  when  John  D.,  Sr.,  bought  the  easier  for  his  two  evening  papers,  and,  TmT  “Mi-rnRMTrK  r>VTJA‘?TV”  «»i!i 
little  qualifiers  are  slipped  into  sen-  Oil  City  (Pa.)  Derrick.  Two  or  three  it  was  said  at  that  time,  to  break  the  u_:gf  attention  considering  its  ^ 
tences  which,  when  read  quickly  by  other  newspapers,  long  since  defunct,  extremely  bullish  newspaper  labor  hv  Mr  T  nnd 

iKo  „T,ir.fr.rmorl  realtor  ereate  fVie  im.  are  eoiit  le  l,a„e  Keer.  ar.,t  er,_  _ I..,.  Tr  _ _ pOrtanCO.  ASSOCiateU  Dy  Mr.  LlUnO- 


Many  pages  are  devoted  to  charges  been  satisfied  with  small  return  on 
of  influence  brought  to  bear  on  news-  great  labors.  Munsey  left  two  strong 


the  uninformed  reader,  create  the  im-  are  said  to  have  been  bought  and  op-  market.  If  Morgan  got  anything  out 
pression  that  the  author  wishes  to  con-  erated  by  Rockefeller  employes.  of  that  series  of  moves,  he  must  have 

vey  when  his  facts  are  not  sufficient  Many  pages  are  devoted  to  charges  been  satisfied  with  small  return  on 
to  support  it.  _  of  influence  brought  to  bear  on  news-  great  labors.  Munsey  left  two  strong 

Arbitrarily,  he  divides  the  press  in-  papers,  magazines,  and  universities  by  papers  where  seven  had  failed  to  earn 
to  three  major  groups.  At  the  bottom  Rockefeller  interests.  Lundberg  a  living, 

he  places  the  directly  controlled  and  directlv  associates  with  the  Rocke—  •  ♦  • 

financed  political  party  press”;  next  fgUers,  through  the  Chase  National  THOMAS  W,  LAMONT  receives  as- 
comes  the  layer  of  independent  Bank,  the  purchase  of  stock  in  several  siduous  attention.  He  is  said  to  have 


marxei.  ii  iviorgan  goi  anyinmg  out  berg  with  this  group 

of  that  series  of  moves,  he  must  have  are  the  Chicaoo  Trib- 

been  satisfied  with  small  return  on  jVem  York  Daily 

great  labors.  Munsey  left  two  strong  trrors  Washing- 

papers  where  seven  had  failed  to  earn  Are  Noted  Herald,  throu^ 

a  living.  ,  ,  ,  lease  by  Hearst  to 

Eleanor  Patterson  (he  omits  mention 
THOMAS  W.  LAMONT  receives  as-  of  the  Washington  Times,  on  the  same 


newspaper  entrepreneurs,  cemented  newspapers  by  the  International  Pa- 
by  pecuniary  success  or  political  affUi-  pgj.  Company  10  years  ago.  We  recall 
ation  to  the  inner  circle  of  great  ^^aj  story,  and  at  no  stage  in  the  Fed- 
wealth  ;  third,  the  organs,  directly  eral  Trade  Commission  hearings  were 


owned,  of  the  wealthy  families  them¬ 
selves.” 

His  authority  for  the  characteriza¬ 
tion  of  the  “county”  press  is  a  quota¬ 
tion  from  Frank  Kent  of  the  Balti¬ 
more  Sun.  Kent  says  that  75*^  of 
them  are  Republican,  25^1  Democratic, 


Bank,  the  purchase  of  stock  in  several  siduous  attention.  He  is  said  to  have  lease) ;  the  Rockford  (Ill.)  Register- 
newspapers  by  the  International  Pa-  succeeded  Geo.  W.  Perkins  as  Mor-  Republic  and  Morning  Star,  owned  by 
per  Company  10  years  ago.  We  recall  gan’s  contact  man  Mrs.  Ruth  Hanna  McCormick  Simms, 

that  story,  and  at  no  stage  in  the  Fed-  Lamonf  with  the  press.  His  Strangely,  he  does  not  associate  in  this 

eral  Trade  Commission  hearings  were  direct  newspaper  ac-  connection  a  misstatement  made  later 

the  Rockefellers  named  in  connection  bi  *♦  j  tivity  was  in  operat-  in  the  chapter — that  the  Hanna  family 
with  it.  It  is  also  said  that  after  the  rioTrerea  Cleveland,  brothers  of  Mrs.  Simms, 

exposure  International  Paper  divested  Post  for  four  years  at  own  the  Cleveland  Plain  Dealer. 

itself  of  newspaper  holdings.  That  is  a  loss  of  $2,000,000,  and  his  financing  The  fact  of  that  situation  is  that  the 
not  true.  The  company  still  owns  the  of  the  Saturday  Review  of  Literature,  Hanna  family  owns  the  Cleveland 
four  Southern  papers  purchased  for  it  which,  says  Lundberg,  has  for  nearly  News;  descendants  of  the  late  Liberty 
hy  Harold  Hall  arid  William  LaVarre,  two  decades  given  Morgan  a  strategic  E.  Holden  own  the  Plain  Dealer. 


the  Rockefellers  named  in  connection  "  tivity  was  in  operat- 

with  it.  It  is  also  said  that  after  the  Flattered  York 

exposure  International  Paper  divested  Post  for  four  years  at 

itself  of  newspaper  holdings.  That  is  a  loss  of  $2,000,000,  and  his  financing 


Aat  many  of  their  owners  and  editors  and  still  has  diminishing  debts  owed  foothold  in  the  book  publishing  busi- 

de^nd  largely  upon  party  support,  to  it  by  other  newspapers  to  whose  ness.  Lament  is  also  cited  as  a  direc- 

and  are  themselves  actively  interested  proprietors  it  advanced  purchase  tor  of  the  Crowell  Publishing  Co.,  and 

m  party  politics.  Of  the  18.0(»  dad.es  n,oneys.  as  a  silent  manipulator  of  the  press, 

weeklies,  a^  .sem.-weekl,e.s.  Mr.  Kent  .  .  .  who  can  get  almost  anything  he  wants 

counts  15.000  as  strictly  party  county 


counis  lo.ein,  as  sir.cuy  pariy  couniy  t  newspapers, 

newspaper-s,  which  are  .said  to  know  THE  HOUSE  OF  MORGAN  is  next  That,  of  necessity,  rests  on  assertiOT. 


two  decades  given  Morgan  a  strategic  E.  Holden  own  the  Plain  Dealer, 
foothold  in  the  book  publishing  busi-  Both  companies  own  the  Forest  City 
ness.  Lamont  is  also  cited  as  a  direc-  Publishing  Company,  a  holding  con- 
tor  of  the  Crowell  Publishing  Co.,  and  cem  in  which  the  Plain  Dealer  is 
as  a  silent  manipulator  of  the  press,  dominant.  It  gives  the  Hannas  not  an 
who  can  get  almost  anything  he  wants  iota  of  control  in  the  P.  D. 


no  fairness  in  politics. 

Mr.  Lundberg  adds  that  “this  small 
town  and  rural  press  derives  a  de¬ 
cisive  portion  of  its  revenue  from  the 
state  and  national  political  commit¬ 
tees,  and  is  attentive  to  the  prejudices 
of  the  ruling  families  which  finance 
the  political  parties.”  He  goes  on  to 
say  that  “large  portions  of  the  county 


plac'ed  on  Ae  table.  Its  press  ac-  Time,  Inc.,  gets  some  savage  blows  which  made  its  wealth  in  publLshing- 
tivities  are  dated  from  WSil,  when  gg  3^,  apologist  for  Morgan  interests  allegedly  in  close  association  with 
.  j  and  a  subtle  adversary  of  Morgan’s  Drexel  &  Co.,  Philadelphia  branch  ol 

Did  Munsey  said  to  have  borrowed  major  rival.  Rockefeller.  Great  to-do  Morgan.  The  slippery  statement  i» 
Work  for  Mor-  froni  Mc^gw  ig  made  of  the  fact  that  Henry  P.  made  that  “for  many  years  the  Cur^ 

qon  or  Himself?  „  .  Davison,  Morgan  partner,  was  a  class-  family  had  a  semi-monopoly  on  Phil- 

.Veto  Evming  mate  of  Henry  R.  Luce,  founder  of  delphia  newspapers.” 

Laffan  is  Time,  and  is  now  a  stockholder.  Curtis  once,  for  a  comparatively  few 


The  “Curtis-Bok  Dynasty”  is  saidl 
to  be  the  only  one  of  the  60  familieel 


Did  Munsey 
Work  for  Mor 


.said  al.so  to  have  acquired  the  Mom- 


Time,  and  is  now  a  stockholder.  Curtis  once,  for  a  comparatively  few 

The  presence  of  Sewell  L.  Avery,  a  years,  owned  the  Morning  Publit 
director  of  U.  S.  Steel  and  head  of  Ledger,  Evening  Ledger,  and  the  In¬ 


press  are  actually  owned  by  members  Sun  from  the  Dana  estate  in  1897,  director  of  U.  S.  Steel  and  head  of  Ledger,  Evening  Ledger,  and  the  In- 

'*  ,1"  S’*®®*  Corporations,  on  the  board  quirer.  Competing  with  him  were  4e 

Straight  assertion.  port  of  Morgan.  According  to  the  of  the  Chicago  Daily  Netos,  is  men-  Bulletin,  with  almost  as  much  circula- 

His  sole  proof  of  the  latter  is  citation  record,  however.  Laffan  jomed  the  Sun  as  an  instance  of  the  influence  tion  as  the  three  Curtis  papers  com- 


of  the  owner.ship  of  an  Ohio  weekly  m  1877  as  a  writer;  the  Evening  Sun 
chain  by  the  Procter  family,  and  the  was  not  owned  by  Laffan,  but  was  a 


Woodyard  brothers’  group  of  West  property  of  the  Sun  Printing  &  Pub- 
Virginia  and  Long  Island  weeklies,  lishing  Assn.,  controlled  by  Charles  A. 
The  latter  is  connected  with  the  olig-  Dana  until  his  death  in  1897;  control 
archv  bv  Lundberg’s  statement  that  pa.ssed  to  Paul  Dana  in  1898,  by  his 


wielded  over  the  press  by  the  far- 
flung  Morgan  network.  A  brief  his- 


bined,  and  the  Record,  vigorously  op¬ 
erated  by  J.  David  Stern.  Curtis  had| 


property  of  the  Sun  Printii^  &  Pub-  jjie  purchase  of  the  Chicago  merged  over  several  years  the  Press. 

hshing  Assn  contro  led  by  Charles  A  pgpgj.  y,  Col.  Frank  Knox  and  'Theo-  Telegraph,  and  North  American,  aU 
Dana  until  his  death  in  1897;  control  jore  T.  Ellis  describes  the  latter  as  a  unprofitable  holdings  of  the  Wana 


archv  bv  Lundberg’s  statement  that  passed  to  Paul  Dana  in  1898,  by  his  “New  England  textUe  manufacturer  ”  maker  Estate,  which  at  one  time  did 

capital  for  the  chain  was  raised  by  purchase  of  stock  from  Thomas  Hitch-  Technically  true,  it  gives  a  false  pic-  enjoy,  or  at  least,  possess,  a  “semi- 

Spruille  Braden,  a  director  of  the  W  cock,  described  in  the  Sun’s  history  as  ture.  Mr.  Ellis  was  a  pressman  who  monopoly”  of  Philadelphia  newspa- 

A.  Harriman  Securities  Corporation.  a  “financial  and  literary  associate”  of  turned  to  the  manufacture  of  press  pers. 

There  is  no  proof  of  his  assertion  the  elder  Dana;  Laffan  obtained  the  blankets  and  accessory  equipment,  and  It  is  said  that  the  Honolulu  Adver- 

taat  the  small  daily  and  weekly  press  business  control  in  1903,  holding  it  made  a  forttme.  He  was  a  successful  tiser  is  the  only  English  language  daily 

is  dependent  upon  political  revenues,  tintil  his  death  in  1909.  publisher  before  going  to  Chicago.  m  the  city,  ignoring  completely  the 

Perhaps  Mr.  Lundberg  considered  no  Mr.  Lundberg  erred  in  basic  facts;  A  shot  in  the  air  is  the  assertion  powerful  Evening  Star-Bulletin,  for 


capital  for  the  chain  was  raised  by 
Spruille  Braden,  a  director  of  the  W. 
A.  Harriman  Securities  Corporation. 
There  is  no  proof  of  his  assertion 


is  dependent  upon  political  revenues. 
Perhaps  Mr.  Lundberg  considered  no 


until  his  death  in  1909. 

Mr.  Lundberg  erred  in  ba.sic  facts; 


proof  nece.s.sary,  but  for  all  the  fuss  his  conclusion  that  the  Sun  was  and  is 
that  country  editors  make  over  their  friendly  to  Morgan  is  a  matter  of  opin- 


that  the  Lamont  family  is  closely  re- 


presumably. 


political  advertising,  it  repre.sents  a 
small  part  of  their  revenue  They 
would  be  better  off  without  it. 


ion.  He  harps  on  the  well-known  as¬ 
sociation  of  Morgan  and  Frank  A. 
Munsey.  one-time  owner  of  the  Sun. 


lated  to  the  Gardner  Cowles  family  of  family  could  be  found.  It  is  said 
Des  Moines,  implying  a  Morgan  ten-  Frank  E.  Gannett  was  “for  a  tiffl* 
tacle  in  that  quarter,  but  without  a  president  of  the  reactionary  American 


shred  of  evidence  in  support. 


(Continued  on  page  24) 
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